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COMPARISON OF MARKETING METHOD OF TWO INTERNATIONAL HOTEL


The UK hotel industry is highly competitive, with an increasing number of domestic and international hotel chains vying for customers' attention (Mintel Group Ltd, 2021). Marketing is an integral part of the hospitality industry, and hotels need to use effective marketing methods to attract customers and retain them. Marriott International Hotel and Premier Inn (Whitbread PLC) are two of the world's largest hotel chains, operating in different market segments. Marriott is a luxury hotel brand with a portfolio of 30 brands, while Premier Inn is a budget and mid-range hotel chain operating in the UK and Ireland. This essay compares the marketing methods of these two international hotels and discusses their respective strengths and weaknesses.
Marriott International Hotel is a global hotel chain with more than 7,000 properties in 131 countries. It is one of the largest hotel chains in the world, with a portfolio of 30 brands, including Ritz-Carlton, St. Regis, and Sheraton. Marriott's marketing strategy is to create a personalized and unique experience for its guests. The company uses customer data to personalize the guest experience, tailoring services to meet the specific needs and preferences of each guest.
Their marketing efforts are centred on its loyalty program, Marriott Bonvoy, which rewards guests for their loyalty. The program offers members exclusive benefits, such as room upgrades, free Wi-Fi, and late checkout. Marriott Bonvoy is a significant part of Marriott's marketing strategy, as it helps the brand build customer loyalty and drive repeat business. The program also allows Marriott to collect customer data, which the company can use to personalize the guest experience further (Marriott International, 2021).
For instance, Marriott International actively uses its Twitter and Instagram accounts to showcase its hotels, engage with customers and respond to queries (Marriott International, 2021). The company's social media channels, coupled with its mobile application, help in reaching out to customers on the go. The company also engages in email marketing to keep its guests informed of new deals, promotions and services that could interest them.
Moreover, Marriott International uses content marketing as part of its communication strategy. The company has a blog where it shares travel stories, insider tips, and information about its hotels, which helps in establishing a connection with its target audience (Marriott International, 2021). The company also creates video content, which it shares on social media and its website, to showcase its offerings and promote its brand.
Premier Inn (Whitbread PLC) is a hotel chain that was founded in 1987, and has since grown to become the largest hotel chain in the UK, with over 800 hotels in the UK and Ireland. The brand is known for its affordable rates and comfortable rooms, and has positioned itself as a value-for-money hotel chain (Premier Inn, 2021). The company uses various marketing channels, including television, radio, and social media, to reach its target audience (Premier Inn, 2021).
One of the key strengths their marketing method is its focus on delivering a high-quality experience to its customers. The brand's marketing strategy emphasizes the quality of its rooms and the comfort of its beds, which are designed to ensure a good night's sleep for guests. Premier Inn uses high-quality bedding and pillows, as well as blackout curtains, to create a comfortable sleeping environment for guests.
Premier Inn's marketing methods also emphasize the convenience of its hotels. The brand's hotels are located in convenient locations, such as city centres and near airports, making them an ideal choice for both leisure and business travellers. Premier Inn's website features a location search function, which allows customers to easily find hotels in their desired location.
For example, Premier Inn has a strong presence on Facebook, Twitter and Instagram, where it showcases its hotels, runs promotional campaigns and responds to customer queries (Premier Inn, 2021). The company also has a YouTube channel where it features video content that highlights its offerings, as well as customer testimonials.
Additionally, Premier Inn uses customer reviews as part of its communication strategy. The company encourages customers to leave reviews on its website and responds to feedback, addressing any concerns customers may have (Premier Inn, 2021). The company also uses customer reviews to improve its offerings and services.
Both Marriott International and Premier Inn use various communication strategies to engage with customers. Marriott International, for example, uses social media platforms such as Twitter and Instagram to showcase its hotels and engage with customers (Marriott International, 2021). Premier Inn, on the other hand, focuses on customer reviews, responding to feedback and addressing any concerns customers may have (Premier Inn, 2021).
Marriott International and Premier Inn have different target markets. Marriott International's target market is primarily upscale travellers who are looking for a luxurious and personalized experience (Marriott International, 2021). The company's Marriott Bonvoy loyalty program offers members exclusive benefits, including access to VIP experiences, which appeals to this target market.
On the other hand, Premier Inn's target market is budget-conscious travellers who are looking for affordable accommodation without compromising on quality (Premier Inn, 2021). The company's Good Night Guarantee, which promises customers a good night's sleep or their money back, appeals to this target market.
Both Marriott International and Premier Inn use different marketing mix strategies to attract and retain customers.
Product: Marriott International offers a wide range of hotel brands, catering to different segments of the market, including luxury, lifestyle, and select-service hotels (Marriott International, 2021). The company also offers exclusive benefits and experiences to members of its Marriott Bonvoy loyalty program. Premier Inn, on the other hand, offers a regular product across all its hotels, emphasizing consistency and quality (Premier Inn, 2021).
Price: Marriott International offers a premium product and charges a premium price for its offerings, targeting upscale travellers who are willing to pay for a luxurious experience (Marriott International, 2021). Premier Inn, on the other hand, offers affordable accommodation without compromising on quality, targeting budget-conscious travellers (Premier Inn, 2021).
Place: Marriott International has a global presence, with hotels in 136 countries and territories (Marriott International, 2021). The company also has a strong online presence, offering customers the ability to book directly through its website and mobile application. Premier Inn operates primarily in the UK, with hotels in Ireland and Germany (Premier Inn, 2021). The company also offers online booking through its website and mobile application.
Promotion: Marriott International uses a wide range of marketing channels, including television, social media, and email marketing, to promote its brand and offerings (Marriott International, 2021). The company also engages in content marketing, using its blog and video content to establish a connection with its target audience. Premier Inn uses various marketing channels, including television, radio, and social media, to reach its target audience (Premier Inn, 2021). The company also uses customer reviews as part of its communication strategy.
In conclusion, Marriott International and Premier Inn are two of the largest hotel chains in the UK, with different marketing strategies and target markets. Marriott International focuses on offering customers a personalized and luxurious experience, using a wide range of marketing channels to promote its brand and offerings. Premier Inn, on the other hand, offers affordable accommodation without compromising on quality, using various marketing channels to reach its target audience and customer reviews as part of its communication strategy. Both companies use different marketing mix strategies to attract and retain customers, with Marriott International offering a premium product and targeting upscale travellers, while Premier Inn offers affordable accommodation and targets budget-conscious travellers. Ultimately, both companies' marketing strategies have been successful in attracting and retaining their respective target markets.
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