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BRAND EXTENSION AND CURRENT TRENDS

© Rising energy costs and sustainability concerns
influence consumer behaviour

© Growth in smart home adoption across UK
households o

© Increasing environmental awareness it

141!'- INTRODUCTION

Supporting Data:

- 82% of households actively try to save energy
(GOV.UK, 2025)

- 96% are aware of energy-saving methods (GOV.UK,

2025)
2 la, BRAND EXTENSION - 68% of mid-age consumers are willing to adopt smart
@le devices (GOV.UK, 2025).

o Samsung Electronics is a global leader in
consumer electronics and digital innovation. Sl o
i 3 . © Al-based monitoring improves efficiency
© Samsung SmartLife+ is a strategic brand extension o Automation reduces energy waste
into Al-driven smart home .SOIUFlonS' . © Real-time insights support sustainable decisions
o Integrates loT-enabled devices into a unified
ecosystem for seamless home automation.

© Enables real-time energy monitoring, control, and \
optimisation through a single mobile platform '

(Kotler et al., 2020; Hooley et al., 2020). @'
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© Reduces household energy consumption through Al-driven monitoring and automation.

© “Smart Energy Score” provides efficiency tracking and personalised energy-saving recommendations.

o Aligns with United Nations SDG 7 (Affordable and Clean Energy) and SDG 12 (Responsible Consumption).

© Supports SDG 13 (Climate Action) by helping lower carbon emissions and promoting sustainable behaviour.
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