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1. Introduction
Talking of the most successful automobile company especially in Europe? Audi should not miss the top of the list of the most successful automobile companies in terms of management, innovation, stability, and revenue growth (Witkowski, Kurowski, and Lesicki, 2018 p.11). On top of what makes Audi automobile, Audi AG becomes top of priority on the list of automobile consumers in the United Kingdom and across the world is presumable its quality vehicle production, innovation in matters of defusing the internet of things to ensure among other things Stability, speed durability, and safety(Witkowski, Kurowski and Lesicki, 2018 p.15). According to the authors, Audi vehicles have had a long history of success and resilience when crises call since it its concept was first launched in 1909 by a German citizen, August Horch in the small town Zwickau around the city of Leipzig 
The company continues to reveal itself as one of the stable companies amongst its competitors such as BMW, Volk Swagen, and Mercedisbenzene, others tracing their origin to Germany, A country well-known globally for the production of high tech and skillful automobile engines. In the Global market share, Audi finds itself competing with the Asian and the American bread of automobiles such as Toyota.
In the wake of the coronavirus pandemic in 2019 -2021,  many companies both middle size and large companies have seen a significant drop in revenues owing to the negative impacts of the pandemic. For instance, according to United Kingdom's economic indicators during the coronavirus pandemic, the company was among the best-performing companies despite the negative impacts of the virus, at estimated revenue of €20,476 million which indicated a decline in revenue by up to €643 million (the United Kingdom, 2021). An in-depth examination of the loss during the coronavirus pandemic times is indicative of the need for a critical thinker who can turn around the events and bring back the company into a profit-making entity amidst the eminent losses due to unpredicted situations and events. 
A critical thinker can subject his or her subconsciousness to a deep analysis of events, identifying the pros and cons as well as the possibilities of a given phenomenon (Berenbaum, 2012 p.2). According to Berenbaum(2012 p.2).a critical thinker is a progressive, unprejudiced and liberal person who approaches challenges and situations such as the current coronavirus pandemic with an open mind to offer desired solutions. These types of people endeavors to make correct judgments based on their analytical skills, give proper reasons, and formulates proper hypotheses on situations. Critical thinkers can evaluate their beliefs values and attitudes on certain phenomenon before making judgments.  It somehow a gift was given by the creator to specific if people meaning it is not readily available for everyone. In this particular scenario, however, there is a need for a critical thinker to unlock the opportunities and potentiality that would see the company revert to its normal operations including positive growth, debunking the negative and the positive effects of the coronavirus pandemic. 
2. Debate and breakdown of the difference between beliefs, attitudes, and principles within a place of work environment 
If there are those distinct things or aspects that distinguish human beings to handle situations at a particular time and in their respective workplaces are differences in values, beliefs, and attitudes. People are born with different values and so are beliefs and attitudes (Anglim et al., 2019). For example, there are certain individuals in the workplace that are unable to handle certain scenarios or events dies to their attitudes towards the same events or attitudes. In contrast, there are those individuals that pose certain traits that make them capable of handling even the most difficult situation as can be perceived by their collogues. In this scenario according to an analysis by Watts (2021 p.2), what matters are not the levels of someone's educational qualification but rather the innate characteristics that are superior to others and inferior in others. That is, there are characters that people are born with which manifest themselves throughout their various stages of life including in workplaces.  
To better understand this, it is better to deeply understand the meaning of the three terms concerning the workplace environment and later relate them to what is happening at Audi A.G in the United Kingdom.  
So what is value? What is the belief? And what is an attitude? And how do they relate to critical thinking in the working place? The answer lies on the definition of the terminologies by scholars as applied in different contexts and workplace philosophy. Value, according to various studies, the term value concerning the working environment is the unique features and characters that one possesses (What makes a good place to work? 2020). For instance, your worth, or for what significance or importance are you to the company you are working for? Is there something tangible you are adding to the organization? Is there something unique that the company is set to lose when they let you go or they will easily find a replacement to the substance you used to offer? What are beliefs then? According to Messinger(2015 p.747), beliefs are what an individual or group of holds firm acceptance of it ones cognizant of something, however, cannot be tested while attitudes which can either be categorized as positive or negative is a personal feeling towards a phenomenon (Foroudi et al., 2020).
