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[bookmark: _Toc121716821]1.0 Introduction
It has become almost inevitable for companies to use data to make business decisions. Companies that fail to use the data or relevant market information risk being edged out due to a lack of competitiveness. At the same time, not only are the companies using data to make present-time decisions but also to predict future scenarios and take appropriate actions in advance. All these are aspects of business intelligence. According to Lim and Teoh (2020), BI can only be useful when it is carefully utilized in business decision-making and strategically integrated into different business domains. For example, in sales and marketing, making sustainability decisions, and identifying opportunities and threats to reinforce social performance (Lim and Teoh, 2020). Therefore, companies have to keep abreast with business intelligence trends and utilize them to enhance their competitiveness. This is because business intelligence (BI) has been rapidly evolving and what was considered revolutionary some years back may be seen as obsolete today. Some of the BI trends include predictive analytics, data literacy, collaborative BI, self-service analytics, and natural language processing (NLP).
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[bookmark: _Toc121716823]2.1 Predictive analytics
Companies yearn to understand future scenarios and what the current data says about the later success or failure of the business. This is why predictive analytics have become handy in the business world. Predictive analytics involves data mining techniques combined with statistical modelling and historical data to predict future situations (Shah, Steyerberg, and Kent, 2018). It also includes machine learning since it is through machine learning that patterns are established, which are used to make predictions. Using decision trees, neural networks, and linear regression, predictive analytics can classify or cluster business or market behaviors and show what is expected in the future (Shah et al., 2018). For example, in the banking sector, predictive analytics are used to analyze customers’ history and predict their future behavior. Predictive analytics are also used to create a picture of future market behaviour and understand whether they are favourable or unfavorable for the business This way they can identify risks and make strategies to minimize the risk in time.  
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When almost all decisions in the companies are being guided by data, it learning about data becomes almost indispensable among all members of an organization. Moreover, it has become almost a basic requirement for individuals to have data literacy for them to work in some companies. Data literacy entails being able to read, write and interpret data in a particular context (Bayer et al., 2017). Individuals have to understand the data analysis methods and techniques and the involved technologies. It is noted that unlike in the past when data analysis and interpretation was the work of data and statistical scientists, today any person is expected to have the ability to analyse and interpret data as more companies are becoming data-centric (Grigorescu, Baiasu, and Chitescu, 2020). This is why it has become essential to include data analysis in the (business) education curriculum. Moreover, companies that want to remain competitive are investing in ensuring that employees holding critical positions are data literate. 
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Timely and insightful interactions are crucial in any business company in the ever-competitive environment. Managers are focused on interacting with other workers, customers, and the general business environment. This has led to the emergence of collaborative BI, which is composed of collaborative tools including 2.0 technologies such as social media and other internet-based business intelligence tools (Teruel et al., 2019). This helps make quick analytical reports and share them through interactive platforms. Moreover, collaborative BI allows sharing of information through multiple digital devices and making quick shared decisions (Teruel et al., 2019). This was especially accelerated during the covid-19 pandemic period when remote work was encouraged. An example of a collaborative BI tool is Microsoft SharePoint, which allows teams to share information across departments, divisions, and with other teams across multiple digital devices. 
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As noted, data analysis and interpretation are now not reserved for data scientists only. Ordinary members in an organisation can now interact with data and make decisions. This has been made easier by self-service analytics. Self-service analytics tools enable individuals with basic data analysis and information technology expertise to perform queries and develop data-based reports (Dinsmore, 2016). For example, a line manager can make queries about their lines’ performance and generate reports, which they share with their employees to make line-specific decisions. They can do this using self-service analytics tools without the need of hiring a data scientist. An example of a self-service analytics programme is Google Data Studio, which allows semi-technical and non-technical individuals to use and generate data reports. What differentiates self-service analytics from traditional IT technology assistance is that in self-service, the users do not only give commands and get reports. Instead, users control data ingestion and governance using self-service analytics. IT helps in building a data catalogue and a platform for the users to interact with the data. 
[bookmark: _Toc121716827]2.5 Natural language processing (NLP).
There is nothing as good as finding an easy way to deal with complex and expensive business decision-making processes. For example, many companies desire to have members who can easily interact with business and market information and develop reports within the shortest time and with minimum inputs. However, it is not realistic to have everybody who has data entry skills or data analysis abilities. Therefore, Natural language processing (NLP) tools have been developed to solve this problem. They allow users to use their natural language to make commands and generate relevant reports. Through NLP technology, machines can understand human spoken language and make reports based on natural data input (Bahja, 2020). Some examples include smart programs such as Alexa and Siri and automated car commands. In the business sector, companies are using NLP to analyse unstructured data from multiple sources. Using technology that is similar to chatbots, BI data assistants have been developed that can answer any analytical question. Users, regardless of their data technology skills, can give commands orally or in written format and get their desired data reports. Businesses can also use NLP to obtain insights from social media, podcasts, webchats, and blog posts.    
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The business world is dynamic and changes are expected every time. Technology has been one area that has been accelerating the changes. Although for long businesses have been using data to make decisions, nowadays, with increased competition, data has become more crucial. It is, therefore, the use of technology in the utilization of the data that is determining how some business organisations are more successful than others. This has led to companies investing in the latest business intelligence innovations. Some of the BI developments that the companies are utilising to maintain their competitiveness include predictive analytics, data literacy, collaborative BI, self-service analytics, and natural language processing (NLP). Companies will become more competitive by integrating these BI trends into all their functions. 
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