[bookmark: _Toc41739673]3. Chapter Three: Research Method 

[bookmark: _Toc41739674]3.1 Introduction

The previous chapter achieved the first objective, to provide understanding of the importance of societal views in the implementation of CSR practices. There appears to be a lack of research investigating public views relating to the employment of disabled people. This may explain why implementation of CSR practice, for the employment of disabled people, is poor in comparison to other CSR elements (e.g. environmental responsibilities).

This chapter aims to complete the second objective:

“To select a suitable research approach to explore public views on the importance of employing disabled people, as compared to the importance of businesses’ environmental responsibilities.”

To achieve this objective the research onion, developed by Saunders (2016), will guide the process of decision making. There will also be consideration of reliability, validity, limitations and ethical issues.

[bookmark: _Toc41739675]3.2 Research Onion

Research is a systematic process of investigating phenomenon to further knowledge (Collis & Hussey, 2013; Saunders et al., 2009). Definitions are argued as research meaning varies amongst researchers (Collis & Hussey, 2013).

Saunders et al.’s (2016) research onion will guide this chapter’s research methods, providing an understanding of the value of research and how it should be conducted. 

Figure 3.1 highlights the researcher’s chosen process.
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[bookmark: _Toc41650354]Figure 3. 1: The Research Onion (Saunders  et al., 2016)

An exploratory approach is used when there is a lack of previous research and to allow further investigation. This exploratory approach will be used to contribute to understanding, rather than to seek a conclusive solution. Collis and Hussey (2013) and Saunders, et al. (2009) state that exploratory research establishes an understanding of a problem in need of clarification, due to a lack of previous research, providing insights to investigate at a later time. Exploratory research identifies research worth conducting through a basic initial approach. There is a possibility of bias and an inability to generalise findings (Stebbins, 2001).

Descriptive research describes phenomena and identifies particular problems. This step reaches more detail than exploratory (Collis & Hussey, 2013; Saunders et al., 2009). Causal research continues from descriptive, explaining why or how the phenomenon is happening and establishing relationships between variables (Saunders et al., 2009).

[bookmark: _Toc41739676]3.2.1 Philosophy

Two philosophy fields are ontology, beliefs about reality, and epistemology, how knowledge is gained (Scotland, 2012). This research takes the ontological view of relativism, the belief of multiple versions of reality shaped by context, and an emic epistemological view, where the research is subjective. 

Philosophy choice is important as reflection and justification are needed (Johnson & Clark, 2006). This research uses interpretivism as there are many possible answers, which are subjective and require participant’s views to derive at an understanding. Bhattacherjee (2012) states that, despite interpretivist research usually obtaining qualitative data, quantitative data can increase precision and provide a clearer understanding. Each philosophy has benefits; the right choice depends on suitability. Philosophy aids understanding of research design and highlights limitations (Easterby-Smith et al., 2012).

[bookmark: _Toc41739677]3.2.2 Approach 

An inductive approach will be used to observe data to understand the patterns and theory that arise (Bhattacherjee, 2012). As the opinions of the public are unknown, due to a lack of previous research, an inductive approach will be used to guide the research. This is beneficial for finding reasons for complex social processes and can provide relevant questions and issues for future research (Bhattacherjee, 2012). This approach is appropriate as there is little existing literature on this area (Saunders et al., 2009).

[bookmark: _Toc41739678]3.2.3 Strategy

Methods are techniques and procedures for gathering and analysing data (Goundar, 2013). This research uses surveys to collect public views to provide a comparison of pressure for environmental responsibility against social. Surveys are the most appropriate choice for using standardised results to be compared and exploratory research (Saunders et al., 2009). Surveys benefit quantitative research through obtaining vast amounts of data on attitudes and perceptions of a phenomenon (Glasgow, 2005). A well-developed survey can be distributed to a larger audience than is possible from qualitative methods, and measures agreement and awareness of issues, and allows comparisons.

Surveys, in the form of questionnaires, were created online using Google Forms. A link was provided to give participants access to the form. This was then distributed online on social media platforms (e.g. Facebook) and sent via email to voluntary participants. Questionnaires were confidential and anonymous. Following the link, participants were introduced to the research and asked to complete the questionnaire. They were then provided with a short debrief and rationale for the study. Participants were provided with the researcher’s contact details should they like to discuss any aspect of the research.  

