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1. [bookmark: _Toc7448514][bookmark: _Toc7689985]Introduction
The following report will attempt to demonstrate the author’s understanding of the standards, concepts, principles and practice required in the implementation of websites. It will also attempt to demonstrate the author’s ability to select and deploy web languages to implement websites.
The author has selected the topic of drink awareness and has called the website ‘Drink-Smart’. The following sections include:
· Requirements
· Implementation
· Validation
· Evaluation
In addition to this report the author has also uploaded the web pages including the HTML and CSS codes.
2. [bookmark: _Toc7448515][bookmark: _Toc7689986]Requirements
The following section briefly describes the website including its purpose, subject matter, audience and its relevance.
2.1. [bookmark: _Toc7448516][bookmark: _Toc7689987]Purpose and Subject Matter
The author chose the topic of the website after recently deciding to uptake the ‘Sober Spring’ challenge. The challenge is to give up alcohol for three months from the beginning of March through to the end of June.
During the beginning of the challenge the author researched for resources to help him successfully complete it. The author discovered that although there were self-help websites, books, multimedia and podcasts available there was not one website which acted as a guide to bring all these resources together.
The website has been designed to help to bring all these resources together in one place. It has been designed for those members of the public who either want to give up alcohol altogether or wish to cut down their current alcohol consumption.
2.2. [bookmark: _Toc7448517][bookmark: _Toc7689988]Target Audience and Relevance
Jon Duckett in his book HTML & CSS (pages 455-460) states that a website should not be designed for the designer or owner of the website but for the target audience. When designing a website, the demographics of the target audience should be an integral part of the process.[1]
As has already been referred to in 2.1 the overall target audience would be members of the public who either want to give up alcohol altogether or wish to cut down their current alcohol consumption. To be more specific, the website’s target audience would be men or women aged over 18 and based in the UK. The audience’s occupation, level of income, marital status, technical ability, and the type of device they use to access the web would not be a barrier to the relevance of the material available on the website.
The website will act as a gateway to other resources available for those who wish to obtain information on how to either abstain or reduce their alcohol intake. The website will include reviews on books and multimedia sites, guest blogs and reviews of non-alcoholic and low alcoholic drinks.
3. [bookmark: _Toc7448519][bookmark: _Toc7448521][bookmark: _Toc7689989]Implementation
The following section will provide information on the implementation of the website.
3.1. [bookmark: _Toc7689990]Layout
The name of the Website is Drink-Smart. It is broken down in to the following pages.
· Home page
· About page
· Blog page
· Book Reviews page
· Alcohol Free Reviews page
· Multi Media Reviews page
· Contact page
The main header page showing the above layout is shown below in figure 1. The header and navigation links are shown on every page of the website.
[image: ]
Figure 1
The footer page is also available on every page of the website. The footer contains the copyright information along with external links to social media sites associated with the website. This includes Instagram, YouTube, Facebook and Twitter, see figure 2 below. The footer is static and is shown even when the user scrolls down the individual page.
[image: ]
Figure 2
The following part of this section describes and provides screenshots of the various pages related to the website.
[bookmark: _Toc7448518][bookmark: _Toc7689991]3.1.1.	Home Page
The home page includes a slideshow and an introduction to the website as shown in the following screenshots.
[image: ]
Figure 3
The slideshow is set to change the images automatically every 3 seconds. The development of the slideshow was achieved by using code developed by W3schools.com.[2]
The page also has a main title page as shown in figure 4 below, which is a constant value on every web page.
[image: ]
Figure 4
[bookmark: _Toc7689992]3.1.2.	About Page
The about page describes the main purpose of the website including links to professional help sites for those who may be addicted to alcohol, see figures 5 and 6 below for an example of the page’s content.
