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Reflection on the Research Process
In this section, a reflection will be done on the research process that was done in assessment one using the Gibbs reflective model.  Gibb’s reflective cycle refers to a model used for reflection, which enables individuals to systematically think about experiences in a particular situation (Adeani et al., 2020).  The model that was developed by Graham Gibbs comprises six stages that need to be completed for a reflection to meet the defined purposes (He et al., 2020). I will use the 6 stages of Gibb's model to reflect on my experiences in the research process starting from how I developed the research question. The research techniques applied and the conclusions reached.  Through this reflection, I will be able to develop a plan for how future research will be effectively approached. 
Description 
When I first read the question on Assessment 1, I had several ideas running in my mind regarding the most appropriate research question that could be used in the development of the e-portfolio.   I then went ahead to write down 3 research question ideas that I was highly likely to work on.  From this, I then started researching the most feasible research question.  In researching the 3 selected questions, the guiding principle was that I could select a research question that could help in solving emerging problems in the business environment.  With this in mind, I finally settled for the research question “Navigating the Digital Gastronomy: The Impact of Marketing, Promotions, and social media on Restaurants and Takeaway Places”. After selecting this as the most appropriate research question to be used in the e-portfolio, I immediately started the research process. The first step in this research was analysing the value that the research could create as well as the problem that could be solved through the research.  In the world today, it is evident that there is widespread digital transformation in almost all sectors of the economy.  With the ongoing digital transformation, all sectors need to be equipped with digital technologies so that they can be able to benefit from the value that comes from the technologies.  Based on this I realized that it is important to determine whether the culinary sector has been able to effectively use available digital technologies to transform its operations.  Therefore, research on digital gastronomy is important as it will help in exploring this emerging technological idea that companies are yet to use its potential well.  The research goes further to determine how marketing can be used to create awareness about the technology.  Through this analysis, I then realized that the research is able to solve a problem in the market.  The next step of the research was identifying the research approach that could be used in researching the above-described issue.  
I identified qualitative research as the most appropriate research approach as it helps in obtaining an in-depth understanding of experiences as well as knowledge on certain aspects. The next step was identifying the data collection methods that could be used in the research.  I chose to use both primary and secondary sources of data to ensure that in-depth insights are obtained on the research question. Some of the primary sources identified include interviews, ethnographic research, and focus groups (Jensen, 2013). Through these sources, first-hand information on the concept of digital gastronomy and how marketing can be used to attain widespread awareness of the emerging digital technology could be obtained. Secondary sources could also be very valuable in this research.  Some of the secondary sources that were identified include books, journals, and articles (Hennink et al., 2020).  These sources contain information that was previously collected by other researchers and it could be valuable in this research.  The secondary sources will not only be important in providing a background context but also provide more insights into the question of study.  The next step was identifying the sampling technique that could be used. I considered the criterion sampling technique appropriate in this study as this could help in focusing on only a specific subgroup that is of interest.  Through this technique, one can ensure that the selected population is representative of the general population under study (Yadav, 2022).  The final step was selecting the sample size whereby I identified that 20 respondents could participate in the interview process. 
After identifying the techniques that could be used in the research, I then conducted the primary research using the interview method.  There were 20 respondents comprising restaurant owners and customers. The results obtained indicate that there is minimal awareness of the concept of digital gastronomy among both restaurant owners and customers.  Secondary research was then conducted using books, journals, and articles. The results obtained indicated that the concept of digital gastronomy is fairly new and that marketing will play an effective role in increasing awareness of the concept. 
 Feelings
 At the start of the research process, I was very anxious as I did not know what the most appropriate topic for the e-portfolio could be.  Since I had three topics in mind, I was very confused since I was not sure of the topic that I could go with and one that I could leave out.  However, after conducting in-depth research and focusing on solving a problem in the business environment, I selected Navigating the Digital Gastronomy: The Impact of Marketing, Promotions, and Social Media on Restaurants and Takeaway Places. Throughout the process of the research, I became more confident that this was the right research question as it could help solve a problem in the rapidly changing business environment.  Further, I also became very confused when selecting the research approach. At first, I thought about working with a mixed methods approach. However, I later considered using a qualitative research approach.  Moreover, in selecting the sample size of the interview, I was not sure if I should work with a larger number or a slightly lower number. I settled for 20 participants in the research. 
Evaluation
In evaluating how I conducted the research; I believe that I conducted it most appropriately as I was able to generate findings that will be beneficial to different stakeholders in the business environment.  However, reflecting, I think I should have considered using the mixed methods research approach, which comprises both qualitative and quantitative research. Quantitative research could be equally very important in the research as it produces objective data in the form of statistics (Bourke, 2014). With this data, I could have been able to easily identify the extent to which digital gastronomy is known or not known. Also, looking back, I could have used a larger sample size.  This is because it helps in providing more reliable results and that it helps in obtaining information from many individuals or data sources (Bourke, 2014). 
Analysis
Reflecting on the research process that I conducted, I believe that the use of fewer respondents in this research could have produced unreliable information.  Since there were only 20 respondents, they are not likely to reflect the opinion of the target population. This makes the findings obtained unreliable.  Also, since I did not use a quantitative approach, the data might not be reliable.  Focus on facts and figures helps in obtaining more reliable data. 
 Conclusion
 The research process has been very instrumental in making me realize that problems in the business environment can be resolved through research.  Through this research, I have been able to realize that there is widespread digital transformation across various sectors and that businesses that embrace digital technologies are highly likely to benefit. I have also realized that in as much as there is digital transformation, there is a lack of awareness of technologies like digital gastronomy (Zoran et al., 2021).  Therefore, there is a need to conduct effective marketing as this is what will help ensure that both business owners and customers are aware of the technologies. 
 Through the research process, I have also been able to learn that there are various approaches that researchers can use to obtain data.  I have learned that both qualitative and quantitative research methods can be used together to produce the most effective findings. 
Action Plan 
 From this reflection, I have identified some of the things that I need to do to ensure that do research in the most appropriate manner in the future. First, in future research, I will consider using quantitative research as it produces more reliable data. Second, in future research, I will consider having many respondents as this is what will help ensure that the information obtained reflects on the general population.
In summary, the use of Gibb’s model in this reflection has been a crucial tool that has helped me to learn from my experiences. Through this model, I have thought about all the things I did in the research process. I have then been able to identify the things that went well and the areas I did not do well. Through this reflection, I have developed an action plan that will guide future research. 
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