[bookmark: _Toc41739679]3.2.4 Choice

A mono-method is the use of one method, quantitative or qualitative (Molina-Azorín & Font, 2016). This research uses a quantitative method. Bhattacherjee (2012) states interpretive research should utilise both qualitative and quantitative methods. However, due to Covid-19, the researcher could only use quantitative methods. A survey is efficient for large responses on views of the general public. This quantitative method gathers numerical data, for statistical analysis, in order to explain phenomena (Sukamolson, 2007). This allows ease of analysing data with better consistency, reliability and precision, although limitations can include difficulty understanding context and complex issues.

[bookmark: _Toc41739680]3.2.5 Time Horizon

Cross sectional research, which is the most suitable for this study, is conducted over a short space of time to assess commonness of a phenomenon; this view of one point in time does not allow causality to be identified (Levin, 2006). Cross sectional research is inexpensive, quicker and allows further research. However, results differ depending on timeframes.

[bookmark: _Toc41739681]3.2.6 Techniques for Data Collection, Processes and Analysis

[bookmark: _Toc41739682]3.2.6.1 Data Collection

Primary research involves directly collecting data on a specific research question (Hox & Boeije, 2005). This primary research will obtain data by questionnaire; distribution will target the general public. Ghauri et al. (2020) state that disadvantages of using questionnaires include time and access to the necessary resources. However, this research has direct access to the general public and has sufficient time for a cross sectional study. Questionnaires identify the variance in phenomena, allowing a comparison (Ghauri et al., 2020).

[bookmark: _Toc41739683]3.2.6.2 Questionnaire Design, Including Literature Review Matrix

Consideration in design is needed as a questionnaire’s purpose is to gain data to answer the research question (Ghauri et al., 2020). This questionnaire has nineteen questions: seven  demographic, six closed and six Likert scale. This research uses closed and Likert scale questions to allow responses to be coded easily and give a clear view of findings (Ghauri et al., 2020). Closed questions allow the respondent to choose from a list, neglecting alternative answers. Therefore, an option to allow respondents to explain was provided. 

Consideration was given to reduce the likelihood of obtaining socially desirable answers. The questionnaire was supplemented with additional ‘dummy’ questions which would not be analysed. Their purpose was to limit the obvious nature of the questionnaire, so respondents would not favour certain answers. These ‘dummy’ questions included, for example, “Please indicate how far you agree with the following statement(s). Economic success is vital in business (e.g. profits).” This was relayed to participants in the debrief, following their participation. A copy of the questionnaire can be seen in appendix 2. 














[bookmark: _Toc41228740][bookmark: _Toc41650395]Table 3. 1: Questionnaire and Literature Review Matrix
	Questions
	References Pertaining to Questions Drawn From Previous Chapters:

	Q.1 The data collected from this questionnaire will be confidential and anonymised. Please state whether you give your consent for your results to be used as part of my BA research project.

Q.2 What is your age range?

Q.3 What do you identify as?

Q.4 What is the highest level of education you have undertaken?

Q.5 What is your job and type of employment (e.g. self-employed or permanent)?

Q.6 What type of industry sector do you work in (e.g. public, private or charity)?

Q.7 Do you consider yourself to have a disability?
	Questions 1-7 are demographic questions to provide background information for analysis using SPSS.

	Q.8 What do you consider to be the most significant barrier to employment?


Disability

Ethnicity

Religion

Sexual Orientation

Gender

Other
	This question was included to elicit the general public’s views surrounding barriers to employment.  

Previous research (e.g. Garg, 2018; Hernandez et al., 2008; Klimczuk, 2013; Lang, 2011; Markel & Barclay, 2009; Miethlich & Šlahor, 2018) outlined disability as the largest barrier.



	Q.9 Please indicate how far you agree with the following statements.

Economic success is vital in business (e.g. profits).

Social inclusion is vital in business (e.g. the inclusion of disabled people).






Environmental awareness is vital in business (e.g. environmentally friendly practices).





Diversity is vital in business (e.g. employees with different backgrounds, ethnicities, disabilities).



