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[bookmark: _Toc204906785]1. Introduction
This report presents a comprehensive evaluation of the Suited Cars website (www.suitedcars.com), a bespoke vehicle restyling business operating in the UK. The analysis applies digital performance criteria derived from class lectures and tools such as the HubSpot Website Grader. It critically assesses the site's technical performance, user experience, mobile responsiveness, search engine optimisation (SEO), design structure, and digital communication effectiveness (Singh, 2024). The insights provided are supported by real data, figures, and tables, and conclude with practical, actionable recommendations. The evaluation is aligned with the module’s learning outcomes, specifically focusing on students' ability to navigate digital information and apply technical competencies in real workplace scenarios.
[bookmark: _Toc204906786]2. Website Evaluation
[bookmark: _Toc204906787]2.1 Overall Score Summary
The HubSpot Website Grader gives Suited Cars a total score of 76/100, categorised as “Good.” While mobile and SEO scores are nearly perfect, significant issues are evident in performance (speed) and security, both of which are critical for a professional service provider (HubSpot, 2025).
[image: ]
Figure 1: Website Grader Breakdown (HubSpot, 2025)
[bookmark: _Toc204906788]2.2 Performance Evaluation (Score: 16/30)
[bookmark: _Toc204906789]2.2.1 Page Load Time and Impact
The website has a high page load time of 9.4 seconds, which significantly exceeds the recommended standard of under 3 seconds for best-in-class websites (Suited Cars, 2025). Pages that load slowly directly affect bounce rate and reduce chances of lead conversion, especially when potential customers are browsing from mobile devices or during time-sensitive inquiries. A delay beyond 5 seconds can lead to over 70% drop in user engagement based on user behaviour data from Google Web Vitals.
[bookmark: _Toc204906790]2.2.2 Page Requests and Page Size
The site makes 52-page requests, each contributing to a longer load time. Ideally, a well-optimised site should stay under 30 requests per page (HubSpot, 2025). On a positive note, the page size is 1.8 MB, which is below the industry standard limit of 3 MB. This shows that file compression and image sizes have been somewhat managed well.
[image: ]
Figure 2: Performance Insights (HubSpot, 2025)
[bookmark: _Toc204906791]2.2.3 Caching and Redirects
Browser caching is working effectively, as indicated by the “Pass” grade. Additionally, minimal redirects improve the user’s pathway by maintaining direct and efficient access to content. However, these strengths are offset by the excessive requests and poor speed, making technical optimisation a necessity.
[bookmark: _Toc204906792]2.3 Search Engine Optimisation (Score: 25/30)
[bookmark: _Toc204906793]2.3.1 Meta Descriptions and Indexing
SEO essentials like allowing it to be indexed and meta tags are correct are fulfilled by the site too (Bansal, 2024). There is relevance meta tags on each page so that when a user searches, they can see exactly what the page is about and, it enables search engines to understand what the pages does and take appropriate action to rank the page.
[bookmark: _Toc204906794]2.3.2 Link Text and Accessibility Gaps
The first important point is that generic link texts such as click here are used instead of anchor texts with keywords. This does not only impact the visibility to screen readers, but it also impairs the way search engines parse it into understanding (Signore, 2005). 
[image: ]
Figure 3: SEO Report Summary (HubSpot, 2025)
The application of certain vocabulary including the use of the word Explore our vehicle wrapping services would enhance the intensity of the SEO.
[bookmark: _Toc204906795]2.3.3 Content Plugins and Visibility
The site has got up to date content plugins that do not use the obsoleted technologies such as Flash which is one of the SEO traps (Farrahi et al., 2018). This enables the site to be scanned by bots and crawlers without any difficulty and that core contents will not be scripted.
 Table 1: SEO Analysis of Key Elements (Farrahi et al., 2018)
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[bookmark: _Toc204906796]2.4 Mobile Responsiveness (Score: 30/30)
[bookmark: _Toc204906797]2.4.1 Mobile User Experience
Suited Cars achieves a full score of 30 for mobile friendliness. This reflects the website’s responsive layout, which adjusts perfectly across different screen sizes including smartphones and tablets (HubSpot, 2025). Buttons are large enough for easy tapping and content is spaced appropriately to prevent accidental clicks.
[bookmark: _Toc204906798]2.4.2 Typography and Navigation
Font size exceeds the minimum 12px threshold, ensuring readability on smaller screens (Suited Cars, 2025). Moreover, elements such as “Request a Quote” and “Call Us” remain visible and accessible without zooming or scrolling sideways, improving usability for both older users and younger audiences.
[bookmark: _Toc204906799]2.4.3 Importance of Mobile Scores
Given that mobile traffic represents over 60% of all global web traffic in 2024, scoring high in this category is essential for any small business seeking leads through digital platforms (HubSpot, 2025).
[bookmark: _Toc204906800]2.5 Website Design, Content, and User Journey
[bookmark: _Toc204906801]2.5.1 First Impressions and Branding
The landing page features a strong visual header of vehicle wrapping in progress, immediately showcasing what the company offers. Typography is clean, modern, and mostly readable. However, in some areas, the white text over image backgrounds suffers from contrast issues, especially on high-resolution screens.
[bookmark: _Toc204906802]2.5.2 Navigation Efficiency
The site has a simple menu structure with core links to Services, About, and Contact. However, the navigation bar disappears upon scrolling, which could be disorienting for users (Allison et al., 2019). Making the navigation bar sticky would greatly improve the user journey, especially for those who want to explore multiple services quickly.
[bookmark: _Toc204906803]2.5.3 Call to Action Clarity
Two primary calls to action “Call Us” and “Request a Quote”—are placed at the centre of the home screen. This improves lead generation and reflects an understanding of effective conversion tactics.
[bookmark: _Toc204906804]2.6 Digital Communication and Customer Interaction
The website lacks live chat or chatbots, which are increasingly common in customer-facing service sites. There is no integration with platforms like WhatsApp or Messenger for immediate engagement (Merisavo, 2008). The “Contact Us” form is basic and does not collect detailed user queries or service preferences.
Additionally, no blog or newsletter feature is available, limiting the site’s ability to nurture leads through content marketing (Heinonen & Michelsson, 2010). Educational or informative blog content around vehicle protection, vinyl wrap trends, or service maintenance tips could significantly increase both engagement and search traffic.
 Table 2: Communication Tools Assessment (Heinonen & Michelsson, 2010)
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[bookmark: _Toc204906805]2.7 Website Security (Score: 5/10)
Security scored only 5 out of 10, which is a red flag for any business dealing with client communication (HubSpot, 2025). Although the site uses SSL encryption (HTTPS), it lacks other essential features such as secure cookies, content security policy (CSP), and spam protection on forms.
[image: ]
 Figure 4: Website Security (HubSpot, 2025)
Without these protections, user trust and data safety are compromised. This could also lead to SEO penalties, as Google flags sites with weak security protocols.
[bookmark: _Toc204906806]3. Recommendations
Suited Cars should prioritise the following improvements to strengthen its online presence:
Firstly, site speed must be optimised by compressing files, reducing image sizes further, limiting HTTP requests, and enabling asynchronous script loading (HubSpot, 2025).
Secondly, security measures need an upgrade. Implementation of HTTP Strict Transport Security (HSTS), anti-spam CAPTCHAs, and secure cookie flags should be a priority.
Thirdly, SEO link text should be revised using descriptive, keyword-rich anchors, and an XML sitemap should be submitted to Google Search Console (Heinonen & Michelsson, 2010).
Fourth, a sticky navigation bar should be introduced, and contrast issues in the design should be corrected for better accessibility.
Fifth, introducing a blog or knowledge centre will help attract organic traffic and engage users. Educational content increases trust, improves SEO, and sets the business apart from competitors.
[bookmark: _Toc204906807]4. Conclusion
The design of the Suited Cars site is attractive, service-oriented, and well-designed in mobile responsiveness and search engine optimization format. Nevertheless, lengthy loading time and poor security setup restrict its functionality and reliability to a great extent. Additionally, the lack of dynamic information and interactive elements imposes limitations on the communication with the contemporary audiences. By refining speed, availability, safety, and customer engagement in specific ways, the site has the potential to go from good to excellent, therefore amplifying both digital trust and conversion.
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SEO Element Status  Comment
Index Permission Pass Al pages are crawlable

