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Introduction

This report will provide an evaluation of current business intelligence trends and how some of the tools and applications can be used to support the efficiency of the business and potential benefits. Furthermore, how business intelligence can be helpful for managers in rerailing business by using the collected data to understand the customer's shopping behaviour, make better decisions and predictive analysis. Also, how five different business trends can positively and negatively impact the organisation. According to Sinkevich (2023), by processing the collected data the managers in the retail sectors will be able to make better decisions for example the pricing, improve sales, and understand the personalised needs of the customers.


The Future of The Business: BI Trends, Tools, and Applications

The business intelligence nowadays is very important for an efficient and successful business, by using its tools and applications managers will be able to make easy and informed decisions by using past data or monitoring the day-to-day data to analyse the profitability of the organization. The collected past data could be used for future outcomes by forecasting, in an instance in the retail industry: understanding the customer's behaviour and shopping preferences will navigate the managers to focus on the right products which also will improve inventory management, so they will not have an extra and unused product that cost money and space. Furthermore, identify their target market and make better data-driven decisions. According to Olaoye and Potter (2024), “Amazon” uses BI to analyse their customers’s actions like the history of items they search for, or demographic data. After using the analytical data Amazon will be able to understand which product to suggest and increase the chances of potential purchases, but also improving the productivity and leaving the consumers satisfied. On the other hand, for example, another retailer like “Walmart” uses BI to improve the control over its inventory. The BI is the future because already many businesses are using it and is assuredly that is very beneficial, there are some disadvantages, for example, it could be a high cost and smaller organisations with limited budgets can struggle, also another challenge could be keeping safe and relevant the massive amounts of data. However, the positive factors are helping the business to be more efficient, saving time, reducing costs, improving selling, and forecasting further steps. (Eliacik, 2022). 
Real-time data is very helpful in keeping us aware of what is happening right now. This kind of data is constantly changing. A simple example from real life could be, a person in the train station waiting for the train following the electronic information display showing real-time data in that situation showing the exact time when will the train arrive, and the moment the train departs the data will update for the next train. The real-time data used in the retail industry could be helpful with understanding the demands of the clients, improving the management of the inventory, and keeping everything optimized will support the business and support for right decisions with recent and relevant information. (Pajorska, 2024).

Utilizing Five BI Trends: and how they are efficient in decision making processes:

The Data Governance: Simply explained is like a treasure of information that is locked and not all employees will have access to it, and setting rules for those who can be using and managing that information. Furthermore, those who have access to it must make sure the information is correct and safe and keep that private information from unauthorised use or even hackers. Furthermore, to keep the business growing, some regulations such as “GDPR” should be used. For instance, in data governance in the retail business, such kind of information could be like the name of the customers, what they are buying or even their bank details, and card number that is why such information must be well-stored keeping privacy for the safety of the customer’s private information. However, this information is crucial for the managers by using that data they will find out the quantity and type of products their customers buy or the method they use and prefer to pay. (Duggal, 2024), (Rushin, 2022). 
Artificial Intelligence used in the retail business: AI can be described as the knowledge humans have but inserted in the computers and machines, but because the machines make it automated can reduce time and work more efficiently and be very helpful in the business. However, the positive outcomes are saving time in making calculations or analysis or counting the inventory for example, but the negative instance could be if the AI is used in machines that work instead of cashiers that work efficiently, faster, and cheaper than real people, which can leave many people without jobs and affect employment. (Bowman, 2023).
Data Quality Management is very important within the business, it is like keeping the data tidy and organised because the business will need the data quality to be good and accurate to be useful. Removing errors and mistakes, making sure the criteria and rules are followed, and keeping only reliable data and using it for making clever decisions. However, there could be some challenges for example very big organisations require a lot of data to be managed via different systems which can lead to mistakes also maintaining big amounts of quality data can cost a lot of money for the organisation. (Foote, 2022). 
Predictive analyses are important especially when the business wants some competitive advantage, or the organization is prepared for some potential risks and can support the business in future decision-making. Furthermore, forecasting and prediction in business could have some disadvantages like the quality of the data, data with poor quality will lead to unreliable predictive analysis and making wrong decisions can lead to costs. (Halton, 2023). (Imenso Software Development, 2023). 
Data Literacy is a crucial skill that helps managers understand the data and use it properly, for example in the retail industry when sales have been inconsistent some of the products are sold quicker rather other products and use data literacy to analyse what we can do better. So, the manager will use the data from the past few months and finding the purpose why those products are sold quickly for example could be due to seasonal changes, a very small amount of people could buy summer dresses during the winter season. And by using the past data the manager will be able to make informed decisions. The business should be open to providing some training programs that could help managers to improve their literacy skills. (Crabtree, 2023). (Panetta, 2021).

Conclusion

Undoubtedly, business intelligence is very important nowadays, especially for achieving the success of our business. Daily data provides insight into productivity, costs, and revenues, particularly in sectors like retail. For example, by using the data for the last few months, we can analyse future strategies, make plans, and effective decisions. Managers need to identify and understand their targets and customers’s needs and retain their loyalty. Implementing BI tools can automate the process, reduce costs, and save. Ho time for the organisation. However, BI usage carries risks, such as potential inaccuracies when transferring big amounts of data between the sectors, leading to errors. Therefore, ensuring the accuracy and usability of the information is extremely important. So, the organisation should collect, stored, and make sure the information is relevant and then the data stored in their data warehouse and information from different sources and treasured up into one large database. 
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