[image: ]
Figure 5
[image: ]
Figure 6
[bookmark: _Toc7689993]3.1.3.	Blog Page
The blog page includes a guest blog from Belle Robertson, a well-known advocate of helping individuals give up alcohol.[3]
[image: ]
Figure 7
[bookmark: _Toc7689994]3.1.4.	Book Reviews Page
The book reviews page reviews 3 popular books currently available for those individuals who wish to either abstain for a month or life. These are shown in figure 8 below.
[image: ]
Figure 8
[bookmark: _Toc7689995]3.1.5.	Alcohol Free Reviews Page
The alcohol-free reviews page reviews a number of alcohol-free beers and wines as an alternative to soft drinks. These are shown in figure 9 below.
[image: ]
Figure 9
[bookmark: _Toc7689996]3.1.6.	Multi Media Reviews Page
The multi media reviews page reviews the YouTube channel Alcohol Mastery TV.[4] The page includes an iFrame for the video ‘How can quitting booze help my life’ from the channel, see figure 10 below.
[image: ]
Figure 10
[bookmark: _Toc7689997]3.1.6.	Contact Page
The contact page has been designed for individuals to leave comments on the website. This could include requests for further information or how to improve the content of the current website. The design of the form was developed using the techniques shown in Jon Duckett in his book HTML & CSS (pages 145-172)[1]. See figure 11 below.
[image: ]
Figure 11
3.2. [bookmark: _Toc7689998]Validation
The validation of the HTML and CSS code was carried out using the following validators:
· HTML – https://validator.w3.org/
· CSS - https://jigsaw.w3.org/css-validator/
The next section provides the validation results of the HTML and CSS code of the website along with details of errors and how the author corrected them.
[bookmark: _Toc7689999]3.2.1.	HTML Validation Results
The results from the validation of the home page showed the following errors in figure 12 below.
[image: ]
Figure 12
The description of the errors is shown in figure 13 below.
[image: ]
Figure 13
All the errors were in the header area of the home page. The following errors shown in Figure 13 were corrected as follows.
Error 1
Changed the language from “eng” to “eng-gb”.
Error 2
Changed line from ‘<meta http-equiv="author" content="Andrew Elliott" />’ to ‘<meta name="author" content="Andrew Elliott" />’.
Error 3
The code was left unaltered as the author found that this was the only way the navigation links would display as they are i.e. inline without going to the default menu structure.
[bookmark: _Toc7690000]3.2.2.	CSS Validation Results
The results from the validation of the CSS showed no errors were found as shown in figure 14 below.
[image: ]
Figure 14
4. [bookmark: _Toc7448523][bookmark: _Toc7690001]Evaluation
The following section will examine the accessibility of the website in conjunction with the following.
· Web Content Accessibility Guidelines (WCAG) 2.1.
· General evaluation by the author.
· Search Engine Optimisation (SEO)
4.1. [bookmark: _Toc7448524][bookmark: _Toc7690002]An Accessibility Evaluation of the Website
Under the UK Government’s Service Manual ‘Understanding WCAG 2.1’ explains the guidelines as “an “…internationally recognised set of recommendations for improving web accessibility”[5]. This accessibility should be available to everyone including people with physical impairments such as vision, hearing and mobility. Likewise, the recommendations include people with a learning disability.
In order to meet these recommendations, the guidelines are based on 4 design principles which are.
· Perceivable
· Operable
· Understandable
· Robust
In order to check against these principles, the author has used the following tools.
· WCAG Contrast Checker (https://contrastchecker.com/)
· Juicy Studio (http://juicystudio.com/services/luminositycontrastratio.php)
· The Google Chrome extensions aXe and WAVE Evaluation tool.
The results of the various tools are described below.
[bookmark: _Toc7690003]4.1.1.	Colour Contrast
The author tested the contrast of the text and colour of the main background of the website along with the main header background colour. The results were the following.
Main background colour and text
This was using the following colours background FFCF79, foreground 000000.
[image: ]
Figure 15 - Contrast Checker
[image: ]
Figure 16 - Luminosity Contrast Ratio
As you can see from both figures 15 and 16 the results were a Level AAA pass.
Header background colour and text
This was using the following colours background D3D3D3 and foreground FFFFFF.
[image: ]
Figure 17 - Contrast Checker

