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[bookmark: _Toc17910343]Introduction 
	The field of business research includes some of the important research is which have a dominant scope with reference to the existing literature. “Entrepreneurship” is one of the dominating dimension in business research (Schjoedt et al., 2009; Ratten, 2013; Ahmad, Abu Bakar and Ahmad, 2018; Hamdi-Kidar and Vellera, 2018; Bauman and Lucy, 2019; Lee, 2019). It is evident from the preliminary literature review that previous authors have addressed almost every important area in the field of entrepreneurship. The most important is which have been extensively researchers in the field of entrepreneurship are “determinants for entrepreneurship and its engagement”, “impact of entrepreneurship on the economic condition of the country”, “the importance of entrepreneurship for future growth” and “social aspects of entrepreneurship”. Preliminary investigation of the existing literature highlights that recent years’ research in the field of entrepreneurship highlights the gender-based aspect in the field of entrepreneurship (Montoro-Sánchez and Soriano, 2011; Brixiova and Égert, 2017; Lucas and Fuller, 2017; Bauman and Lucy, 2019). Now the main focus of the studies is to investigate the “Female entrepreneurship” and its impact on the overall business condition of the economy. Studies also demonstrate that the impact of the female entrepreneurship on the economy is not neglected. Role of female in the development of the country’s economy has been extensively investigated in the recent literature (Goby and Erogul, 2011; Itani, Sidani and Baalbaki, 2011; Ribes-Giner et al., 2018). The importance of this topic has been increased as the number of female entrepreneurship has been increased. There are several important benefits which are associated with the increase in the number of female entrepreneurs and their conditions toward the development of the economy. As discussed in the literature that entrepreneurial ventures have played a vital role in the development of an economy that is why it is important to investigate that at what extent the female entrepreneur bare playing their role in the development of business situation and economy (Montoro-Sánchez and Soriano, 2011; Estrin, Mickiewicz and Stephan, 2016; Brixiova and Égert, 2017; Lucas and Fuller, 2017).   
	The aim of this report is to deeply investigate the research area of “female entrepreneurship” with respect to the existing literature in order to demonstrate the role of female entrepreneurship in the business world and economic growth. It also provides lots of information about the role of females in the organization as gender is one of the main determinants for the performance of the employees. All of the discussion in this report is based on the SME context as well as an entrepreneurial venture. The report will also include detail discussion about the characteristics of the female entrepreneur which facilitate to compare between both genders. It also provides information about the existing barriers for the female entrepreneur which resist them to become the entrepreneur. 
[bookmark: _Toc17910344]Entrepreneurship: A State of the Art Concept 
2.1 [bookmark: _Toc17910345]Definition of Entrepreneurship
The development of the entrepreneurship as a concept has been witnessed in the last decade. Most of the researcher has used this concept to demonstrate the contribution of professional toward the development of their business. The concept of entrepreneurship has been used in different dimension which highlights its importance as well. There are several important definitions of entrepreneurship has been provided in the literature. For example, Schumpeter is one of the most influential economists of the recent time provide a definition of entrepreneurship. According to Schumpeter entrepreneur is defined as “the individuals who exploit the market opportunities through technical and/or organizational innovation” (Hospers, 2005; Gilbert, 2006; Śledzik, 2013). According to Bart the concept of entrepreneurship is defined as “independently owned and operated a business with less than 100 employees or less than 100,000 dollar gross receipts per year” (Bartolo, Statistica and Bicocca, 1970; Knoppers et al., 2014). According to that definition, entrepreneurship is the activity in which entrepreneur utilize all available resource in order to conduct the business as well as also provide job opportunities for other people. Hence entrepreneurship makes a valuable contribution toward the business world as well as the overall economy. The role of entrepreneurship in the development of new innovation is also not neglected. There is a large number of literature that provides evidence for the effective role of entrepreneurship in the development of innovation among SMEs (Montoro-Sánchez and Soriano, 2011; Estrin, Mickiewicz and Stephan, 2016). Moreover, entrepreneurship is the identification of the opportunities available in the business world in order to establish a new organization in order to stimulate the economic condition in the region. Hence the role of entrepreneurship for the facilitation of the economic condition is very evident (Durkin et al., 2015; Fadil, 2015; Ibrahim, Abdullah and Ismail, 2016; Maarof and Mahmud, 2016; Pérez-Belis et al., 2017). 
