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During a period of increasing environmental awareness and focus on sustainability, the hospitality industry serves as a critical intersection of business operations, social accountability, and environmental guardianship. This report talks about John Elkington's complicated idea of the Triple Bottom Line along with the way it can be used in the hotel business (Malheiro et al., 2020). According to the Triple Bottom Line (TBL) paradigm, businesses should prioritise profit, people, & the planet. The hotel industry strives to establish a harmonious coexistence among economic development, environmental conservation, and social advancement. This research also investigates the efficacy of significant models such as Butler's Life Cycle as well as Doxey's Irridex in facilitating the transition of the industry towards sustainability. We shed light on the pragmatic strategies employed by hospitality enterprises to navigate the dynamic landscape of environmental stewardship and community engagement through the analysis of actual case studies. 

[bookmark: _Toc149476197]Future of Hospitality  
[bookmark: _Toc149476198]Relevance of Green Hospitality  
The current moment is more critical than ever before for the adoption of ecological hospitality. Amid heightened environmental consciousness and growing apprehension regarding the planet's future, consumers are proactively seeking out products that are favourable to the environment (Hussain et al., 2023). Contemporary travellers frequently demonstrate a willingness to incur greater expenses for accommodations and activities that align with their ethical tenets regarding sustainability and environmental preservation. Sustainability has transitioned from a transient trend to an essential element of thriving enterprises within the hospitality industry. The increasing reliance of travellers on sustainability rankings and evaluations prior to making reservations, as well as the growing adoption of eco-friendly certifications such as LEED by hotels and restaurants, are clear indications of this trend. In order to maintain future competitiveness, hospitality organisations must recognise the criticality of adopting sustainable practises and transitioning to environmentally friendly operations.
[bookmark: _Toc149476199]Priority of Finance
Although it is accurate that organisations should prioritise financial matters above all else, there is a growing recognition in the modern hotel industry that environmental sustainability and profitability do not necessarily have to be in conflict (Jauhari, 2014). Indeed, a strong argument can be presented in favour of the notion that adopting environmentally sustainable practises might ultimately lead to heightened financial gains.
The adoption of sustainable practises has the potential to yield significant cost reductions. Energy-efficient heating, ventilation, and lighting, as well as lowered water use, may all contribute to lower operating expenses (Kim et al., 2019). Moreover, the adoption of environmentally sustainable practises frequently garners tax incentives and additional subsidies, thereby further enhancing the financial gains of an enterprise.
An increased clientele is one advantage that a green business can derive. Presently, a considerable proportion of travellers proactively seek out accommodations and dining establishments that care for the environment, and they are frequently willing to pay a premium for such experiences (Melissen and Sauer, 2018). This may result in increased occupancy rates, customer loyalty, and revenue.
A competitive advantage may accrue to a business that demonstrates a significant dedication to environmental sustainability. A company that distinguishes itself from its rivals may attract more investors and clients. An increase in the level of ethical consumption could potentially lead to a rise in profits.
[bookmark: _Toc149476200]Responsibility of Finance for being Environmentally Sound
[bookmark: _Toc149476201]Conservation of the environment is a collective responsibility within the hospitality organisations' CSR programmes must incorporate sustainable practises as an integral component of their obligations. This commitment demonstrates a sense of dignity towards the preservation of the environment and sustainable business growth, surpassing individual self-interest (Goh et al., 2017). Nonetheless, consumer demand significantly influences the sector's stance on environmental issues. The hospitality industry operates under the principle that customers are paramount, and businesses must adjust to their evolving tastes and ethical standards. Businesses are facing mounting pressure from environmentally conscious tourists to implement more sustainable practises.
The relationship between business responsibility and consumer demand engenders a reciprocal impact that is felt by both parties. Enterprises that adopt environmentally conscious strategies can anticipate heightened consumer demands for sustainability, in addition to sustained success and profitability.
