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The report mainly revolves around the experience of community engagement. The report highlights the various aspects and successes of the Common Wealth Games that was held in Birmingham. In this report, the previous experience of conducting the games and the engagement of local communities or relevant stakeholders are discussed. It gives light on the several positive impacts of consultation and communication on the games. Along with this, the report discusses the impacts of inclusion and participation on community engagement. These components help me to engage the audiences, local communities, or stakeholders. To engage the local audiences, different social communities, and stakeholders, various digital or online platforms were used. 
These online channels or platforms help in community engagement and full participation in the commonwealth games. Social media platforms help me to reach a wide population very easily. There are various strategies or methods opted to involve the communities or try to inspire or induce them to show interest in the commonwealth games. Other than this, in this report, the best practices are discussed that were used to engage the audience in the games. These strategic practices helped me in the entire process of engaging the communities or relevant stakeholders in the commonwealth games. At the end of the report, the conclusion is added which is a short summary of the entire project. 
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Consultation and communication help me the most in the process of engaging the local community ad relevant stakeholders. Both are considered umbrella terms that show the active participation of concerned and relevant stakeholders, and local communities or audiences, sharing information and consultation at each and every level. Both components are central to building faith and trust with the audiences, leveraging the support, and also detecting and correcting the chaos and conflicts that can be managed. To make the event successful, consultation and communication help me the most. Without these components, it was not possible to make the event successful (Dare, et al., 2014).
 For the participation of audiences, it is important to communicate with them effectively and patiently listen to them. Another important thing is to reach a wide scale of audience. Without reaching out to them, it was not possible to engage them or inspire them to participate in the commonwealth games. The audience can be inspired or motivated to engage in the games with effective communication. I make a team of 20 to 25 individuals and assigned them tasks to communicate ad interact with the communities and different local groups. Proper interaction and communication are the only way to engage the people in the event. 
In this task, consultation also plays an important role. Consultation is necessary. Any action should be taken after consulting with others. The entire team consults with the local communities and local groups of people. with consultation, we got to know about their views and thoughts, their queries, and problems that have to be resolved. Consultation helps me to identify the interest and thoughts of relevant stakeholders, communities, and groups (Dare, et al., 2014).
Communication and Consultation both positively impact the effective engagement of communities or stakeholders in the commonwealth games. Due to this, I was able to convince or inspire the audiences or communities towards the event. With the help of good communication skills and convincing powers, we can make people inspired or convinced to show their interest in the commonwealth games. The best way to induce or inspire the audience or stakeholders is to show interest in the event. With the help of effective communication, proper interaction, and consultation, the audiences or the stakeholders participate or engage in the games event which makes the grand event of the commonwealth games successful. Both elements positively impact the process of community engagement (Massey, et al., 2015). 
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To make the sports event successful and effective, it is important to participate in it. Without full participation or inclusion, it could be difficult for me to make the event of the commonwealth games effective. With the help of my team, it becomes possible to make the event successful. This comes true because of the participation of local communities or audiences and relevant stakeholders. The full participation of stakeholders or communities positively impacts the event of sports. Due to people’s inclusion towards the commonwealth games, the event becomes popular or highly appreciable by the audience. For the full participation or engagement of people, I was first, to begin with, the internal stakeholders and tried to convince or induce them to involve in the sports event (Colvin, et al., 2016).
The internal stakeholders can be the members of sports event management. It includes financial experts, marketers, analysts, IT experts, colleagues, etc. To make the event successful, it is important first to involve these internal stakeholders. They helped in the decision-making process, manage all the necessary activities, and also helps to raise the funds for the event. After the consultation with stakeholders, I prioritized or analyzed the stakeholders. Stakeholders can be analyzed or prioritized through stakeholder mapping or stakeholder analysis. Through this analysis, it is important to give priority to their stakeholders. After analyzing them, the next step is to interact and communicate with them to decide the activities and functions that are going to be performed (Anderson-Butcher, et al., 2014).
The stakeholder analysis helps to decide the event functions or activities. These techniques or practices helped me to successfully engage the audiences. Through this, I was able to successfully engage the stakeholders only by interacting and communicating with them. Without effective communication, it was not possible to engage or involve them in sports events. The entire team of engagement practitioners should first interact with the stakeholders whether they are internal or external to induce or inspire them to involve in their event (Trendafiova, et al., 2017).
