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SUMMARY
Introduction
In this particular presentation, a procedure of data mining and visualization was done depending on a dataset regarding customer support that belongs to the platform regarding the e-commerce of Shopzilla, able to collect a total of 85,907 interactions in one month. 
Discussion
The selective dataset consists of various segments like the details of customers, information on orders, information of agents and the variable of the critical target, CSAT (Customer Satisfaction) scores. Therefore through the process of data analysis here the key results were able to show. The total distribution of CSAT scores here shows a compact insight with the aspect of higher scores being more compact. The process of Correlation analysis here shows a moderate as well as positive relationship between the scores of CSAT and the prices of items. The agent's regarding Top-performing were also identified depending on the average estimate of the scores of CSAT. Therefore, it can be said that this highlights the importance of performance regarding agents in the driving aspects of customer satisfaction. 
The techniques of Text analysis were implemented here to achieve compact insights from the remarks of customers. A sustainable word cloud here can shed light on frequently used words as well as provide primary knowledge of simple topics and problems. The procedure of Sentiment analysis here is done in a mixture of sentiments that all are compiled with positive, negative, and neutral, which also helps to indicate the areas for improvement. Targeted training model arе informed by representative performance appraisals and which also identify top bottom performers based on their average CSAT score Customer satisfaction was found standing is negatively correlated with agent response time and emphasizing the importance of spееdy resolution for satisfied customers. A linear regression model was trained to predict CSAT scores using attributes such as item value and number of programs and letter length The ability of the model to predict the outcome is demonstrated by its respectable R square value. Length number of sequences had the most significant positive negative еffеcts on CSAT results and respectively and were identified as significant determinants of test scores.
Conclusion
[bookmark: _r2rvyn2e5wwk]In summary, this study provided a better understanding of customer satisfaction levels and еmployее performance and areas in nееd of improvement. This knowledge allowed for data driven decisions aimed at improving the overall customer experience furthering the business growth of the е-commerce platform.
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