Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Hensel Joseph ( 2536115 )

Topic chosen 
Importance of customer service for business success 

Title of source 
The importance of marketing and service level strategies in retaining and prospecting customers for business success 

Author(s)
 Marinho, Geovana de Sousa; de Souza, Sidriane Guimaraes; Galvao, Suellen Diniz; Roberto, Jose Carlos Alves; Pinto, Jose Roberto Lira, Jr

Year published 
Revista de Gestao e Secretariado, 2023-10, Vol.14 (10), p.19018

How did you find this source?
From University’s online Library catalogue, by typing the main search key word “the importance of customer service for business success“ I got over 2,200 results, so I browsed through the first page to find the best match

Why did you choose this source?
I selected this source because it directly addresses my chosen topic, comes from a trusted academic platform, and provides reliable evidence-based insights that will help me explore and explain how customer service contributes to business success. It also covers practical aspects like service consistency and customer loyalty, which are key points I need to discuss in my work 

Is it relevant to the topic? 
Yes, it is highly relevant, because it focuses specifically on the service level strategies, how service quality affects retaining existing customers and attracting new ones, and how consistent or poor service act as a barrier to business growth and success. Every core theme of the article connects directly to what I am researching.


Is this a useful article?
Yes, it is a very useful article because,
· It gives clear research backed arguments rather than just general opinions.
· It explains how and why service quality matters, not just that it matters. 
· It links customer service to related business areas like marketing, helping me build a fuller picture of the topics.
· It also identified common problems. And their impact, which gives me more strong point to analyse in my assignment. 

Is this an academic source?
Yes, it is an academic source because, 
· It is clearly marked PEER REVIEWED, meaning independent experts checked and verified its research and arguments before publishing. 
· It is published in a formal academic journal with full author names, publication date, volume/issue details, and proper citation formatting. 
· It was found through my university’s official library catalogue, which only includes verified, credible academic resources.



When was it published? Is it recent enough? Why?
It was published 2023, and it is recent enough because,
· For business, management and customer service research, source published in the last 5-7 years are considered current and reliable, since this article is only 3 years old, it sits well within this timeframe.
· There have been no major fundamental changes to how customer service connects to business success since 2023
· It is also much newer than most foundation research on this subject, so it gives the latest insights available 





Author Credibility
Who is the author? What are their qualifications or expertise?
Full public profiles for each author are not listed in international databases, but can confirm their standing and expertise from the source details,
· All authors are academic researchers and professionals in business management, marketing and service strategy based at recognise higher education institution in Brazil
· They published this work in Revista de Gestao e Secretariado ( GeSec ), a peer reviewed journal in management, business strategy, service administration and customer relation which means, their work was vetted by other expert in the field before publishing 
· Their research focus directly covers service quality, customer retention, marketing strategy and business performance 



Reliability
Is the source reliable? Why?
Yes, it is reliable source because,
1 Rigorous peer review proses 
It is published in a double-blind peer review journal (Revista de Gestao e Secretariado), means independent experts in business and service strategy checked its research methods, evidence, and arguments before accepting it for publication

2 Verified, trusted publication
· The journal meets official quality standards, and it’s indexed in trusted academic directories like DOAJ, confirming it follows proper publishing rules
· It’s accessed through the university’s official library catalogue, which only includes pre-vetted, credible resources

3 Proper academic structure 
It includes full citation, clear research structure, and supporting evidence rather than personal opinion or unsubstantiated claims 
  
4 No hidden bias
It has no commercial or promotional agenda, its only purpose is to share research finding on service strategy and business performance

5 Up to date and consistent
Published in 2023, its finding aligns with current understanding of how customer service drives business success, with no outdated or conflicting information




5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability) - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

