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Task 1 - Identification of the Problem
[image: ]
Figure 1: Ombak Puteh Glasshall
[bookmark: _Int_z4GwUyri]Ombak Puteh Glasshall is a wedding and event venue located in Melaka, Malaysia. This business is developed from an earlier business known as Istana Puteh in Kuala Lumpur, Malaysia. According to the owner, this business originally started with wedding dress rental services, venue decoration, wedding planning, and any other related service. This business provides for events such as wedding celebrations and engagement parties with some packages that include wedding dresses, makeup artist, catering, decoration, sound system, and any other than that for certain pax of guests.  I chose this business for my research because I work there as a part-time worker and have direct experience of its daily operations. 
The problem that I have identified is increasing competition between wedding venues in Melaka and adaptation in digital marketing to changing customer behavior. When Ombak Puteh Glasshall first opened in Melaka, there were fewer dedicated wedding halls in Melaka. However, more wedding venues are entering the market now, creating more challenges for businesses to attract customers and stay competitive in the market (Marlina, Alexis and Sari, 2025). 
Another issue is changing customers when searching for wedding services. According to the owner, traditional wedding exhibitions were previously important for the marketing channel, however these events become more competitive and expensive, while nowadays customers are increasingly using social media platform such as Instagram, TikTok, and Facebook to search and compare wedding services. As a result, Ombak Puteh Glasshall sifted more attention towards digital marketing.
Therefore, the main problem in this portfolio is how Ombak Puteh Glasshall can use digital marketing to remain competitive in the changing wedding venue in Melaka. This problem is related to my own direct experience because I can observe the business environment and how these challenges can affect the small local business. I will support this section with my own photographs, workplace experience, and appropriate local evidence.
 














Task 2 - Exploring Academic Literature Using Generative AI
AI prompt:
"I am researching a small wedding venue in Melaka that is experiencing increasing competition and needs to adapt its digital marketing because customer behavior is changing. Identify the main academic concepts and terminology that could help me define this business problem, suggesting recent academic literature that I should check, but does not invent references."
AI output:
The main concepts were digital marketing, social media marketing, SME competitiveness, competitive pressure, customer engagement, changing customer behavior, and digital transformation. Digital marketing refers to using digital channels and technologies to communicate with customers and promote products or services, while social media marketing focuses more specifically on using social media platforms to communicate with customers. SME competitiveness refers to the ability of small and medium-sized businesses to compete successfully in their markets.
The first important concept that I selected was digital marketing and social media marketing. These two concepts are connected because social media is one part of a wider digital marketing activity. This is particularly relevant to Ombak Puteh Glasshall, based on the owner's explanation that this company has moved towards platforms such as TikTok. According to the study of 214 Malaysian SMEs found that competitive industry condition can influence social media marketing adoption, meaning competition can be important reason for SMEs to consider social media a spart of their marketing strategy (Ali Abbasi et al., 2022).
Another important concept is SME competitiveness. I chose this concept because this company's main problem is not simply using social media but whether digital marketing can help the business to compete in a market with more wedding venues. Research has found that social media agility can having positive relationship with SME performance, although the relationship can be affected with some factors like firm size and environmental conditions (Worachet Onngam and Peerayuth Charoensukmongkol, 2023).
I also chose customer engagement and changing in customer behavior because wedding services involve personal communication with the customer, including the customer's expectations. Customers may use social media to view and compare wedding venues to communicate with the business before making decisions. According to the research involving SMEs in the Malaysian restaurant industry found that social media activities and customer engagement can be connected to SME performance (Halim et al., 2025).
[bookmark: _Int_JXYTjNtg]The main terminology selected were digital marketing, social media marketing, SME competitiveness, competitive pressure, customer engagement, and changing customer behavior after reviewing the AI suggestions alongside academic contents. I also learned that digital marketing cannot be treated as an automatic solution because SMEs can experience barriers such as limited resources, skills, and unsuitable marketing practices. Research on small businesses highlighted that digital marketing approaches may need to be adapted to the specific business context rather than using one strategy for every SME (Setkute and Dibb, 2022). Therefore, my final problem definition is that Ombak Puteh Glasshall is experiencing competitive pressure while needing to adapt its digital marketing activities in changing customer behavior.











