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As the BI (Business Intelligence) industry is evolving and future BI strategies are in development, the data-driven organization must keep up with trends in order to get positive outcomes. The report is going to highlight the current Business Intelligence trends in the market. It is also going to explain what beneficial factors these trends come with and what possible disadvantages can they possess as a threat to the organisations.
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Artificial Intelligence 
Business organisations have been in development simultaneously over the past few decades. It has been a trend of involving artificial intelligence in business operations. This trend is widely being covered by technological sectors as well as other business sectors focusing on data trends and analysis. It involves combining AI with hyper automation and engineering, focusing on the constant state of certainty in security where AI reduces vulnerable points. Artificial Intelligence is the science of the future, aiming to execute the operations by machines capable of performing complex human tasks. It can be expected that AI will further evolve into more efficient and responsible technology because organisations will be requiring more from AI systems (Verma et al., 2021).
In the case of analytics, business organisations are constantly evolving from statistics and passive reports of business activities that have already been analyzed in proactive analytics. However, certainty and efficiency of data can be slightly inaccurate which further leads to mislead the operations. Tools such as AI algorithms which are based on advanced networks and technology which provides high accuracy in detecting anomalies as it learns from past data patterns and trends. This way, the system will have the capability of registering any unexpected events immediately and notify the users (Verma et al., 2021). 
Another feature of AI includes up scaled insights, such as analyzing the dataset automatically without any need of human effort. The required data is selected and the algorithm will perform analysis in less time and with high accuracy (Ahn et al., 2019).     
Data Security
As with the extensive Artificial Intelligence trends, information and data security has been the most crucial aspect in organisations. The implementation of codes and regulations such as General Data Protection Regulation (GDPR) has set building blocks for security of data and customer’s information management (Mondschein and Monda, 2019). Data security involves protecting digital information and data from unauthorized users, corruption, access or theft. It is a concept covering every aspect of data security from securing physical storages and hardware to access controls and administrative, as well as security of software applications. Data security is also involved in securing organizational procedures and policies (Kagita, 2019).
Implementation of proper data security strategies will secure information assets of organisations from cybercrimes such as data theft and attacks. They also protect the confidentiality of data against internal threats and errors which is a major concern of organisations today. Data security enforces technologies and tools that can enhance the company’s visuals into the whereabouts of their critical data and how it has been used. Generally, these tools must be able to provide protections such as data masking and data encryptions. They should efficiently address the extensive issues in protecting complex, hybrid and distributed data environments. This includes analyzing where the data is residing and monitoring to whom it is accessible, and blocking risky activities of dangerous and corrupted file movements (Kagita, 2019). 
Data discovery and visualization 
Data discovery and visualization involves discovering data using visual presentations to wider audiences. It has provided an analytical door to a wider range of organisations and is expected to grow in the upcoming years. According to a report published by BARC (Business Application Research Centre), data discovery has been listed in top business intelligence trends as one of the most efficient trends in BI today. Data discovery can be defined as a business user-friendly process designed in order to discover insights by navigating data visually or utilizing advanced analytics. This process is divided into three steps; preparation of data, visual analysis and managing advanced analytics (Qin et al., 2020).
The primary goal of data discovery is to leverage the entire value of data and information not only to develop decision-making but also to influence optimization of business processes and support innovative business models. Novel and interactive types of data visualization allows the decision makers to immediately identify key trends and business opportunities. The users are able to detect outliers and insights through visual presentations such as graphs and charts which leads to efficient data discovery and identification. Graphs and charts are a better and efficient way to visualize data rather than tables that make up several pages (Qin et al., 2020). 
Predictive and Prescriptive Analytics
Business analytics of the current world is more focused on future outcomes and raises a question: what is going to happen and how it can be done? Accordingly, predictive analytics is the most popular trend within BI professionals. Big data has become the primary focus of analytical processes that have been utilized not just by large organisations, but medium and small businesses too. 
Predictive analytics involves extracting data and information from previous or existing data sets to forecast possibilities of the future. It is an additional factor of data mining that specializes in past and previous information. Predictive analytics involves estimation of future data and always comes with the possibility of inaccuracy or errors, however those inaccuracies or errors can be steadily reduced as software that analyzes large volumes of data has been in development. Since the software is developed habitually, it becomes more efficient and smarter to tackle most of the obstacles and predict nearly accurate outcomes. In business context, the analytical tool is used to analyze previous and current data in order to understand products, customer behaviour, and other stakeholders to identify opportunities and potential risks for the organization (EI Morr and Ali-Hassan, 2019).  
Prescriptive analytics however takes a further step into the future. It involves examining content or data to determine what decisions must be made according to the analysis and what steps are to be taken in order to achieve intended objectives (EI Morr and Ali-Hassan, 2019).
Data Literacy 
Data is considered as building blocks of strategic decisions of organisations regardless of its sizes, natures and objectives. The ability to understand and analyze these data and consider it as a collaborative tool that everybody in the organization can access has become crucial to achieve success. That being said, data literacy will become one of the relevant and efficient data analytics in the upcoming years (Pothier and Condon, 2020). 
Data literacy can be defined as the ability to read, understand and communicate the information in a specific context. It involves understanding processes and techniques used in data analysis as well as implemented technologies and tools. According to Long and Magerko (2020), failure in data literacy can be listed as one of the most effective barriers to success of an organization, therefore data literacy will be considered essential in handling business values. 
According to IDC (International Data Corporation), it is more likely by the year 2025, for the data-driven organisations to produce data literate workers and employees that will contribute greater value to their roles and aid the organization in enhancing their competitive advantages Data literacy is an essential strategy that can transform the business organization, while strengthening loyalty with the workforce that is empowered and energized by the organization’s investment in their development (Rensel et al., 2021). 

[bookmark: _Toc123567030]Conclusion 
Modern business organisations have been constantly upgrading and developing their strategies in order to make their business more efficient and successful. Advancement of technologies play a vital role in aiding the organisations to achieve such objectives. Data analytics has been developed and revolutionized with the introduction of BI (Business Intelligence). The above report helps to understand the current BI trends and how it can be implemented to improve business data analytic strategies.
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