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[bookmark: _Toc234851264]Task A: Job Adverts and Key Skills
This assessment is designed for use by business and marketing graduates with a view to securing a role of Marketing Assistant, one of the most popular positions in the business marketing field within the UK.
The first one is for a London law firm (Reed.co.uk, 2026) looking for a candidate who is initiative-taking, organised and keen to learn in a challenging environment. The duties encompass marketing and business development exercise, presentations, pitches and client material. The person specification is based upon effective written communication and awareness of stakeholders.
The second source is a Marketing Assistant position description template from Hiring People (2023), which states that written and verbal communication, attention to details, teamwork and computer literacy Word, Excel, Outlook is important. Digital marketing experience in no way seems to be an absolute necessity.
Both sources focus on 3 areas. First, the communication, both writing and speaking are integral, not optional, in each advert. Second is organisation and diligence: both employers require a candidate to organise and be attentive to detail whilst working on more than one task without the direct supervision of their employer. Third: teamworking the jobs are part of a marketing function reporting to the marketing manager and communicating with other functions.
Employability is not just about the technical knowledge but about a mix of skills, understanding and personal attributes (Yorke and Knight 2006). There is an overlap in these two adverts that justifies that. Communication and organisation are not considered more important than subject knowledge by either employer.
Communication is the skill that has the broadest range of use in a future marketing position. A Marketing Assistant writes copy, provides briefs to designers, informs the manager and communicates with outside suppliers. All of these are impacted by poor written communication and negatively affect the company's external image as marketing material is the company's image to customers. Career progression is also aided by strong communication a marketing assistant who can present ideas and report with clarity and confidence helps to make a presence that leads to promotion to executive level.
This skill becomes useful in a future workplace setting where it would be translated into useful practices such as concise briefs, proofreading work before it is sent to an outside, and adjusting your tone for different recipients, formal client email, informal social media posting. This is a skill which could be directly applied to the expectations outlined in both adverts in the build up to presentations through coursework and group work.

[bookmark: _Toc234851265]Task B: Self-Assessment and Evidence of Readiness
A SWOT analysis is a framework that allows us to look at self-reflection through the lenses of 4 categories: strengths, weaknesses, opportunities and threats. The framework goes back to the 1960s, when managers identified problems confronting the firm to be graded at the Stanford Research Institute before creating strategy, according to Puyt, Lie and Wilderom (2023). When applied to an individual, rather than an organisation, the same categorisation of internal (strengths and weaknesses) and external (opportunities and threats) factors is applied, further refining the action plan that is created.
Strengths
The ability to produce written communication is an authentic strength developed in the first year of study in various forms of written communication such as essay writing, group coursework and presentation assignments. There has been consistent feedback on assignments from tutors that there are good structure and argument.
The other strength is Organisation. Attempting to meet deadlines for coursework assignments in multiple modules as well as a part-time job or other extra-curricular activities has developed a habit of planning assignments ahead of time as opposed to engaging in last minute work.
Digital literacy counts as a third strength. Familiarity with the tools listed in both job adverts used in Task A is achieved with regular use of the following: Microsoft Office tools, Internet search databases, basic social media.
Another aspect which stands out is teamwork. Different working styles with other group members have necessitated negotiation, delegation and compromise in group projects and seminar discussions.
Weaknesses
People who have to give presentations must be made to be confident of their abilities. Even with a well-prepared presentation, nerves will impact how the presentation will be delivered when it is presented to a full seminar group.
There is still a limited amount of experience in industry. Theoretical knowledge about marketing concepts and business has been developed through academic studies, but still there is no work experience in a marketing activity.
There's a need to improve data analysis skills. Study did not go far enough in explaining how to interpret the metrics of a marketing campaign and customer information, which is a crucial component of marketing today.
Opportunities
The digital marketing industry is expanding, increasing the number of opportunities for new graduates to get into the field at a basic level (CIPD, 2023). You can access the university careers service for CV clinics, mock interviews and employer events, which have direct access to industry contacts. A placement year or internship (which may have been chosen) would fill the gap in experience identified above.
Threats
A marketing degree gets a lot of applicants for the few graduate marketing jobs, so competition for graduate marketing positions is high. Automation of specific marketing jobs, like post social media posts or basic data reporting, also alters the skill set required, and puts pressure on graduates to be able to perform more than just these simple skills.
Evidence of Readiness
One source of evidence is from academic work. Coursework, which has included research, development of arguments and referencing to Harvard convention, is transferable to a role in marketing which relies on professionally researched and sourced content for accuracy. Group presentations have helped to have confidence in a pitch to an audience.
A second form of evidence is added for part-time work if this is being undertaken. Customer-facing positions foster communication in a high-stakes environment and time management amidst changing priorities, which are strengths listed above.
The third is evidence from extracurricular activities like a university society, or a volunteer activity. Planning an event or dealing with a small budget as a society is similar to the co-ordination work mentioned in Task A job adverts.
Each of these is a form of evidence: Feedback in writing on work has commended accuracy and organization, relating to the areas where students have identified their strengths in communication, and noted further development of areas of writing to be improved, including depth of analysis, which is in line with the areas of weakness identified above.
[bookmark: _Toc234851266]Task 3: Employment Goals and Personal Development Plan
Long-term goal: become a marketing intern or placement in the next 12 months. This goal is important because it gets students to put theory into practice and directly targets one of the identified weaknesses in Task B for students' limited exposure to industry.
Short-term objective: become a Marketing Executive in 3-5 years’ time since graduation. This objective fits with the career trajectory seen in the job postings analysed in Task A and is that a Marketing Assistant usually has to progress to executive level.
The QAA (2009) sees personal development planning as a process that involves the learner reflecting on their performance and planning for future action, not as a single activity. The plan below is arranged in that manner.
Public speaking confidence: enrol in the next 3 months in a public speaking or debating society at the University and offer to speak in seminars for the rest of the year (in line with module requirements). Progress will be monitored by presentation assessments, with tutor feedback (scores).
Industry experience: submit a CV to the marketing team for a marketing internship or part-time job position at the university (6 months) via the university careers service, which can also review your CV and run mock interviews. Progress measures will include the number of applications that are submitted monthly, as well as at least 1 interview in the first 3 months of the search.
Data analytics skills: take a completely free online course in marketing analytics or Excel data analysis in the next four months, either via LinkedIn Learning or Google Digital Garage both accessed through the university library. Progress will be assessed through course completion and using at least one analytical technique prior to the end of the academic year in relation to a piece of course work.
This will help confirm that actions have been taken to close the gaps identified in the SWOT and will occur at the end of every semester, instead of a one-off assessment as highlighted by the QAA.
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