Equality is vital in business (e.g. equal rights for employees).


	This question was included to elicit the general public’s views on factors most vital in business.



Previous research (e.g. Bennett, 2011; European Commission, 2010; Kuznetsova, 2012; Markel & Barclay, 2009; Meacham et al., 2019; Meithlich & Oldenburg, 2019; Pandey, 2019; Wynne & McAnaney, 2004) outlined social inclusion to be most vital.  


Previous research (e.g. Barrios Castiblanco et al., 2019; Carroll, 2016; Rice, 2019) outlined environmental awareness to be the most vital.



Previous Research (e.g. Csillag & Gyori, 2016; Khan et al., 2018; Pandey, 2019; Thorpe-Jones et al., 2010) outlined diversity to be the most vital.


Previous research (e.g. Cordero et al., 2014; Utting, 2007) outlined equality to be the most vital.


	Q.10 How important do you consider social responsibility to be in business (e.g. supporting anti-discrimination and employing disabled people)?
	This question was included to elicit the general public’s views on the importance of social responsibility in business.

Previous research (e.g. Bonaccio et al., 2019; Gold et al., 2012; Hernandez et al., 2008; Klimczuk, 2013; Strindlund et al., 2019) outlined the importance of social responsibility and anti-discrimination.

	Q.11 How important do you consider environmental responsibility to be in business (e.g. reducing the impact of climate change)?
	This question was included to elicit the general public’s views on the importance of environmental responsibility in business.

Previous research (e.g. Barrios Castiblanco et al., 2019; Carroll, 2016; Crane et al., 2013) outlined the importance of environmental responsibility.

	Q.12 Do you ever see businesses advertising socially responsible activities that they undertake (e.g. a diverse workforce)?
	This question was included to elicit the general public’s views on socially responsible advertisements by businesses.

Previous research (e.g. Cordero et al., 2014; Khan et al., 2018) outlined the lack of implementation of socially responsible activities.

Previous research (e.g. Rice, 2019) outlined socially responsible activities.

	Q.13 Do you ever see businesses advertising environmentally friendly activities that they undertake (e.g. planting trees or reducing carbon footprint)?
	This question was included to elicit the general public’s views on environmentally friendly advertisements by businesses.

Previous research (e.g. Cordero et al., 2014; Khan et al., 2018) outlined the lack of implementation on environmentally responsible activities.

Previous research (e.g. Barrios Castiblanco et al., 2019; Carroll, 2016; Crane et al., 2013; Crane et al., 2019; Diekmann & Franzen, 2019) outlined environmentally responsible activities.

	Q.14 Please indicate how far you agree with the following statements.

It is important for businesses to make profit daily.

Disabled people are disadvantaged through misconceptions by society about their abilities.





It is important for businesses to minimise negative environmental effects from business activities.



There is not enough public pressure to employ disabled people.





There is public pressure for businesses to be environmentally friendly.





Businesses should go further than 'statutory reasonable adjustments' for disabled people.




Businesses should increase their efforts to be environmentally friendly.




Disabled people are subject to more discrimination than other groups (e.g. ethnic minorities).


	This question was included to elicit the general public’s views on their agreement to the statements in the question.



Previous research (e.g. Hernandez et al., 2000; Hernandez et al., 2008) outlined disabled people being disadvantaged by misconceptions about their abilities.




Previous research (e.g. Crane et al., 2019) outlined the need for businesses to minimise their negative environmental effects.



Previous research (e.g. Baron, 2009; Lucchini & Moisello, 2019; Nielsen et al., 2019; Rice, 2019; Russell, 2010) outlined the lack of pressure for social issues.



Previous research (e.g. Diekmann & Franzen, 2019; Heo & Muralidharan, 2019; Lucchini & Moisello, 2019) outlined the pressure for the environment.



Previous research (e.g. Lockwood et al., 2012) outlined the need for businesses to go further than reasonable adjustments.



Previous research (e.g. Diekmann & Franzen, 2019) outlined the need for businesses to be more environmentally friendly.


Previous research (e.g. Bonaccio et al., 2019; Gold et al., 2012; Hernandez et al., 2008; Klimczuk, 2013; Strindlund et al., 2019) outlined that disabled people face more discrimination.