[bookmark: _Toc149476202]Future recommendations
To guarantee sustained success, the hotel industry must consider the subsequent recommendations:
i. Incorporating sustainable design elements into hospitality establishments should commence from the initial stages of construction. Renewable energy sources, water-conserving technologies, and energy-efficient building materials are all incorporated.
ii. Implement methods for reducing waste, including recycling, composting, and the reduction of single-use plastics (Jones et al., 2019). Environmental improvement may result from implementing waste management strategies, in addition to substantial cost savings.
iii. Green initiatives may be executed more effectively when personnel receive education and training regarding the importance of sustainable practises and environmentally responsible conduct.
iv. Businesses can bolster their reputation and demonstrate their commitment to environmental sustainability by contributing financial resources to regional environmental projects.
v. Establish unambiguous sustainability objectives and diligently track your advancements in order to achieve them (Legrand et al., 2022). The efficacy of sustainability projects must be routinely evaluated and enhanced.
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Much like many other industries, the hotel sector faces numerous challenges before it can achieve complete environmental sustainability. Eliminating travel and tourism's negative environmental effects is a difficult task. Consequently, the sector may endeavour to mitigate its detrimental impacts while amplifying its beneficial ones with respect to the environment (Aragon-Correa et al., 2015). Being "truly green" requires an unwavering dedication to innovation, stakeholder collaboration, and continuous improvement. Moreover, it is critical that the sector actively engages in national and international legislation designed to address environmental issues, including the Paris Agreement concerning climate change.
[bookmark: _Toc149476204]Financial resiliency as key to sustainability
Undoubtedly, the hotel industry's ability to endure financial adversity is critical to its continued existence. Insufficient financial resources will impede a company's ability to invest in environmentally friendly initiatives, achieve sustainability goals, and effectively respond to evolving consumer tastes. Nevertheless, sustainability pertains to more than mere short-term financial gain; it concerns long-term viability and achievement. The adoption of sustainable practises has the potential to yield significant financial benefits, including increased revenue, decreased expenses, and a strengthened market position. Organisations that prioritise environmental responsibility have the potential to lay the groundwork for a sustainable and prosperous future.

[bookmark: _Toc149476205]A Review on the Hospitality Industry  
John Elkington's Triple Bottom Line (TBL) strategy has been extensively adopted and has had a significant impact on the field of environmental sustainability across a broad range of industries. The TBL approach places a strong focus on the value of assigning equal weight to the environment, people, and profit. This all-encompassing perspective provides a framework for evaluating an organization's monetary, social, and environmental implications and ensuring that it adheres to sustainable practises (Legrand et al., 2022). This article's goals are to evaluate the TBL framework's suitability for the hospitality industry and the advantages and disadvantages of well-known industrial frameworks like Butler's life cycle framework and Doxey's Irridex model.
[bookmark: _Toc149476206]Tripple Bottom Line 
The hotel business is one that heavily uses the Triple Bottom Line structure. The sector's overall profitability is heavily impacted by both its environmental imprint and the effects it has on the surrounding community. We will look more closely at the hotel industry's three bottom lines following Slaper and Hall (2011).
Any business must consider profitability as a critical factor in determining its success, and the hotel sector is no different. Sustainability measures that enhance operations, minimise resource usage, and include environmentally concerned customers may have a positive impact on financial performance. Hotels may use water-saving technology, switch to energy-efficient lighting, and adjust the temperature, among other things, to save costs. Adopting sustainable practises may lead to more occupancy and income from customers who care about the environment.
The hotel industry's social bottom line takes into account both visitors and staff. Through the development of jobs and active involvement in community activities, hospitality firms positively impact their local communities (Lim, 2016). Buying local goods and services, being involved in the community, and hiring locals are all good ways to achieve this goal.
An example of this is a hotel that forms an alliance with local farmers to ensure a steady supply of fresh vegetables for its on-site restaurant. In addition to strengthening community relationships, this would make it easier for local businesses to get funding. Furthermore, hotels have the potential to hire local labourers, which is particularly important in areas where job prospects are few.
