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Introduction
Goodyear Tire and Rubber Company is an American company that manufactures and sells tyres for automotive, aviation, heavy commercial machinery, and cycling consumers. The company is based in Akron, Ohio, where it had been since its founding in 1898. Today, the company is ranked among the leading five tire manufacturers, alongside Japan’s Bridgestone, France’s Michelin, Germany’s Continental, and India’s MRF. This also means that it is available in most parts of the world with 57 facilities and 1,240 tire and auto service centres worldwide (Goodyear/Home, 2023). With over 72,000 employees, the company is also a major employer, and its worldwide reach means that it is accessible by consumers of all social classes. It is for this reason that the company’s tyres have been considered for this activity.
Factors Affecting Demand and Market Equilibrium
The Price of Substitutes
The price of substitutes for Goodyear tyres has a direct impact on the demand for their product. When the cost of other tyres increases, the demand for Goodyear tyres will rise as consumers opt for a more affordable option. Conversely, when the price of substitutes decreases, it becomes more attractive to potential buyers and can lead to a decrease in demand for Goodyear tyres. It is important for manufacturers to monitor the prices of competing products and adjust their own prices accordingly to remain competitive (Zhang & Dong, 2020). The pricing of substitutes also plays an important role in market equilibrium, as consumers may be willing to buy more of a product at a lower price and vice versa. By understanding the pricing of substitutes, companies can adjust their own prices to take advantage of any changes in the market (Zhang & Dong, 2020). The price of substitutes for Goodyear tyres generally indicates an increase in market demand, especially due to the increase in number of vehicles sold every year. 
The Price of Complements
When it comes to understanding how the demand for Goodyear tyres is impacted, the price of complements is an important factor to consider. Complements are goods or services that are consumed in conjunction with a main product. For example, when purchasing a vehicle, one might also purchase new tyres. If the price of a car increases, the demand for tyres may decrease as people may buy fewer units, hence the need for tyres would reduce (Chicu, Prioteasa & Deaconu, 2020). The opposite can also be true such that if the price of cars decreases, the demand for tyres may increase as more people can afford cars. Additionally, the prices of other complementary products such as motor oil and brake fluid can impact the demand for Goodyear tyres. For instance, if motor oil and brake fluid become more expensive, people may decide to use their vehicles less than normally, since these are essential products for the vehicle’s performance and they cannot be foregone (Zhang & Dong, 2020). Complements such as these may not have a significant impact on the demand for tyres.
Consumer Income
When considering the demand for Goodyear tyres, one of the primary factors to consider is the consumer income of those interested in purchasing the tyres. Generally speaking, the higher the income of an individual or family, the more they are willing to spend on certain items, such as vehicles and high-end tyres (Chaplinsky, Estey & Chaplinsky, 2017). Therefore, if the average income of potential Goodyear tire customers increases, then it can be expected that demand will increase as well. At the same time, if incomes decrease and potential customers have less money to spend, then it can be expected that demand for Goodyear tyres will decrease. Furthermore, if consumers are looking for the best deal on tyres, then this could further reduce demand for Goodyear tyres, as potential customers may find cheaper substitutes. Recent economic situations in the country indicate a positive growth in spending, but consumers have also massively cut on non-essentials, and falling fuel prices may indicate a positive growth in demand for vehicles and associated products (Chaplinsky, Estey & Chaplinsky, 2017).
Consumer Tastes
Consumer tastes are an important factor to consider when analysing the demand for a good or service. This is especially true in the case of Goodyear tyres, as they offer a wide variety of options. Consumers may prefer certain features, such as increased fuel efficiency or safety, which can influence their purchasing decisions (Zubek et al., 2021). For instance, a consumer may be willing to pay more for a tire with improved grip and handling in wet conditions, or for an all-season tire with superior tread wear. Likewise, preferences for certain colours, textures, or styles may also affect consumer purchases. Overall, consumer tastes can have a significant impact on the demand for Goodyear tyres but Goodyear’s competitive variety may water down the impact of tastes and preferences on demand (Zubek et al., 2021). 
