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Hotels have recognised the relevance of Corporate Social Responsibility (CSR) in brand image and sustainability efforts in recent years. Premier Inn is known for its hospitality industry leadership and robust corporate social responsibility initiative. This study examines how corporate social responsibility (CSR) affects hotel sustainability, especially Premier Inn hotels. This research examines the hotel industry's main areas where corporate social responsibility (CSR) may have the greatest impact on sustainability. Additionally, it examines the obstacles and prospects of effective CSR projects.
Premier Inn has made a global commitment to support at least one million young people in 2019 in order to help them achieve their maximum potential (Ertuna, Karatas-Ozkan and Yamak, 2019). This new undertaking will provide opportunities for young people via the some of the essential methods. We aim to establish relationships with firms in the travel industry by offering opportunities to explore many cultures, promoting the sustainability of the travel industry, and including them in Premier Inn large supply chain to shape their future. However, the programme aims to prepare individuals for success in various areas such as employment and travel by providing necessary resources and developing their life and professional skills through mentorships, apprenticeships, and the Careers@Premier InnLive initiative. Additionally, it offers opportunities for individuals to utilise their qualifications in positions across Premier Inn extensive network of over 800 hotels worldwide, spanning all business divisions (Premier Inn, 2024).
Premier Inn and the International Youth Foundation (IYF), in partnership with the latter group, issued a collective call to action to the whole industry. The objective of the appeal was to mitigate the risk of a "lost generation" by enhancing the range of employment opportunities accessible to young people and fostering awareness about the hospitality sector (Vasco and Ávila, 2015). Premier Inn and the travel and tourism sector have a crucial objective of altering people's perceptions about the job prospects in this industry.  The plan is to provide shared benefit for the companies, communities, and environment in which we operate (Tate and Bals, 2018).
	The Premier Inn brand is at the forefront of the hotel industry in promoting social and environmental responsibility, as well as maintaining good governance. 
Nevertheless, the company consistently strives to improve our programmes and advance environmental, social, and governance (ESG) approach to provide advantages to our visitors, local communities, and the global community (Bohdanowicz, 2007). Premier Inn has always prioritised social and environmental responsibility in its business operations. In 2018, the company established the ambitious Travel with Purpose 2030 Goals to ensure accountability for the growth of its operations, supplier chain, and local businesses. While, the 2030 Goals are closely aligned with the Sustainable Development Goals (SDGs) set by the United Nations (Saxena et al., 2021). However, the leaders are using their creativity and influence via the Travel with Purpose project to bring about significant change in the communities and places where we operate. This year report details the advancements achieved during our global expedition.
	There is a growing trend of visitors who are more interested in firms that include ecologically friendly policies and processes into their organisational framework. The objective of Premier Inn Travel with Purpose campaign is to provide hotel guests with the assurance that their patronage is actively contributing to the overall sustainability of the brand. Throughout this effort, Premier Inn has established three primary objectives for itself (Matteucci, 2020). The group's initial objective was to provide opportunities for adolescents via investments in chances (Bower, 2018). Premier Inn's implementation of internship programmes, career engagement initiatives, and life skills instruction has positively impacted over four hundred thousand young people. Another advantage of Travel with Purpose is that it facilitates the establishment of environmental and community objectives (Tark and Oh, 2021). In October 2015, the employees of Premier Inn together dedicated 213,000 hours of their time to participate in 4,145 distinct volunteer projects. This programme was known as the Month of Service. The Clean the World project played a significant role in achieving a 28.6% decrease in waste production, a 14.5% decrease in energy consumption, a 20.9% decrease in carbon emissions, and a 14.1% decrease in water usage. These reductions were directly linked to the environmental objectives set by the project (Sowamber and Ramkissoon, 2019). The Premier Inn Paris Opera is the first hotel in continental Europe to join with Clean the World for the commemoration of Global Handwashing Day on October 15, 2015. Individuals in the European population who are susceptible to illnesses associated with inadequate hygiene might gain advantages from the reuse of discarded detergent and bottled toiletries from the Premier Inn Paris Opera. Premier Inn has become the first hospitality company to get the Superior Energy Performance Certification from the United States Department of Energy. Premier Inn is a dominant player in the hotel industry due to its strong dedication to corporate social responsibility (CSR).
	According to Lim and Greenwood (2017), CSR programmes include three more elements: community participation, social responsibility, and corporate engagement. Premier Inn actively enhances the surrounding communities by participating in various endeavours, including volunteering, offering assistance to humanitarian issues, and establishing partnerships with local organisations. In addition, Premier Inn's dedication to diversity and inclusion is a vital element of the company's approach to managing corporate social responsibility. To enhance its ability to cater to diverse customers and retain top talent, Premier Inn may enhance its capability to foster an inclusive workplace culture (Kumar and Sharma, 2014). Furthermore, the organisation has implemented measures to enhance gender equality, aiming to have women occupy fifty percent of leadership positions by 2025 (Premier Inn, 2023). The extensive worldwide presence, passionate worldwide community of team members, and Premier Inn Global Foundation all contribute to the expansion and durability of the several communities in which we operate. As custodians of these communities, we contribute to the improvement of these communities. To showcase our dedication to the areas in which we operate, our organisation actively participates in global volunteer initiatives, food donation campaigns, and disaster relief endeavours around the globe.
