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1. [bookmark: _Toc148690658]Introduction / Background / Research Problem 

[bookmark: _Toc148690659]Introduction 

Online company start-ups in the UK encounter several critical challenges that may hinder their development. Careful thought and planning are required to overcome these challenges, which could be anything from fierce competition to legal restrictions.  This research will examine the critical challenges that UK-based online start-up businesses must overcome and identify and evaluate potential solutions to enhance start-ups by UK SMEs.

[bookmark: _Toc148690660]Background 

Many business owners in the UK are launching online businesses to profit from the highly growth online industry. However, starting an online business has its share of challenges. Evidence in the literature points to some critical challenges impeding the development of online start-ups, SMEs, and policymakers.
Specific to the challenges identified in the literature, intense competition is argued as one of the critical challenges impending online start-up development. As per the research conducted by Brown et al. (2020), one of the critical challenges to the sustainability of new enterprises is competition; mainly, if the online business grows, the competition gets more intense. In addition,
regulatory obstacles pose critical challenges to online business start-ups. This is because government rules may be a severe obstacle to establishing high-growth SMEs (Tripathi et al., 2022). A business impact system that ensures the audit and monitoring of new laws and systematic and meticulous analysis of new rules can help enhance the business climate. Along a related line,
 Partridge et al. (2020) argues that although it might be difficult for start-ups and SMEs to get venture capital, access to capital poses critical challenges. Moreover, the performance of online enterprises can be impacted by changes in consumer behaviour and their relationships with online media correspondence, which is considered a critical challenge for online start-ups and SMEs.
Overall, the presence of these critical hinders start-ups, highlighting a better understanding of these critical challenges and how businesses can overcome them. However, few studies have explored how critical challenges impact SME start-ups and policymakers in the UK context.

[bookmark: _Toc148690661]Research Problem 

Beginning a business is complex, and internet business start-ups have particular challenges that may affect their success.  Understanding these challenges and addressing their impact on start-ups is critical. However, while the literature has uncovered some challenges (see Quayle, 2002), there needs to be more focus on understanding how these challenges play out for SMEs in the UK context. This research will review some critical challenges that UK-based online start-ups must overcome and evaluate potential solutions. The study will identify and unpack the critical challenges that UK business owners face and the solutions they might employ. 
The significance of the study ties in with the views of Kalogiannidis and Chatzitheodoridis (2021), i.e., that online company start-ups may improve their odds of success as well as contribute to the expansion of the UK's digital marketplace by comprehending these issues and coming up with practical solutions.  Correspondingly, the findings from this study will contribute to practice, enabling businesses to understand the challenges that may confront them and how to address them. Furthermore, the findings will address a critical gap in the literature, i.e., the lack of studies explicitly focused on the UK SMEs and policymakers context.

2. [bookmark: _Toc148690662]Research Aim, Objectives, and Questions 

Aim 

This study aims to identify and systematise the critical challenges of online start-ups in the UK context.

Objective 

· To systematically identify the critical challenges of online start-ups in the UK.
· To assess the implication of the critical challenges of online start-ups for small businesses and policymakers in the UK.
· To investigate potential solutions to these problems to assist new SMEs, online start-ups, and policymakers.

Research Questions 

· What are the critical challenges online start-ups face?
· What are the implications of the critical challenges of online start-ups for small businesses and policymakers in the UK?
· What are the best strategies that new SME online start-ups might employ to overcome these challenges?
 
