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1. [bookmark: _Toc112867929]Introduction
This article provides an overview of the cultural differences and hurdles that a UK-based firm may face if it moves its manufacturing to a nation with a developing economy, such as India. In light of the objectives of this article, many particulars associated with international business and communication will be discussed. In addition, the difficulties that arise from cultural differences, the need to maintain cultural sensitivity, and the cultural obstacles that prevent effective communication are dissected. Finally, some tips for businesses in the United Kingdom and prospective communication tactics that may be utilized in this particular scenario are offered. India was selected as the developing nation to be analyzed for the project because it offers prospective investors a variety of commercial options. On the one hand, India is a country that has the potential to provide a favorable environment for business concerning the development of improved circumstances in terms of the cost of labor.
2. [bookmark: _Toc112867930]Introduction of International Business and Communications 
Communication is the cornerstone of most corporate activities, as well as the adjustments that companies choose to implement to expand their operations. Organizations are responsible for creating, managing, and implementing communication, which plays a critical part in ensuring the continued success of the company as well as its growth and advancement (Griffith, Hu & Ryans, 2000). Organizations frequently engage in many contractual discussions, the goals of which include developing business partnerships, exchanging information and expertise, negotiating transactions, and other related endeavors. Communication occurs on many different levels inside multinational organizations; these interactions are carried out to enhance the state of the company and its future growth. Because commercial activity takes place on the territory of a variety of countries, this situation is unique because communication is intended for people of various cultural backgrounds and nationalities (Felin et al., 2012). How individuals from different countries communicate is greatly influenced by cultural variations, which, in turn, affects how well businesses communicate as a whole. How various nations communicate looks significantly different due to the influence of their respective cultures. The degree to which these aspects are grasped and brought into harmony is a significant factor in determining the quality of corporate communication and its success (Raynolds et al., 2003). Culture, ways of life, conditions of economic and political growth, ideologies, revolutions, and different stages of human development, as well as morals, values, and religion, all contribute to the myriad of factors that contribute to differences in culture and communication. These aspects of our socio-cultural way of life have a role in determining communication characteristics, particularly in the workplace. When conducting commercial interactions, it is imperative to pay attention to these aspects since every nation, culture, and the country has various obstacles and cultural variations that need to be examined before forming a relationship and negotiating future collaborations (Osland & Bird, 2000).
3. [bookmark: _Toc112867931]Introduction of the developing country – India 
India is a nation that may be found in Asia. Following China's total population, this nation is the second most populous on the planet. The nation's administrative center is located in New Delhi. Compared to other countries with similar population sizes, the country in question has a relatively low level of economic activity. As a result, its economy is considered to be developing. Countries that are still in the process of growing their economies are typically referred to as developing countries. According to Kopp, this type of economic growth and process aims to improve India's specific characteristics, including its political, economic, and social position. The economy's growth affects the development of every facet of the country (Kopp, 2022). Improving people's standard of living should be the focus of economic policy in India, which is why that should be its primary purpose.
For this reason, India welcomes foreign investment and accepts potential enterprises on the country's territory. This would result in a decrease in unemployment, investment of cash flows, and improved living circumstances for the country's people. However, it has encountered tremendous obstacles, similar to those faced by every country during COVID-19, to maintain its economy's stability (Indian Ministry of Finance, 2022). Despite this, in 2021, it will keep its position, steadily working to regain its previous level of development. The nation's gross domestic product is reasonably stable, indicating some degree of investment predictability. The Indian Ministry of Finance projects that the GDP growth rate will catch up to where it was before the start of Covid-19 by the end of 2022. India's Gross Domestic Product will reach 9.2% in the year 2021-2022, with the Indian government trying its utmost to maintain a consistent growth rate (Ministry of Finance of India, 2022). The growth of services, domestic consumption, significant foreign investments, improvement and development of infrastructure, and reforms to attract and improve conditions for foreign businesses are some factors that have contributed to the development of India's economy. Other factors contributing to the growth of the Indian economy include a variety of other factors (Kshetri, 2011).
