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During this assignment, the task will be to critically analyse the digital product with the use of user experience design principles and provide meaningful feedback on improvement that can be made and justify the reasoning behind the use of appropriate user experience methodologies. 
The digital product chosen is the Amazon Kindle [1], a reading website that’s used as a library to hold all of the users’ purchased books, making reading available at any time from the web. There will be a brief discussion of the Amazon Kindle [1] display on the Kindle E-Reader [2]. The reasoning behind choosing this as the product to analyse, is because this product is widely used especially amongst students, making this analysis valuable from an active user’s perspective as well as a formal reflection.

[image: ][1] Kindle Login Page
[image: ][1] Kindle library. New user’s view
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Upon opening the website, the user is greeted with a sign-in page, as access requires either creating an account or using an existing Amazon account. Once logged in, the user can clearly see their library of owned and borrowed books. On the left-hand side are categories such as books, comics, samples, and notes, providing easy organisation for users who read different types of literature. The top right corner contains filters and sorting options, along with different viewing modes. A store icon sits beside the three-dot “options” symbol [3], which is easily recognised. The search bar appears at the top of the screen, and the colour palette consists of white, black text, and subtle blue accents, creating a calm and readable design [4].
Navigation is simple, with few buttons and all books displayed on the main page, accessible by scrolling. However, users may struggle to find settings, as none are available directly on the website. Instead, users must access the Amazon Kindle Store [5] to edit settings, which may cause frustration. Filters are easy to locate but limited, as they do not allow organisation by genre. Despite this, the simple design benefits all users, particularly those unfamiliar with navigating web pages [6].
The main reasons a user may open this website are to read on a larger screen, view notes in one place, or buy a new book. Due to its uncomplicated design and ease of navigation, the user experience creates a positive emotional response. The website functions as intended and is easy to understand, with only eight buttons on the main page. It is easy to return to after a long period of time, and the clear, direct layout makes everything easy to find. Icons effectively communicate function without the need for text [7].
To summarise, for a new user the website is functional, reliable, usable, convenient, and even pleasurable. Its purpose is to allow users to read purchased books across devices, and although it has few functions, it performs each effectively by keeping the design as simple as possible.

