Research methodology


Ecology is one of the major challenges for the planet in the coming years. Indeed, according to some scientists we are too numerous and we consume too much. As a result, some major international brands have decided to react to these problems by changing their manufacturing / operating methods in order to limit the carbon footprint of their activity on the rest of the planet. This study will try to analyse how international companies are adapting or intend to adapt to these very important issues for the future of our planet? 

For this research, I decided to base myself on the writings of companies and the various announcements they make about the measures taken or the scientific studies that have been carried out so far. In addition, I intend to carry out a quantitative study to find out what consumers think about these measures and whether they find that they are being respected. I have chosen to carry out this type of survey because it is for me the simplest and most comprehensive method to clearly highlight consumer expectations and the reality of businesses from an ecological point of view. As I said before, I am going to carry out a consumer survey but also try to get an interview with a company that is ecologically responsible to get their point of view on the situation. The sample of the questionnaire will be very varied because it will be distributed on social networks as well as on the internal network of the university and my university in France so many types of people will be able to answer it. Later on, when I get the results, I will be able to cross-check the answers and average them according to gender, social background, professional status or age. My research method will therefore be mixed. 

First of all, I will focus my research on studies that have already been developed by scientists who are neutral to any organisation in order to obtain unadulterated or non-objective results. At the same time, I will create a questionnaire on the Sphinx website that will allow me to detail it and to have precise results. Then the results will be analysed and classified according to the type of person who responded so that I can use them to support the research of the scientists made upstream which will give me a very complete database. In addition, if I manage to get an interview with one or more ecologically responsible brands, I will be able to analyse the methods used to achieve this result and their advantages and disadvantages. 

According to research officer Donald Long of the Université de Moncton in Canada, the questionnaire is an effective research method and allows for very complete data to be obtained from the respondents' answers. In addition, according to him, the interview allows for more complete and personal answers from an individual, which also makes it an excellent research method. Moreover, the technique of content analysis is considered a secondary source of information in which I will not only analyse the written word but also speeches, interviews or interviews with researchers on the subject of my study. 





Unfortunately, I do not think I will be able to interview the large companies concerned by these changes because they rarely respond and getting an interview with them is a great opportunity and exploit. However, this will not prevent me from sending them a request for an interview with the benefit of the doubt. 

Here are the different methods I will use to develop this research, I hope that it will be fruitful so that I can carry out a complete research, verified by the arguments used. 
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