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UK tourism and leisure industry UK
In today’s time the tourism and leisure industry play an important role for any area to support it economically. In UK the tourism and leisure industry provide a big platform for the economy by creating a huge employment. The industry also helps to create great revenue for the government by taxation. 
Tourism is the one of most important sectors to develop the economy and infrastructural look of every country and region. Most of the countries follow different regional provisions for the tourism and traveling industry. 
The UK consists of four countries: England, Scotland, Ireland and Wales. All regions have their own parliament with the exception of England. This essay will help to understand about the tourism and leisure industry running in United Kingdom and its performance in the country’s economy.
Tourism is an activity which is done by the people for the purpose of pleasure and business also. The world tourism organization defines tourism more generally, in terms which go “beyond the common perception of tourism as being limited to holiday activity”. But these days the tourism definition has been changed now there is another sector has included in the field of tourism that is leisure activities during tourism.
“The phenomenon arising from temporary visits (or stays away from home) outside the normal place of residence for any reason other than furthering an occupation remunerated from within the place visited.” Burkart and Medlik (1981)
Leisure activity is an activity which is like tourism and travel away from business or household work, but it includes a different way of spending free time by learning different interesting skills apart from work to develop inner potential in different ways.  
“Freedom from constraint, freedom to choose time left over after work or as free time after obligatory social duties have been met.” Torkildsen, G. (2005) 
Ireland is the part of United Kingdom. Northern Ireland is the key attraction for the tourism choosing the region as their holiday destination. In the historical prospective there are built and historical heritage such as castle, estates. There are several niche tourisms markets in Northern Ireland. Key niche tourism markets in Northern Ireland are: Adventure and nature-based tourism, Golf tourism, Food tourism, Craft tourism, Culture and heritage tourism and Business tourism. These are the ways to give the look at the range of niche markets currently represented in Ireland.  Some famous tourist places in Ireland: The cliffs of Moher, Killarney National park and Muck Ross house & Garden, The rings of Kerry, The rocks of Cashel, Blarney Castle and stones, The Aran Island. Grafton street and so many other adorable places. 
UK tourism earns over 80 billion per year on the behalf of tourism industry. UK is the world’s 10th popular place fir the tourists because of its countryside, historic landmarks, churches, castles and palaces. There are many places which influence tourist to visit their cause of their attractive location and geographical view.
Tourist attraction and motivation is a factor which is wishing the people to travel.  There are so many reasons which motivate people to travel throughout the world such as self-exploration, excitement of social attraction, traveling for experience culture and to improve self-inner skills and on. Maslow’s basic psychological needs theory demonstrate the motivation factors which help to understand the things that which motivate the people to roam around the world. Maslow gives Hierarchy of needs in his theory (1943). These are Self-actualization, Esteem, Love/Belonging, Safety, Physiological needs.
Tillman’s motivation theory also identifies some needs which are determined as the needs for Leisure. These needs are i) New Experience, ii) Relaxation, iii) Recognition/ Identity, iv) Security, v) Dominance, vi) Social Interaction, vii) Mental Activity, viii) Creativity, ix) Service to Others, x) Physical Activity.
There are many private sectors involve themselves in this field after coming to know the bright future of this industry. The list of some important tourism related organizations is: Association of Independent Tour Operators (AITO), The Tourism alliance, UK Inbound, BTA online travel agency, MKO Ireland and so many other companies which are related to tourism industry in UK.
The tourism industry has so many impacts in the region. Economic, Social and Environment are the main three areas where the industry impacts most. The tourism industry creates jobs for the economy. It helps the economy by contributing to the GDP of the economy. It attracts the foreigner to invest in the country also improve the living standards. According to statistics of 2012, Ireland tourism industry has employed near about two lack people and at that time it generated revenue of £5 billion, which is 3% of the GDP.   In the year 2014 it was estimated at 59.6 billion the direct GVA tourism in the UK. In the year 2009 it was 49,444 million which increased in 2011 for the 53,947 million after remaining the same for the year 2008, 2009 and 2010 with small ups and downs. It increased continuous for upcoming years 2012(57,344), 2013(58,712) and 2014(59,621). The tourism industry mainly depends on the outsider investors, so in 2020 the performance was not good for the economy by tourism industry because of Covid-19.
The tourism industry improves the living standard of the society also improve the self-esteem of the people by raising morale. The industry increases the employment for the society. The tourism helps to bring the world culture into the country which helps to know about the culture of different regions. Tourism improves the health sector as well as education sector for the society. Tourism promotes the outsiders to come in the country which might result clash or mixture of the culture, which causes the loss of the culture authenticity of the region which badly impact the community values of the region.
Tourism industry also has so many impacts on the environment. The tourism industry needs a great infrastructure which affects the forests area. The wildlife and natural resources are also impacted badly due to the tourism. It increases the pollution which degrades the local environment.
There are also so many other factors which can affect the tourism in the country. In year 2020, Covid-19 virus hit the world badly which also went very bad for the tourism industry. As the virus is very danger and sensitive because it is spread very fast, it impacted the tourism. Due to Corona virus lockdown was imposed around the world, resulted stoppage of airlines, traveling mediums which impacted the tourism industry. The hotels, pubs, restaurants, sports & festivals, aviation and business meetings, all were impacted which directly impacted the tourism and leisure industry. The Covid-19 impacted the people’s jobs, their livelihood, and health and finance condition very badly. Tourism and leisure industry is one of the industries which is likely to get out at last from the Corona virus crises. 
Tourism management includes all the activities related to the tourism and hospitality sector. It includes the sectors of travel management in which business administration, management, travel industry topics and careers, travel agents, travel guides, and hotel or resort management. Apart from this management field is responsible for the growth of tourism by providing attractive destinations to the visitors and satisfactory hospitality services during the tour and travel, moreover it also responsible for the employment management in the tourism industry which help to grow the economy of country and reduce the level of unemployment. 
Tourism management includes all the activities related to the tourism and hospitality sector. It includes the sectors of travel management in which business administration, management, travel industry topics and careers, travel agents, travel guides, and hotel or resort management. Apart from this management field is responsible for the growth of tourism by providing attractive destinations to the visitors and satisfactory hospitality services during the tour and travel, moreover it also responsible for the employment management in the tourism industry which help to grow the economy of country and reduce the level of unemployment.  

