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Introduction:
A marketing evaluation is an important for a business because it helps them connect with the customers and make a strong brand .its just not about a advertising; it’s about understanding what customers want what customers needs.
A good marketing can boost sales and profits.a effective marketing can target audiences so efficiently .its increases sales budget and customer needs
Evaluating marketing involves regularly assessing performance against clear goals.focusing on audience response ,Channel effectiveness and making data- driven adjustments to strategy and budget.marketing is a instrumental in building and maintaining a strong brand identity.a marketing serve as a bridge between the organisation and customer.by conducting market research and analysing consumer behaviour,market gain insights into customer preferences ,trend and competitive 
landscapes.
Why evaluate is importance in marketing:
Evaluating is crucial in marketing because it’s provide insights into the effectiveness of strategies, allowing for informed decisions and continue improvement. or helps measure, identify what’s working and what is not and effective for future goal.
1:Ensure role: identifies profitable products and stop loss making ones and stop wasted spend .
2:drives improvement:provides insights for refining strategies, content and tactics .
3:Audience response:how did customers react? What feedback did you get from survey or analytics ?
4:marketing mix:reviewing product price ,place and promotion effectiveness.
5:cost and value:calculate customer Acquisition costs and customer lifetime value to ensure sustainable growth
The role of marketing within organisations:
Marketing play a key role in a organisation by connecting them with their target audience and promoting their product and service.its focus on customer understanding customers needs customer satisfaction .and developing effective strategies to reach and engage potential customers.
Marketing is create awareness and generate demand for an organisation s offering.through various channels such as advertising, public relations and digital marketing teams communicate the value proposition of their products or services to the target market this helps to make new customers and retaining existing ones
Key factors :
Market research and customer insights:analysis customer wants, needs, trends, and competitor activity to inform business decision.
Brand management:making and maintaining a strong positive brand image and reputation.
Product development:guiding the creation or refinement of offerings based on market needs .
Sales support :providing tools ,materials and tactics to helps sales team converts  prospects.
Promotion and communication:managing advertising, digital marketing social media ,content creation and public relations.
Customer relationship management:building loyalty and trust with customers and long term relationships with buyers .
Understanding customer:through market research and analysis, marketing identifies target audience, their demographic, behaviour and evolving needs.
Strategic planning:marketing teams develop long term strategies that align with overall business objectives, including selecting target market and positioning products for a competitive facility.
How marketing aligns with other businesses functions:
A marketing aligns with other business functions to support overall performance through integrated strategies and shared objectives.
Firstly marketing collaborate with sales to generate leads and convert them into customers.it work with product development to identify market needs and create products the meet customer demands.
Marketing partners with finance to allocate budgets effectively and measures the return of investment of marketing campaigns.
The key alignment:
Sales : the alignment between sales and marketing ensure a consistent message across the entire customer journey.marketing generates quality leads and provides sales enablement material.while sales offer real world customer insights that help marketing refined and target audience definition .this collaboration develop a higher conversion rates .
Finance:marketing relies on the finance department for budget allocation for campaigns and initiatives.in returns marketing gives data -driven insights and tracks metrics and customer acquisition costs ,helping finance companies and measure the financial impact of marketing activities.
Enhance customer experience:consistent experience is provided to the customer across all touchpoint ,which built customer loyalty and brand reputation.
Increased Efficiency and productivity:duplication of efforts is reduced, allowing teams to work smaller and make faster decisions.
Data driven decision making:share data and insights across departments providing a good view of the business it help to give more information and strategic decision.
Fostering collaboration:HR Helps to build a company culture that values teamworks, open communication and shared accountability which is essential for breaking down silos and promoting effective alignment.
Talent acquisition and training:HR ensure that the marketing team has properly trained and skilled employees.they also facilitate cross functional training programs to help employees understand other departments roles and challenges.
How macro environment affecting marketing decisions:
Macro environmental factor is political, economic, social,Technological,Environmental,Legal influence marketing decisions by shaping consumer ,behaviour,,market,demand,regulatory landscape, and technological opportunities,
Main factor is:
Political/legal :government advertising laws, product safety standards, tax, international trade, impacts product availability and pricing.
Economic:influences consumer purchases power and spending habit and pricing on products and focus on market budget.