[image: ]
Figure 18 - Luminosity Contrast Ratio
As you can see from both tests (figures 17 and 18) the result was a fail. To overcome this, the author recommends that the foreground colour be changed to a more acceptable contrast ratio, such as a darker colour e.g. dark blue (00008B).
[bookmark: _Toc7690004]4.1.2.	aXe and WAVE findings
Both the aXe and WAVE extensions were run against the website with the following results.
[image: ]
Figure 19 - aXe test
Along with the header contrast issue highlighted by the other tools in 4.1.1, both tools found an issue with the social media sprite image included in the footer, as described in figure 19.
At this present time the author is unable to provide a solution to this issue.
As well as the tests conducted above the author has ensured that the line-height of the text of each paragraph is 1.5em of the standard layout. This is to ensure that the text is easily visible to those visitors who are visually impaired. The author has also tried to ensure that all images have alternative text in case they are not fully loaded on to the screen, and that any media content can be paused or stopped by the website visitor.

4.2. [bookmark: _Toc7690005]General Evaluation by the Author
In general, the author is pleased with the look and feel of the website. The author believes that the website is easy to navigate, the content is informative, and provides relevant information to its intended audience.
To improve the look and feel of the website the author recommends that sub-menus could be introduced to categorise the navigation bar. An example of this would be to shorten the menu to only include the option ‘Reviews’, then use a sub-menu to list the various review types, such as ‘Book Reviews’ and ‘Media Reviews’. The use of a sub-menu would also ensure that the main navigation menu is kept short and neater from an aesthetics point of view. The author did try to introduce a sub-menu but with little success.
The author would also recommend that the animation slideshow on the home page could be reduced in size, this would help with the visitor being able to see the introductory text without having to scroll down the page. The author did try to reduce this image but again had little success in achieving this objective.
The home page could also include articles which could point to new content that has been added to the website. An example of this could be an item which informs the visitor of a new book review.
4.3. [bookmark: _Toc7690006]Search Engine Optimisation (SEO)
The main aim of Search Engine Optimisation (SEO) is to try and ensure that a website appears nearer the top of any search engine results where a person is looking for a topic which is related to the content of the website[1]. SEO is often associated with both on-page and off-page techniques. In this section of the report the author will concentrate on the on-page techniques related to the website.
The author has ensured that the name of the website is displayed on the browser head. In addition to this the author has included the name of the page that the visitor is on. 
Although the website has not been added to the Web, if it was, the author would ensure the URL of the site and the name of each page would be clearly be visible in the browser address pane.
Headings and text have included keywords so that search engines will know what each page is about. In addition to this each page has an introductory paragraph to further enhance this.
The author has also ensured that all images have alternative text which contain relevant keywords. This will help as the images will also show up in search results of search engines.
Finally, the author has included page descriptions in the <meta> tag of the website. This includes not only the title of the website but also a description of the website, keywords and the name of the author.
5. [bookmark: _Toc7690007]Conclusion
The author found the creation of the website using only HTML and CSS code both challenging and enjoyable. It is something that the author is keep to further explore and possibly develop in to a website which is hosted on to the web.
[bookmark: _GoBack]
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Chained to alcohol

Welcome to the Drink-Smart website. The website has been designed for those of you who are either trying to abstain from alcohol or
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Author: Andrew Elliott

About the Website

Who am I?

Hi, my name is Andrew Elliott, and | am the owner of this website. | have created the ‘Drink-Smart’ website as a resource to help others who are either thinking about going sober for life or just trying to reduce their current
alcohol intake.

1 am just an ordinary person and | am just under a month sober. | am not a diagnosed alcoholic, I did not drink every day, neither did | have the ‘shakes’, but | did find that over the last couple of years my drinking had increased
to unhealthy levels. | was drinking about 3 to 4 times a week and on average | was consuming around 30 to 40 units of alcohol a week. This was equivalent to around 15 to 20 pints, 3 to 4 bottles of wine a week, or 21 to 28
glasses of spirits.

