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[bookmark: _Toc235290013]Pitch 
[bookmark: _Toc235290014]Introduction 
Innovation refers to the process of developing breakthrough services and products which can be adopted by customers (McKinsey & Company, 2022). In this pitch, the target audience of the brand will be elaborated, along with the legislative and professional services considerations which have to be made by GlucoBuzz. Additionally, the importance of the campaign will be highlighted, and an implementation plan will be developed for the same. Through this, the campaign aims to address the issue of rising diabetes amongst the young people of the UK and ensure that they have a set of strategies to prevent or treat the same. 
[image: ]
Figure 1: Logo of the campaign 
(Source: Created by the Learner)


[bookmark: _Toc235290015]Target Audience 
The target audience is the young people and teenagers of the UK. The age range of these people would be 13-35, and they can be people of any gender and background. They are people who have had issues with diabetes for a considerable amount of time. Through this, the campaign can make sure that it can educate people about the causes of diabetes. The people who are likely to respond to the campaign may have some issues with diabetes. Type 1 diabetes is most often diagnosed in childhood, while Type 2 is seen in people due to age, weight issues and ethnicity (NHS, 2026). Hence, this campaign aims to target the people who may have been facing these issues. However, the campaign can be relevant for people without the issue of diabetes, too. The people requiring this campaign are likely to have unhealthy lifestyle habits, genetic issues and so on. Overall, through this campaign, any issues of diabetes which are being faced by these people can be addressed effectively with the aim of ensuring that they can live a healthy life. 


[bookmark: _Toc235290016]Legislation and professional services 
The important regulations which are relevant to this company are the standards which have been set by the Advertising Standards Authority (ASA) and the principles of the Data Protection Act of 2018. The ASA sets out clear standards regarding advertising, direct or website marketing, sales promotions and so on (Conway, 2025). The Data Protection Act of 2018, on the other hand, ensures that the information of the people is processed accurately (DLA Piper, 2026). While GlucoBuzz is not a professional service, it aims to inform young people in the UK why they may be facing issues with diabetes and the kind of help they can get. Additionally, the campaign can also inform people about how they can live a healthy lifestyle to ensure that they do not face these issues. Through this process, the campaign can make sure that it can help the teenagers and young adults of the UK.


[bookmark: _Toc235290017]Importance of the Campaign 
The campaign is important as there is a considerable number of young people in the UK who have been suffering from the issue of diabetes. During 2023-24, 164,360 people below the age of 40 suffered from type 2 diabetes (NHS England, 2025). Nearly one quarter of the adolescents in the UK below 18 years also have the issue, and the young people often do not get the care they need (NHS England, 2025). Hence, this campaign is highly essential, as it can make sure that these people can be helped. The campaign aims to make sure that it is able to draw the attention of the target audience towards the issues and how preventing or treating them can have a positive impact on life. Through this, the campaign can make sure that it can effectively address the issue of rising diabetes amongst the young people of the UK.


[bookmark: _Toc235290018]Implementation Plan 
Objectives: 
· To contain the causes of rising diabetes amongst the young people of the UK by 30% 
· To promote awareness regarding how to prevent and treat diabetes amongst the young people of the UK by 35%
	Phase
	Activities
	Resources

	1
	· Market research 
· Channel identification  
· Hospital selection 
	· Market research tools
· Artificial intelligence (AI) tools 
· Human resources 

	2
	· Campaign development 
· Progress analysis 
	· Campaign development tools 
· Marketing analytics tools 

	3
	· Optimising the campaign 
· Gathering feedback 
	· Customer relationship management (CRM) tools 


Table 1: Implementation plan
(Source: Created by the Learner)
	Items
	Amount (£)

	Market research tools
	5000

	AI tools
	7000

	CRM tools
	4000

	Marketing analytics tools
	4000

	Campaign development tools
	5000

	Human resources
	10,000

	Total
	25,000


Table 2: Budget
(Source: Created by the Learner)
White et al. (2024) have mentioned that the issue of diabetes tends to increase the mortality and morbidity of young people in the UK. According to Rachmawati and Afifi (2022), integrated marketing communications is the process of developing and implementing different kinds of marketing communications to customers regularly. Using this method, GlucoBuzz aims to make sure that the hospitals will use both online and offline methods for communicating with the target audience. Banners, billboards and leaflets are the offline channels. Content marketing, search engine optimisation and social media marketing will be applied to ensure that the information regarding the campaign is also available online. The process aims to make sure that the message of the campaign can be sent out to the target audience effectively. Goffin and Mitchell (2025) have mentioned that innovation refers to the process of implementing new processes, services and goods. On this note, GlucoBuzz aims to make sure that the teenagers and young people of the UK take better care of their health.  