3. [bookmark: _Toc148690663]Preliminary Literature Research 

No matter where they are, online company start-ups encounter several critical challenges. According to the research by Rijal et al. (2021), the UK has confronted several unique challenges. One of the main concerns facing new online industries in the UK is finding reasonable capital. This is because investors are frequently unwilling to support new enterprises, especially those in the internet sector, and the UK has a favourably risk-averse investing culture. In another research stated by Audretsch and Belitski (2019), the high cost of housing in the UK might make it challenging for start-ups to meet their expenses in the first degree of business. Online firms are not excused from the tight restrictions and unmanageable procedures that are standard in the UK. Obeying many laws, including work and taxes, might be expensive and time-consuming. This may tax start-up resources, making it demanding to concentrate on expanding the firm. Starting an online business in the UK is problematic because of finance, rules, rivals, and information security. Despite these challenges, the UK is home to some prosperous online companies. Start-ups must be conscious of their problems and take action to reduce them (Lee and Cho, 2020). Interestingly, studies that have explored challenges confronting online start-ups have tended to focus mainly on large/big businesses. Few have explored how these challenges impact on small business (SMEs).
In his Wealth of Nations (1776), Adam Smith (1723-1790) identified the three factors of production—land, labour, and capital—which are the fundamental components required for any business operation, including SME online start-ups. Technology advancement has significantly reduced the primary relevance of land and labour as factors of production, but these two factors' costs are still incurred in various ways. SME online start-ups need a warehouse, office space and equipment, an internet connection, and labour hours to operate their business. Due to their initial lack of liquidity, SME online start-ups often struggle to cover these costs (Blanchflower & Oswald, 2007). SME online start-ups require funding to launch their businesses. Obtaining bank loans is not always straightforward, typically through a drawn-out and complicated process. Therefore, it is always challenging to start and maintain a business with enough capital (Brooks, Heffner, & Henderson, 2014). However, we can see a need for studies that systematically identify and explore critical challenges SME online start-ups face and investigate potential solutions. The current study aims to contribute to the literature by examining the research gaps highlighted, specifically by addressing the objectives and research questions introduced in the preceding sections.

4. [bookmark: _Toc148690664]Research Methodology to be Used

4.1 [bookmark: _Toc148690665]Philosophy of the Research 

The study will use an interpretive research philosophy in terms of methodology. Interpretivism highlights an understanding of social processes via individualised interpretations and meanings, making this decision advantageous for the research (Partridge et al., 2020). This approach allows the study to examine new online businesses' challenges in the UK from the different perspectives of a wide range of findings in the extant literature. Accordingly, secondary research will be conducted. This method will enable more significant comprehension of the subtleties and intricacies of the problems, offering an insightful understanding of the critical challenge and drawing from this to provide information relevant to SME managers, decision-makers, and scholars in the area.


4.2 [bookmark: _Toc148690666]Research Approach

The research will choose a Qualitative Research Methodology for its methodological strategy. A study by Varma and Dutta (2023) encourages the scholar to compile extensive and thorough data using techniques including textual analysis. This decision is advantageous for the study since qualitative research facilitates a thorough examination of the challenges experienced by new online businesses in the UK via a systematic review of the current literature. In addition, the qualitative research approach is consistent with the interpretivist philosophy underpinning the study’s methodology. As noted in the literature review section, studies have looked at critical challenges in isolation; they have yet to gravitate towards a systematic uncovering of the different critical challenges that confront UK start-ups, particularly SMEs. This study aims to achieve this by drawing from the range of findings in the extant literature in the area, using an interpretive qualitative approach. In summary, this approach will enable the research to uncover the complexity and viewpoints via qualitative research, delivering significant insights into the key critical challenges confronting UK (SME) online business start-ups. 

4.3 [bookmark: _Toc148690667]Research Design 

In line with the view of Cuvero et al. (2023), by employing a systematic research strategy, the study can ensure the validity and trustworthiness of the results while offering a comprehensive understanding of the substantial challenges encountered by online start-up businesses in the UK. Regarding technique, the study will adopt a systematic literature review research procedure. This choice is advantageous for the study because it provides a framework for conducting a thorough review of the body of literature and data that are currently accessible. In addition, it allows for the organised and transparent identification, selection, and analysis of significant studies and sources. 

4.4 [bookmark: _Toc148690668]Research Strategy 

Research strategies are chosen based on their relevance for addressing the study objectives and in line with the overall methodology and methods adopted. In this case, the focus on exploring the range of different perspectives in the literature to identify critical challenges assumes the adoption of an inductive approach. (Deng and Yan, 2022). The research will benefit from this choice since it will allow for a flexible and creative technique to understand the critical challenges online start-ups encounter in the UK. The study will draw from information from the findings of various studies that have applied interviews, surveys, and case histories as data collection methods. Subsequently, analyse it using an inductive approach to identify trends, themes, and fresh perspectives. 

4.5 [bookmark: _Toc148690669]Data Collection Method 

In this study, many approaches for collecting secondary information (i.e., material previously gathered by other scholars or organisations – [Filieri et al., 2021]) will be employed. Secondary use is relevant since previous studies have identified critical challenges, albeit in isolation. Thus, the study will systematically identify and categorise these challenges to provide a holistic understanding. Specifically, this research will collect secondary data from academic journals, company reports, public newspapers, and online databases. These materials will provide helpful knowledge on industry trends, legal frameworks, case studies, and the challenges of new online businesses in the UK. The research may access a variety of facts and insights by using secondary data, allowing for a thorough examination of the critical challenges faced by the online business industry.