	The responsibility for upholding our commitment to high governance standards lies with our Board of Directors and top leadership. This pledge guarantees that every aspect of our operations is conducted with accountability, integrity, and openness (Zafarullah and Siddiquee, 2021). In order to fulfill long-term responsibilities towards the environment and society, it is imperative that we include environmental, social, and governance (ESG) factors into the business operations (Hilton and Arkorful, 2021). The company has enhanced our measurement methods to effectively accomplish our overarching company objectives. This has allowed us to monitor our advancement and use the data collected as a result to evaluate risk and influence our decision-making.
	Premier Inn regularly participates in several industry organisations, which collaborate to achieve common objectives. We actively collaborate with these organisations to exert influence over public policies that align with our Travel with Purpose 2030 Goals, advocate for legislation and regulation that support our objectives, and exhibit industry leadership (Leifeld et al., 2022). Premier Inn has made substantial efforts over the last decade to mitigate its environmental impact (Bohdanowicz and Martinac, 2007). Through the implementation of operational enhancements amounting to over one billion dollars, the company successfully decreased the level of our carbon emissions by 34 percent, the level of waste by 41 percent, the level of the energy consumption by 24 percent, and the level of our water usage by 20 percent from 2008 to 2018. Premier Inn uses the well recognised performance assessment method called LightStay to quantify, assess, and disclose the ecological effects attributable to each of its 5,600+ properties. Premier Inn will continue to use LightStay to monitor and measure the reduction in water usage, energy consumption, carbon emissions, and waste across our whole portfolio. 
	Premier Inn is actively implementing measures to minimise waste and transition towards a circular economy (Premier Inn, 2023a). It can be identified that efforts to enhance the environmental sustainability of the hospitality industry need the inclusion of crucial elements such as food donation, food upcycling, and waste reduction (Ramirez and George, 2019). The company aim to achieve a 50% reduction in trash production by the year 2030. However, waste reduction strategy aims to divert any leftover trash from landfills via methods such as donating, recycling, composting, harnessing electricity from waste incineration, and exploring other viable options. The primary goal of the approach is to reduce the overall amount of trash generated inside our hotels.
	Premier Inn and Premier Inn Supply Management, a multinational organisation operating in over 123 countries and territories worldwide, acknowledge the importance of promoting favourable economic, environmental, and social impacts within our supply chain (Premier Inn, 2024a). The potential for achieving this has been recognised. To maintain ethical business practices, we establish a diverse supply chain and collaborate with our suppliers to promote ecologically sustainable, locally obtained, and innovative procurement options (Punitha et al., 2016). Additionally, we do thorough assessments of environmental, social, and governance (ESG) factors. In order to increase the impact, the company has established ambitious supply chain goals for the year 2030. However, Premier Inn will prioritise these objectives at every stage of the sourcing process.
	In the view of Farmaki (2019), to effectively implement corporate social responsibility initiatives, it is essential to include several stakeholders, such as local communities, visitors, employees, and suppliers. It can be examined that the potential advantages of sustainability activities, for example cost savings and an enhanced public image might not be willingly deceptive, regardless of the considerable upfront expenses these activities might require.  Nonetheless, the implementing and monitoring of CSR activities at the international hotel chain such as Premier Inn might be complicated and require considerable resources. It can be identified that monitoring a diversified portfolio of properties may offer complications in maintaining constant devotion to all rules and regulations.
	Cook and Geldenhuys (2018) described that if a company signifies a strong devotion towards CSR; however, it maximizes the possibility that an employee will face a sense of pride in working for that particular firm. Nonetheless, as the result, this eventually has the capability to improvise job satisfaction and staff retention. Evidently, CSR activities offer various possibilities for innovation in environmentally conscious standards, comprising of using renewable energy sources along with the implementation of green building designs. This might offer Premier Inn with a competitive edge, which exceeds the competitors within the business. It is quite evident that implying strong CSR practices might promote customer loyalty and reinforce Premier Inn’s brand repute. It can be identified that hotels that value social responsibility and sustainability are attaining popularity amongst guests who are willing to stay in these places (Dolnicar et al., 2019). 





	



Conclusively, it can be identified that Premier Inn’s ultimate strategy towards CSR considerably subsidies to the development and improvement of sustainable practices within the hospitality industry. In order to demonstrate the firm’s purpose for creating constructive transformation, the company will focus on its commitment to contribute towards the enhancement of society, the government and the environment. However, Premier Inn is progressively struggling to attain its sustainability objectives for the year 2030 through implementing the strategies such as reducing waste, conserving energy and water and dependably sourcing items. Regardless of the complications of managing expenses and accommodating an extensive range of stakeholders, there are considerable potential for improvising employee motivation, enhancing brand reputation, and reinforcing innovation. Nevertheless, if these challenges are managed properly then they could be the opportunity for company’s growth and success. Moreover, Premier Inn’s implementation of thorough CSR approaches not merely improvises the brand image and customer loyalty, yet it also accommodate a shift in the industry’s mindset; thus, progressing sustainability. 
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