Social/cultural:impact consumer preferences lifestyles and cultural shifts, demanding tailored messaging and product adaptations.
Technological:create a new channel, social media enable targeting marketing and disrupt industries ,influence how companies reach customers and manage operations.
Environmental:demand and regulation, impacting production, packaging and brand image .
Marketing in the digital age :
Marketing in the digital age uses online tools social media to engage with audiences and promote in the social media and reach customers more effectively and measurably than traditional methods.
Key aspect of digital age marketing:
Channels:mix online platforms social media ,search engine, email, content, paid adds to target specific audiences.
Technology advanced:nowadays technology is advance relies on AI ,automation and emerging technology to gives information and efficiency.
Customer-centric:aims to make strong connections and brand loyalty through tailored, interactive experiences and understanding customer needs.
Data driven:real time data and AI and predictive personalised information decisions making .
A digital age marketing shifted from passive recipients to active .consumers now have way more power.they can research products,read reviews in compare price in seconds.this mean they more informed and less likely to be swayed by traditional advertising.digital marketing all about personalisation.company can use data to target specific consumers with tailored messages.this makes advertising more relevant and effective.also social media has a become huge platform for brand to connect with customers and build communication.
Rise and impact on social media as a marketing platform:
Social media rise as marketing platform has been meteoric ,fundamentally changing how brand communicate and engage with customers.social media enables direct and interactive communication between brand and consumers.unlike traditional one way advertising platforms like instagram,twitter and facebook allow for real time conversations feedback and community building.furthermore social media marketing offer unparalleled targeting capabilities.brand can leverage demographics,interest and behavioural data to reach specific audience segments with tailored content.this technic targeting maximise of effectiveness of marketing campaigns,ensuring this message to audiences.the viral potential of both positive and negative content means that must monitor their social presence closely and address issue promothly .
The key factor is how digital marketing changed consumers behaviour:
Informed and empowered: acres to unlimited information, review and social proof influencer TikTok instagram drives decision making .
Active participation:consumer co create ,generate,content and influence peers 
How marketing change brand communication:
Community building:brands foster online communities, loyalty, programs and use influencers for good engagement.
Content -focused and interactive: make short form videos, interactive posts and co creation are essential to connect deeply .
A digital marketing develops effective strategies by leveraging data -driven insights to understand potential customers and employees engaged, multi channel approach to reach and engage them with personalised.
Key strategic elements:
Understanding the customer:strategic start with in depth research to create buyer detail .
Clear objectives :it’s provide a clear direction to achieve goals .ensuring everyone what need to be achieved.
Quality and relevant content :creating content vlogs, videos,that educates entertainer solves customer problems.
Multi channel integration:an effective strategy use a mix channel that the target audience frequently.
Data analysis and optimisation: continuous monitoring and analysis of performance data ,website traffic, conversion rates,Social media engagement allow market to make informed.
Social media marketing:using platforms like facebook, instagram, and LinkedIn to build up brand awareness 
Influencers marketing:partnering with keeping influencers to create their credibility and reach a targeted audience through trusted recommendations.
Conclusion:
In conclusion the role of marketing within an organisation is a very specific role .connecting the company’s capabilities of customer needs to ensure long term success and profitability.marketing fundamentals is about understanding, satisfaction, customer requirements. A effective marketing directly contributes to increased sales . Marketing is responsible for defining and managing brand identity.marketing functions is a bridge that integrate various departments including sales finance and product development.a key role of marketing is fostering enduring,mutually ,beneficial relationships with customers,which increased customer relations and loyalty.ultimately an organisations ability to thrive in a competitive and dynamic environment is intrinsically linked to its effectively implementation of strategic,customer focused marketing initiatives.  A macro environment exerts significant influence in marketing decisions like shaping opportunity and posing challenges that organisations must navigate to achieve goal.its depend on economic factor legal factor political factors and social factor. A social media is a very big role for marketing.the rise of social media has profoundly reshaped the landscape of marketing.engagement,targeting and brand building offering unpredictable opportunities.its impact is evident in the shift towards interactive communication.social media’s ability and facilities direct interaction between band and consumers has revolution customers engagement.by leveraging platforms like facebook,instagram,and twitter market can foster meaningful relationships.
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