	Q.15 How important would you consider the following priorities?

Ensuring that businesses make money.

Ensuring environmentally friendly practices are undertaken in business.



Ensuring disabled people have plenty of opportunities for employment.

	This question was included to elicit the general public’s views on the importance of environmentally and social responsibilities.


Previous research (e.g. Elkington, 1994; Purvis et al., 2019) outlined the responsibilities of business to both social and environmental issues.

Previous research (e.g. Robinson, 2000) outlined the importance of employing disabled people.

	Q.16 In your view, who should take responsibility for the environmental impact of a business?

Government

Individual employees

Businesses

Other
	This question was included to elicit the general public’s views on the responsibility for a business’s environmental impacts.

Previous research (e.g. Diekmann & Franzen, 2019) outlined the need for environmental responsibility.

Previous research (e.g. Grayson & Hodges, 2017) outlined the shift in responsibility from the government to businesses.

Previous research (e.g. Friedman, 1970) outlined the responsibility to shareholders and social issues for the government.

Previous research (e.g. Freeman, 1984) outlined the responsibility to every stakeholder.


	Q.17 In your view, who should take responsibility for ensuring disabled people are adequately represented in the workforce?

Government

Individual disabled people

Businesses

Other
	This question was included to elicit the general public’s views on the responsibility for social issues.

Previous research (e.g. Grayson & Hodges, 2017; Khan et al., 2018; Robinson, 2000) outlined the need for ample opportunities of employment for disabled people.

Previous research (e.g. Grayson & Hodges, 2017) outlined the shift in responsibility from the government to businesses.

Previous research (e.g. Friedman, 1970) outlined the responsibility to shareholders and social issues for the government.

Previous research (e.g. Freeman, 1984) outlined the responsibility to every stakeholder.


	Q.18 Please indicate how far you agree with the following statements?

Disabled people are equally effective as non-disabled people.

Making a profit is more important than environmentally friendly activities.

Disabled people are more effective than non-disabled people.

Environmentally friendly practices are just as important as making a profit.

Non-disabled people are more effective than disabled people.

Profit is more important than community engagement.

Community engagement (e.g. volunteering) is just as important as making a profit.

	This question was included to elicit the general public’s views on their agreement with the statements in the question.



Previous research (e.g. Bonaccio et al., 2019; Garg, 2018; Gold et al., 2012; Hernandez et al., 2000; Hernandez et al., 2008; Strindlund et al., 2019; Vilchinsky & Findler, 2004; Wiggett-Barnard & Swartz, 2012) outlined the attitudes towards disabled people. 

Previous research (e.g. Carroll, 2016; Crane et al., 2013; Crane et al., 2019; Diekmann & Franzen, 2019; Heo & Muralidharan, 2019; Iatrids & Kesidou, 2018) outlined the importance of environmental responsibility.


	Q.19 Which of the following do you consider to be the most important?



Social Inclusion






Environmental consideration
	This question was included to elicit the general public’s views on whether they consider social inclusion or environmental consideration as the most important.

Previous research (e.g. Bennett, 2011; European Commission, 2010; Kuznetsova, 2012; Markel &Barclay, 2009; Meacham et al., 2019; Meithlich & Oldenburg, 2019; Pandey, 2019; Wynne & McAnaney, 2004) outlined the need for social inclusion.

Previous research (e.g. Diekmann & Franzen, 2019; Heo & Muralidharan, 2019; Rice, 2019) outlined the need for environmental consideration.






[bookmark: _Toc41739684]3.2.6.3 Pilot Study

A pilot study is a preliminary trial for data collection, designed to influence the future study by highlighting issues (Connelly, 2008). It shows the research feasibility and tests the method. A pilot study, using a convenience sample, was used to assess understanding of the questionnaire, allowing changes if necessary. A minor number of changes were made to the wording of questions, to ease understanding.

[bookmark: _Toc41739685]3.2.6.4 Analysis

The data will be analysed using a Statistical Package for the Social Sciences (SPSS). Demographic information will be analysed, followed by further statistical analyses (Chi-Square Tests and Mann-Whitney U Tests) to identify significant findings. Likert scale questions allow values to be coded easily, showing patterns in responses (Bowling, 2005).