Task 3 – Research Question and Research Approach
After problem identification in the task 1, I want to develop possible research question to focus on actual situational faced by Ombak Puteh Glasshall rather than looking the whole wedding industry to investigate within the time and resources available for this research.
AI prompt 1:
[bookmark: _Int_QHhFAjd8]"Based on this business problem which is increasing competition between wedding venues in Melaka and the need for a small wedding venue to adapt its digital marketing to changing customer behavior. Suggest three possible research questions. The research should be realistic for undergraduate project interviews, observation, and social media analysis."
AI output:
[bookmark: _Int_TgXlnqAv][bookmark: _Int_l4Hhk5Be]"(1) How can digital marketing help Ombak Puteh Glasshall remain competitive in the changing wedding-venue market in Melaka?, (2) How does social media marketing influence customer engagement with small wedding venues in Melaka?, (3) What digital marketing strategies can small wedding venues use to respond to increasing competition in Melaka?"
[bookmark: _Int_zYSxTkC5]The research question in this research is "How can digital marketing help Ombak Puteh Glasshall remain competitive in the changing wedding-venue market in Melaka?" I picked this question because it is related to the problem that I already found in task 1. Also, the question is only focused on one business than investigating every wedding venue in Malaysia. I am not looking to prove digital marketing leads to increased sales, so I am using the word "how can" because I am interested in learning about experiences, strategies, and opportunities. The design of the research should be consistent with the research question, and the researcher should consider whether the method that they are using is likely to answer the questions they have (Saunders et al., 2023).
AI prompt 2:
"Suggest a realistic research methodology for answering the research question "how can digital marketing help Ombak Puteh Glasshall remain competitive in the changing wedding-venue market in Melaka?" Consider the research philosophy, research design, participants, sampling method and data collection methods for a small undergraduate research project."
AI output:
"Qualitative research approach would be suitable because the research aims to understand how digital marketing is used by a specific small business and how the owner and relevant staff perceive its role in competitiveness. An interpretivist research philosophy could be adopted because the study focuses on understanding participants' experiences and views. A single case study by Ombak Puteh Glasshall would allow the researcher to investigate the issue in its real business context. Purposive sampling could be used to select participants who have relevant knowledge, such as the owner and staff involved in marketing or customer service. Data could be collected through semi-structured interviews, workplace observation, and analysis of the company's social media content. The collected data could then be analyzed using thematic analysis."
I will use a qualitative research approach because the research needs to understand experiences, opinions, and business practices. I would use a single case study that focuses on Ombak Puteh Glasshall. This approach is suitable because the business is the specific case being investigated also, I have access to the business since I am a part-time worker there. A case study would allow me to look at the problem in more depth rather than collecting large amounts of information from other businesses. According to Saunders, Lewis, and Thornhill explain that research design involving decisions about research philosophy, methodology, research methods, access, and data collection that need to work together to answer the research question (Saunders et al., 2023).
I would use purposive sampling for the sampling method because I need participants who have direct knowledge of the business and the marketing activities. The owner would be the main participant because they have all the knowledge about the company. If permission is available, selected staff involved in customer service and marketing could also participate. I may also consider a small number of customers if access and ethical permissions are available. However, the participants should be selected because their experience can provide useful information for the research, not because they are easy to contact (Saunders et al., 2023).
[bookmark: _Int_frDw3dop]Semi-structured interviews and observation and social media analysis would be the main data collection methods. The interviews would allow the participants to explain their experiences with competition and digital marketing. Through observations, I would be able to understand business operations.  Social media analysis could examine the type of content publisher, customer feedback, and how the business interacts with the business target audience (Lee, 2018). Also, I would use thematic analysis to identify repeated themes in qualitative information. According to Braun and Clarke's research provides an establish basis for thematic analysis and explains how themes can be identified and analyzed from qualitative data (Braun and Clarke, 2006).