4. [bookmark: _Toc112867932]Cultural Differences
One of the scholars who investigates and assesses the cultural disparities that might emerge in international business communication is Hofstede. Hofstede proposes that culture refers to shared mental programming that may be used to differentiate members of one cultural group from members of another or a different category of people (Hofstede, 2010). It investigates the fundamentally different cultural differences expressed in biological, philosophical, historical, social, and anthropological explanations for the existence of different cultural shifts in business characteristics and values. Specifically, it examines how these explanations are expressed in different societies.
According to Hofstede's thesis, cultural differences may be broken down into six categories: power distance, uncertainty avoidance, individuality vs collectivism, masculinity vs femininity, long-term orientation, and indulgence vs restraint (Hofstede, 2001). Hofstede initially developed this idea, which was applied to studying cultural differences in the workplace. The indication of power distance comes first. For example, there is a significant gap in power between the many social units that make up India's society. This is especially true in India. Certain people hold more and stronger power than others, creating a certain degree of separation between power and society. This kind of thing is typical in a nation like India, where poverty is widespread to some degree. Therefore, India has a high index of power distance, which is also observed in the country's commercial relationships (Hofstede, 2022).
It is possible to say that when it comes to the concept of individuality, Hofstede is concerned with people in society pursuing their interests instead of interests oriented toward the broader public (Hofstede, 2001). People in India work together and offer mutual assistance to one another. The individual members of the group get along with one another in a way that is conducive to harmony. Regarding this particular aspect, India has a score that is about par. Both kinds of cultural remnants are very notable. Loyalty is the foundation of successful business partnerships. Relationships are vital to a business's success in India (Hofstede, 2022).
When comparing masculinity to femininity, it has been discovered that a score favoring the male gender is more highly rated than one favoring the female gender. Men in India often have higher achievement and accomplishment levels than women. Work occupies a central and pivotal position in Indian society, and success is measured not just by worldly advancement but also by advancement on the spiritual path (Hofstede, 2022).
The degree to which people in a culture feel threatened determines how much they want to avoid uncertainty. It was discovered that India has a degree of uncertainty avoidance preference that is around average. More people in India believe that not everything has to be flawless, but they have a high level of tolerance and expectation and may be extremely boring (Hofstede, 2022).
The focus on the long term is intended for any culture that must continue to foster strong ties to its history in order to successfully navigate the myriad of problems that lie ahead. This is the standard practice in India, where the culture strongly emphasizes remembering the ancestors. In addition, the people's thought is tied to their spiritual journey, which posits the presence of karma, previous incarnations, and other such ideas geared toward and stemming from the esoteric part of the country. The other component that exercises control over urges and impulses is indulgence. Indians are very shy and never show cynicism or pessimism in their behavior (Hofstede, 2022).
5. [bookmark: _Toc112867933]Cultural Sensitivity
It is vital to skillfully handle the diversity in culture within an organization to develop cultural sensitivity. On the one hand, this necessitates making a significant investment in enhancing the relationship between the individual partners to better comprehend the cultural perspective of each of them. Aside from all this, appropriate speech and communication are of the utmost significance to businesses' and customers' success. The business that originates in the United Kingdom must commit resources, including additional finances and services, to the production of surveys to determine the cultural preferences of consumers. The cultural sensitivity of businesses is required in order for them to be able to adjust to the differences in how their business partners conduct their operations as well as to new customers. This makes it easier for the company to adapt to any potential future developments (Harich & LaBahn, 1997).
Getting past cultural barriers can assist in building trust, overcoming language barriers, and forming commitments and relationships between the parties involved. These factors culminate in the cultivation and dedication of long-term interpersonal connections (Jap, Manolis & Waits, 1999).
Language is the foundation of effective communication. It is a significant component of the communication that takes place between individuals. How users interact with one another fosters a sense of proximity and contributes to developing a relationship between the many individuals who participate in the communication process. When introducing and advertising a new product in a new global culture, it is critical to do it in a language already understood by the target audience's customers. It is essential that the difficulty of communicating in several languages be emphasized to ensure the success of the commercial growth efforts of the organization. Because they are mainly an English firm, the primary language used in their product and marketing efforts is English. As a result, it is essential to recognize how vital it is for campaigns run by companies located in the UK to be communicated to customers in a language that is easily comprehensible and readily available. Because of this, speaking their language will significantly benefit you and allow you to reach a broader audience. Since most people who buy products are Indians, many of whom, depending on the particular market sector, might not have an exceptionally high level of education or familiarity with foreign languages like English.
