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[bookmark: _Toc54881688]Introduction
Innovation is one of the key operators in the market at present, and with the help of proper innovation each and every product and services are regulated in the Global market to gain the maximum level of adherence. The services and deliverables related to the unique point are created on the basis of the better product designing and propositions related to the innovations and customer engagement as a whole. The current time of the research is to evaluate the innovative product and understand the customers among the product is to be circulated apart from this there is a need of Designing the E-commerce website for the product set up the property and payment details in order to make the product accessible in the market. The promotion of the product is to be start date with the analysis of the target market and consideration with the use of proper social media approaches on the level of Genesis of the product and the launch promotion is to be conducted as a whole to get the maximum outcome from the market.
[bookmark: _Toc54881689]Chosen Product
Situation which is prevailing in the Global world is quite common for all states and each and every nation is in the threat of the covid-19 pandemic. The issue with the market is to be evaluated on the action and the marketing decisions for the launching of the property and selected travel of services among the various sellers. The product which is chosen in this case is the clear mask which is a unique approach because the previous layered masks that have been manufactured are not clear and therefore there was no chance for the face visibility option.
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Picture : The clear Mask
The design of the current mask is totally unique on the basis of the clearness and the transparency through which the face of an individual can be seen even when they are wearing a protective layer mask.
[bookmark: _Toc54881690]Innovative product and Unique service proposition
· The product which is chosen in this case is the clear transparent mask which is also multilayered and allows the visual exchange of an individual face even when he or she is wearing a protective covering in order to protect them from the phonemic (Zhenget al., 2018). Therefore it can be stated that the unique selling point of the product is the clear vision and the stylish outlook placed by the individuals within the market (Musa and Mohammad, 2018).
· The target customer in this case is to be made on the basis of demographic nature as well as the behavior psychographic segmentation process. It is quite evident that the preferences of a clear mass will be more among young people or the adults who are regularly in the habit of going out or need to attend several gatherings. Therefore on the basis of demography, the male and female population of the age 16 and above and below 40 can be targeted as the target market in this case. Hausteinet al. (2018) mentioned that behavioral and psychographic approaches at to be evaluated with the Genesis of an idea regarding the thinking process for an individual preference to display his or her face while he or she is going out and in this case, it is mostly among the young population and to be more specifically among the female population of the country.
· The product is to be sold solely with the help of the E-Commerce website because the selling to the physical stores is not quite safe (Shashishekar and Anand, 2019). Do there always lie a chance of placing a certain product in the physical stores as well but in case of this particular product, the selling is to be done through the E-Commerce website like Amazon, Flipkart and other online platforms. The product can be placed within its own online store as well which can be promoted among the customers with the help of the Facebook and Instagram platform and selling can be continued totally with the digital base of operation.
· Since it is quite difficult for the people for so many days to stay indoor and so much protected in the venture has been named to be “Smile A-new and A-through”. This can be a new way in order to lift up the emotion and the tiredness through which the people have been sustaining tourists many days and therefore create a new Ambience for everyone to smile and breed to get the most attention of the common people (Jong, 2020).
· Sustenance of innovation is one of the major aspects which are to be kept in mind in case of any new proposal to be active. Mainly with the help of the proper innovation processes, it can be stated that the substance is to be maintained with the help of proper pricing Strategies for the proper level of engagement of people as well as the proper marketing mixers which are to be placed with the details of the action that are regulated on the marketing venture as a whole. Sustenance means can also be offered with regular discounts and combo pack offers that are to be provided to the new customers who are first time buyers. Evaluation of the chosen marketing strategy is also to be assessed on the basis of the current situation in the market and preferences of the people. Robert et al. (2019) mentioned that dynamic actions can be carried on to improve the path and thereby the adaptive means are to be settled on a whole to create a new idea and positioning of the product and services in the market.
· Competition in this context is really high since the covid-19 has reached each and every country and this is mainly because each and every company has been tiring themselves towards the creation of a new type of mask which can ensure safety to the people. From a competitive point of view, there have been always found to use the offline platform as well as a digital platform to target all the customers who are most eligible for the process to be operating however in case of the people who are not interested towards the transparent mask the venture can we made the protection layer details which would make them understand the protected areas as well. At present, the market scenario is only demanding the digital platform to sell or buy any kind of product (Yu and Sangiorgi, 2018). Therefore all the competitors of the market are gathering within the online medium to sell their products and solve any kind of query from the ends of the customers to provide the best services.
· In order to make the product create an influence over the online and digital market, it is quite essential to place the product with the proper peach and concentrate on the competitive level of pricing in order to get the maximum Returns. The market returns are to be regulated with the processes and the controls which are placed on the payments and activities related to the assurances of the people and the ease of operations are to be accumulated overall to create a noticeable result and difference in the marketing process of selling the masks (Khan and Wuest, 2019). Another interesting point of view, in this case, can be placed with the proper level of customer support designing which can assist the customers with all the query solving processes in the situation of lockdown with the help of an online platform and proper help assistant.
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E-Commerce has become the only option which is to be adopted in order to sell an existing product or bring any new product to the notice of the people at present. Boysenet al. (2019) mentioned that with the help of the property commerce setup, designing any product or service can be built up and an existing Reform center that can act as the unique element within the entire process of analysis to help the customers as well (Chikaneet al., 2018). Google for the proper online website the venture can be designed in a better way so that the people can get a hold of the real aspects related to the management of the product designed.
[bookmark: _GoBack]Placement of the products to be quite unique along with the provision of the detailed image of The Mask so that the people can have an idea about how the mouse clicks from different angles and the constituents of the design. The Mask is to be placed in the proper position in the online market and with the engagement of Amazon in Flipkart itself the position in the queue is to be raised higher on the basis of Genesis related to the product and the details of the photocopy of the mask (Ali and Bhasin, 2019). On the other hand, there is a need to present the details regarding the material of the mass, its durability and sustainability so that the people can have a clear idea about the mask from the online website only. Content related to the product description needs to be quite fresh and short so that it does not irritate the people and they can have a clear idea with the very first few words only (Zhanget al., 2018). The current condition has become quite Street towards accepting cash on delivery so it would be very easy for the people if there is an option for the payment through the Paypal places on other net banking services in order to avoid the threats of cash on delivery. The payment through the online systems are preferred more to avoid the threat of infection through cash or any direct contact in been the customer and delivery person.
At present, the situation is such that there are a lot of competitors in the same field. The E-commerce platform is the place where accumulations of such customers take place. The proposed ideas to tackle the competition are:
· The opening discount for the first ranges of customers and the regulated with the help of the changes in various levels in records as a whole.
· A total guide for using and maintenance of the mask is to be attached in a video format.
· An extra set of elastics and mask sheet can be provided to the customers.
These will ensure the importance of the customers and therefore they can create an analysis of the situation as of their satisfaction level for both the products.
Placement of the product with the evaluation of online payment processes is to be carried out with the help of security issues in mine and it is to be strictly e concluded that there needs to be a proper security source through which the payment is to be taking place (JohanssonandKask, 2017). Issues related to the overall areas of security processes data breach and the data protection act or to be implemented in order to keep the payment platform very secure and without any kind of threats of cashless or Data loss which can create a problem for the customers as well as the sellers (Tobinget al., 2016).
Placement of the product using the Amazon or Flipkart market chain can be created with the help of theShopify process which used theSaas technology to create the unique and benevolent visual impact on the various areas of control and provision of better services related to the organization impact on the processes in order to control the sailing and create a proper and genuine customer base (Martinset al., 2017).
Another important factor that is to be considered after a few sales is the collection of reviews and the responses which are to be published along with the product on the online platform (Caiet al. 2018). With the help of the presentation of records of reviews is quite well implicated that the customers can make better decisions related to the product and the purchasing decisions can be more benevolent from the end of the customers who intend to buy and use the products on a regular basis (Boysenet al., 2019).
GDPR Issues
The issues related to the GDPR are to be protected with the help f roper designing of te website. The payment gateways are to be secured. Data related to customs are to be protected with end to end encryption. This not only acts as a secured platform but also protect the threats that are related to the breaching of the data as a whole. Impacts of Privacy assessment are created on a large level to ensure the action on the issues of the impact related tests and actions as a whole. This can create a design related solving of the issue with proper and effective software designing.
[bookmark: _Toc54881692]Marketing processes
The new venture is planning to enter a market which is already quite well regulated with competitors and placement of the products and services with the help of the product regulations (Festaet al., 2020). With the help of the records in the selection of the following attributes the placement of the products and services within the action as a whole (Bahrinejadet al., 2019). With the help of the following attributes, the considerations are placed on the placements and records of the products with the following marketing strategies as a whole:
	Attributes of the market
	Details of the actions