Overall, the selected research approach is a qualitative single-case study using purposive sampling, semi-structured interviews, observation, and social media analysis. This is the most suitable approach because I already have access to Ombak Puteh Glasshall and can collect information through the related people. However, I would need to obtain permission before collecting the data and protecting confidential information. This research would focus on understanding the specific case on Ombak Puteh Glasshall rather than findings representing every wedding venue in Melaka. This will ensure that the research question is manageable and appropriate within the scope of the time and resources available (Saunders et al., 2023).












Task 4 – Research Proposal
[bookmark: _Int_fOdMk10c]The proposed research will investigate how digital marketing can help this company, Ombak Puteh Glasshall to stay competitive among the competitors in the changing wedding-venue market in Melaka. The research question is "How can digital marketing help Ombak Puteh Glasshall remain competitive in the changing wedding-venue market in Melaka?". This research question was developed from real problems while I am working as a part-time worker at the business. The owner explained that competition has increased as more wedding venues enter the market, while customer behavior that also changed. Digital marketing is therefore relevant because it provides businesses with ways to communicate through online channels. Research Malaysian MSMEs shows that technological and organizational factors can influence digital marketing adoption, making digital marketing a relevant area for investigating small-business competitiveness (Nor Khasimah Aliman et al., 2021).
Digital marketing is the first key point in this research. Digital marketing refers to the use of digital channels and technologies to interact with customers and support marketing activities (Chaffey and Ellis-Chadwick, 2022). This definition is appropriate because Ombak Puteh Glasshall has increasingly used digital platforms to promote its services. Next is social media marketing, refers more specifically to the marketing activities conducted through social media platforms like TikTok to reach potential customers. Research involving Malaysian SMEs found that competitive industry conditions can affect to the social marketing adoption and showing the competition may encourage SMEs to consider social media as part of the marketing activities (Ali Abbasi et al., 2022).
The third key term is competitiveness, refers to the ability of this company to compete with other competitors and attract potential customers (Rainer and Kazem, 1994). The term is important because the increasing number of wedding venues in the market is one of the main problems identified by the owners. The research will therefore investigate whether digital marketing can help the business communicate with its services, engage potential customers, and differentiate from competitors. However, digital marketing should not automatically be assumed to create competitive success. Research on social media agility among SMEs found a positive relationship with performance, but the relationship can vary according to the firm size and environmental conditions (Worachet Onngam and Peerayuth Charoensukmongkol, 2023).

Qualitative single-case study design will be used in this research, where this method allows the researcher to focus on Ombak Puteh Glasshalll in purpose to understand the experiences, opinions, and practices of people involved in the business. Single case study is appropriate because the research question focuses on one wedding venue which allows the researcher to investigate business situation in detail rather than make a broad conclusion about all wedding venues. Based on Saunders, Lewis, and Thornhill explain that research design should be connected to the research question and should consider issues including research philosophy, access, sampling, data collection, and analysis (Saunders et al., 2023).
Purposive sampling will be used to select the main participants. The owner would be the main participants because they have direct knowledge of the business. If permission is given, selected employees and customers will be interviewed with ethical approval. This method is appropriate because the research needs participants who have more relevant knowledge than randomly selected groups. The final sample would remain small and be achievable with the available time (Saunders et al., 2023).
Data would be collected through semi-structured interviews and observation, and social media analysis. A semi-structured interview would allow the participants to explain their experiences while still following the prepared set of questions. Observations could provide information about customer interactions and business operations. Social media analysis could examine the type of content publisher, the way business presents in online also the type of customer engagement that can be observed. Using several sources of information would allow the findings to be compared rather than depending on only one interview. According to Saunders, Lewin, and Thornhill identify interviews and observations as important methods of collecting primary data in business research (Saunders et al., 2023). 
