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Introduction
Sustainable development balances environmental conservation with the community and economic development (Craig, 2010). According to Jones, Hillier & Comfort (2014), the hotel business uses a lot of resources, which is a big reason why the environment is worsening. Some of these resources are water, energy, and the carbon footprint left by tourist transportation and other hotel needs. Since the hotel sector is worldwide with far-reaching impacts, it is impossible to disregard the issues voiced. The prosperity and survival of tourist sites and the hotel sector are contingent on preserving natural and cultural attractions. This paper will examine why sustainability is a priority for the hotel industry and how the hotel sector is adapting to sustainability. At the initial stage, this report explains sustainability and its pillars; after that, it explains corporate social responsibility and how hotel business is concerned about their social responsibility in a sustainable way.
Sustainability 
Companies can utilise natural resources without depleting them or leaving nothing for future generations if they consider sustainability (Scoones, 2007). According to Kuhlman & Farrington (2010), sustainability keeps individuals happy for a very long period, possibly forever. Environment and sustainability are not the same, even though sustainability contains much information about the environment. So, sustainability depends on the quality of the environment, the amount of capital, and the resources that can be given to the next generation. Regardless of our efforts, we cannot stop the depletion of specific natural resources. However, a loss of resources can be compensated for by acquiring additional funds and employing the proper tactics.
Pillars of Sustainability
The three main parts of sustainability are the environment, the economy, and the people. These pillars are the basis for ensuring everyone has a more stable present and future. They try to solve some of the most critical problems in the world, like inequality, poverty, the destruction of the environment, and peace. The UN says that the goals and targets for sustainable development can be used anywhere in the world. To make sure that they will work in the long run, they take into account different country realities, capacities, and development levels (Purvis et al., 2018)
Economic sustainability aims to improve the quality of life for locals directly affected by a company's operations. In general, thriving companies benefit the neighbourhoods where they are located. A hotel that does well financially may afford to pay higher wages, which can be utilised to buy goods and pay government fees. Those tax dollars are put back into the economy to raise the standards of life for everyone. However, to succeed as a hotel, it is essential to keep up a good name.
Sustainable social development is a strategy for bolstering local communities by strengthening the support systems upon which we all rely. It aims to create a more equitable society by emphasising truthfulness, fairness, consistency, and the value of personal connections. Human rights, equality, and laws are essential to keep the peace since societal sustainability depends on individuals and their treatment of one another. Its social responsibility impacts everyone whose life or a company touches their way of existence. Since a business is made up of people, it has responsibilities to both its customers and its employees Eizenberg & Jabareen (2017)
On the other hand, environmental sustainability is about protecting natural resources for future generations and ensuring that businesses and the environment don't hurt each other. The hotel industry is terrible for the environment because it wastes natural resources and makes dangerous waste. The goals for sustainable development are aimed at the tourism and hospitality industries. They encourage sustainable production and consumption, as well as sustainable economic growth (Hazen, 2014)
Why Sustainability is the Key Focus
Sustainability in the hospitality industry is set up and supports good behaviour for the environment. This could mean putting in place ways to save energy and encouraging their customers to live healthier lives. Using solar power and cutting down on waste in the area can help the hotel business save energy and resources, which is one of sustainability's main goals and objectives. Major hotel owners and managers know that sustainability has many essential benefits, and most of them have set goals to achieve sustainability (Buhl et al., 2019)
A commitment to sustainability is one of the keys to a successful business in the twenty-first century. The survival of sectors like the hotel business depends on implementing sustainable practices through socially responsible methods. The hospitality industry is no exception to the trend toward social responsibility that has spread throughout the private and governmental sectors. Even though hotel owners and managers face significant challenges due to environmental factors, they must safeguard the environment because it serves as the bedrock upon which the hospitality industry rests. The hotel industry was once resistant to incorporating sustainability into its CSR plan; however, increasing legal restraints, rising costs, and the actions of competitors have all forced the industry to accept and even embrace sustainability (Buhari et al., 2019)
Hoteliers have embraced sustainability and incorporated it into their corporate strategy for various commercial reasons, including cost savings, regulatory difficulties, economic incentives, guest experience, brand image, and corporate brand image. To encourage hotel owners to build eco-friendly constructions, the government has given them financial incentives like lower insurance rates, cash grants, and tax exemptions. In response to what people want, the hotel industry has also started creating eco-friendly fixtures and amenities to make people happier. Hotels that make customers feel at ease attract most business and leisure travellers. Service enhancements at today's hotels help make an excellent first impression and give guests the best possible stay. Many hotel owners have started using eco-friendly practices to make their guests more comfortable and get more business. The hotel costs are high, and many owners are looking for ways to cut back. As a result, they've started using renewable energy sources like solar and wind to cut costs without sacrificing sustainability (Hayes, 2013)
The hospitality industry has adopted waste minimisation, recycling, and reuse initiatives. In addition, they invest in the development of their staff, which directly impacts the quality of their output. To boost their brand image and attract more customers, hotels have adopted sustainable practices in recent years, when many people are interested in supporting sustainable businesses. These eco-friendly business practices will benefit the hotel's image and bottom line. Hotel operations must comply with laws regulating waste disposal, the storage of hazardous materials, and stormwater control.




