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[bookmark: _Toc498784898][bookmark: _Toc499159524]Introduction
In this modern era of business, using technology is must for serving the consumers with better services. In this purpose, business organizations need more technologically qualified employees to run the business more successfully (Melissinos, 2010). Employees with high technological knowledge and skills are more likely to contribute on the higher consumer satisfaction and they are preferred by the business organizations to be employed (Baltzan, 2011). This assignment will help in improving digital skills within the workplace, for example Skyscanner. Skyscanner is a travel fare aggregator website and travel metasearch engine this site is available more than 30 languages over 60 million people used every month. The company I work for they also used Skyscanner as their search engine and also help in developing awareness of the importance of effective analysis of information and its translation into knowledge. This assignment will provide definitions of modern technologies and their use in the modern business world. Then the effectiveness of these modern technologies and social Medias in the business world has been described.


















[bookmark: _Toc499159525]1. Definition and Example of Modern Technologies
Modern Technology is a buzz word in this era of advancement in science and technology. Modern science has eased the life of mankind by many useful inventions (Linton, 2016). In brief, modern technology is the newly invented and advanced tools, gadgets or techniques that has replaced the old one and make the task more easy and perfect. Today the human life has been greatly depended on the modern technologies. Computer, internet, and mobile phone have mixed with human life in such a way that life cannot be imagined without these gadgets.  Life has become more easy and comfortable by the use of modern technologies (Baltzan, 2011).  Modern technologies have brought a drastic change in the lifestyle of people from that of in the last decades.
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[bookmark: _Toc499159579][bookmark: _Toc499187064]Figure 1: Use of Modern Technology
Source: (Linton, 2016)
The newly invented tools and gadgets have brought change also in the field of business too. Business organization now can serve the customers more satisfactorily and faster than the previous time (Linton, 2016). Modern technologies have made the marketing activities of the firms easier and effective than that of the previous period of time.
Many business firms are operating their business online. Edinburgh based ‘Skyscanner’ the largest travel company in China and United Kingdom that provides online travel and holiday search engine services to the consumers. They are performing Marketing, selling, public communication and all other important business activities online. Sky scanner use internet, personal websites and social Medias for communicating with the consumers and collecting information from the consumers. Customers do not need to go high street travel agent or airlines physically to order or purchase any product. They can simply order or purchase any product from their website by a simple click. 
[bookmark: _Toc499159526]2. Effectiveness of the Use of Modern Technologies within the Workplace
Consumer satisfaction is a must to survive in the business world. And business organizations are now mostly dependant on the modern technologies in serving with the best services to the consumers (Sharp, 2013). It proves the importance and effectiveness of modern science and technologies in the business world. They can provide the customers with more flawless services in a shorter time that they were unable to perform in the past decades (Irwin, 2012). Customers also prefer the organizations that provide the best service by using modern and advanced technology. Skyscanner , as a online based ticketing and holiday search engine  is an example of successful business that is using modern technologies more effectively in their business activities (Lichtenthaler, 2015). They provide online services to their customers and become one of the top travel and Holiday industries in the world.
Business organizations are now realizing the importance and effectiveness of the use of modern technologies more and more. Because survival and the stronger position in the market of a business firm can be ensured by using these modern technologies (Wired, 2017). Effectiveness of using modern technologies in the workplace has been discussed below.
Improved Communication and Understanding
Better business communication and understanding is a crucial factor for making the firm more successful (Hand and Hepner , 2016). Organizations can provide the consumers with better products and services when they are well known about the demand and expectation of the consumers.  Modern technologies ensure the improvement in the business communication and better understanding of the customers (Melissinos, 2010). Skyscanner regularly uses modern technologies in public communications and understanding. They use internet sites, and social networking to communicate with their consumers like Facebook, twitter, LinkedIn, etc. They advertise their products in these sites. They also use these sites to understand the consumers, by following their lifestyle and consumer trend. Social sites provide them with the information about the product trend and demand and expectation of the consumers. 