2.2 [bookmark: _Toc17910346]	Feminist Theory and Entrepreneurship 
There are three important streams discussed in the “feminist theory” that provide an opportunity to determine the gender gap as well as it also facilitates to investigate the provision of the opportunities for the men and women. The feminist theory also demonstrates the remedies to reduce the gap between women and men (Clark Muntean and Ozkazanc-Pan, 2016). Literature highlight that gender-related inequality and gender discrimination are very high in the business world. This is one of the delicate and sensitive issues. That is the reason that most of the researchers have focused on the identification of the theories and concept in order to implement for the reduction of inequality among male and female (Creswell, 2012; Brown, 2016). 
The feminist theory is developed on the basis of “concept of change” which is related to both organizations as well as society. The theory is basically characterized and developed in order to articulate the feminine voice for the different phenomenon as well as develop efforts to increase the importance of gender (Matthews, Chalmers and Fraser, 2018; Olokundun et al., 2018; Fu et al., 2019; Kaminski, Hopp and Tykvová, 2019). 
According to the Harding, “Feminist Theory” is divided into three different groups. First of all, “Liberal Feminism”. It demonstrates that at what extent gender and sex are related to the socialization. The main focus of this group is to highlight the disadvantaged for the women in the society due to the discrimination. Apparently, the men and women are treated equally but on the other side, the societies have different values for male and female. It also highlights that society also has the barriers which increase the discrimination among the legislations, business laws, income volume and many other business-related aspects for the male and female which affect their performance. The provision of education is also one of the major extents as discussed in the feminist theory. As females are mostly getting lower education that is why the role of the female is effected in society (Laviolette, Lefebvre and Brunel, 2012; Khan and Krishnamurthy, 2016; Amorim Neto et al., 2018; Ndou, Mele and Vecchio, 2018). 
Secondly the “social feminist and radical feminist” demonstrate the difference among the men and women. Nowadays, the feminist characteristics are not considered to be the drawback but taken as a benefit or as a resource which can use constructively. At the same time, the norms of the male are not questionable (Wiklund, Patzelt and Dimov, 2016; Engineer, Schure and Vo, 2019; Klofsten et al., 2019; Ma et al., 2019). The feminist characteristics are considering to be the alternative for the men in the society. Both women and men have different criteria of thinking that is why they have a different position in society. On the other side, the radical feminism highlights the role of culture toward the male experience is the ultimate one in the society but at the same time, the female experience also gets the same position in the society (Amankwah Amoah, 2019; Boudreaux, Nikolaev and Klein, 2019).  
Thirdly, “Social Constructionist and Poststructuralist Feminist” is not concerned about the characteristics of the male and female. But is mainly focus on the development of masculinity and femininity as well as their effect on the social order. “Social constructionist” challenges on the existing norms about the behavior of the gender of a different culture where the female gender is taken for granted  
2.3 [bookmark: _Toc17910347]Females as Top Management (CEO) 
	Before demonstrating the characteristics of the female entrepreneur it is important to consider that at what extent the females are playing their role in the development of the organization. Literature highlight that the role of the females as a CEO has been increased with a rapid pace. It is important for the development of the organizations to ensure the female at the top management position which will ultimately lead to bringing lots of benefits for the company. Perhaps, many of the researchers have demonstrated the implication of female on the top management position and their benefits for the organization. Most of the organization have highlighted that their financial positions have been increased as the female CEO have taken charge of the organization. In accordance with the study conducted by the  (Terjesen, Couto and Francisco, 2016) that organizational performance is higher in the organization which has female empowerment. It is also highlighted in the study that many of the high-performance companies have increased the incorporation of the women in the higher position. It is also important for the companies to have an expert with extra knowledge and skills must be in a higher position. It is also evident from the study that the firm which has a higher level of the female director considers providing more indication of the higher performance as well. In accordance with the study conducted by (Glass, Cook and Ingersoll, 2016), female leaders are very much concern with the sustainability of the organization. It is very important for the organization to have a sustainable environment. It is also evident from the study the women CEO also provide support to corporate governance. it is also evident from the investigation that the impact of women CEO is very evident to the sustainability of the organization. the result of the study demonstrates that cumulative effect of Women CEO with the performance of the organization. Moreover, the study also demonstrates that the “corporate governance and the organizational performance” are very important to the environment to have a female CEO which also increases the performance of the organization. 