 In many working places across the world, it is common to believe that there exist varying attitudes, believes, and values among the employees. This is visible even in the Audi working environment in the United Kingdom. In addition, it is important to note that Changes in the way of thinking, that is, critical thinking, beliefs, attitudes, and values are the only logical shifts within a workplace context that can make a company achieve sustainable growth or growth within the workplace. When employees' and individuals' values, attitudes, and beliefs shift then it can be considered that an individual or an employee has practiced or internalized the concept of critical thinking which has become an important aspect in company's management especially during the coronavirus pandemic (Jenson, 2020 p.9).
 Workplace growth and a whole process of organizational growth especially during the negative impacts on business and workplaces by the coronavirus pandemic can be viewed as a holistic concept, which must be introduced into society, through social-economic and cultural aspects, which includes the environment, politics, and the economy (Shodiev, 2020). According to Shodie( 2020 p.296), workplaces in the wake of the coronavirus pandemic offer a good ground to initiate, develop and implement critical thinking concepts in an individual to aid organizational goals. Only by instilling concepts in the organizational culture can workplace sustainability be of success. This can be achieved by changing the values, attitudes, and beliefs of the employees. Attitude is the way people feel when they something, an event, or a process. That is, it is the negative or positive feeling that reveals itself involuntarily in an individual.
 The feeling that a person develops towards a particular phenomenon may be instantaneous or developed over a long period. Therefore, initiating a critical thinking tactic demands that one must evaluate the backgrounds and mindsets of people and colleagues in a workplace setting, in this case, Audi.  To further differentiate this from attitude, it will be correct to insinuate that Attitudes are generally cropped up as a result of an individual's life experiences in and outside workplaces. According to Shodiev (2020 p.295), there is a tendency of a particular group of individuals to develop either a strong negative or positive and logical feeling that enables them to be critical over any issues that may arise, at this time, this group of individuals my stare thinking what is logical and illogical. Values ​​are the wits or some stringent ethics or philosophies that exist in individuals, and how those individuals use them to judge different things, perceptions, and scenarios.
The new models launched include Audi A6 L, Audi Q2 L, and Audi Q5 L. This strategy made the company sell up to 1.693 million new cars in 2020 when the virus was at its peak (audi.com, n.d.). As an organization, Audi AG emphasizes continual improvement of its products to attract the loyalty of customers, thereby increasing its market share, profitability, and the enhancement of the customer experience. In a bid to have more customer-centric quality systems and to boost customer relationship management, the organization had an extension of its Audi on-demand portfolio to its potential customers. The platforms enable the efficient, effective, and seamless relationship between the customer and the potential buyers with the company's representative 
In addition, the company has realized that the majority of its customers are undergoing different types of stress occasioned by the coronavirus pandemic. This has necessitated the company to launch the Audi intelligence. The Vehicles has artificial intelligence sensors to read the mood of the customer, adjust to the customer need and perfectly suit the empathic requirements of the customer, in a bid to capture the customer experience that no other competitor has tried to incorporate. Empathy to the customers is one way companies enhance the customer-centric objective as enshrined in the quality systems. Apart from that, another important factor that the company is considering is observing the integrity of the organization through listening to the customer plea, extending the loan period, and loan holiday for the customers that were hugely affected by the coronavirus pandemic.  The company is also enhancing its communication platform to ensure that the customer demands and feedback are received in real-time and worked upon to resolve the customer grievances. 

 According to Do and Kim(2017 p.4), an analysis of what beliefs are or are not and the pros and cons of either positive or negative beliefs in a workplace, and in relation to the coronavirus pandemic impacts to the workplace, there is a revelation that belief is something that has been instilled in an individual since his or her birth and has lived to grow with in the entire life. In many instances, beliefs have always been aligned to. It also depends on religious or spirituality and cultural norms. According to Do and Kim(2017 p.3) Beliefs may not be logical enough and they can be acquired through experience and religious and cultural doctrines. Naturally, it is often difficult for workers to accept the workplaces changes due to variations in beliefs attitudes, and values. 