Corporate Social Responsibility
CSR refers to firms attempting to benefit society in areas such as the environment, local community, stockholders, and employees. The circular economy aims to reduce or eliminate waste by encouraging the reusing, repairing, and recycling of products and materials. Natural resources have been steadily dwindling due to insatiable greed and the drive to advance. Social responsibility may be attained by adhering to circular economy principles, which is why the two go hand in hand. Companies are under intense pressure to clean up the environment after being accused of widespread pollution. A growing percentage of visitors are concerned about global warming and are more likely to visit establishments that employ environmentally friendly policies (Kuhlman & Farrington, 2010)
Greenhouse gas emissions are primarily attributable to hotels' increased levels of both wet wastes, such as “food” and “garden waste”, and “dry wastes”, such as “plastics”, “paper”, “metal”, and “cardboard”. Hotels have taken action to protect environmental health by implementing CSR policies by efficiently treating these contaminants. Use of coloured and labelled bins for the collection of recyclable wastes, Collection of biodegradable kitchen wastes in a separate collection stream, charitable donations of surplus food and clothing, recycling of unwanted guest soaps into detergents in hotels, and bulk purchases of cleaning soaps and nutrition are just a few of the potential answers (Han et al., 2018). Since its invention, plastic has posed a severe threat to the natural world. This is because plastic is both non-biodegradable and visually unpleasant once thrown. The hospitality industry has phased out the usage of single-use plastics since they cannot be recycled or repurposed. Through these means, less plastic will find its way into the sea.
According to (Jones et al., 2014), How much water hotels use each day depends on their size, capacity, and occupancy rate, and the services they offer are often the best. Hotels use ways to save water, like low-flow shower heads and toilets. They also check for leaks, fix them when they find them, and track how much water each department uses. Water is another resource that hotel chains have figured out how to treat, reuse, and recycle; leftover laundry water, for example, can be redirected to water gardens and the plumbing system. As a result, less water is wasted, and less money is spent on utilities. In the hospitality industry, reducing energy usage is crucial for environmental management and CSR. It's no secret that hotels use much energy.
Hotels have adopted various steps to ensure CSR in energy conservation, including installing energy-efficient LED bulbs, using green renewable energy, monitoring energy usage in guest rooms, using motion sensors to control lights, and making everyday use of natural light. Following these steps ensures a healthier and more sustainable ecosystem. Corporate social responsibility and the circular economy are two sides of the same coin. Given the dynamic nature of today's global economy and the current state of the business world, CSR has emerged as a critical factor in the survival of many companies. 
CSR is a business strategy that considers environmental problems and people's lives. On the other hand, the circular economy looks at the economy and the environment by considering the three economic functions that make up the environment. What waste assimilation, resource supply, and source utilisation are, and how do they work? After doing the study mentioned above, it's clear that sustainability and the environment are related (Parida & Wincent, 2019)
CSR strategy of Hilton Hotel and its relation with sustainability pillars
The Hilton Hotel was founded on the principle that encouraging sustainable development is crucial to influence the local economy, culture, and environment positively. This policy has become central to the hotel's management philosophy. The hotel has fully embraced the idea, as evidenced by the existence of a "Giving Something Back team" and a "Sustainability Taskforce" comprised of employees from across the organisation responsible for maintaining this policy through various projects and activities. Because the hotel sees CSR as a team endeavour, anyone is invited to join the group. Requiring all staff to recycle materials, not printing off emails, considering suppliers' stance on ethics before making orders, properly disposing of chemicals used, and thinking about the effects of their actions on the local and global community are all measures taken to maintain CSR.
The Hilton Hotel, as part of its CSR, if the company does good things for the community; those actions make up the social pillar of sustainability because they help the community more. Hotels use environmentally sound materials because they care about getting rid of waste and recycling materials. So, it's clear that this CSR is firmly based on the environmental sustainability pillar. The company tries to retain its revenue management base by assuring the continued existence of the charity, even though its stated purpose is to improve relations between the hotel and the neighbourhood.

Conclusion
A hotel owner's primary duty is to maximise profits so the business can grow. Still, there is also a responsibility to the community and the environment for those who run eco-friendly or socially conscious hotels. Assuring the happiness of one's staff, practising equitable trade, and involving community members are all ways for a hotel to show that it cares about the world around it. A hotel's commitment to the environment can be demonstrated by minimising its carbon footprint, improving waste management, and making the most available space. The idea of the circular economy has also been successful in locating measures of reducing environmental damage by minimising, recycling, and reusing trash. However, when a company puts profit before people, it must change its ways or go out of business. To protect society and the environment while cutting costs, the hotel industry must participate in CSR and sustainability efforts.
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