	The study conducted by the (Øystein, Espallier and Mersland, 2014) demonstrates that female leadership and the firm performance along with the corporate government considers being a very effective relationship in order to increase the capacity of the firm as well. It is demonstrating in the study that in the micro-finance industry, many of the female CEOs have to play their role. It is evident from the study that the percentage of the female leaders have been increasing with the passage of time. The female chief executive officer and the female chairman have significant relationships in between. It is also evident from the study that the implementation of the women in the microfinance institution in the higher level will lead to enhancing the overall capacity of the company to have a higher level of satisfaction in the industrial performance as well. 
	In accordance with the study conducted by the (Fitzsimmons, Callan and Paulsen, 2014) demonstrate that the path used by the males and females to reach for the position of the CEO is considered to be same. The career development between the male and the female is the same to have a higher level of leadership position. It is also investigated by the researcher in this study that implication of the leadership development is very important to gain a higher level of skills of leadership among the male and the female to get a higher position in the companies. In the context of the female CEO, there are several kinds of male and females which are also considered to be responsible to gain higher success rate to achieve the position of the CEO. It is also demonstrated that many of the limitations also exist to reach the position of the CEO when females are selected for the development of the position in the organization. On the other side, the CEO position also has a minority Statius in the organization. there are one or two poisons of the CEO in the company that is why it is important for the company to have considerable advancement in the skill-building of the employees so that they can have more skills to achieve the position of CEO in the organization. It is also recommended in the study that the inequalities have been existing in the companies that is why it is important for the female to work hard to get the position of the CEO in the company. It is also important for the company to achieve higher performance which can be vigilant by placing the female on the CEO position. 
2.4 [bookmark: _Toc17910348]Characteristics of Female Entrepreneurship
In 1990, Moore has developed the profile of the female entrepreneurship in order to demonstrate their characteristics. The main focus of the research is to establish valuable information about the characteristics of the female entrepreneur which will be very effective to investigate another perspective as well (García-Rodríguez et al., 2015; Singh et al., 2019).   The profile developed by the researcher has demonstrated that “the entrepreneurial women are on average age of 35 to 55, she is married or possibly divorced with kids and likely to belong from the entrepreneurial family or from the self-employed parents. The entrepreneurial women are enjoying a decent education above from the national average and use personal savings for the business startup”. The development of these parameters for the profile of a female entrepreneur facilitates to understand the characteristics of the female entrepreneurs. Many of the previous researches highlight the effectiveness of the profile that can be used in order to identify the characteristics of the female entrepreneur (Castaño, Méndez and Galindo, 2016; Beynon, Jones and Pickernell, 2019). 
2.4.1 [bookmark: _Toc17910349]Selection of Sector “Traditional Vs Untraditional Sector”
[image: ]A female entrepreneur always keen to enter in the sector which can give them better response well as also accepted by society. The female entrepreneur did not enter in every sector to start their business. In most cases when a female is subjected toward the self-employment, it mainly focuses on the business which is a typically female image. For instance, the business which is female-oriented includes “flower shop, apparel store, personal services, beauty parlor, and female gym & Spa”. At the same time, literature also highlights that there are many cases which shows an exception to this rule. Now female’s entrepreneur is taking a keen interest in the male-oriented business-like “transportation, car dealership, hi-tech companies, etc. The following picture demonstrates the male and female dominating sector in order to provide a clear distinction for the female entrepreneur (Shir, Nikolaev and Wincent, 2018; Vaillant and Lafuente, 2018). 


