Marketing essentials 		Ripon Miah 1712722
An Essay:  A comparison of the marketing methods of two multinational hotel chains.

Marketing in today’s consumerist society is essential for any company to build and succeed. There are many different hotels to choose from so individual hotel brands need to make themselves stand out to an audience in order to be chosen. 
Marketing is the initially the activity and procedures of developing, conveying, delivering, and exchanging value-added offerings for customers, clients, partners, and society.[footnoteRef:1] [1:  https://www.ama.org/the-definition-of-marketing-what-is-marketing/] 

There are many different types of marketing techniques. Such as influencer marketing, which aims to leverage individuals who have influence over potential customers and tailoring marketing operations to these individuals in order to spread a brand message to a bigger audience.[footnoteRef:2] There is also the tactic of relationship marketing which is very efficient as it tries to build the loyalty of customers for further benefits.  [2:  Principles of marketing (John. F Tanner)] 


Viral marketing is another way hotels can lure in more customers as it utilises existing customers to pass on.  The development and promotion of items that are assumed to be ecologically friendly is referred to as green marketing. There are also different strategies within the marketing sector that hotels use frequently to stand out to their potential clients.[footnoteRef:3] [3:  AMA ] 

I have chosen the Hilton hotel and premier inn for my essay as I believe it with be interesting to compare both as they have different goals and audiences. The Hilton has locations worldwide and the premier inn is mainly in the UK and Ireland. 

The Hilton hotel has 18 brands across 119 countries all catering to various potential customers and their needs in terms of hospitality. They have something for everyone. Hiltons main approach in terms of marketing is to target current and future guests, Hilton has an enterprise marketing plan as well as individual brand marketing initiatives.[footnoteRef:4]  [4:  https://www.forbes.com/sites/paultalbot/2019/05/23/inside-hiltons-marketing-strategy/?sh=2488248d1be9] 


The enterprise marketing strategy appeals to a wide range of customers who shop their portfolio of 18 brands in 119 countries, as well as devoted Hilton Honours members.
Some of their various brands are Hilton honours, LXR, double tree and embassy suites. These different brands appeal to different audiences and are therefore advertised thoughtfully and differently. The Hilton advertises their protects in a sophisticated manner and appeal to customer looking for luxury high end services and hospitality. 
Smith Kenny, the chief marketing officer for Hilton stated that ‘Strong consumer design targets, brand positioning and brand architecture are the keys to ensuring each brand is meeting a unique consumer need, and therefore stays within its “swim lane.”[footnoteRef:5] [5:  https://www.forbes.com/sites/paultalbot/2019/05/23/inside-hiltons-marketing-strategy/?sh=2488248d1be9] 

Every marketing effort is built on these pillars and tailored to a specific customer insight.

Premier inn has 800+ hotels and is a growing company looking to provide comfort and affordability to all customers in their travel and work. Premier Inn promises a ‘Good Night Guaranteed’ a unique no quibble money back promise that encompasses all elements of a customer’s stay from the moment they are checking in to when they leave the hotel.[footnoteRef:6] [6:  Whitbread 2012 ] 

Premier Inn returned to television screens as part of the multichannel campaign, which also included outdoor, radio, print, digital, and social media. Its purpose, according to Whitbread CEO Alison Brittain, is to reaffirm brand attention for both leisure and business customers of Premier Inn. Whitbread said it will continue to expand and innovate by leveraging its brand's "strong competitive advantages" and vast consumer reach, as well as the "increased structural opportunities" that will arise following the Covid acquisition. The business anticipates the independent sector to shrink as a result of the pandemic's financial toll, thus those "structural opportunities" entail a lower competitive set.[footnoteRef:7] [7:  https://www.marketingweek.com/premier-inn-recovery-marketing/] 


This year premier inn released their new platform ‘rest easy’. After struggles in the business due to the pandemic they have invested 25million for their advertising campaign. Premier inn mainly advertises on television and radio. They aim to be easy to book and totally accessible to anyone with an internet connection. 
Premier inn brands are premier inn, hub by premier inn and zip. They also have a few food and beverage brands such as beefeater and bar + bock. Premier inn advertises using viral marketing, green marketing and relationship marketing. Hilton also uses these marketing techniques and also influencer marketing. 