The following is a list of the primary advantages that stand out when it comes to speaking the language of buyers:
- Facilitate a more meaningful connection
- Language that is approachable and can be understood by a wider audience
- Capability of appealing to a more extensive audience of users
- Establishing a connection based on trust while simultaneously gaining a grasp of the core of the product
- Incorporating community members into marketing efforts and other aspects of corporate operations as workers
There are, however, some drawbacks, including the following:
- Difficulties in communicating with people and getting across the point of the message to them due to the limitations of the English language
- Look for additional highly skilled employees fluent in several languages.
- Variations in how various cultures see and comprehend the world
6. [bookmark: _Toc112867934]Communication barriers and challenges 
The first significant barrier that stands out is language. The Government of India aims to require Hindi to prevail as the primary language. Thus, the government requires new companies to use Hindi to present their products. The second difference and challenge that is found is the coming of people from the United Kingdom to work in the territory of India. This creates difficulties in how they adapt to the new environment (Harris et al., 2003). The adaptation of employees to the host culture of the environment is vital for the company's success (Lomax, 2001). For example, an immigrant needs to receive vital information to adapt more quickly to the new way of life. Support is essential. For example, if when dealing with the new culture, UK employees do not understand some basic cultural understandings, conflict situations or problems in the setting are likely to occur. According to Sparrow et al. (2004), international business is concerned mainly with finding concrete solutions to act as 'corporate glue' to improve expatriate-host relations (Sparrow et al., 2004). According to some researchers, cultural values ​​also represent communication challenges (Trompenaars, 1993; Jackson, 2004). In order to overcome these barriers and challenges, it is crucial to have good human resource management that is responsive to the cultural differences of employees. The international success of companies depends precisely on effective communication between different cultures.
7. [bookmark: _Toc112867935]Communication strategies and recommendations 
It is required to take fundamental steps to enhance the communication strategy in the business environment to improve communication in the business environment. This is necessary in order to improve communication in the business environment. First, it is essential to have a conversation about the complications that may result from the development of a misunderstanding between the individuals who are taking part in the communication. Second, it is beneficial to encourage workers to communicate freely with one another and their supervisors to address particular communication issues. This may be done in some ways. The following advice is to emphasize listening to the issues, and only after that should make one attempt to derive some fundamental principles to enhance the environment. Managers need to pay attention to non-verbal communication, which may be seen through body language, tone of voice, eye contact, and other factors of a similar kind (Antos, 2011).
As a consequence of this, there are a few essential suggestions that may be given to companies (Brun, 2010):
1. Establishing a pleasant and sanitary environment and maintaining clear communication lines between staff members and management.
2. The establishment of clear guidelines and protocols for the continued exchange of information between persons
3. Employing a variety of channels of communication, verbal, written, and non-verbal modes of communication, to assist managers in gaining a deeper comprehension of the current situation of the working environment.
4. Learning about the local culture to better grasp customers' requirements and preferences.
5. Elaborate on the roles and tasks assigned to each employee.
6. Paying attention to the requirements of workers while demonstrating that managers understand and care about them. 
8. [bookmark: _Toc112867936]Conclusion 
In conclusion, it is possible to say that a country's company may face significant challenges while attempting to overcome cultural differences. On the one hand, the organization attempts to adapt to the new developments and to break into the new market. However, on the other hand, it is having difficulties with the environment in which employees are expected to operate. Therefore, it is essential to recruit local workers, some of whom may be unable to communicate in English. Communication on all levels may be more challenging in this scenario. For instance, a worker may not comprehend his assignment and carry it out incorrectly, which may slow down or even halt the entire process. Because of this, it is essential to give some thought to developing a communication strategy that seeks to combine these disparities while also working toward overcoming them.
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