[bookmark: _Toc57771281]Conclusion
Tourism is an industry which is affected by the positive impacts as well as negative impacts. Increasing population and climate change can affect the tourism in negative ways on the other hand geographical and natural resources can be boon for the tourism. Ireland is the country that is blessed with the large history and famous tourist attraction all these factors support the tourism to grow year by year in the UK. But the factor is not denying that the negative aspects are equal strength to decline the tourism industry so to keep the tourism at pace some efforts should be done by the government and private sectors as well.  
No doubt there are so many attraction points in Ireland but today’s time the Covid-19 pandemic has impacted very negatively the tourism in Ireland. Due to lockdown and abandoning of the travel services such as airways, cabs and another medium has also impacted the foreigner tourists to visit the country. The tourism industry is affected very badly due to the Covid-19. 
The tourism industry is very important for any country as it play a very important role to back the economy of the country. Tourism and leisure industry has innovated many new ways to attract people, after lockdown like safety product, promotion of social distancing, enhanced product and services to rebuild the trust of the tourists so that they can encourage more tourists to visit the country. From the above discussion we can say that the tourism and leisure industry in Ireland is very important for the tourists as well as for the country as helps in economic development.
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		1		Ireland: Domestic tourism

		 		 		Unit		2008		2009		2010		2011		2012

		 		Total domestic trips		Thousand										

		 		Overnight visitors (tourists)		Thousand		8 339		8 340		7 300		7 169		7 031

		 		Same-day visitors (excursionists)		Thousand										

		 		Trips by main purpose of visit				 		 		 		 		 

		 		Business and professional		Thousand										

		 		Holiday, leisure and recreation		Thousand										

		 		Nights in all means of accommodation		Thousand		26 195		26 027		22 540		21 628		20 120