Market segmentation is the process of breaking a target market into sections that are more reachable. Market segmentation divides a market into subgroups based on various things such as demographics, requirements, priorities, shared interests, and other characteristics that help to better understand the target audience.[footnoteRef:8] [8:  https://www.qualtrics.com/uk/experience-management/brand/market-segmentation/?rid=ip&prevsite=au&newsite=uk&geo=GB&geomatch=uk] 

Segmentation and targeting plays a large role in the marketing of both premier inn and Hilton as they both have separate audiences with different needs and expectations. 
Hilton hotel has hotels in many different countries which will need to be segmented in advertising. Also, separation in advertising is necessary as they advertise resorts and holiday destinations as well as city break and airport hotels. It is necessary to market these different branches separately. 
Especially due to the pandemic, segmentation and target marketing plays a vital role to lift hotel businesses up.  Because of the Covid-19 pandemic, several businesses have had to reconsider how they sell to clients. Restaurant owners contemplated collecting, while businesses with physical locations investigated online ordering. This has been particularly difficult with the hotel industry as travel had stopped for a significant period of time. Now that travel is slowly getting back to normal hotels are encouraging travellers to stay with them and including special deals and extra quirks to attract customers. 

Premier inn also require segmentation and target marketing as their audience varies in terms of affordability. The ZIP by premier inn is aimed at customers looking for the cheapest stay with quality so they will be approached differently than premier inn. 
  
Over the decades, advertising within the hotel industry has changed. The internet has completely changed the way people advertise. It has altered not only how advertisements are broadcasted, but also how people react to them. Before marketing would come from traditional television adverts or show up in leaflets and magazines. However, today many consumers don’t trust the mask of an advert and would rather look to social media and reviews for authentic reflection of products and services. 
Social media today plays a big part in marketing and both premier inn and the Hilton use social media and digital marketing to their advantage.  
Not only has digital marketing become more frequently used and considered by the Hilton and premier inn. They have also incorporated green marketing within their companies over time. 
Premier inn has donated over half a million meals worth of surplus food to charity in 2020. They also have recently made a commitment to cut carbon emissions by 50% by. 2025. They introduced an environmental strategy and have stated ‘At Premier Inn, we take our responsibility to both people and our planet seriously. From everyday efficiencies to bold new innovations, we will always look for ways to reduce, reuse and recycle the resources we use’.[footnoteRef:9] [9:  https://www.premierinn.com/gb/en/news/2018/world-earth-day.html] 

The Hilton have also been using green marketing to improve and promote their company. They have promised to cut the environmental footprint in half and double their investment in social impact by 2030. They stated ‘From our operations to our communities and supply chain, we are redefining sustainable travel.’[footnoteRef:10] [10:  https://cr.hilton.com/wp-content/uploads/2019/03/Hilton-Corporate-Responsibility-2018-2.pdf] 

After the occurrence of the 2019 pandemic both Hilton and premier inn have a different approach in their marketing. They both reassure and inform customers of their covid-19 protocols and allow flexibility with their stays as covid rules are always changing and their supply chain are not working as efficiently. Transparency and honesty is a necessity when marketing during these times and both hotel chains have been transparent in regard to what they offer to customers now and whether it is more limited than before due to covid restrictions.[footnoteRef:11] [11:  https://www.premierinn.com/gb/en/covid-19.html] 

To conclude I have found that both Hilton and premier inn have very similar marketing styles and advertise their brands according to their various targeted customers. The Hilton is a worldwide American hotel chain that advertise for many different resorts and luxury stay hotels and the premier in is targeted for more business travel and UK getaways. In 2018, premier inn was rated as good as the Hilton by TripAdvisor. This suggests that their marketing and value levels are in close comparison to the Hilton. As I looked through their company websites, I found many similarities in what they offer and the way they convey information to potential customers. 
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