Meta Descriptions Pass  Informative and accurate

Content Plugins Pass  Compatible with search engines
Anchor Link Text Fail Needs descriptive, SEO-rich keywords





image5.png
Feature

Comments

Contact Form Yes Basic, lacks service-specific fields

Live Chat or Chathot ~ No Opportunity for real-time customer interaction
Social Media Integration Minimal ~ Icons present but not prominently placed
Blog/Articles No Limits SEO and audience engagement potential





image6.png
o

<5

5/10

Security

A secure website equipped with an SSL cerfificate and free from vulnerabiiies is now
the standard online. People and search engines love secure websites.

R T e —r—

wrTes ‘SECURE JAVASCRIPT LIBRARIES
Secured. T ot fesing safe here.
HTTPS protects websirs from
ottacks and gives visitors
confidence that your siteis
authentic and rusmarthy.

Tnruders can expioi ourdored JavaScript
ibrries. Usig thelatet version of sach
ibrary and updoting i egulary il elp keep.
yousofe.





image1.png
HubS@jt &8

. This site is good
e e
e m e e
=
seo 25, Create a high-speed website.
- o
— 5
=
Is your website slowing
you down?

Create and manoge beautiful websie pages
hat ge raffic and convert leads wih
HubSpot CMS Free.

What do e do?