There have been different theories and models that have been used by professionals to explain the difference in values, attitudes, and beliefs concerning critical thinking at the workplace. One such theory is the theory of rational actions developed by the social theorist Adam Smith. In this theory, it is believed that workers' level of critical thinking is developed by their actions (Paso, 2014 p.238). Adam Smith highlighted that one of the main forces behind their actions or their sense of reasoning is their intentions. Company workers in a workplace environment objective are very imperative to agree to any new tenet that impacts workers adoption or change to the sustainable approach. The self-regulatory theory is another theory that scholars believe can be applied in the case of values, beliefs, and attitudes concerning critical thinking at the workplace. In this theory, the motive and actions towards certain decisions play crucial roles in critical thinking. Drawing from this theory, it is obvious that there must be a motive to create any intention. However, employees should expect to accept and work following the sustainable development strategy implemented within the organization. Some scholars do believe that one important aspect that influences values, beliefs, and attitudes is motivation. That is a motivated worker may change the behavior of a workplace as well as the performance of an organization
In Audi's working place in the United Kingdom the values, attitudes in many occasions interact with among the working, colleagues, managers, families friends. In assessing the impacts of values, attitudes, and beliefs and the impact of the same during the coronavirus pandemic, it worth noting that the three attributes in the working place vehemently contribute to either negative or positive impacts. It is the combination of proper utilization of an individual's values, attitudes, and beliefs that contributes to the critical thinking capability of individuals. The results are the contribution in the motivations commitment and an individual's purpose.
 There is an assumption that people get liked unknowingly by those that share the same three attributes, beliefs, values, and attitudes. The successful relationship between the three attributes can be said to have a great significant impact on the stability, sustainability, and resilience of the Audi AG even when many businesses were still recovering and others getting closed amidst the coronavirus pandemic. The company has been one of the most resilient amongst its competitors which can be attributed to the impacts of its workers' beliefs, values, and attitudes during this time.  It is evident when a comparative analysis is done with the falling companies that positive attitudes, correct values, and strong positive beliefs are a requirement during times of crises as revealed by the impacts of the coronavirus on business. To fully incorporate values, attitudes, and beliefs in a workplace context, it is important to note and understand the differences. 
3. Critically assess values, methodologies, and value systems and their effect on workplace behavior during this pandemic
According to Rear (2020 p.19), the diverse beliefs, values, and attitudes possessed by different workers in the workplace determine workplace behavior and more especially during the coronavirus when people and businesses are experiencing different challenges and there is a need to adopt. During the pandemic, it obvious that matching the cost structures in a workplace environment contributes to the success of the company or workplace behaviors. The impacts of the three attributes, that is, the attitude, values, and beliefs, have been very important to organizations' workplaces during the pandemic, whereby innovations have taken the center stage.  The values, beliefs, and attitudes are determined by a great critical thinker who can solve the problems even when everyone seems defeated. The critical thinking capability during the pandemic leads to good and proper deliberating qualities by employees, ultimately leading to innovations of new ways to solve issues at a critical time. The innovations that have been witnessed in the past two years during the coronavirus pandemic has been crucial in designing and determining proper cost, re-invention and restructuring initiatives that have helped change the workplace behavior impacting positively in company growth through devising new idea on how to solve problems such as cutting the cost of operation to enable the sustainability of the organization one such innovative ideas that came up include work from home and virtual conferencing (Work Design Magazine, 2020).
The other reason why organizations must now focus on customer relationship management to stay afloat and remain profitable even during the pandemic is that customer relationship management rationalizes and gives customers priority in terms of what the customer requires and does not what the organization is capable of producing.  Big companies like Audi have invested heavily in quality systems and frameworks that ensure optimum utilization of resources to innovate and produce vehicles of high standards in the industry.  The company has invested in scientific research to understand the psychological perceptions of the customers, and thus they are to produce any product to march the customers' requirements.