Thematic analysis will be used to analyze all the information that has already been collected. Interview reviews and observation notes would be reviewed carefully before repeated idea are identified and grouped into themes. Examples of possible themes could be competition, customer expectations, social media content, marketing costs, customer engagement, and differentiation. Thematic analysis is appropriate for qualitative research as it seeks to identify patterns of experiences and opinions of the participants. According to Braun and Clarkes, thematic analysis is a useful approach for identifying and analyzing patterns with qualitative data, making it appropriate for this proposed research (Braun and Clarke, 2006).
Reliability, valididity, access, and ethics will also be considered. Reliability includes improving by using consistent interview guide, recording accurate notes and keeping clear a record of how themes are developed. Validity could be improved by comparing interview information with observations and social media evidence. However, because this is a single-case study, the findings would not automatically represent all wedding venues in Melaka. Access is realistic because I already work part-time in the business, but I would still need permission before collection the data during photographs and customer-related information. Participants should understand the purpose of the research and should be voluntary. Any confidential business should be protected. All these considerations are an important part of planning ethical and realistic business research (Saunders et al., 2023).













Task 5 – Research Proposal Presentation
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Slides link: https://canva.link/8qp1en8lc2ooq0v








Task 6 – Gibbs Reflective Cycle
[image: ]
Figure 2: Gibbs Reflective Cycle
Description
During the project, I identified a business problem from my own experience while working as a part-time worker in Ombak Puteh Glasshall Melaka. At first, I was unsure which problem I should choose because the business has several different challenges. After talking with the owner and thinking about what I had personally observed at work, I decided to focus on increasing competition between wedding venues and the need for the business to adapt digital marketing to changing customer behavior. I also learned more about how the business developed and how its marketing activities changed over time. Gibbs' Reflective Cycle provides a structured way to reflect on an experience through description, feelings, analysis, and conclusion and action planning (Gibbs, 1988)
Feelings
At the beginning of the project, I felt confused and unsure whether my personal experience at work could become a suitable academic research problem. I initially thought that a research topic needed to be something very large or complicated. Afte discussing with the owner, I became more confident because I realized that the real problem from a small local business could also be studied academically. I was also intrigued by digital marketing as I saw how businesses communicate with their customers is changing. This experience was an eye-opening moment as it gave me a perspective of how an experience has affected my learning and understanding not only through the description of what occurred but also through the reflection (Gibbs, 1988).
Evaluation
One positive part of the experience was having direct access to real business because I could connect what I had learned in business subjects with something that I could observe at work. The discussion with the owner was also useful because it gave me information about the company's history, competition, and marketing decisions. However, I also realized that there was a difference between personal information and academic evidence. For example, Information provided by the owner is useful for primary information about the business, but it does not automatically prove that the same situation exists in every wedding venue. Therefore, I must compare my observations with academic research. There is also a great emphasis on critical evaluation of information and the selection of suitable research methodology in the research methodology literature (Saunders et al., 2023).
Analysis
This project helps me to understand that the business problem can have several connected causes and effects. Initially, I believed it was actually a matter of too many wedding halls. But upon doing further research, I found that competition is also related to customer behavior, marketing channels, and how the business communicates value. The issues are of importance supported by academic research, as competitive pressure can affect SMEs social media marketing adoption (Ali Abbasi et al., 2022). This made me understand why a research question needs to be focused while still considering the wider business environment.
Conclusion and Action Plan
From this experience, I learned that research could begin from something that I personally observe, but the problem must then be connected to academic concepts and evidence. I also learned that having access to a business does not mean that research will be automatically easy. In the future projects, I will spend more time identifying exactly what information I need before deciding on my research question. I will also prepare interview questions earlier, keep a better record of my sources, and check the information's carefully before using it. I would like to be more self-confident in conducting research independently as research skills will be beneficial for my future profession. The reflective process aids in making a connection between experience and future action, a connection I will make in future academic workplace settings with what I learned from this project (Gibbs, 1988).
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APENDIX
Link of evidence for the interview with owner of Ombak Puteh Glasshall also the assignment video presentation: IUBA5010 SUBMISSION - Google Drive
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