	Promotion of the product
	· The products are promoted with the online placement of the actions.
· The placements of the regulated level of considerations are supported by the activities in the understanding of the entire scenario.
· The products are to be regulated with the ideas and the controls on Facebook and Instagram platforms.
· Social media marketing strategies are regulated with the help of the actions within the business processes as a whole.

	Target customers
	· The target customers are to be settled on the demographic basis and the records are to be placed in between the age group of 16 to 40. Mostly female are targeted with t0he adherence activities.
· The target customers are regulated with the help of

	Use of media
	· The utilization is recorded with the proper use of the social media pages and the social media control as a whole.
· The advertisements related to the clear map can be presented with the help of records with the actions in the maintenance of the records with the social market places.

	Pre-launch promotion
	· The pre-launch promotions are to be regulated with the help of the placing of the products within the market.
· The activities are regulated with the products in the advertisement in the market and the actions are placed within the areas as a whole.
· The launch activities are placed on the areas that the products are to be placed as a whole.
· The activities in the pre-launch promotion in the actions as a whole on the activities with the areas as a whole/

	Customer journeys
	· The customer journeys are mapped with the help of placing the entire details with the placement of the customer products on the areas of the development on the actions.
· The customers are to be placed and controlled on the overall areas of movement of the products and services with the help of the mapping of the products.
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The conditions are placed with the details on the action related to the selling of the products on the clear mask selling in the product. On the areas of the major control the products are to be placed and guided within the digital interface as a whole. The actions are placed with the help of the promotion of the products and services with Amazon, Flipkart and other online placement of the products and services as a whole. The details related to the launching and the innovation capacities are also recorded in the above discussion as a whole. Moreover, with the help of the details of the customer analysis and target market, the products can get a better position within the market.
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· It can be stated that with the help of proper market analysis the level is recorded with the help of market analysis.
· The placement of the product and the services can be conducted with the help of the records as a major placement issue.
· The pricing is to be recorded with the help of the analysis of the target market development and the analysis of the purchasing power ability of the customer in the market.
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