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                             Reflection on Cultural Misunderstandings
Particularly in the context of Front of House operations, it is crucial to be aware of the possibility of cultural misunderstandings in the hospitality business. An example of a cultural misunderstanding happened between a Front of House worker and a hotel guest from France who had limited English proficiency. The next story will involve a first-person account of the subtleties of cultural misunderstandings, followed by an introspective look at the skills and changes in behavior that are needed to avoid future misunderstandings.
When I had a recent cultural misunderstanding with a guest from France at the high-end hotel where I work as Front of House, it was mostly because of language hurdles. The guest didn't speak English very well, so our conversation was unclear and hard to understand. When the person asked about food choices, the menu of the hotel restaurant was given, complete with culinary terms and everyday idioms. Being lost and unhappy showed how complicated cultural misunderstanding can be. This incident strained our initial rapport, causing the guest to become frustrated and dissatisfied with our services. Cultural factors are the invisible barriers in any business communications. (Maheshkar & Sharma, 2018) There are many types of cultural misunderstandings, such as those that involve language, traditions, social rules, and expectations. Confrontation of people with different culture and mindset is obvious in this profession. (Hofstede, Hofstede, & Minkov, 2010) Language barriers often make it harder for people to understand what someone is trying to say. Though it was only a small part of the problem, language was a big problem in this case. The situation got worse because of cultural norms, the guest's desire for a faster answer, and his refusal to explain his confusion. In this situation, it's clear that steps need to be taken to get rid of cultural misunderstandings at the Front of House. 
As a Front of House worker, I need to improve my cultural awareness. To be culturally intelligent, I need to know a lot about the subtleties, sensitivity, and expectations that govern interactions between visitors from other cultures. To do this, one need to keep learning about different countries, social norms, and ways of communicating and that way, a business in tourism industry can ensure sustainable success. (Christiansen, Branch, & Karmowska, 2020). I also need to get better at talking to people. To keep people interested, you need to practice active listening and use good techniques for simplifying words. Within the framework, I need to learn how to listen better, read nonverbal cues, and ask people who are confused for feedback. This means I have to narrow down and improve my words to fit the language skills and tastes of my audience. Because improving interpersonal skills is pivotal for a front house worker. (Deresky, 2017) In addition, I need to develop an awareness of other cultures. To do this, people need to be more aware of cultural misunderstandings and take a more caring approach to ease anxiety. People who want to interact with people from other countries need to be open and patient. Everyone should try to understand and accept the culture of the other person in every encounter instead of imposing cultural biases. Because understand them and communicating it is necessary in making business successful. (Abramson & Moran, 2018)
Because of cultural misunderstandings in the hospitality business, we need to improve our cultural awareness, communication, and point of view. Realizing that cultural misunderstandings go beyond language barriers has helped me grow as a person and in my career. Improving cultural misunderstandings is very important in the fast-paced hospitality business. This trait improves customer satisfaction and Front of House success.
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