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Social Media plays a vital role in the engagement of stakeholders in sports events. The use of various digital platforms by the community engagement practitioner has a positive outcome on stakeholder engagement. Through social media advertisements or promotions, a large number of external stakeholders can be engaged very easily and this makes the task of practitioner easy. Social media platforms can reach a large audience or can be said a wide population in seconds. It does not include a lot of effort or hard work. Just with some clicks, I was able to reach a large population of stakeholders. I can interact or communicates with a large number of stakeholders through social media platforms. There are various social media platforms such as YouTube, Twitter, Facebook, Google Search Engines, Official websites, etc (Thorpe, 2017).
To engage the audiences, different communities, and relevant stakeholders, I used various social media platforms. These digital platforms have a wide reach and they helped in the effective engagement of the communities or stakeholders. The digital or online platforms include- Twitter. It is considered an authentic or reliable online social media platform. The event team can make an authentic page of sports events on Twitter. People can join or follow the Twitter page that has all the relevant information or knowledge about the sports event. Large stakeholders can easily join the Twitter page and gain knowledge about the event. On Twitter pages, the event team posts about the events, timing, location, etc which helps to engage the stakeholders (Schulenkorf, 2017).
Official Websites, with the help of IT experts and digital marketers, I could create or develop the official or authentic website of the event. It helped me to engage the stakeholders to involve in the sports event or to show interest in their event. An official website includes all the relevant data and information about the commonwealth games event. By visiting the official website, the stakeholders can easily interact or communicate with the event team members or can engage or participate in the sports event. Facebook. Facebook is one of the oldest and most popular social media platforms. It is used by a large number of audiences in the world. Like Twitter, a community engagement practitioner can make an official page on Facebook on which he can inform a large audience about the sports event. Through Facebook, a community practitioner can make the stakeholders involved in the sports event and inspire them to show interest in the event. 
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To make the event successful, I used several practices and performed different functions that helped me a lot in the entire process of community engagement. With the help of my entire team, it becomes possible for us to make the event of commonwealth games effective and successful. I used different practices to make the participation or engagement of people or stakeholders in the event. These practices include- Welcoming every group or community to the games. Based on the UK project event, the commonwealth games was conducted in Birmingham. The sports event promotes the participation of every community, diversity, and inclusion to enable the integration of socio-cultural and multiculturalism by welcoming every type of community and sports persons in the games (Cho, et al., 2017).
The event develops or creates a supportive and fair culture in the event. It also connects the different communities to the games through full participation or engagement.  Effective communication and Interaction. Through interacting with the stakeholders or the local communities, I convinced or inspired them to participate or engage in the event. Good interaction or effective communication is important to engage the people in the event. So, I try to interact with stakeholders or communities personally or through online platforms to give them knowledge about the event and try to convince them to show interest in the event. Forward-Looking approach. To engage the relevant stakeholders in the sports event, I have to look forward or thoroughly analyze or identify the factors that can affect stakeholder engagement. There are various factors that are needed to be considered in the engagement of stakeholders. It includes the culture, economic conditions, attitudes or ethics, expectations, legal restrictions, involvement of government, geographic location, or environmental concerns. These are some important elements or it can be said the major factors, that influence the event or the engagement of stakeholders in the sports event (Edwards, 2015).
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To put the matter in nutshell, it can be said that the involvement of relevant stakeholders is necessary to make the event effective or successful. The report describes the various positive impacts of consultation & communication. In this, it is discussed how communication and consultation. Effective communication and interaction with the audience are necessary to build their interest in the event.  To inspire or induce the stakeholders towards the sports event or convince them to show interest in their event, I opt for various strategies or techniques. The community engagement practitioner uses various social media platforms that help to reach a large audience or stakeholders and helps them to involve in the event. There is a large audience or the relevant stakeholders are dispersed on a large scale. So, to engage them or to convince them of the event, social media platforms were used. In an era of technology or digitalization, with the help of social platforms, it is possible to reach wider audiences. 
The report thoroughly discussed the different social media platforms and how they are helpful in community engagement. Along with this, the report also discussed the impacts of inclusion and participation of stakeholders. It includes that the full participation of communities or stakeholders in the event makes the sports event successful and effective. A lack of audience participation cannot make the event popular. The positive impacts or significance of participation or inclusion are discussed under this heading. Other than this, there are several practices that I used to engage the audience in the sports event. The best and most effective work practices are discussed in the end. 
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