[bookmark: _Toc41739686]3.3 Sample

Whole populations are too large on which to conduct research. Therefore, a smaller sample population is used (Ghauri et al., 2020). This sample should best represent the wider population to increase reliability and validity of findings (Collis & Hussey, 2013). The target population in this research is the general public. Therefore, the sample population was comprised of a smaller quantity of this area. The sample size required was a minimum of 150 respondents in order to be valid and reliable. Pearson and Mundfrom (2010) review that the minimum required sample for statistical analyses is 100 responses, however 200 is more appropriate. This study gained 191 respondents. 

A mixed sampling method was utilised to recruit participants. This comprised of convenience and voluntary samples, due to time restraints and a reliance on general public participation. Convenience sampling is a population drawn from the nearest available options for greater convenience, therefore reducing time and costs (Etikan et al., 2016). Voluntary sampling is requiring participants who volunteer to participate in the questionnaire (Murairwa, 2015). Both are non-probability samples i.e. they are based on subjective researcher choice (Alvi, 2016; Murairwa, 2015), and both samples show an element of bias through people self-selecting to participate (Costigan & Cox, 2001). 

[bookmark: _Toc41739687]3.4 Reliability and Validity

Reliability of data is seen when results are consistently obtained, whereas validity of data is seen when data is collected accurately (Saunders et al., 2009). Reliability and validity are essential in research as without this data findings would be obsolete. 

Questionnaires are deemed to be valid and reliable methods of data collection; they provide vast amounts of data outlining views of the public (Akinci & Saunders, 2015). Questionnaires, examining sensitive social issues, may be affected by social desirability of answers. To avoid socially desirable answers the questionnaire emphasised its confidentiality and anonymity to encourage honest views. The use of extra topic questions reduced the perceived selection of a ‘correct’ answer. This questionnaire’s target audience is broad, therefore any participant is relevant, showing characteristics of the desired population. A pilot study provided understanding of effectiveness, readability and issues pertaining to the questionnaire, thus improving reliability and validity (Akinci & Saunders, 2015). A mono-method, such as quantitative research, limits validity and reliability through the inability to gain qualitative responses (Ojebode et al., 2018); this was unavoidable due to the Covid-19 pandemic.

[bookmark: _Toc41739688]3.5 Limitations

A convenience sample is justified as the study aims to understand the general public’s views. However, this leads to anticipation of the potential imbalance between gender and age, which the literature review suggests are highly influential factors (Otto & Kaiser, 2014; Peake & Eddleston, 2017; Stern and Dietz, 1994; Wiernik et al., 2013). This is managed through a regular review of demographic characteristics and re-distribution of the questionnaire to those parties who are under-represented. 

Another limitation is the risk of socially desirable answers. As the topic area under investigation is particularly sensitive, participants may give moral as opposed to truthful answers (Andersen & Mayerl, 2019). Measures to prevent socially desirable answers are addressed through confidentiality and anonymity.

[bookmark: _Toc41739689]3.6 Ethical Considerations

Ethical considerations refer to the suitability of research in regard to society (Saunders et al., 2009; Yip et al., 2016). Ethical standards are required in design, participant recruitment, and use and storage of data (Pietilä et al., 2019; Schulte & Sweeney, 1995). Resnik (2011) claims the importance of ethics in research is to adhere to research aims, increase public support, and accountability for moral and social values (e.g. social responsibility).

This research is conducted in line with the ethical standards of the UWTSD, with approval from the research supervisor and co-ordinator obtained via an ethics approval form (see appendix 3). Ethical considerations were met through anonymity, confidentiality, and security of data. The study was voluntary and all participants were over the age of 18. The data was collected and stored with password protection on one device, eliminating misuse. The researcher foresaw no potential psychological harm to participants. 

[bookmark: _Toc41739690]3.7 Conclusion

This chapter successfully met the second objective:

“To select a suitable research approach to explore public views on the importance of employing disabled people, as compared to the importance of businesses’ environmental responsibilities.”

 This chapter identified appropriate research methods for this study. It justified the researcher’s choice of an interpretivist quantitative approach, in the form of a questionnaire, using a sample of the general public. The following chapter will analyse and discuss the data collected.
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