Consumer Expectations of Price
When consumers are researching and shopping for tyres, their expectations of price are a key factor in their decision-making. Consumers will take into account what they are willing to pay for a certain product, and this affects the demand for Goodyear tyres. Generally speaking, if the price of Goodyear tyres is too high, it could result in consumers seeking out cheaper alternatives or steering away from the brand altogether (Delgado & Waterson). On the other hand, if the price is low enough to be attractive to customers, they may be more inclined to purchase Goodyear tyres. This can lead to an increase in demand and an increase in the equilibrium price. Goodyear’s tyres are priced higher than average, and this may have a negative impact on demand during difficult economic times, even though the product’s high quality has been associated with the higher prices without significantly decreasing the demand (Zhang & Dong, 2020).
Demographics
Demographics are a major factor in determining the demand for Goodyear tyres. By analysing population trends, such as age, gender, race, and economic status, companies can create targeted marketing campaigns to attract certain groups. For example, younger generations may be more likely to buy certain kinds of tyres than older generations. Similarly, certain incomes or educational levels may mean people are more likely to buy certain types of tyres over others (Delgado & Waterson). Additionally, living in an urban environment or rural environment can impact what types of tyres people purchase. 
Factors influencing the Price Elasticity of Demand
Price of Substitutes
Goodyear Tyres is affected by the price of substitutes in that, as the prices of competitors’ tyres go down, the demand for Goodyear Tyres may need to go down to remain competitive. If there are cheaper options for tyres, some consumers may opt for those instead and this makes Goodyear Tyres' demand more elastic, as the price of substitutes is inversely related to the demand for the product. If the company wants to maintain their market share and keep customers coming back, they need to be competitively priced, while also providing value and quality (Delgado & Waterson). 
Some of the substitutes to tyres that may compete with Goodyear's products include re-treads, used tyres, and carpooling. Re-treads are the same tyres that have been professionally reconditioned and offer an economical option for some drivers. Used tyres are often cheaper than new tyres and can be found at some auto shops and retailers. Finally, carpooling is an option for some commuters who do not need to drive their own car every day (Zhang & Dong, 2020).
Price of Complements
Goodyear Tyres may be affected by the price of complements, or other goods that are used in combination with Goodyear tyres. In this regard, an increase in oil prices could lead to an increase in the cost of making and shipping tyres. As a result, demand for tyres may become more elastic since consumers may be more likely to switch to other modes of transport if the price of oil increases (Zhang & Dong, 2020). However, if the price of a complement decreases, then this could lead to an increase in demand for tyres as consumers may feel like they can afford to buy more, and vehicle sales could also be on the rise. Since Goodyear does not manufacture these complements, the impact they have on the market demand for tyres is something the company cannot control (Zubek et al., 2021). Thus, the price of complements essentially makes the demand for Goodyear tyres more elastic. 
Consumer Income
The consumer income level has a direct effect on the demand for Goodyear Tyres. If consumers have more disposable income, they are likely to purchase higher-quality tyres such as those from Goodyear. However, if consumer income levels are low, then the demand for Goodyear Tyres may be lower. Generally, when consumer income levels rise, the demand for Goodyear Tyres becomes more elastic. On the other hand, when consumer income levels drop, the demand for Goodyear Tyres becomes more inelastic (Zhang & Dong, 2020). The reason for this trend is that consumers are less likely to spend money on higher-priced products such as Goodyear Tyres when their disposable incomes are low. Recent economic trends indicate that consumers do not have a large enough margin of their disposable income to afford non-essential spending. As the consumers struggle with inflation and other economic pressures, they are more likely to settle for cheaper tyres even if the quality is lower, so long as they get the service they need and remain with funds to spend on essential commodities (Partington, 2022).
Consumer Tastes and Preferences
When it comes to consumer tastes and preferences, Goodyear can be greatly affected by customer opinion. If customers are dissatisfied with a product, they may choose to purchase a tire from another brand, leading to an elastic demand for Goodyear tyres. However, if customers have consistently enjoyed the quality of Goodyear’s tyres, they will be more likely to purchase them regardless of the price, leading to an inelastic demand (Harari et al., 2022). Goodyear has remained a leader in the market for many years due to its ability to provide high quality products and a wide variety to its consumers, meaning they do not lack any product they would like, and the demand is largely inelastic relative to this factor. 
