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Introduction
Six senses is a five-star luxury hotel and spa resort which was introduced in 1990 by Sonu Shivdasani. Moxy hotel is another venture known as a 3-star banquet having 60 properties throughout Europe and Asia and America. The essay will cover the strategies that the hotels followed to run the business in the market. Additionally, it will discuss the marketing strategies that helped the hotel to improve its position in the market. This will also elaborate and explain the market position of the organisation along with its competitors. Further, it will include the message that the hotels portray to society for improving the environment. The essay will describe the importance of sustainability in business to society and its impacts on the environment. 

Discussion
Hotel Six Senses is a five-star resort located throughout Asia, Europe and the Middle East including Africa. Apart from that the resort has more than 18 ventures in different locations. Six Senses were introduced in 1990 and have a reputation in the hotel industry. The resort's logo has a design of six dots, which is considered a blessing in Buddhism. Additionally, the dots are made by the monks using their fingers to get the impression. The infrastructure of the venture mainly focused on nature to decorate the resort. Further, the organisation maintains the regulations and responsibilities of sustainability to hold its position in the market. Six Senses are totally against using plastic and harmful materials which can cause issues to society. The organisation mainly focuses on organic and handmade products to produce beddings, essential oils and others. Sonu Shivdasani is the founder of Six Senses hotels and spa resorts (sixsenses, 2022). 
Moxy is a 3-star hotel which has a new style and design with affordable rates. The hotel has neon lights with a typographic concept. Apart from that the venture has more than 60 businesses across Europe, North America and Asia. The owner of Moxy is Marriott International and the hotel is also considered a bar. Additionally, the casual design of the hotel attracts new generations of people to visit the location. The organisation has nearly 200 employees to support the operation with assuring to provide the best accommodation and services to the guests. Moxy hotels have a headquarter in Amsterdam, as per the record in 2021 the net revenue of Moxy hotel has a net £2.18 billion (moxy-hotels.marriott, 2023). 


Hotels are organisations which provide accommodation and facilities for lodging. Many hotels in the industry have many branches or units in different countries to provide the same role towards the customers. Such hotels are considered multinational hotels in the industry. These hotels have a good amount of revenue, expenses and budget to improve and compete with other top hotels in the industry (Kelleher, 2022). 
The hotel Six Senses focused on natural and handmade products which helped the organisation to attract customers including the spa service of the hotel helps to increase the interest of the public. Natural products help the brand to increase the trust and impression of the guests. Apart from that, it focuses on nature helps the organisation to attract customers who believe in spiritual thoughts (Michopoulou, 2019). The hotel believes in positivity which helps to motivate the guest with a calm and relaxed atmosphere. Further, the organisation has contributed to many social activities and developed new concepts to increase the responsibilities towards society. The hotel took the concept of reducing plastic products in 2022 which helped the business to gather more opportunities and a reputation in the industry. After that, the hotels took a partnership strategy with NGOs to contribute to reducing plastic use. This helped the brand to be in a better position in the competition of the hotel industry. Apart from this, the organisations created many social media activities like promoting and updating the prices of the rooms with new offers (sixsenses, 2022). 
Moxy hotel is a part of Marriotts which helps to grow as Marriots has a reputed position in the industry. The hotel has lighted up the decorations with neon LED lights which helps to engage more people from the new generation. Following this, the concept of a bar helps to attract many people who prefer to drink. Moxy keeps its price range in affordable amounts which helps them to be in a good position in the competitive market compared to other multinational hotels. Apart from that it has a playful environment which warms the guest to enjoy their weekends and vacations. This helps to inspire and to encourage the young generation who loves to enjoy rocking music. The marketing tactics help the hotel to encourage people conscious of the prices from society. After that offering, large TV screens and free wifi in every corner of the venture satisfy the customers. The hotels offer a perfect ambience to hang out with friends at special events or weekends (Cunningham, 2022). 
Six Senses are growing positively in the market and set its goal to be the top one in the hotel industry. The hotel believes that decoration works as one of the keys to marketing strategies. Thus, the positive atmosphere helps the guests to feel relaxed and stress-free throughout their vacation. The gardens and outdoor areas help to attract customers who love to spend the holidays surrounded by nature. Further, the Six Senses are increasing the scope by understanding the demand of the hotels in the industry. Six Senses also planned to open 5 to 6 properties in India as the priorities are getting a good amount of orders in the booking. Banyan tree and Four seasons are the competitors of Six senses in the market (zoominfo, 2023). 
Moxy hotel first launched its venture in Milan, Italy in 2014, later the organisation planned to expand its business to 150 properties across many top locations. Currently, the organisation has more than 60 properties throughout Europe, Asia and North America. Further, Moxy increased its business and expanded its properties which helped to improve its position in the market. Motivating the millennials from society helped Moxy to take a better position in the market and terms of the competitive field. Moxy has grabbed a good position by fulfilling the demands of GENZ in society. Holiday Inn Express, Motel One, and Hampton by Hilton are some of the competitors in the market of Moxy hotels. For planning long-term business strategies, the organisation expands the products and services to attract a major category of customers by understanding their needs (zoominfo, 2023). 
The customers of Six senses and Moxy are very concerned with global warming which leads them to maintain their responsibilities which can save the natural habitat. Due to this, the Six Senses started following the operation with the responsibility to avoid harming natural elements in society (Stombelli, 2020). The responsibilities of the Six Senses include planting trees, using natural products, and reducing the usage of plastic materials. Thus, the packaging and production department of Six Senses transferred to the concept of using glass materials. After that, the organisation contributed to many NGOs to reduce the usage of plastic materials. 
Moxy hotels follow business ethics to maintain the balance in activities towards society. The organisation ensures reducing water wastage which helps to improve the environment. This regulation helps the business to improve its reputation in society and towards the perspective of the customers in the society (He et al., 2021). 
The Six Senses have provided many messages through their social media platforms which include maintaining social responsibilities which can help society to grow positively. Apart from that it mentioned that social responsibilities and caring for local commodities can help to increase the scope of the local market. Encouraging handmade products can improve the practice of natural materials obtained from local areas. Further, the messages can help the public to develop the ethic and sense to improve society (Ferrer-Rosell et al., 2020).

Conclusion
Six Senses is a luxury hotel which is also known as a spa resort located across the areas of Europe, America, and Asia. The hotel has almost 18 ventures across these places and provides handmade products to customers. Moxy hotel is a three-starred venture and is a part of Marriott's hotel business. The hotel has 60 properties throughout the areas of Europe, America and Asia. Following this, the essay has covered the ideas and strategies that helped the business to improve its reputation in the market. This has also included the responsibilities that improved the organisation to improve the position towards the perspective of the customers. Further, the essay has explained sustainability in the hotel industry like reducing plastic materials, saving water, helping in charitable works, and others. The essay has discussed the messages that the organisation spread to society to increase ethical values.
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