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Task 1 – Reading Task Template 
Upload your photo of your A3 in-class notes here:


1. Answer these questions using the sentence starters below
a. What is the main idea of the text?
The point is that social media is important in terms of assisting small business to enhance its growth by raising awareness, gaining more clients and forming the possibility of products to become popular. The passage describes how applications like Facebook, Instagram, Tik Tok and online news sources allow companies to advertise their products and reach a much wider audience than just their local communities. Sharing videos, photos and positive comments on the Internet, customers provide free publicity to the business which motivates more clients to visit and taste its products. The article proves that an individual viral product may turn any small company into a tourist attraction one, the guests of which would come not only to another town but to the whole region or even beyond that. Online interaction with customers and customer recommendations can lead to customer trust and being more prone to buy the products and refer to others. Another concern about social media marketing that can be mentioned in the text is the fact that this is the most affordable way to market their business in contrast to the traditional advertising that requires spending a lot of money to reach thousands of people. Altogether, the article demonstrates that digital platforms transformed the manner in which businesses communicate with customers, and social media is currently one of the most efficient methods to expand brand awareness, enhance customer interactions and contribute to business growth and success in the long term.
b. What are two key points?
The fact that the social media platforms, such as Facebook, Instagram, Tik Tok and online news websites, contributed to making the business and its products widely recognized is one of them. The customers made and published video, photographs and reviews that were seen by thousands of people online. This boosted the popularity of the business and enticed numerous new visitors. The article demonstrates that favorable content online does not take long to proliferate successfully and a small company could be seen nationally without necessarily having to employ costly advertising strategies.
The other key aspect is that the viral products gained popularity among customers in numerous localities and not just the local community. Citizens travelled in areas like Kent, Essex, Basildon and Leigh-on-Sea since they had heard about the business on social media, or heard good reviews about the business by other clients. This proves that digital marketing can greatly increase the customer base of a business and increase sales. Another significance of the online reviews and customer opinions is also noted in the text since they impact on the buying decision and promote confidence in the company. These details in combination demonstrate that social media does not only enhance the visibility of businesses, but also enhances relations between customers, boosts demand of goods and services and ensures the long-term development and prosperity of small business.
c. What part of the text did you find most important? Why?
The explanation of how a humble social media post transformed a small business in a local area to a customer-favorite destination in many locations is the most crucial part. In this section, one can see exactly what the effective impact of digital marketing may be on the business success. It proves that with positive experiences of customers posted online, business may have free marketing and lots of new customers. This was of relevance to me because it offers a practical illustration on how social media affects consumer behaviour and purchasing decisions. It also describes why a lot of businesses are taking time in ensuring they stay active online rather than rely on the conventional methods of advertising. The key idea of the article can be easily grasped by means of this example.
d. Was anything unclear or difficult to understand?
I was not certain of the manner in which the business dealt with the sudden surge of customer demand following the release of their products on social media. The article describes how numerous customers had to travel far to see the business, yet does not say much regarding how the owners dealt with longer queues, more food production or more staffing. I also would have more information regarding whether or not the business was still successful after the initial success with the online popularity had ceased. Though the primary message was evident, these details would have given an excellent explanation of a long-term impact of viral marketing. In general, I have grasped the article, although further details relating to businesses functioning would have rendered the discussion more comprehensive.
e. How did your group help you understand the text better?
The group has assisted me because my group-mates talk about the article with me and share their thoughts regarding the main idea of the article and supporting facts. Every member was able to find various examples in the text and this assisted everyone in gaining a clearer view of the article. We also discussed the best information and shared our notes to include the most valuable information and clarify any areas that we found confusing. Collaboration further enabled me to differentiate the key point and the evidence, or support point, and therefore, I could easily organise my notes. The hearing of various opinions helped me to understand better the contribution that social media makes to the development and attraction of customers to business. The group talk gave me more confidence about the questions I was to answer and also added an assurance that I did not miss any valuable points in the reading task.
3. One sentence reflection
Question: What did you find challenging about this task?
The most challenging thing was to be able to determine the central point without adding excess details as the article.
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