		 		Hotels and similar establishments		Thousand										

		 		Other collective establishments		Thousand										

		 		Domestic travel receipts		Million EUR										

		..		Not available

		Disclaimer: http://oe.cd/disclaimer

		Source: Central Statistics Office.
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		2		Ireland: Inbound tourism

		 		 		Unit		2008		2009		2010		2011		2012

		 		Total international arrivals		Thousand		7 839								

		 		Overnight visitors (tourists)		Thousand		7 288		6 470		5 695		6 021		6 035

		 		Same-day visitors (excursionists)		Thousand		551								

		 		Top markets  (1)

OECD-OCDE: 1 Break in series. Since 2009, refers to overnight tourism trips only.
				 		 		 		 		 

		 		Great Britain		Thousand		3 872		2 987 |

OECD-OCDE: | Break in series
		2 562		2 623		2 518

		 		Other Europe		Thousand		776		1 492 |

OECD-OCDE: | Break in series
		1 270		1 382		1 415

		 		United States/Canada		Thousand		1 005		905 |

OECD-OCDE: | Break in series
		849		889		922

		 		Germany		Thousand		468		415 |

OECD-OCDE: | Break in series
		378		409		435

		 		France		Thousand		415		377 |

OECD-OCDE: | Break in series
		338		378		382

		 		Nights in all means of accommodation		Thousand										

		 		Hotels and similar establishments		Thousand										

		 		Other collective establishments		Thousand										

		 		Total international receipts  (1)

OECD-OCDE: 1 Break in series. Since 2009, refers to overnight tourism trips only.
		Million EUR		4 520		3 874 |

OECD-OCDE: | Break in series
		3 485		3 582		3 670

		 		International travel receipts  (1)

OECD-OCDE: 1 Break in series. Since 2009, refers to overnight tourism trips only.
						

OECD-OCDE: | Break in series
		Million EUR		3 834		3 383 |

OECD-OCDE: | Break in series
		

OECD-OCDE: 1 Break in series. Since 2009, refers to overnight tourism trips only.
						

OECD-OCDE: | Break in series
		

OECD-OCDE: | Break in series
		2 947		2 864		2 877

		 		International passenger transport receipts		Million EUR		686		491		538		718		793

		..		Not available

		|		Break in series

		Disclaimer: http://oe.cd/disclaimer

		1.		Break in series. Since 2009, refers to overnight tourism trips only.

		Source: Central Statistics Office.
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		3		Ireland: Outbound tourism

		 		 		Unit		2008		2009		2010		2011		2012

		 		Total international departures		Thousand		7 877		7 021						

		 		Overnight visitors (tourists)		Thousand						6 534		6 144		6 170

		 		Same-day visitors (excursionists)		Thousand										

		 		Total international expenditure  (1)

OECD-OCDE: 1 Break in series. Since 2010, refers to overnight tourism trips only.
		Million EUR		7 728		6 043		6 367 |

OECD-OCDE: | Break in series
		6 110		6 060

		 		International travel expenditure  (1)

OECD-OCDE: 1 Break in series. Since 2010, refers to overnight tourism trips only.
		Million EUR		6 912		5 473		5 788 |

OECD-OCDE: | Break in series
		5 340		5 260

		 		International passenger transport expenditure  (1)

OECD-OCDE: 1 Break in series. Since 2010, refers to overnight tourism trips only.
		Million EUR		816		570		579 |

OECD-OCDE: | Break in series
		

OECD-OCDE: 1 Break in series. Since 2010, refers to overnight tourism trips only.
		

OECD-OCDE: 1 Break in series. Since 2010, refers to overnight tourism trips only.
		

OECD-OCDE: 1 Break in series. Since 2010, refers to overnight tourism trips only.
								

