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Current Trends of Business Intelligence
Business intelligence (BI) has significantly transformed over the past decade. The explosion of data and the rise of the cloud have made it easier for businesses of all sizes to access and analyze data in real time. This has led to a shift away from traditional spreadsheets and towards more actionable and insightful data visualizations and interactive business dashboards. The rise of self-service analytics has also democratized the data product chain, making advanced analytics more accessible to non-analysts. In 2021, the BI industry saw significant developments, and the future of BI is poised to continue evolving. In the coming years, we can expect BI tools and strategies to become increasingly customized, with businesses seeking the best BI solutions for their specific needs (Božič & Dimovski, 2019). Data visualizations will continue to play a crucial role in analysis, and organizations will look for the best ways to tell their data stories with the help of modern BI dashboard software. Data security and discovery will also be major focus areas as organizations seek to protect their data and uncover hidden insights. Additionally, collaborative BI and artificial intelligence will become more prevalent as organizations look for ways to work more efficiently and derive greater value from their data.
Increased adoption of cloud-based BI platforms
 The adoption of cloud-based BI platforms has been on the rise in recent years, with over 50% of organizations now using these platforms, according to a survey by Gartner (Chen et al., 2020). This trend is expected to continue as more organizations recognize the benefits of cloud-based BI, including cost savings, scalability, and faster deployment times (DeCarlo et al., 2019). Cloud-based BI platforms are software that allows organizations to access and analyze their data from any location with an internet connection. Unlike on-premises BI solutions, which require an upfront investment in hardware and software, cloud-based BI platforms are accessed via a web browser and do not require any additional infrastructure. This makes them a cost-effective and scalable option for organizations looking to optimize their data analysis capabilities. 
Cloud-based BI platforms offer several benefits over on-premises solutions. For one, they are generally easier to set up and maintain, as the vendor handles all the infrastructure and maintenance tasks. This can save organizations time and resources that would otherwise be spent on maintaining and updating the BI software (Ain et al., 2019). Additionally, cloud-based BI platforms are more flexible, as they can be accessed from any location with an internet connection. This makes it possible for organizations to analyze their data in real-time, regardless of where their employees are. Finally, cloud-based BI platforms are typically more cost-effective than on-premises solutions, as they do not require any upfront investment in hardware and software. As a result, cloud-based BI has become a popular choice for organizations looking to optimize their data analysis capabilities.
Greater focus on data visualization
Data visualization refers to using charts, graphs, maps, and other visual elements to represent and communicate data. Data visualization aims to make data more easily understood and interpreted by presenting it in a visual format(Divatia, Tikoria & Lakdawala, 2021). By using data visualization tools, organizations can identify patterns and trends in their data that might not be immediately apparent from raw data. They can also communicate complex data in a more easily digestible and visually appealing way.
There is a growing recognition of the importance of data visualization in business intelligence, as it allows organizations to communicate complex data in a more easily digestible and visually appealing format (Huang et al., 2018). Effective data visualization can also help organizations identify patterns and trends in their data that might not be immediately apparent from raw data (González et al., 2019). Data visualization tools like charts, graphs, and maps can help users better understand and interpret data. They can be used to present data to stakeholders more engaging and impactfully. As the amount of data available to organizations continues to grow, effectively visualizing data will become increasingly important for making informed decisions.
Increased use of artificial intelligence and machine learning
 Many BI platforms now incorporate artificial intelligence and machine learning capabilities, which can help organizations automate processes, identify patterns in data, and make more accurate predictions (Verma et al., 2020). This trend is expected to continue as organizations seek to derive more value from their data (García et al., 2021). Artificial intelligence and machine learning can analyze large and complex datasets, identify trends and patterns that may not be immediately apparent to humans, and make predictions based on that analysis. For example, an organization might use machine learning to predict customer churn or identify cross-selling opportunities. As these technologies become more prevalent in BI, they will likely transform how organizations use data to drive business decisions.
Greater emphasis on data security
With the increasing amount of data being collected and stored by organizations, data security has become a major concern (Liu et al., 2020). BI platforms that prioritize data security, such as those that offer encryption and access controls, will likely be in high demand in the coming years (Yao et al., 2019). Data security is crucial for protecting sensitive information, such as customer data and financial records. Maintaining stakeholders' trust, such as customers and shareholders, is also important. As the amount of data being generated and stored continues to grow, organizations need to invest in BI platforms that offer robust security measures to protect that data.
Rise of self-service BI
 Self-service BI refers to tools that allow users to access and analyze data without IT support (Le et al., 2020). This trend has recently gained popularity as it enables organizations to become more agile and responsive to changing business needs (Wang et al., 2018). With self-service BI, business users can access and analyze data independently without waiting for IT to create reports or dashboards. This empowers business users to get the insights they need when they need them, enabling them to make more informed decisions and take timely action.
Self-service BI has become increasingly popular as it allows organizations to become more agile and responsive to changing business needs. With self-service BI, business users can access and analyze data independently without IT support (Le et al., 2020). This can help organizations make data-driven decisions more quickly and efficiently, as business users do not have to wait for IT to create reports or dashboards.
One of the main benefits of self-service BI is that it empowers business users to get the insights they need when they need them. With traditional BI systems, business users often had to rely on IT to create reports and dashboards, which could be time-consuming. With self-service BI, business users can access and analyze data independently, making more informed decisions and taking timely action.In addition to empowering business users, self-service BI can also help organizations to become more agile and responsive to changing business needs. However in  traditional BI systems, it can take time for organizations to respond quickly to changing market conditions or customer needs (Richardson et al., 2020). With self-service BI, business users can access and analyze data independently, allowing them to identify and respond to changes in real time.
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