2.4.2 [bookmark: _Toc17910350]Motivation for Self Employment 
The motivation for self-employment is one of the major factors for becoming an entrepreneur. According to the literature in the field of entrepreneurship motivation for the self-employment is one of the major determinants of success in the new startup as well. This motivation includes both pull and push factor which motivates the people to become self-employed (Itani, Sidani and Baalbaki, 2011). The push factors are the important elements that push the person to search for opportunities. It mainly leads to the choice fob coming a self-employed. For instance, there are many factors which are considered to be the push factors. these factors include “contradiction of the career aims with the current job, insufficient income, organizational issues, unemployment and inability to fulfill the requirement of family, dedication to increase the wealth and to gain social status (Oosterbeek, van Praag and Ijsselstein, 2010; Hamdi-Kidar and Vellera, 2018). Perhaps the intensity of these push factors is different for female entrepreneurs. In most cases, the women have focused on the increasing need of the family as well as the glass ceiling in the organization. The dominating environment of the organization also compels women to start their own business. On the other side, the self-achievement need among the male and female are considered to be equal. The increase in the concern for the family is one of the major motivators for the females to start their own business. On the other side, pull factors are also very important. These factors include the “dedication to increasing the wealth, an entrepreneurial drive, self-fulfillment and gaining social status” are considered to be the most important factors that pull the female toward entrepreneurial thinking (Klofsten et al., 2019). 
2.4.3 [bookmark: _Toc17910351]Growth Aspiration 
Growth is very important for the stability of the business. Even the females are increasingly starting their business and number of SMEs owned by the male and females are equalizing very effectively but it is important to notice that the growth aspiration among the females is lower than the male. The high growth firms in the female entrepreneurship are very less rather than the male. The female-owned business is considered to be moderately successful. Most of the business which has been started by the female remains at the small scale. These entrepreneurial businesses have less number of employees and very less financial stream. At the same time in most of the researcher, the behavior of the female for not increasing their business form the male counterparts are one of the major issues in the growth aspiration (Davis and Harveston, 2000; Leece et al., 2012; Ladge, Eddleston and Sugiyama, 2019). 
According to the literature, there are several important explanations have been presented that why the female entrepreneur is not focused on the growth aspiration. First of all, the female entrepreneur did not enjoy increasing technology as well as the business class. It affects their business in the hi-tech business industry (Mcclelland et al., 2005; Boudreaux, Nikolaev and Klein, 2019). At the same time, the work-life balance is one of the major issues which did not allow the women to aspire for the growth. Moreover, the socialization process also affects the performance of the female entrepreneur in society. In most of the cases, it is observed that the socialization process has been started at the time of birth and women are not feeling comfortable and confident to success for the growth strategies. 

2.4.4 [bookmark: _Toc17910352]Personal Success Measures 
The most authentic measure to determine the success in the entrepreneurial world is an economic accomplishment. The income and wealth of the person deliberately provide information about the success of the entrepreneur. At the same time, there is some growth perspective like sales and the number of employees which are working in the entrepreneurial venture as well as the total sales and profit of the venture provide evidence for success (Schjoedt et al., 2009; Ma et al., 2019). It is evident from the research that most of the female-oriented business has a low level of growth and success as well as the low number of employees. There are several reasons that females are becoming self-employed but it is evident from the researcher that the monetary incentives and is are employed mentioned in the researcher. Hence the economic success measures are predominantly excluded from the female entrepreneurial venture some of the researchers also highlight that the female-oriented business does not comply with the above-mentioned success measures but focused on the personal success measure. For instance, the female has more focused on their work-life balance and self-achievements. Most of the women prefer opportunities that facilitate them to grow their personality and professional skills (Shir, Nikolaev and Wincent, 2018; Vaillant and Lafuente, 2018; Boso et al., 2019). 
