
Digital Advertising – Brand Experience Coca Cola 4 Pillars 

What turns this? 
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99% sugared water  
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Into this 
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An international brand worth  
 

$71Billion  
 

Consumed 1.8 billion times a day 
 

43% Market Share (US soft drinks) 
SOURCE: Statista2020  
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Whose main competitor is this 
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An international brand worth  
 

$11Billion 
 

8% Market Share (US soft drinks) 
SOURCE: Statista2020  
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That is also 
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99% sugared water  
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A branding exercise that has 
lasted over 100 years  
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How? 
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The 4 pillars of branding 

Narrative 
 
You need to tell a 
story about the brand 

Differentiate 
 
Make it stand out 
from the crowd  

Communicate 
 
Reach your audience 
using the correct 
channels 

Consistent 
 
Keep to one  
key visual style 
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Narrative  
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John Pemberton 
1831 –1888 
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Coca Cola was 

marketed as a drink 

that could aid brain 

function and 

physical activity. 
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Print ad from 1885 

Narrative  
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Differentiate  
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The Root Glass Company of 

Indiana created the iconic 

glass Coca-Cola Contour  

Bottle in 1915.  

 

The Contour Bottle was 

designed to help Coca-Cola 

stand out from other drinks 

at the time. 
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The design brief was to 

ensure that the bottle was 

recognisable even in the 

dark, or if it was broken. 

 

Distinctive shape was based 

on ‘Hobble skirts’ which 

were a short-lived fashion 

trend that peaked between 

1908 and 1914. 
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https://www.youtube.com/watch?v=xpJLfs8uoBk  

https://www.youtube.com/watch?v=xpJLfs8uoBk
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In contrast... 

Differentiate  
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Communicate  
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Thomas Nast 

illustration 1862 

Communicate  
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1945 print ad  

‘Family values’ 

Communicate  
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Share A Coke 

campaign 2011 

 

Communicate  
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In 2013, Coca Cola launched The 
Ahh Effect, which involved a 
series of online games aimed at 
teenagers. 
 
The idea was to create fun, 
‘snackable’ digital games that 
cater primarily to mobile users.  
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Coca-Cola promoted the games by marketing them 
through sites such as Buzzfeed, Vevo and Twitter, and 
also challenged people to create their own mini-
games to be included on the Ahh Effect domain. 
 
There were 61 different games in the campaign, each 
designed to cater to the short attention span 
associated with teenagers.  Overall, it was an 
effective way to reach and engage the brand’s young 
audience. 

Communicate  
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Consistent 

Consistent  
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