Element 2: Reflective Writing
Model Used: Gibbs’ Reflective Cycle (1988)
This reflective essay would help in the evaluation of the research process in this study with the help of Gibbs’ Reflective Cycle. It includes a proper description, feelings, evaluation, analysis, conclusion and action plan. 
Description
This study helped in the investigation of the significant impact of online shopping on customer satisfaction at a high street grocery retail chain, especially in Birmingham. With the help of a qualitative secondary research approach, the information from academic literature, existing studies and industry reports was analysed through thematic analysis. This process included the identification of relevant literature, coding the key present themes such as trust, service and product quality, delivery reliability and convenience. It also helped in the interpretation of how these factors have been influencing customer satisfaction in the grocery retail sector of the UK.
Feelings
At first, I was confident while selecting a contemporary topic because of the growth of online grocery shopping. However, after trying to refine the methodology, I experienced uncertainty, especially in shifting from a mixed method design to a purely qualitative secondary approach. This required me to rethink the data collection method and emphasise more on literature synthesis. With the progress of the analysis, I again gained my confidence as I could identify the recurring themes and link them to theoretical frameworks. 
Evaluation
One of the key strengths of this research has been the use of credible and academic sources. It helped in improving the validity and credibility of the findings. The thematic analysis helps in obtaining an in-depth insight into the factors related to customer insights. However, the lack of primary data has limited the capability of capturing the real customer experiences in Birmingham. Apart from this, the maintenance of large volumes of literature needed critical evaluation and careful organisation. 
Analysis
This research process helped in highlighting that customer satisfaction in the online grocery retail sector is multidimensional, which is mostly influenced by service quality, trust, digital usability and convenience (Blut et al., 2018). The interpretivist approach helps in enabling an in-depth understanding of customer perception, which aligns perfectly with studies that focus on experiential factors within e-commerce (Grewal et al., 2020). Thematic analysis helped in proving it to be effective in synthesising the results across different sources. It also supports the identification of consistent patterns. 
Conclusion
This research, in conclusion, helped in the successful achievement of its objectives through the identification of the key detriments of online grocery satisfaction. It also helped in the examination of how retailers in Birmingham adapt to the digital transformation process. This process also helped in strengthening the ability to critically analyse the literature and apply qualitative research methods.
Action Plan
For the improvement of future research, I would integrate primary data collection to improve practical insights. I would also get the chance to improve skills in synthetic literature review techniques. I would also work on qualitative coding for increasing analytical depth. The development of stronger critical evaluation skills will further help in improving academic research quality. 