2.5 [bookmark: _Toc17910353]Business Start-up Barriers Faced by Female Entrepreneur
It is evident from the literature that there are significant disadvantages faced by women while setting up their business. As mentioned earlier in this report that gender-based discrimination is one of the major issue faced by women while establishing their business. On the other side, literature also highlights that men and women are facing the same issues of business while establishing their entrepreneurial venture. Hence the overall literature review highlights that the issues faced by the female entrepreneur are much higher and intensive (Adomako, Opoku and Frimpong, 2018; Irwin et al., 2018; Ma et al., 2019). 
2.5.1 [bookmark: _Toc17910354]Human Capital Barriers 
[bookmark: _Toc17910355]Education and Management Skills 
	Literature highlights that female entrepreneur is most likely to lack the business education which affects their business management. The business management skills of the female are not authenticated with the management of the growing business. That is one of the main reason that female entrepreneurship is facing lots of barriers while entering into a traditional or large business. Apart from that female entrepreneur are keen to engage with the small business with less number of employees as it requires simple management skills (Yoon et al., 2015; Xu, 2016; Ahmad, Ahmad and Abu Bakar, 2018). 
[bookmark: _Toc17910356]Work Experience 
	Work experience is also one of the major determinants of success. If the entrepreneur did not have valid work experience it will lead to cause lots of problem for the development of business. The performance of the entrepreneurial venture is also based on the work experience. While establishing the entrepreneurial venture, there is very less female who has the experience it is evident from the current criteria of the organizational settings as mentioned in the literature that female did not get exclusive chances at the top management and managerial position (Soriano and Huarng, 2013; Cao, Liu and Tian, 2014; Clark Muntean and Ozkazanc-Pan, 2016; Xu, 2016; Masterfano, 2018). If the female entrepreneur did not have the experience of managing the large workforce which ultimately affects the performance of the company. Hence research proved that women rarely have the 10 years’ experience of working on the management position. That is why the lack of work experience is one of the major issue faced by the female entrepreneur while establishing the business (Pollard and Wilson, 2014; Liu and Fang, 2016). 
2.5.2 [bookmark: _Toc17910357]Financial Barriers 
[bookmark: _Toc17910358]Rising Start-up Capital 
Due to the change in the economic condition and increase in the business competition the overall capital needed for the development of the business has been increased. Now if the entrepreneur needs to start a new business it is very important to have large capital so that it can be easy to compete in the competitive business environment. The literature demonstrates that the female entrepreneur mostly focused on the less capital and small scale business which directly affect their business performance (Wright, Robbie and Ennew, 1997; Smith, 2005; Nelson, Maxfield and Kolb, 2009; Chemmanur, Hull and Krishnan, 2016; Tian et al., 2018). On the other side, the capital amount generated by the business owner is also very important in the SMEs. In the case of a female entrepreneur, the personal savings played a vital role in the development of business but the personal saving accounted among the females are very less. Moreover, the bank application for the loan is also very weak for the female entrepreneur. Most of the time the lending agencies refuse the loan application of female due to low rate of return and bad debts among females (Lahr and Mina, 2016; Teker and Teker, 2016; Colombo, Adda and Quas, 2019; Ma et al., 2019). 
[bookmark: _Toc17910359]Provision of Guarantees 
For the establishment of the entrepreneurial venture, the support of the microfinancing agencies and banks are very important. But at the same time in order to get financial support, it is important to have the guarantees. / while establishing a business in the male dominant society it is very difficult to get the guarantees by the female. That is one of the main reason that the females are reluctant to get the banks loans (Cao, Liu and Tian, 2014; Ustaömer, Durmaz and Lei, 2015; Dhochak and Sharma, 2017).
[bookmark: _Toc17910360]Financing the Ongoing Business 
Investors always finance the business which has evidence for the profit. If the rate of return is higher in the previous year's financial statement investors are keen to provide the investment. But the issue of financing is difficult for the female as they have no evidence for the business success at the start of business (Leece et al., 2012; Conti et al., 2019). 