I had tried to give up alcohol before by taking part in activities such as ‘Dry January’, however the longest | lasted without alcohol was around 2 weeks. | found that during this time of abstinence all | though about was when |

could give up and have that next drink. | have tried cutting down which always lasted for a couple of weeks and then | would either have a blow-out or my alcohol intake would gradually increase back up to where | started. | got
to the point where | was always looking for an excuse to go out for a drink (rarely did I drink in the house). This would include to relax after a hard day’s work, celebrate occasions (this could be anything, not the opening of an

envelope!), dates out with my wife (which always involved consuming some alcohol).
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Where to get help

If you are, or feel you are, addicted to alcohol please seek help from either a medical professional or professional services in your area. Do not stop drinking alcoho
further information visit organisations such as:

« NHS Alcohol Support
« Alcoholics Anonymous

For the rest of you, external resources you can get help to either stop or cut down one of the best resources to start at is Drinkaware (drinkaware). For other resour

YYou have made the fist step on breaking the shackles or alcohol, good luck on your journey.
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Blog

This month instead of the usual blog we introduce a guest blog. The blog below is taken from Belle Robertson's first month sober, and is freely available at her website Tired of thinking about drinking. strategy to change your

relationship with alcohol. The extract is taken from the first six days of starting her blog from Sunday gth July to Friday 13th July 2012. Check out Belle's website it is full of ideas and resources to help you achieve your goals.

Sun, 08 Jul 2012

It's July 8th, and this is the beginning of my 8th day sober. I've one 9 days before, just over a month ago. But never longer. I'm starting this blog today because | suddenly realized last night that | was not going to make it. |
wanted wine last night so bad that | decided to buy some, then changed my mind, then changed it back again. About 6 times in one hour. | was furious that | couldnt drink. Irritated, picking at my husband, frustrated.
Generally itchy in my own skin. | hid in the tub (at 7:30 p.m.), waiting for the mood to leave me. It didn‘t. Then | put on my pyjamas, sat in front of the laptop, and read the page that was sitting open — Unpickled. A blog
written by someone anonymous, going through her own journey without alcohol.

Mon, 09 Jul 2012

I've stopped drinking a few times, for a few days at a time. | often have to take clients out to eat as part of my job, and | can go for dinner, be a good entertainer, and not drink at all. For a few days. The longest I've ever
stopped before was 9 days, a few months ago. | remember | thought I'd try 30-days alcohol free, and | made it 9 days. Then | drank for several days, then | took another 6 days off. But that's it. | read yesterday that the more
times you try to quit, the closer you may be to really giving it up. Maybe we need to practice quitting ... Other than these two recent and brief attempts at more than a week sober, I've been drinking daily for about 3 years.
Before that, for the previous 15 years, it was 6 out of 7 nights per week (I used to take one night off a week;recently, not so much).

Tue, 10 Jul 2012

I named this blog after a really great Tragically Hip song. | may not meet the textbook definition of an alcoholic, and | may never have had a ‘bottom’. But the problem for me (at least) is that | spend so much time thinking
about drinking. How much wine can | have, when can | start, have | had enough, how will | sleep tonight, OK maybe just one more ..And I think that life without alcohol means that the noise in my head is just quieter all-
round. Less noise in my head means | sleep better and | get more done. Is it about self-control? Sure it is. And clearly I'm lacking the self-control that would allow me to have a glass of wine, now and then, and just stop at

Copyright © Drink-Smart 2019 s D
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BOOK Keviews

We review 3 books this month, all can be found at leading booksellers and online retailers. Check them out as part of your strategy to change your relationship with alcohol.

Try Dry by Alcohol Change Charity

The first book we review this month is Try Dry which is from the Alcohol Change Charity, who brought to us the Dry January app. This book is from Alcohol Change charity, the people behind the official Dry
January campaign in the UK. It is written by experts at Alcohol Change and covers all the topics that are likely to come up when taking a month off booze, from planning and preparation to considering
what to do after the month. It also has a foreword by comedian Lee Mack.

The Unexpected Joy of Being Sober by Catherine Gray

The second book this month is The Unexpected Joy of Being Sober by Catherine Gray. The appealing pitch of Catherine Gray's book is that sober life is not just good for you, it's actually better fun, too.
Sobriety has had a bad rap, being equated since time immemorial with seriousness and dull, muted colours. In fact, sober life offers you the whole rainbow: rather than spending all day sleeping off your
hangover. She writes about her addiction with admirable honesty, and in a tone that is light, bubbly and remarkably rarely annoying. It is impossible to disagree with her argument that our society is a
booze-pusher, or that there are many health benefits to drinking less.

