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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
It is very quick to open. By one click it appears on a screen. It takes time less than one second to browser. It is very important that the website open very fast because according to (Das, 2023) about 40% of visitor leave the website when it takes more than 3 second to load.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?


	Answer: This website has a lot of subpages. Each subpages have many templets. Each templet is for specific use.it is very easy to navigate for a customer because the subpages is designed in such a way that when we select the desire subpage ,there is many templet comes appear , and it is easy to select one pf them which we want. The subpages depend on a website too many or too few pages hurt usability, speed and enganment.Acording to (Designmonks.co, 2025) for a small service-based business or designed agency the optimal website usually includes 8-15 pages depending on the range of service and depth of content. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, this website has a booking facility also. When we browser the website , on the first page ,there is a subpages with different heading .the one subpage ,which heading is cookery class, by clicking this subpage ,there is lots of option appear that for what kind of cooking classes you want to book. There is some offers of discount, having a specific code. The good thing is that you find different types of cooking classes will you find along with image and a short summery. Online booking is essential part of a websites because according to ((Fonts, 2026) about 70% of customer prefer an online booking, and nearly half of all booking happened outside regular business hours.   
  

	Question 1d - What improvements could be made to the usability of the website?


	Answer: the chatbot of any website is very important because we can contact and ask a question easily at any time. In this website the chatbots is not functional, so it could be made usable. The mobile version of the site would also benefit from larger buttons and a cleaner Layout, as some pages feel crowded on smaller screen Adding a search bar would further enhance usability by allowing user to locate specific course without relying on Sloley the menu.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the webpage look is not too good because the first page it too dark. which give unpleasant effect to the customer. Yes, there is much difference in appearance of the website in mobile and on computer. In computer the page is wide and large, and all the subpages is available in one page, while on mobile phone the subpages have appeared by scroll down.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
There are lots of images in this website. The images which are used in this website are clear and attractive. By seeing the images, we can get idea that from which tradition the cooking classes belongs to. There are some images which is taken in different events which show confidence and success of the website. The videos which is use in this website are short and informative.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: yes the website have an online chat tool but is unable to use.an online chat tool is very necessary in a website because we can ask any question at any time .according to (DevMeetsDevs, 2026) an online tools are important in website as they provide real time support and enhance customer satisfaction .they allow customer to ask question and get help instantly which can lead to higher customer satisfaction rates compared to email or phone.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The website has many social media links, such as facebook,instragram,youtube,twitter , LinkedIn. these all-social media links are usable, and we can contact the website easily

	
Section 3 – Perceived Value
.
(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The company makes its services clear to customers through its website, social media link, by phone and through email. These all services are usable, and we can contact them easily.



	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
 The review of any product is very important because from customer review, we can get the ideas about the usability of any company website. Yes, in this website the customer review is available, but it is not up to date according to (Kaiser, 2025) that 53% of people trust online review as much as personal recommendation product with five or more review are 270% more likely to be purchased then those with none

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the service presented of a website as a high quality because of its high end -visual design, clear, confident content information, review, smooth professional functionality and trust signal. I will recommend the website to my friend or family member because of its trust signal, easy to navigate and simple booking or contact option.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: all the prices are available on the website clearly for the customer. all the prices are reflecting the quality of services. According to (Websites for Bookkeepers, 2025) listing prices on your website can be a strategic decision that impact customer trust, conversion rates, and the overall sales process.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.the cooking academy

	
	2.cooking academy

	
	3.cooking class

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, when typing these words, the company website appears in the top ten website.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
[bookmark: _Int_YRQ6XoQk]Yes, the website still relevant in today modern UK business. because it has a great digital marketing, business strategy, online presence and technology trends. The website has fully control over branding, messaging, and customer experience. Many people are not trust on the website which have only Facebooks page for buying or booking, while this website have all the social media links from which we can explore the website easily. This website has online booking system, customer portal, payment gateways and analytic and tracking system which make it more revelent in today's UK modern business. The designed of a website play important role in business .This website have designed in such a way that the customer navigate the templet in subpage easily because according to (Fonts, 2026) your  Website designed is the first thing visitor notice, and it take just 50 milliseconds for them to form an opinion.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
This website contains wide range of courses, events, corporates packages and blog content. However, the current navigation menu is to quite busy and can feel overwhelming for new visitor. Some categories overlap, and important information (such as pricing, course level or a booking option) is not easily to find out.by redesigning the navigation menu, to be more structured, for example grouping courses by skill level ,cuisine type,  or purpose , the website would become easier to use. This would be helping customer find the right course faster, reduce confusion and improve the overall user experience, increase the like hood of booking because user can locate information more efficiently. I am suggesting this improvement because clear navigation is essential for any service- based website. When user struggle to find what they need, they are more likely to leave the site without booking. A simplified intuitive menu would directly support the Cooking Academy `business goal by improving customer satisfaction increasing conservation.
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