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Introduction
Nowadays, modern technologies are too essential for operating a business in a more tactful and structured way. And for extending the business from its size, limitation, and customer base, the other effective tool is Social media. So, this particular report will focuses on the usage and effectiveness of modern technologies within a workplace and fetches out the importance of social media as a tool of gathering information, communication, and marketing. The research will also provide a clear picture how the professionals and organizations are oriented with the above factors and their execution. 
[bookmark: _Toc501660806]Main body
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Technology is a certain factor that allows a workplace to work more effectively breaking all boundaries and enables the business for expansion and to work in a quicker way. Business technologies such as computer, social media, accounting software, virtual meeting software, and related business management applications co-operate a business to achieve more customers by removing all limitations and it also assist the business providing service with scheduled time along with quality (Grigoroudis, 2013). 
Modern technologies reduce human errors that make the work accurate and it helps to achieve customer satisfaction (Reason,  2016 ).  These technologies are also a useful way of marketing that allows the business to connect with larger amount of consumers. 
Communication - Using technology within the workplace is very effective as it leads the communication system to betterment as the employees of the organization are able to communicate amongst themselves in a more secured and faster way with ease. There have various technologies of communication such as electronic mail, text messaging applications that enables the sender to send messages without interrupting the receiver. The employees within an organization get able to communicate with each other removing all time-frames and expensive costs. 
Technologies such as Skype, video conferring tools allow the business to share projects with clients, employees of different departments and exchanging critical information with them. The communication system gets improvised by the help of modern technologies.
Human Resource management – the assistance of modern technologies bring a easier way for screening, hiring, and recruiting employees for a company. A Human Resource management advertises on internet platform when there is a job opening and the candidates who are will to get them interviewed also places their application on the same platform (Brown, 2011). That saves a lot of time and makes the process of recruitment easier than previous procedures as the manager also gets a clear insight of the candidates by viewing their updated profile that who is appropriate for the job. 
The technologies also enable the management to monitor on every employee’s productivity and quality within the organization. Furthermore, these modern technologies are also a effective medium of declaring salaries to the employees. 
Encouragement to Innovations and Creativity – There have many organizations that organizes contest for their employees on linking new technologies with the business for executing ideas for expanding and promoting their business. Employees get access by these technologies to promote the company’s business on various online platforms and find other potential ways for advertising the business. Social networks like LinkedIn, Yammer.com allows employees to connect with the employees of other businesses and with other professionals. 
Time saver – Modern technologies enables the workplace to complete a work in a stipulated timeframe and the outcome of the work comes with least errors (Newotny, 2015). Various works are been done in an autonomous way which assures of quality and efficacy with more production in less time. A technology like computers allows saving papers, ink as it stores data and information on its database and storage and those critical files can also be edited any time and done saved again. All employees have the access of getting information by those databases that are required for their work. Implementing internal networks within a workplace help the employees coordinating with each other and printers, scanners have also been attached with the same networks so that the employees can share their technological tools with other departments without moving from their work desks. 
Mobility - The space and limitations issues within the workplace gets sorted by the use of modern technologies. Video conferencing technologies allow the employees to attend a meeting with their senior and hyponyms without present physically. The co-ordination between every employee establishes by this modern technology from any part of the world. It saves the cost indulging meeting and conferences and the data fetched from those conferences can be saved in real time. Executives can also report their daily work to the in charges from the work field by using the modern technologies. Besides, technology enables the businesses to make a global presence and provide services to the worldwide customers.   
The above points have discussed the effectiveness of using modern technologies within workplaces but there have also many setbacks. In some cases using technology occur high costs as the maintenance of those technologies is expensive. Employees are also face distraction while using social networks like Facebook, Youtube, and Twitter. As employees have the options of communicating via technologies, so it affects the interpersonal communication between the employees that are needed for sustaining good relationship with each other. As some technologies work automatically, the employees assigned to that task become lazy. It affects the productivity of that employee in a long run. The main drawback of using technologies is there have some risk of using it. The security can be unlocked if there is low safety and employees who have of access of fetching business data can transfer information for personal use.
Despite having some issues using technologies within the workplace is so effective and allows the business to compete with other businesses with expanding it. The setbacks can also be amended if proper strategies can be followed to prevent those issues by the business. 
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Social media is a medium that allows business to increase their business aspect and reach their availability to a wide range of customers. It also helps to communicate with others within workplaces, and collecting different information related business particulars. It is a effective tool for sustaining the business in a long run on the global platform. 