This Naked Mind by Annie Grace

THIS NAKED The last book this month is This Naked Mind by Annie Grace. The book examines the influence that alcohol has on our culture and society and reveals how the unconscious mind has been subjected to a
MIND lifetime of conditioning about the benefits of alcohol. It doesn't contain any rules, goals or scaremongering, but by exploring the reasons people drink and their fears that a life without alcohol will be
Ll G boring or deprived, you will want to drink less or give up altogether by the time you've finished reading.
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Warsteiner Lager

This beer is available in a 330ml bottle. Pours crystal clear with a thin, fast-settling fluffy head, medium lacing and brief rising carbonation. Gold in colour. On the nose, the usual broad metallic
biscuit malt of a low alcohol. In the mouth, thin texture, dry and mildly bitter, flavours of biscuit, buttered corn and honey, some sweetness with a short dry finish. Well worth a try for those who like
German lagers.

Available in 330ml in a 330ml bottle. Pours bright gold with a white head with medium retention. On the nose was soft grain, a subtle Pils and the lightest of larger. The scent was a sweet malt and
meadow aromas with a sweet hay and caramel upfront turning to earthy sourdough in the bitter finish. A very enjoyable drink and one of the best AF lagers on the market.

Eisberg Rosé and Red (Cabernet Sauvignon) Wines

Both bottles come in a 75cl bottle. The Rosé has a subtle, fruity note whilst also offering a hint of the sharp bite you'd expect from a glass of Prosecco. as an unmistakably white grape taste but
l ' manages to avoid being overly sweet and has a dry piquant aftertaste. The Eisberg Cabernet Sauvignon is a very good AF red. Good with food as its dry and is excellent to make mulled wine too
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Multi Media Review

This month's review is the YouTube channel Alcohol Mastery TV (Acohol Mastery TV)

The site is run by Keven O'Hara, he is a normal guy who was a typical drinker. For over 30 years Kevin believed that alcohol was part of his Irish culture, his identity and his overall life. Like most of us Kevin had numerous

unsuccessful attempts to moderate his drinking. He finally stopped due to issues with his health, the hangovers were getting longer and harder to overcome, but ultimately he realized his drinking was making him a terrible role
model for his teenage son.

What Kevin's Alcohol Mastery TV will provide to you is that you don't have to do anything to quit drinking, you just don't put any more alcohol into your mouth. Kevin's channel on quitting alcohol breaks down complex ideas
into a no-nonsense, straight talking, and down to earth approach. His up front coaching style is developed around breaking down your alcohol perceptions, rethinking your relationship with alcohol and its use within our society.

He won't promise you an easy ride, but he will deliver genuine step by step strategies that you can implement in your life right now.

Below is link to one of his videos ‘How Can Quitting Drinking Alcohol Help My Life?’

f How Can Quitting Drinking Alcohol Help My Life? (Y ~»
. Coat Watch later ~ Share
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Your Comments

Where did your hear about this website? Internet v |

Would you visit us again?
" Yes  No . Maybe

Comments:
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W3C CSS Validator results for TextArea (CSS level 3 + SVG)

Congratulations! No Error Found

This document validates as CSS level 3 + SVG !

To show your readers that you've taken the care to create an interoperable Web page, you may display this icon on any page that validates. Here is the XHTML you could use to add this icon to your
Web page:

<>
<a href="http://jigsaw.u3.org/css-validator/check/referer”>
<img style="border:0;width:88px;height:31px"
mcL"http://Jigsou w3 org/css velidator/ inages/vess”
alt="Valid C35[" />

</a>
</p>

igsaw.w3.org/css-validator/check/referer”>
swidth: 88px helght 31px”

a4 href “http
~

Valid C3sit />
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Analyse Luminosity Contrast Ratio
Colours

Background Colour: [#icf79

Foreground Colour: [£000000

Calculate Luminosity Contrast Ratio

Large Text Sample

Large text sample.

Regular Text Sample

Regular text sample.

Results for Luminosity Contrast Ratio
The contrast ratio is: 14.45:1

Passed at Level AAA: The luminosity contrast ratio is very good for the chosen
colours (#ffcf79 and #000000).
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Results for Luminosity Contrast Ratio

The contrast ratio is: 1.50:1

Fail: The luminosity contrast ratio s insuffcient for the chosen colours (4930303 and
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