The correct values, beliefs, and attitudes also help transform the workplace by increasing the productivity of workers.  According to Imran et al. (2021 p.99), the productivity of individuals increases due to the stimulation of the mindset, which better takes place when one possesses good values, positive attitudes, and positive beliefs towards something. The revenue results from the Audi AG automobile company during the corona pandemic which despite the losses, the company remains stable, and it is brand awareness, innovations, and progress continues to outshine many companies, is indicative of the impacts of varying values, attitudes, and beliefs systems at the workplace. 
 It is an important thing for critical thinkers to change behaviors in the workplace by defining ways to cope with problems that arise as it has been described that critical thinkers should be open-minded and flexible to always find a solution and not a barrier.  For instance, the beliefs, attitudes, and values of Audi UK workers during the pandemic have led to increased sales and ratings of the company in terms of functionality. In addition, the same attributes also have led to pay rise among the workers who can convince the management of their capability to turn round the fortunes of the company during the pandemic. In other words, philosophies, approaches, and assessment systems and their impact on workplace behavior during this pandemic are believed to be positive as it is evident that the positive impacts have outweighed the negative.
4. Conclusion: Application the critical assessment of suitable management theories to estimate how someone with different philosophies, approaches, and values might understand the concept differently
According to Halldórsson, Hsuan, and Kotzab(2015 p.578), several management theories exist in the profession of management and either can be applied at the convenience of the user. However, there is a group of scholars that argues that contingency theory is one of the best management theories that can be used by managers how someone with different philosophies, approachs, and values might understand the concept differently (Steinbach et al., 2017 p.1711). According to Steinbach et al. (2017 p.1711), the contingency theory stipulates that there is no one perfect way to prove leadership to an organization or a company. The theory further identifies that the leadership or the management styles are bound to be affected by several peripheral and in-house factors that play central roles in influencing the management styles. This has further been affected by the impacts of the coronavirus pandemic which has made many organizations shift their management styles to cope with the current business environment.
 That is to say, the existing situation at hand determines the best cause of action in management. In this theory there exist an assumption that the character of managers directly relates to the possibility of the manager and workers being efficient in deliberating on issues as well as delivery. The theory suggests that leaders and managers exhibit particular traits which are of importance when crises like the coronavirus pandemic arise. The contingency theory according to its proponents is based on three important concepts which are at no given point organization exhibits the best form and management or leadership. However, it is the responsibility of the managers and leaders to strive to determine the best management styles that world help an organization attain its desired objectives in a given situation while at the same time providing the basis of measuring the leadership qualities of individuals. According to Caplan (2019 p.81), the theory allows the managers to be motivated and hence results in the stimulation of the workers in the workplace to improve their productivity and efficiency and hence the overall growth of the company.
Further to critically assess and to estimate how someone with different philosophies, approaches, and principles might interpret the contingency theory differently, it is evident that for instance  For top management team who work with diverse types of employees in a workplace who holds w different beliefs, attitudes, values, possess a very big challenge in the workplace environment.  This is because sometimes these groups of individuals may even misunderstand and misinterpret even smaller things and instructions for their colleagues, friends, families, and managers
. It is vital to also note that as a leader or manager in a particular work environment, you do not think the same way people with different attitudes, values, and beliefs think, and therefore it is only important to find other ways to solve particular problems in an amicable way that do not affect the attitudes, values or beliefs of other workers and people around you. The impact of the coronavirus pandemic in workplaces is proving to be a nuisance for many n managers to devise ways that could help them handle the situation while at the same time dealing with workers with divergent attitudes, values, and beliefs hence the need for critical thinking in an organization. Not only is the coronavirus proving to be difficult to handle in a workplace for managers, but it is also posing challenges to workers. 
It is time for managers to encourage workers to be innovative and skillful in their respective assignments. The contingency theory also reveals that in any organization there exist different types of managers whose either leadership qualities can lead to either the organization achieving its goals or not (Otley, 2016 p.48). 
The most important aspect in an organization during the pandemic period is the ability of an organization to achieve its desired goals and objectives.   According to the theory and how people with different attitudes, beliefs, and attitudes may interact and interpret the theory differently.  There is evidence that people with different attitudes and, beliefs and values understand the theory to suggest that in an organization there exist managers who make either rational or irrational decisions without the input of their workers.
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