OECD-OCDE: | Break in series
		

OECD-OCDE: | Break in series
		770		801

		..		Not available

		|		Break in series

		Disclaimer: http://oe.cd/disclaimer

		1.		Break in series. Since 2010, refers to overnight tourism trips only.

		Source: Central Statistics Office.
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		4		Ireland: Enterprises in tourism

		 		Number of enterprises

		 		 		2008		2009		2010		2011		2012

		 		Total tourism enterprises		22 112		23 295		23 475		22 684		

		 		Tourism industries										

		 		Accommodation services for visitors  (1)

OECD-OCDE: 1 Includes food service activities.
		15 987		16 460		16 511		16 340		

		 		Hotels and similar establishments										

		 		Food and beverage serving industry										

		 		Passenger transport 		1 933		2 001		1 949		1 942		

		 		Air passenger transport										

		 		Railways passenger transport										

		 		Road passenger transport										

		 		Water passenger transport										

		 		Passenger transport supporting services 										

		 		Transport equipment rental										

		 		Travel agencies and other reservation services industry										

		 		Cultural industry  (2)

OECD-OCDE: 2 Arts, entertainment and recreation.
		3 421		4 048		4 246		3 638		

		 		Sports and recreation industry										

		 		Retail trade of country-specific tourism characteristic goods										

		 		Other country-specific tourism industries  (3)

OECD-OCDE: 3 Administrative and support service activities.
		

OECD-OCDE: 1 Includes food service activities.
		771		786		769		764		

		 		Other industries										

		..		Not available

		Disclaimer: http://oe.cd/disclaimer

		1.		Includes food service activities.

		2.		Arts, entertainment and recreation.

		3.		Administrative and support service activities.
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		5		Ireland: Employment in tourism

		 		Number of employees

		 		 		2008		2009		2010		2011		2012

		 		Total tourism employment (direct)		184 700		166 900		165 929		164 840		

		 		Tourism industries										

		 		Accommodation services for visitors  (1)

OECD-OCDE: 1 Includes food services.
		132 200		118 100		116 350		117 200		

		 		Hotels and similar establishments										

		 		Food and beverage serving industry										

		 		Passenger transport		26 600		25 400		24 891		25 636		

		 		Air passenger transport										

		 		Railways passenger transport										

		 		Road passenger transport										

		 		Water passenger transport										

		 		Passenger transport supporting services										

		 		Transport equipment rental										

		 		Travel agencies and other reservation services industry										

		 		Cultural industry  (2)

OECD-OCDE: 2 Arts, entertainment and recreation.
		18 800		18 100		18 986		16 306		

		 		Sports and recreation industry										

		 		Retail trade of country-specific tourism characteristic goods										

		 		Other country-specific tourism industries										

		 		Other industries  (3)

OECD-OCDE: 3 Administrative and support service activities.
		

OECD-OCDE: 1 Includes food services.
		7 100		5 400		5 702		5 698		

		 		Gender breakdown		 		 		 		 		 

		 		Male (% of total tourism employment)										

		 		Female (% of total tourism employment)										
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		6		Ireland: Internal tourism consumption

		 		Million EUR, 2007

		 		 		Domestic tourism consumption		Inbound tourism consumption		Internal tourism consumption

		 		Total		3 142		3 637		6 779

		 		Consumption products						

		 		Tourism characteristic products						

		 		Accommodation services for visitors		228		672		900

		 		Food and beverage serving services		983		932		1 915

		 		Passenger transport services		762		1 062		1 824

		 		Air passenger transport services						

		 		Railways passenger transport services						

		 		Road passenger transport services						

		 		Water passenger transport services						

		 		Passenger transport supporting services 						

		 		Transport equipment rental services						

		 		Travel agencies and other reservation services		155		12		167

		 		Cultural services		209		197		406

		 		Sports and recreation services						

		 		Country-specific tourism characteristic goods						

		 		Country-specific tourism characteristic services						

		 		Other consumption products  (1)

OECD-OCDE: 1 Includes profit margin.
		805		762		1 567

		 		Tourism connected products						

		 		Non-tourism related consumption products						

		 		Non-consumption products						








