LCLM4002_BIRM Digital Skills Task 3 Website Evaluation 

Student Number: 2321281	Student Name: Baby Tudor.


Website Chosen: The third website, about Cleaners of London website, is chosen for the evaluation. 
Insert hyperlink to website: https://www.cleanersoflondon.co.uk/





Evaluation
Respond to each question


Section 1 – Usability

Question 1a - How quickly and easily does the website load?


Answer: 

The third website, named Cleaners of London, loads within 2 seconds, which indicates a good benchmark for page loading time. It has increased user engagement and experience due to its fast loading. The link is copied from the assignment brief and pasted into the Google search engine, which required 2 seconds to load the website. The good network speed, high-performing PC and easy-to-load page elements helped the page to load quickly. 

Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?


Answer:

The website consists of various subpages to show details about cleaning service type, locations, price, packages, reviews, best services and other informative elements. A prospective customer navigates these through home information, contact and service details. The hyperlink, search bar and site map also attract a prospective customer to the website. Current location and other details also help to identify other pages' information on the website. From the menu, the information about customers can be used to provide the service. 
	
Question 1c - Can a customer make a booking via the webpage?


Answer:

The website of Cleaners of London has an option with a green box in the middle of the second portion of the website, ‘Boot your cleaning Service’. It consists of choosing a type of service, a customisation option, optional extras, time, special request, box and parking details. The booking also consists of the contact information of the customer, how to access the discount code and payment details with the total amount. It is an easier and quicker process to book the service from the website. 

Question 1d - What improvements could be made to the usability of the website?


Answer:

The website can add some reviews of previous customers, package information top of the pages, video and services in each package. The free service and discount for repeat booking elements can be included on the website to attract more customers. The nearby physical store details for the Cleaners of London can be included on the website to increase user engagement and experience to booking a service. 

Section 2 – Pleasure – Customer Experience
Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer?

Answer:

The website looks quite informative and pleasant because of the choice of colours. The white pages with green and royal blue borders make the page attractive and eye-catching for users. The use of various images and the booking operation make the website organised and well-structured. The appearance of the website on a computer versus a mobile phone is not different, despite a short and a large screen. Otherwise, all details of the website are the same.

Question 2b - How does the website use imagery, video and colour?


Answer:

The Cleaners of London website used images of their service, board of directors, employees and available services in different locations of London. The use of a white page background and information in black colour makes the webpage attractive. The green and royal blue colour used for the booking and heading of the webpage makes it well balanced. However, no video has been included on the website to explain any process or service to customers. 

Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service?


Answer:

The Cleaners of London website does not use any online chat tool to interact with customers instantly. The number of the organisation is given to contact about the service confirmation. Having an online tool and interaction option is effective in understanding the customer's requirement, need and time for the cleaning service. This helps to undertake real-time conversation, personalised support and convenient service to customers based on their needs. 

Question 2d – How effective are the social media links on the website?


Answer:

Social media links on the website are highly effective to increase traffic, build a brand and connect with a larger audience. It is also helpful to enhance engagement with customers, build trust and drive visibility for the brand. The social media links help increase conversion, advertise the service and develop connections with targeted customers, which help businesses reach a broader audience.  

Section 3 – Perceived Value



Question 3a - How are the services offered by the company made clear to customers?


Answer:

The Cleaners of London website highlights services offered by the organisation clearly using images, prices and details of the cleaning service type. Available service, popular service, and offered service to homes and ratings from users to help customers understand the service offered by the website. The different service options and provided number with the book now option help customers to select their preferred cleaning service wing the website. 

Question 3b - How are customer reviews made available? Are these up to date?

Answer:

The rating of customers from 5 stars is added at the top of the website to understand user satisfaction with the Cleaners of London cleaning service. The 14000+ happy customers, 14000+ cleared houses for London and average rating of 4.4 stars make the customer review available. The click of the review option helps to identify customer ratings and reviews, which indicates that the website review is up to date. The ratio of customers' ratings from 5 stars to 1 star shows that the review is up to date and reflects customer satisfaction. 

Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member?

Answer:

Customisation option, fully controlled cleaning, 15 years of experience and direct communication via phone call with customers show that the service is high quality to meet customers' needs. The proven track record, ratio of 5-star ratings and happy customers are higher. Affordable price, easy booking process, customer satisfaction, and a high number of 5-star reviews make it a high-quality service which it can be recommended to a family member or friend. 

Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?

Answer:
The prices of cleaning services are clearly highlighted on the website for customers' understanding before booking confirmation. The average price per hour for cleaning is £14-£25, with Cleaners of London starting at £25, indicating high-quality service. The 15-year experience, customisation, high-quality equipment and fully controlled cleaning service reflect the pricing. 

Section 4 – Searchability

Question 4a - What three words would you type into Google to find this type of service?


1. Cleaning service in London 
2. Nearby Cleaning option 
3. Top cleaners in the UK

Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites?


Answer:

After typing these words in Google, the company of Cleaners of London website does not appear. 

Section 5 – Reflection and conclusion



Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.
Answer:

Websites are highly relevant to the modern UK businesses because websites centralise information and contain around. Search engine optimisations and operational efficiency are shown when an organisation has online booking and customer support options. The professionalism and credibility of the website are presented through website details. It also increases visibility for the business and attracts local customers through it. The website helps to present messages, user experience, and design of the service, which helps to control and manage the brand. It helps to expand market reach and drive sales for websites that are relevant in the modern business of the UK.

Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?


Answer:
One recommendation for the Cleaners of London website is that the organisation needs to include more online reviews and customer testimonials to build credibility. This can help the organisation to attract customers and guide them to make a decision to book their service or not. The increased customer reviews and service can help the organisation to increase customer satisfaction and build trust with customers. Since it is a cost-effective marketing element that can help the organisation attract large customers. It can also help boost SEO for the Cleaners of London website, for which the organisation needs to increase customer reviews to improve conversion to the target audience and get more bookings to grow in the industry. 
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