Consumer Expectations of Price
Consumers expect the price of tyres to remain fairly stable, and when Goodyear adjusts its prices, customers may feel like they are being taken advantage of. If Goodyear raises its prices, demand is likely to be more elastic due to consumers feeling they are paying too much for the same product (Zubek et al., 2021). On the other hand, if Goodyear lowers its prices, demand may be more inelastic due to the value consumers get from paying less for the same product. In either case, consumer expectations play a major role in how elastic or inelastic demand is for Goodyear tyres. Generally, consumers prefer well-known tire brands such as Goodyear because it is associated with quality and reliability. When considering purchasing new tyres, people tend to trust recognizable brands such as Goodyear more than generic brands because it is seen as an investment that will last longer (Harari et al., 2022). Therefore, since there is already a built-in trust with this brand, people will continue to purchase them even if their prices increase slightly, leading to an overall more inelastic demand.
Demographics
Demographics refers to factors of a population such as age, race, gender, and income level. These can have a large influence on the price elasticity of demand for any product. For example, people living in rural areas or lower-income neighbourhoods might be more likely to buy cheaper tyres and may be more price sensitive than those who live in higher-income neighbourhoods. Similarly, different age groups might react differently to changes in prices; older people may be more likely to buy expensive tyres while younger people may be more price conscious and shop around for deals (Partington, 2022). Additionally, people with different family sizes may respond differently to changes in prices; larger families may need more durable tyres to transport all of their members, while smaller families may be able to get by with less expensive tyres. All of these factors can influence the price elasticity of demand for Goodyear tyres. In general, Goodyear tyres tend to be more inelastic because of the high quality and reputation of the brand.
Luxury vs. Necessity
Tyres are considered a necessity product, meaning that they do not have much of an impact on consumer tastes and preferences, as they are a required item for vehicles. However, there are different classes of the product, based on purpose, season, quality, and brand among others. Goodyear is a high quality product, which although necessary, sells at a higher price than the average market price for tyres. As a result, demand for Goodyear tyres is more elastic since people may be influenced to buy elsewhere if prices change. However, in search of quality and value for money, Goodyear ranks highly, and that may drive consumers to buy more, and also means that when the price of substitutes or complements rise, demand for Goodyear tyres may not be significantly impacted, making the demand for them more inelastic (Chaplinsky, Estey & Chaplinsky, 2017). 
Percentage of income
Goodyear tyres are an essential purchase for most car owners, but they do not represent a large portion of most consumers’ income. The purchase of Goodyear tyres generally only needs to be made a few times a year, and thus, will not make a noticeable dent in most people's budgets (Harari et al., 2022). Therefore, the demand for Goodyear tyres is generally more inelastic than if it were a luxury good. This means that even when the price of Goodyear tyres increases, consumers are less likely to change their buying habits.
Recommended Pricing Strategy
Goodyear should employ a hybrid pricing policy that entails both value-based and competitive pricing depending largely on the factors that influence the market demand. When demand is more elastic, the company should lower their prices in order to boost sales. When demand is more inelastic, the company should increase their prices in order to maximize profit. The company should consider the price of substitutes and complements, consumer income, tastes and preferences, expectations of price, and demographic trends when deciding on their pricing policy. In cases where substitute products are widely available at a much lower cost, Goodyear Tyres should consider lowering their prices in order to remain competitive. Similarly, if consumers' incomes are decreasing, they may not be able to afford higher prices and Goodyear Tyres should look to reduce the prices (Monfared et al., 2019). 
Goodyear Tyres should also take into account consumer tastes and preferences as this will help them to determine whether or not the demand for their tyres is more elastic or more inelastic. If consumers view tyres as a luxury item then demand will be more elastic than if they view it as a necessity. Additionally, consumer expectations of price play an important role in determining pricing policies. If people expect a certain price point then Goodyear Tyres may need to adjust their pricing accordingly in order to meet those expectations. Finally, Goodyear should take into consideration demographic trends in their pricing policies. Different age groups and geographical regions may have different purchasing power, so it is important for the company to factor this into their pricing strategy (Ali & Anwar, 2021). 

In conclusion, Goodyear is a well-known American tyre manufacturer that ranks among the market leaders. While this essay has highlighted the influence of various factors on market demand and its elasticity to price, it has found out that such influence varies from one factor to the other. In the end, the company should employ a pricing policy that takes into account all the factors and crucially keeps the company competitive while providing value to consumers. By doing so, they can maximize profits and remain competitive in the market.
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