Employee Efficiency
Employee efficiency can be improved by training them about the usage of modern technologies (Wired, 2017). Skyscanner is using modern technologies that has make possible for them to increase in the efficiency of the employees. Modern technologies make Sky scanner employees able to provide greater service to the consumers in a shorter time that they were able to provide in the previous ages. Skyscanner employees get motivated when they can give their best service to the consumers and can perform their works more efficiently. Modern technologies reduce the work load on the employees that increase their efficiency and motivation to the work (Melissinos, 2010). 
Instant Feedback and Recovery 
Consumer satisfaction can be ensured when the organizations can provide the customers with the best product and services. And serving with the best product and service can be possible, when the organization is well known about the needs of the consumers (Baltzan, 2011). 
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[bookmark: _Toc499187065]Figure 2: Marketing Technologies Used by the Marketers
Source: (Baltzan, 2011)
Customer demand can be determined by Skyscanner through taking feedback from the consumers about the product and service. Organizations can effectively use the modern technologies in this purpose (Linton, 2016). Skyscanner use modern technologies in collecting customer feedback. And then they try to recover their pitfalls according to the feedback. In this case Skyscanner uses telephone, email, Facebook, twitter and other social Medias like whatsapp and Viber.
[bookmark: _GoBack]Improved Customer Service
[bookmark: _Toc499159527]The most important benefit to the business organizations of using modern technologies is the improved customer services (Melissinos, 2010). In this modern world of business, customers are considered as king. All the business firms target mainly on achieving the highest level of consumer satisfaction. Modern technologies have made it easier for the business organizations to provide better consumer services (Linton, 2016). Clients of Skyscanner are now gets better and faster services in comparing to the past few decades when online air ticketing and Holiday packages not abatable. Modern technology has eliminated the work of the employees, and has also lessened the hassle of the consumers of Skyscanner in ordering and purchasing of products.
3. Use of Social Media as a Tool for Marketing, Information Gathering and Communication
Social marketing has become a very power full way of marketing for some years. More and more people are getting engaged in use of social Medias. The recent studies show that about 3.5 billion people are using internet (BBC News, 2017). And about 3 billion people are using different social sites for getting connected (BBC News, 2017). So, it can be easily said that the social networking sites can be a great platform for the business organizations in marketing process. Social networking can be great tool for information gathering and communication.
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[bookmark: _Toc499159581][bookmark: _Toc499187066]Figure 3: Trend of Internet Users in UK
Source: (Wired, 2017)
Today’s customers are more educated and well aware about product and services of different organizations (Hand and Hepner , 2016). With the advancement in the science and technology, expectation and demand of the consumers has also increased. Business organizations like Skyscanner can gather information about the consumer demand and expectation from the social networking sites. It also helps the organizations to segmenting and targeting the market. Customers reach in the highest level of satisfaction when the organizations can provide the customers according to their need (Linton, 2016). Use of social media in marketing, information gathering and communication has been described below.
Marketing purpose
Organizations are now frequently using social sites as medium of their marketing process (Hand and Hepner, 2016). As a huge number of total populations are now using the internet, obviously it is a big marketing platform for the business organizations like Skyscanner. And Skyscanner is using this way of marketing very effectively. 
[image: Image result for skyscanner sale charts]
[bookmark: _Toc499159582][bookmark: _Toc499187067]Figure 4: Online Marketing
Source: (Skyscanner, 2017)
Recent studies show that, people who are using internet spent a large portion of their time in the internet (Hand and Hepner, 2016). So, when Skyscanner do online marketing, the user frequently faces the advertisements of Skyscanner. That creates interest among that customer to buy their product. Online marketing is a great tool for creating brand image of the organization. 
Gathering information
Consumers are greatly satisfied when they are served with the product and services exactly what they are in need. It creates more value to the customers. And adding more value to the customers is the best tool for achieving the highest level of consumer satisfaction (Wired, 2017). Social marketing has made it easy for the consumers to gather information about the consumers. 
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[bookmark: _Toc499159583][bookmark: _Toc499187068]Figure 5: Use of Social Media by Marketers
Source: (the Guardian, 2017)
Marketers can segment their targeted market by gathering information from the social networking sites. They can also follow the trend of the demand of the customers that can help organizations like Skyscanner in developing their products according to consumer needs.
Communication purpose
Social Medias are built mostly for the communication purpose(Hand and Hepner, 2016). People stay connected with their friends and families through social networking sites like Facebook, Twitter, LinkedIn, etc. Skyscanner  always stay connected with their consumers through the social networking sites that are more easy and flexible than face to face communication. 
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[bookmark: _Toc499159584][bookmark: _Toc499187069]Figure 6: Online Communication with Customers
Source: (Skyscanner, 2017)
[bookmark: _Toc499159528]4. Creating Own Professional Online Presence
Customers in this modern age are more internets oriented. About 3.5 billion people use internet over the world (the Guardian, 2017). About 2 billion of these peoples are using social networks as a major media of communications (the Guardian, 2017). Young generation of this modern age is deeply connected with internet. So, it has become unavoidable for the business organizations to have their own professional online presence. Online presence of organizations makes it possible for the organizations to create a brand name among the consumers. Consumers get more known about the organization. By knocking the consumers over and over through online sites, Organizations can grow interest about the products and services of the organization among the consumers. Organizations can also attract the targeted consumers through the social sites.  Statistics shows that about 1.8 billion people are currently using Facebook (BBC News, 2017). Among them, a large number of people are very much positive about online businesses. Skyscanner and the other business organizations can take the opportunity of Facebook in their business operations. Twitter is another social networking site having about 330 million active users (BBC News, 2017). Modern business organizations use this site as a medium of marketing of products and communicating with the customers. About 467 million people are the user of LinkedIn, another social networking site (Wired, 2017). This can be another medium of marketing and public communication. So, it can be undoubtedly said that, creating own professional online presence will be very much helpful for the organizations. Modern organizations search for the employees who are good at using modern technologies and social networking. So, it can be helpful for an individual too in finding a good job through having online presence. 
A account on LinkedIn has been created in this regard.
Link: https://www.linkedin.com/in/mehdi-hasan-33b34a154/
[image: ]
[bookmark: _Toc498784911][bookmark: _Toc499159529]







Conclusion
Business organizations are more technology oriented in this modern era. The more the organization is technologically developed, the more their acceptability to the consumers is (Melissinos, 2010). Consumers are considered as king in this business world. The highest level of consumer satisfaction is possible through the efficient use of modern technologies. For ensuring the best use of modern and advanced technologies, business organizations need employees with greater knowledge on the use of modern science and technology (Sharp, 2013). That is why, modern business organizations search for the employees with better technological knowledge. This assignment will be helpful in achieving the understanding about the importance of usage of technology in the field of business.
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