
As part of the Residuum International Conference 2026, I contributed to the

marketing and promotion of the conference by sharing conference materials

and my own research poster across social media platforms, including Weibo

and WeChat Moments. My contribution focused on increasing visibility for the

conference among creative communities, particularly students and

practitioners in art and design.

I chose these platforms strategically because they reach different but

complementary audiences. On WeChat Moments, many of my contacts are

classmates, colleagues, and friends working or studying within art, design, and

creative industries. Sharing the conference information there allowed me to

promote the event within an existing professional and academic network.

Because WeChat functions as a more personal and community-oriented

platform, it encouraged direct engagement and conversations about the

conference themes, research presentations, and live-stream activities.

I also shared the promotional material on Weibo because it provides broader

public visibility and helps connect users through shared interests, hashtags,

and topic-based discussions. Unlike WeChat, Weibo allows

conference-related content to circulate beyond personal networks and

potentially reach audiences interested in contemporary art, creative

technology, AI, and design research. This made it useful for expanding

awareness of the conference to wider communities.

As evidence of this contribution, I shared screenshots of my social media posts

featuring the conference live-stream announcement and my project

poster—Beyond Event Detection: A Practice-Based Study of AI-Supported

Responses to Relational Bullying in Educational Contexts. Through this

process, I gained a better understanding of how digital platforms can support

academic event promotion, audience engagement, and the communication of



creative research to both professional and public audiences.