The environmental bottom line is influenced by a number of issues, including the development of energy efficiency, the decrease of pollution, and the guarantee of long-term natural resource availability (Oliveras-Villanueva et al., 2020). The hotel business must adopt energy-efficient technologies, waste management practises, and water conservation measures. Hotels may use waste reduction techniques and rely more on alternative sources of energy to lessen their environmental effect.
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Another useful framework for understanding the relationships between different visitors and their effects on a particular place is Doxey's Irridex model (Zhang et al., 2018). This idea has significant implications for the hotel industry's environmental sustainability since it makes it easier to identify any negative consequences and gives efforts to mitigate them direction. The phases that make up the Irridex model are as follows:
i. It is easy to see the guests' instant excitement and eagerness as they reach their destination.
ii. When tourists run into problems, they could become more irritated than locals (Mooney and Baum, 2019). It is possible that the frequency of these concerning events is correlated with environmental conditions like pollution and congestion.
iii. With this level of awareness, travellers may start to realise how much of an impact they are making on the natural world as well as the people they are visiting.
iv. Tourists who find it difficult to come to terms with and accept the difficulties they had while visiting a certain place could decide not to go back there.
Environmental sustainability is essential to the Irridex process in the hotel business. This framework outlines key areas that need corrective action to lessen the negative effects of tourism. Organisations can ensure the location's long-term viability and increase its appeal by understanding the causes of annoyance and developing measures to address them.
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Butler's Life Cycle Model is another important framework used to assess the development and long-term sustainability of well-known tourist attractions. The process consists of many stages: exploration, participation, development, stabilisation, and, in the end, renewal or decay. Understanding where this cycle is at in order to support further growth in the hotel industry is essential according to Millar and Park (2013).
The possible adverse effects on the environment and resource depletion that may arise from, for example, a destination's fast growth during its development period (Piuchan, 2018). Administrators of tourist sites need to be aware of this changeover time and put in place ecologically friendly policies and practises to lessen its consequences.
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To demonstrate the usefulness of these models and ideas in the field of the hospitality industry, let us look at the following real-world example:
Marriott International, one of the biggest hotel chains in the world, has adopted this strategy. The company has set high sustainability goals, such as cutting down on energy and water use and increasing the amount of ecologically friendly items that are purchased. There will be a 30% decrease in Marriott's greenhouse gas intensity from 2007 levels by 2020, and a 25% decrease in water intensity.
Doxey's Irridex framework is used by Amsterdam, a popular tourist destination, to lessen the negative environmental consequences of the city. The local administration has passed laws restricting the amount of cruise ships that are allowed to dock in the heart of the city in an effort to lessen traffic (Piramanayagam et al., 2023). The implementation of these measures is aimed at protecting the environment and enhancing the standard of living in the surrounding area.
Bali, being situated in Indonesia, according to Butler's Life Cycle Model, Bali has developed through a series of stages that include discovery, development, and maturity. The exponential increase in tourist numbers has led to growing concerns about urban encroachment and environmental deterioration. Bali has taken steps to ensure the sustainability of its tourist industry, such as limiting the use of single-use plastics and promoting environmentally conscious travel practises.

[bookmark: _Toc149476210][bookmark: _Toc139904432]Conclusion 
The Triple Bottom Line (TBL) concept, developed by John Elkington, provides the lodging industry with a strategic roadmap to achieve environmental sustainability. Consideration must be given to profit, individuals, and the environment as the three primary factors. The industry exemplifies the significance of these concepts by adopting environmentally sustainable practises, engaging in community engagement, and generating financial benefits through environmental stewardship. Doxey's Irridex model facilitates the identification of potential adverse effects and guides the implementation of prevention measures in high-traffic areas. The identification of visitor development phases, which is crucial for sustained expansion, is an additional benefit of Butler's Life Cycle Model. Destination-level strategies for Amsterdam and Bali, in addition to the sustainability objectives of Marriott International, demonstrate the practical implementation of these concepts. In the ever-changing hotel industry, achieving a balance between social responsibility, environmental protection, and commerce is crucial, as these instances illustrate.
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