Marketing tool
 The fastest way to reach customers with services is Social media. There have many companies that have experienced traffics on their websites after advertising their business on the social media platform. 
Social media is a platform where many audiences visit every day, so by advertising or doing a campaign on social media platform, companies can reach their brand to larger audiences and that creates brand awareness on the consumers who use social media (michaelidou et. al, 2011). The process gets easier when the companies provide their contents on social media with high-quality innovations. An attractive presentation will always fetch more audiences that will make a positive impact on the customer base of a company in long run. There have many ways to hit the top list of search engine and by doing it the company can achieve the priority on its vertical while people search for the product they serve. Social media strengthens the possibility of getting known to the customers than any other ways. It is an effective marketing tool that enables a company to participate in front of global consumers omitting all limitations. 
The companies get a clear idea of trends and choices by assessing the daily updates of people on the social platform. This opportunity allows the business to get knowledge about customers and they produce their products accordingly. The businesses can also communicate directly with their targeted consumers and build a strong relationship with them. A witty compliment to a consumer or instant value reply attracts the customer to the business and builds a brand loyalty. 
A company can make a post to promote their new products on social platform with a link mentioned of their website. It helps the company to reach larger audiences with their websites and that fosters the advertising of the new product along with other less sold products. 
By promoting the business on social media platform, the businesses get able to increase their brand awareness to the larger audiences and it directly effects on the profit and sales of the businesses. So, it can be said that social media is an appropriate avenue for raising revenue. 
Some companies hire employees by using social media as a recruitment tool. It is also a marketing strategy that creates brand awareness to the larger audiences and along with finding new talent for the company. 
Social media is declared as the efficient marketing tool because it is a great platform that allows to interact buyer and seller from different region in a simple way. The business management can able to find out customer’s reply through this platform and can reply instant resolving issues if any have. 

Communication tool
The most important tool of running a business is communication as with good communication skills a company can build a value relationship with their customers and can attract other for being a customer of their company (Baruah et. al, 2012). Communicating well with employees within the business also enables to encourage the employees to do more productive works as employees are the undeniable assets of the company. Social media allows communicating with larger audiences and making them aware of the updates of the company. The companies can also sort issues of the customers and reply answers of their any queries related with company’s products and services. 
For example, LinkedIn are been used for hiring employees, conducting market research, asking for testimonials, etc. So, it allows a company to find out appropriate people they are looking for hiring for the company. Besides, they can also conduct market research for getting a proper assessment of present market situation. 
Another effective social media platform for communication and expanding business is Facebook. It gives a great exposure of its huge user and it is a free platform that can be also used for the purpose of marketing. The online discussion that are been held here creates a valuable opportunity to provide business inputs. Moreover, it enables the company to get connected with their consumers 24X7. 
Twitter is also an effective social media platform that provides the business for communicating internally, providing the opportunity to sustain visibility of the brand, and to outreach the customers feedback. 
Google plus is a social media platform that enables the business to understand the statistics of their own market objectives, getting connected with other online platform with more simple way, and for controlling all messaging features of a company or an individual. 
There is another social media platform named Pinterest that helps the business to browse other companies and individuals content on the main page, finding ideas for projects, and allows pinning items with creating boards for discussing with others about experiences acquired by them.
Skype is a social media platform that reduces cost for making business calls over the world, allows staying in touch with colleagues and customers saving travel cost.
Youtube allows presenting video content in front of a huge audience and it results a huge potential to the business as video content is a strong branding tool. 
Gathering Information
Social media helps to collect information as most of the companies provide full updates on every social media platform. By viewing profiles of people present on the social media the businesses can fetch information about them such as their contact numbers, email address for making contact with them. Social media also integrates much information in one place so it enables the business to find out the information from there which they are in need. 
[bookmark: _Toc501660809]Evidence of presence in social media platform of various companies
Apple advertises their new product I phone X on Facebook for reaching larger audiences.
Nokia launches their new phone series via Youtube ads.
Besides, there have many companies that promote their businesses on social media platforms via short ads, pop-ups, and other marketing strategies. 
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The above report concludes the effectiveness of using modern technologies within the workplace. Furthermore, it also focuses on the use of social media within the workplace for marketing, gathering information, and communicating with consumers. It also found out how the employees within a workplace communicate using social media and other technologies of communication. 
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