2.5.3 [bookmark: _Toc17910361]Social Capital Barriers 
[bookmark: _Toc17910362]Work-Family Conflicts 
The family responsibility of male and females are different. It is important to consider that the organization of the household and childcare while establishing the business is very important. If the female entrepreneur is not able to balance the needs of the family, it will lead to an increase in the overall conflicts. The female entrepreneur must have to be the business owner, wife, and mother. The overall business performance will be decreased if the female entrepreneur is not able to balance these responsibilities and ultimately lead to fatigue as well (Sander and Kõomägi, 2007; Sharma, 2015; Dutta and Folta, 2016). 
[bookmark: _Toc17910363]Lack of Support from the Family Environment 
The support from the family and relationship is very important for the success of the business. In cased of female entrepreneur lack of family, support is one of the major barriers. The male dominating families did not allow the female to start their business which affects the business performance in case of female entrepreneurship (Yitshaki, 2008; Wen et al., 2018). 

[bookmark: _Toc17910364]Networking issues 
The development of networking is very easy for the males. Literature highlight that the networking development for the female entrepreneur is an evident barrier. It is very difficult for the females to enter in the “old boy networks”. In the business community, it is very important to develop the network so that it can be helpful as a valuable resource. A female entrepreneur usually develops the network in a way that mostly includes the females which are not helpful for the business. Moreover, in the female entrepreneurship, the role models are very important. But the availability of the role models in the entrepreneurship is very rare for the female (Boso et al., 2019). 
2.5.4 [bookmark: _Toc17910365]Institutional Barriers 
[bookmark: _Toc17910366]Male-Dominated Business Environment and Markets 
In the male dominating business markets, it is very difficult for females to engage with all business institutions. In most of the cases female entrepreneur doesn’t have enough authority in the business institution (Christensen, 2006). Due to lack of authority it very difficult for the female to get benefits from these institutions. Moreover, business relationships are almost dominating by males. For instance, it is very difficult for the female to develop a strong supply chain for the company due to which they are facing several issues. In order to mitigate the issue, it is very important to focus on the development of leadership styles. If the female entrepreneur focuses on the leadership style it will be very effective to gain higher growth of business in male dominating society. 
[bookmark: _Toc17910367]Prejudice and Socialization
Due to the process of socialization, the level of prejudice is very high. It leads to cause two different issues (Itani, Sidani and Baalbaki, 2011; Monika and Sharma, 2015). First of all, the female entrepreneur has a lack of social support and secondly due to the increase in entrepreneurial drive the level of self-efficacy is also lower. It is observed that in society females are facing lots of issues. If the society is not supported it will lead to cause lots of problems for the development of business. Hence the support of society is very important for the development of an entrepreneurial venture (Montoro-Sánchez and Soriano, 2011; Yu et al., 2013). 
[bookmark: _Toc17910368]Conclusion 
 It is concluded from the detail investigation of the female entrepreneurship that the concept was considered being very important in the field of entrepreneurship. There is a large number of researches have been done in this area. The main focus of the report is to highlight the effectiveness of the female entrepreneurship which predominantly affects the economy. Moreover, the second portion of the report highlights the characteristics and barriers of the female entrepreneurship. It facilitates the reader to understand that the female entrepreneur has identical characteristics. The overall scenario of the female entrepreneurship is different from the male entrepreneurship. The contribution and importance of relationship are very high in the female entrepreneur that is one of the major reason that female entrepreneur did not get considerable growth. Entrepreneur as a female has to abide by several social and family rule which affects their work-life balance. Moreover, the report also includes the barriers for the female entrepreneurship. There is total of four major barriers which has been investigated in view of the existing literature. The barrier for the female entrepreneur includes human capital, financial barrier, social capital barrier, and institutional barrier”. These barriers mainly affect the growth and performance of the female entrepreneurial venture. It is important for the female to make considerable strategies to mitigate the effect of these barriers on the new business startups.  
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