4.6 [bookmark: _Toc148690670]Sample Size 

A total of 50 relevant sources drawn from academic journal articles and textbooks will constitute the sample of the study. The sample size represents the number of relevant texts (i.e., academic journal articles and textbooks) that will be examined to glean pertinent data and insights. Even though a large volume of information is accessible, 50 pieces of writing may still give a thorough overview of online start-ups' significant challenges in the UK. The chosen sources should provide access to various viewpoints, ideas, and empirical data, enabling a full investigation of the study issue. The research may be completed within the time and resource restrictions since the number of respondents is manageable.

4.7 [bookmark: _Toc148690671]Data Analysis 

Thematic analysis will be used in this study's data analysis procedure to find and examine recurrent themes and patterns in the data gathered. According to research by Zielske and Held (2020), thematic analysis enables the investigation of underlying ideas and meanings in the data. Being acquainted with the data (i.e., key findings and insights from the relevant secondary material) will be the first step in the analysis, after which first codes to identify key themes that resonate with critical challenges will be generated. The possible themes derived from these codes will be developed and checked for coherence and relatedness with the study objectives. Thus, thematic analysis offers a systematic and thorough way to analyse the data (i.e., key insights and findings from relevant articles. 

4.8 [bookmark: _Toc148690672]Research Ethics
Research ethics is about ensuring research is conducted the right way. Researchers need to make sure they follow ethical guidelines throughout their research. Issues such as respect for participants, informed consent, maintaining privacy and confidentiality, minimising harm, and being open and honest about the research process underpin ethics in research. However, these issues are specific to primary research, meaning they are not of consideration for the current since it adopts a secondary research approach.  For secondary research, data management, protection, and security issues are relevant. In this case, the research will follow all university policies and guidelines, enhancing the evaluation process's usefulness. In addition, avoiding plagiarism, properly attributing sources, respecting copyright, upholding intellectual property rights, and choosing trustworthy sources are issues that will be adhered to. Also, academic studies in reliable databases and publicly available company data will be employed to ensure the research's integrity and calibre are intact. Finally, a critical ethical issue that will be strictly addressed is to avoid misrepresenting the results of the original studies. For this, the secondary analysis will be robustly done using established approaches to conducting and reporting secondary data and sharing the drafts with the supervisor to provide comments and confirmatory checks.

5. [bookmark: _Toc148690673]Risks 

The dependence on secondary data sources is one of the potential risks connected to this study on "Examining the critical challenges of online business start-ups in the UK". According to research by Gupta (2022), there is a chance of running into out-of-date or uncompleted material because the study will mostly use already published literature and publications. The secondary data sources' dependability and quality may also differ, affecting the conclusions' validity. As the scholar's subjective judgment may involve the inclusion or removal of certain authorities, there is also the danger of bias in the choice of articles and books. These risks may be recognised and reduced by rigorously assessing the dependability and applicability of the chosen secondary data sources.


6. [bookmark: _Toc148690674]Timeline 

[image: ]



Figure 1: Time Plan for the Entire Research
(Source: Template.net, 2023)
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No Activities Time(day) Week 3 Week 4 Week 5 Week 6 Week 7 Week 8 Week 9 Week 10 Week 11 Week 12 Week 13 Week 14 Week 15 Week 16



1 Gathering of Resources
2 Identyfi the Topic 5



3 Developing Aim and Objective , Research Questions 7



4 Analyse the Significance 5



5 Chapter 2: Literrature Review
6 Search for Relevant Literature 10



7 Identify Themes, debates, and Gaps 12



8 Evaluate Sources 14



9 Chapter 3: Methodology
10 Research Ethical Approval 15



11 Data Collection 8



12 Data Analysis 15



13 Feedback and Suggiestions 10



14 Chapter 4: Research Findings
15 Accumulate and Clear Gefined Goal 15



16 Understand the mistake and analysed appropriate theme 12



17 Chapter 5: Discussion
18 Analysis of Theme 11



19 Acknowlege Area for Improvement 12



20 Chapter 6: Conclusion and Reccomendations
21 Resate Thesis 10



22 Execute effective Business Plan 15



23 Reccomendation for better Development 11



24 Finishing the Documents for Final Submition 13
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