[bookmark: _Toc235290019]Conclusion 
During the course of this pitch, it has been understood that one of the main reasons for the development of GlucoBuzz is to control and prevent the issue of diabetes amongst the young people of the UK. As this is a considerable issue in the UK, which is why this campaign has been developed. The implementation plan and budget have been outlined to provide a clear understanding of what is to be done to launch this campaign. It has been recommended to use integrated marketing strategies to make sure that the message reaches the target audience effectively.  
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Introduction

According to Green et al. (2024), creativity can be understood as the process of developing
useful and novel ideas. During the course of this study, a campaign for raising awareness
amongst the young adults and teenagers of the UK about diabetes will be developed. To do
this, the issue which has to be addressed will be identified, the target audience determined.
and the plan of implementation will be outined After this, the process of integrating
technology and disseminating the innovation will be shown. Through this process, the issue
of diabetes can be addressed effectively. The name of the new campaign is GlucoBuzz, and
it sims to raise awareness the issue of diabetes amongst young people and adolescents

GlLUC=ERBRUZZ=

The IssuelGaps in Health & Social Care
In the UK, during 2023-24. there are 164,360 people below the age of 40 with type 2
diabetes (NHS England, 2025) About a quarter of adolescents in the UK below the age of
18 also have the same issue. Young people in the UK are less likely to receive any form of
care processes for this issue in comparison to older adults (NHS England, 2025). Through
this, it is evident that the younger people of the UK require support regarding the
identification of symptoms and recommendations on how they can address the issue. The
market for diabetes devices in the UK has been recorded at $2.052.1 million as of 2025, and
it has been forecasted to grow to §4.5478 million at a CAGR of 10.4% (Grand View
Research, 2026a). Hence, it is evident that due to the rising issue of diabetes, the market
has been focusing on the development of communications regarding the same. Hence,
through this campaign. the young people can have better awareness of the solutions
available in the market

UK End Use - Disbetes Devices Market, 2021-2033
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The main people being targeted are the young people ofthe UK. Whie the teenagers may not have any income,
— — - — the young adus may have low to medium income, and they can be of any gendet. Through this campaian, the
e people can beneft as they can get inormation about the symptoms. which are commonly seen in the age afoup
and the availabl solutions to he same. As this s going to be a campaign,  can be extended fo people using an
i e s g T integrated marketng sirategy; which s why the target audience can easiy gain nformaton about the same.
T ™ T Implemertation
This campaign vl be implemented through hospitas. The campaign wil employ an integrated marketing
communication method, through which the campaign vl be availabl through banners, bilboards and leafets,
e = i S along with haying a consisten oniine presence. According o Rehman, Guizar and Aslam (2022), he concept of
integrated marketing communications aims fo make sure that a conistent brand message appears across all
T Rz = e media platforms and channels. Through the appication ofthis prindile, the hospitals can make sure that they can
display the GlucoBuzz through online as vell as offine methods. Forthe offine method, the hospials would have
— — — — o isplay the campaign and the key nformation regaring the same. The young people can be motivated o fnd
any relevant information regarding the same on the vebste of the hospials.

s for the oniine marketing processes, the main approaches which can be used include social media marketng,

‘search engine optimisation and content marketing. Thiough ths,  can be ensured that the target audience can
nd any relevant information about the campaign on their mobie devices. The message fiself vl contain key
information regaring the symptoms of diabeles, Which is seen amongst young people, and howhe same can be
addressed by them. Both preventive measures and cure vl be recommended, which can make sure that they can
f effecively prevent his ssue. Through i, the campaion can make sure that  can help n controling the ssue

which s beng faced. The creative nature of the campaign vl make sure that the attenton of the target audience
can be retained, and they can be educated efictively.

737% 2825 128% 226% 1926
Market analysis

Development of the aim and

Channel dentfication | et
Hospital Selection — e masicr, zom-nuza
Development of the campaign -
Analysis of progress =
Optimising the campaign n I I

Development and Regulations

The main regulatons which have o be taken into account fr this campaion are the Data Protecton Act 012013
and the Advertsing Standards Authorty (ASA). The ASAs the independent and frontine regulator of adveriising
across all media (Convay, 2025). On the other hand, the Data Protecton Act of 2018 s the natinal data
protection lawiof the UK, which focuses on the processing of personal data (DLA Piper, 2026). Duting the process
of developing the campaign, s essenial fo make sure that the standards which are set by the ASA are bloved.
‘Addttonaly ifany private patient data is ncorporated, the principles.of the Data Protection Act of2018 have to be
consideredto maintai the privacy of the people.

Technology Integration

Forthe efecive development of the campaig, atfcil neligence (Al toos vil be appied. The market of Al of
the UK has been expected to grow to 523,364 9 millon during 2025, and i s expected to growto S180,797.5
millon during 2033 at a CAGR of 28.2% (Grand View Research, 2026b). Through the efiecive appication of Al
tools, the market research and campaign development processes can be optimised. Additonall the customer
data which is colleted can also be evaluated, which can make sure that any frther mprovements fr GlucoBuZz
can be implemented efictively

Disserination: Howthe Innovation Will Be Promoted

“The inormation about the campaign fself vl be disseminated using digtal marketing methods. According to Yief
al. 202, digital marketing refers {0 the process ofusing online channels for marketng brands, services and so
on. Usig this method, GlucoBuzz can gain videspread avareness, and ensure that the young people of the UK
have the support they heed to make sure hat they can preven or heal diabetes.

Conclusion
GlucoBuzz aims to make sure that the issue of diabetes amongst the young people of the UK is addressed

efiectively.The campaign aims o ensure that the target audience s informed about the symptoms of diabetes and
recommends a set of solufions o prevent and frea the same. The campaign vil be displayed in the hospitals of
the UK and il be available on oniine platorms. Thiough this, he issues of dabetes amongst the young people
ofthe UK can be managed, which i why this s:a highly mportant campaign.





