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Introduction
This report aims to gather information regarding veganism and its potential to save the planet. This report will represent how veganism is growing and whether it is affecting meat eaters, individuals’ opinions towards the topic and the impact it is having on society and corporations. The reason I have chosen this topic to study is due to the rapid growth of veganism, more individuals are altering their life style and I aimed to find out more on the topic from a vegan and a meat-eaters perspective. I am personally extremely passionate about where my food comes from and I am conscious about the production of meat and meat related produce. My chosen method of data collection is an interview process. One vegan participated and two non-vegans. The term veganism is known as, ‘a way of living which seeks to exclude, as far as is possible and practicable, all forms of exploitation of, and cruelty to, animals for food, clothing or any other purpose’ (The Vegan Society, n.d.).
Procedure
The method of research used during this study was qualitative research. ‘Qualitative research is multimethod in focus, involving an interpretive, naturalistic approach to its subject matter. This means that qualitative researchers study things in their natural settings, attempting to make sense of, or interpret, phenomena in terms of the meanings people bring to them’ (Lincoln, 1994). This research was conducted through face-to-face unstructured interviews. I chose an unstructured interview as it allows the interviewee to provide more information through using open-ended questions. According to Surbhi S, ‘Structured Interview is one in which a particular set of predetermined questions are prepared by the interviewer in advance’ (S, 2016)
After establishing which method was best for this particular research, I decided that I would interview a mix of vegans and non-vegans to enable a further understanding from both viewpoints. 
Once the subject of my study was established, I created a list of questions that correlated to the topic of veganism. I conducted the interviews on a one-to-one basis, each interview took around half an hour to complete.
I asked the participants to read, understand and complete the participation form. Once this form was signed, the interviews were conducted. The interviews were completed without interruptions, my interviewees were happy to discuss every question and provided detailed answers.
Data presentation
After the completion of the interviews, I transcribed them to ensure that each detail was considered. I then created tables to identify the trending themes throughout the three interviews. There were common themes between the interviewee’s opinions on the topic of veganism. For example, the openness to adopt a vegan diet. When asked, ‘If food corporations created vegan food that tasted similar to food that you like, would you consider being vegan?’
“Yes, I have chosen vegan food over meat before in restaurants and I will continue to do so as sometimes vegan ranges are actually nicer. I’ve bought M&S vegan range the pizza is amazing, much nicer than their non-vegan range and also their burgers and lasagne I couldn’t even tell the different! I would definitely turn vegan from a food perspective”. (participant 3)
“Yes, I like vegan food, some foods you can’t taste the difference. Although, I think that veganism is slightly strict. For example, when I worked in a chemist… vegans would refuse to take certain medications which I disagree with as I believe that if you have been prescribed medication by a doctor then you need it. But if it was just about food, for example if all corporations made good tasting vegan food like what I’ve bought from the M&S range then I guess so” (participant 1).
The essence of my findings with this recurring theme, both the meat-eating participants are open to becoming vegan due to the growing convenience of veganism within food corporations. This data also tells me that from a food perspective individual are becoming open to adopting a vegan diet due to the convenience of supermarkets such as Marks and Spencer’s (M&S) creating convenient food which is easy for non-vegans who aren’t used to cooking in a vegan manor.
 The second recurring consensus within this recurring theme was that both participants 1 and 3 could adopt a vegan diet in terms of produce eaten but they both seemed hesitant to adopt the full requirements of a vegan lifestyle such as the ‘strict’ elements regarding medication and items which involve animal produce. Both of these answers revelled that Veganism is already being adopted by non-vegans, it has become a new trend that corporations are adapting which gives me the impression that corporations are becoming aware of the growth of veganism and are catering to buyers wants.
The third recurring theme whilst transcribing the data came when asked, would you buy vegan food from a supermarket?
“If all corporations made good tasting vegan food like what I’ve bought from the M&S range then I guess so. It might convince more people to be vegan if the ranges cost less as M&S vegan range is quite expensive so it would cost a fortune if I bought only the vegan range for the whole week” (participant 1).
“Yes. There is a growing demand for vegan products and therefore more vegan ready meals are becoming widely available. For example, Marks and Spencer recently released a large range called ‘Plant Kitchen’. I also really like the range its very tasty but it is slightly pricy. I also do order vegan ranges in restaurants which is very convenient as it’s not a struggle to find something to eat. It’s good that even fast food chains now supply the food as I am not left out now when I go to McDonald’s I can eat something other than fries” (participant 2).
“Tesco and cheaper supermarkets don’t produce these ranges so I only get them when I’m in M&S and this is quite expensive. And the range is more expensive than their meat options. I would definitely turn vegan from a food perspective because the only thing keeping me back is because I’m not good at cooking especially vegan food its quite hard whereas now stores sell convenience food so if it was cheaper, I probably would turn vegan from a food perspective” (participant 3).
What this tells me, is that supermarket industries are producing costly vegan ranges which could participate in being a reason why non-meat eaters (participant 1 and 3) don’t adopt the diet more often. Participant 2 is vegan and this participant also disclosed that the price in M&S is expensive. This gave me the impression that if the ranges produced by corporations were made more affordable, more individuals may consider swapping meat items for vegan ones.
The fourth recurring theme became apparent when the participants were asked, do you believe that veganism will be a positive change for our planet?
“Yes, There’re the gasses that come from keeping cows in farming, the processed meats industry has a direct link to obesity, understanding where our meat comes from and how other countries may choose cheaper alternatives that don’t follow British standards. The big waste issues and also the fact that our bodies do no need that quantity of meat. For example, cavemen followed a vegetable diet because the animals were so lean and fast, they weren’t able to catch them. They would only eat limited amounts. Also, I heard that our gut takes 3 days to process foods which clearly isn’t very good. So, if people chose to become vegan in terms of food for just a few days, or even vegetarian it would have a positive impact on us and our planet” (participant 1).
“Veganism is one of the most positive changes for our planet. Animal culture is a leading cause of global warming and land and water degradation. A vegan diet is a healthy option that helps to reduce the risk of heart disease and high blood pressure which means that veganism is good for people and for the planet” (participant 2).
“yes, I know studies show that obesity is caused by too much meat, CO2 emissions and I’m really against how animals are treated in the food industry” (participant 3).
I found that there was a shared consensus between all three participants including the meat-eaters, that veganism is helping the planet. Non-vegans are aware that veganism has a positive affect on our bodies and the planet. Another shared theme became apparent when participants were asked if they know of any vegans, each participant said yes. This disclosed to me how veganism is expanding as there was once a time where veganism was rare and not many individuals would have personally known a vegan or know the meaning of veganism.
Conclusion
[bookmark: _GoBack]Conducting the interviews created more questions for me therefore I have realised that more research is needed to gain a wider understanding on the topic. Voice recording allowed me to transcribe information and ensured that I didn’t miss crucial parts of the interview, this helped tremendously whilst transcribing the information. Transcribing the information and organising it into recurring themes was time consuming. Although, this method allowed me to critically analyse and gather an understanding on the participants opinions.
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