[image: ][5] Kindle online book store
[image: ][6] View of the UI when users open a book.
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To correctly evaluate user needs it’ll be important to assess the user experience design principles that create positive user experiences. The five main UX design principles will be analysed and another beneficial way to figure it out is by using the UX Pyramid, it’s a conceptual framework that outlines the diverse levels of user needs. 
These core principles are essential in creating a positive user experience by ensuring all aspect of user needs can be analysed and considered for the best response. 
The first consideration is the psychology and comfort of users, focusing on how they think and feel and what motivates them to use a website. Psychology is vital in UX design as it supports user-centred decisions and considers emotional responses. Designers must assess whether users feel rewarded, confused, or distracted, and how overcomplication or excessive colour may affect their experience. Ultimately, successful UX design ensures users feel positive and comfortable when interacting with the product and the focus being on their psychology rather than the creator’s idea of what the user psychology is  [8].
Another important aspect is usability. The product must be clear and direct, with all necessary features easy to find and intuitively placed. Navigation should feel natural, especially for inexperienced users, with minimal errors or confusion [9].
Design should prioritise usability over appearance. A website’s visual appeal is ineffective if it does not function well. The design should communicate its purpose clearly, feel trustworthy and legitimate, by limiting pop-ups, and remain easy to read and understand for first-time users. It’s said that colour and shape theory should only be used if they enhance navigation and usability of the website and not be used without reason [10].
Consistency is vital to meeting user needs and shaping positive experiences. A consistent design builds familiarity, reliability, and user trust, while inconsistency can frustrate users and discourage future use, resulting in loss of users for the product [11].
Accessibility is another key UX principle and cannot be overlooked. Designers must accommodate a wide range of users, not just the target audience, regardless of experience or ability. Features such as alt text, subtitles, and multi-platform availability ensure content remains accessible and inclusive for all users [12].
Copywriting also plays an essential role in creating a positive user experience. Text should be accurate, clear, and direct, guiding users confidently without assuming prior knowledge. Effective copyright reduces confusion and anxiety while informing users appropriately by making texts and usable buttons stand out against the website. [13].
The UX pyramid further helps explain user needs by dividing them into objective and subjective qualities. The lower tiers focus on functionality, reliability, and usability, while the upper tiers address user experiences such as convenience, pleasure, and meaning, which can vary between individuals [14].
Finally, user needs can extend beyond personal use into social interaction. Many users value customisable preferences, profiles, and the ability to collaborate or recommend content to others, depending on the nature of the product [15].
[image: ][1] Kindle dropdown menu
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When it comes to the Amazon Kindle website [1], there are many positives to its UX design, as it follows several key design principles, though there are still areas for improvement. From using the website, it’s clear the navigation is direct and intuitive. The design is extremely limited, creating a user-friendly experience that allows users to move from point A to point B with minimal clicks. If a user is looking for a particular book, the search bar is clearly positioned at the top of the homepage and is easily accessible.
However, this simplicity can also be a drawback. To keep the interface minimal, settings cannot be accessed directly from the page. Instead, users must navigate through options and help, which redirects them to the main Amazon website. This may confuse some users, as settings would typically be expected to be accessible within the Kindle interface itself.
Overall, the visual and functional design is minimalist and effective. The main page displays the user’s library clearly, allowing books to be opened with a single click. The visual appearance supports this simplicity, using a limited colour palette of shades of grey and a subtle blue. This keeps the interface uncluttered and draws attention to the colourful book covers. As the website’s primary purpose is to open and read books, it functions well without unnecessary visual complexity.
The consistency and reliability shown in the Amazon Kindle website [1] is clear from the moment the user logs in. The overall aesthetic and behaviour of each feature is consistent, giving a sense of wholeness and confidence in its function. This consistency works alongside reliability, as features behave as expected and build user trust. However, some inconsistency appears with the options button, which opens a dropdown linking to external pages. This differs from the rest of the homepage and may concern new users who are cautious about being redirected to new URLs.
User interaction is simple and clearly designed with inexperienced users in mind. There are very few buttons on the homepage, each clearly labelled or supported by alt text. When opening a book, interaction remains intuitive: users can swipe pages, use a scroll wheel to jump ahead, adjust text settings, and search for key phrases. The design strongly reflects user-centred psychology, focusing on user needs such as adjustable text size, font, and colour. Overall, the experience delivers its purpose efficiently without feeling taxing or overcomplicated for such a simple action as turning a page.
As previously mentioned, accessibility is important to ensure that all users can easily access and navigate the website. This website achieves that, though it is not immediately obvious when first opened. Once a book is opened, options in the top left corner allow users to adjust the layout, including colour-blind friendly page colours, dyslexic font styles, and larger text sizes to support users with disabilities. In terms of usability, the website is very direct in its layout. Due to the minimal style referenced previously, it clearly directs users to what they need. Buttons are clearly labelled, meaning there is no guessing, it simply does what it states.
However, not all user needs are easy to find. If a user is looking for general settings or a dark mode for the home screen, these options are unavailable. The only settings redirect users away from the website, and dark mode exists only within books themselves [16].
Overall, the content presentation and quality are high and appear professional, as expected from a company like Amazon [2]. The minimalist design supports a streamlined user experience, and the copywriting is clear and instructional. However, this simplification can also be a weak point. From a user’s perspective, the absence of a dedicated settings tab, which is normally found on a physical Kindle, feels like a missed opportunity caused by oversimplifying the interface. Theres no reason why the website cannot have this also. 
The kindle website is available on many different devices including on PC, Phone and on the Kindle device itself. All platforms allow for users to adjust text sizes, making it accessible to a variety of users not just those that own the kindle product. This is greatly beneficial and is appreciated by many users for its versatility. 
After testing the website on a variety of platforms it’s clear to say that the performance of the website itself is good, it is fast and responds to users input like typing a book name or clicking for options very quickly. On the other hand, the kindle library website on the kindle itself is slow especially for older versions, though that could be the device rather than the website itself. 
Convenience and pleasure are both objective and dependant on how the user uses the app and how frequently. It’s convenient in the way its accessible across multiple platforms though this doesn’t guarantee an enjoyable experience. If the users’ goal is to read a book, and if they enjoy that book, then yes, the amazon kindle website has successfully made a pleasurable app despite navigating the app itself not being pleasurable, and more of an appreciated function. 
The same logic can be applied to meaningfulness and will depend on what users consider a meaningful website. The website simply functions as somewhere users can come to open books they’d like to read. The users may connect to it due to its functionality, and any religious users can download religious texts which make it align with their values and beliefs. Kindle does well in catering to user preferences, and showing them texts like what they read, adding to their emotional engagement. 

[image: ][12] Formatting options available in a kindle book. 
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Considering this website comes from an extremely large business, it is safe to say that its user experience design is well informed and succeeds in making navigation useful and enjoyable for most users [17].
One major issue noted while using the website is the lack of editing and settings options on the main page. Users must exit to Amazon to access their settings. Adding a settings area to the main menu would improve accessibility and reduce confusion, particularly for less tech-savvy users. This simple addition could also reinforce the website’s reliable image by removing the need to leave the site to make basic adjustments [18].
A primary feature that the Amazon Kindle website [1] could add to improve UX design and interaction is a customisable library. Currently, organisation is limited to text type such as books, comics, and samples, which feels restrictive for users with large collections. Allowing users to personalise their library would make the experience more engaging and meaningful. Features such as adjustable colour palettes, genre organisation, folders, display sizes, and hide options could enhance usability while maintaining visual appeal. Testing these features with users through usability testing would be essential to ensure positive outcomes [19].
Another feature that could improve user convenience and enjoyment is the ability to add friends. The website currently lacks social interaction, which feels like a missed opportunity for a platform centred on reading and recommendations. Allowing users to connect, recommend books, and discuss current reads within the site would improve convenience by keeping everything in one place. While optional, this feature would be particularly valuable for regular readers and book clubs [19].
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To conclude the kindle website both online and on the physical kindle device all hit the fundamentals of successful user experience design. It includes features of functionality, usability, reliability and pleasurable, not to mention its consistency and ease of navigation. Though it succeeds in many places, making it easy to use for all users, it believed to be lacking in smaller aspects such as customisability and general organisation. Though these features are not included in the bare minimum, they would increase the kindle website’s meaningfulness and shareability to a wide range of users. It is successful in its job of being a library of books, its primary improvements would come from a cosmetic perspective, due to its minimalism making the website clear and direct from the start. Focusing on the primary user experience design principles will create a design even more user friendly than it already is. [21]
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Torchlight capered over the stone walls of the chamber, casting grotesquely distorted shadows over the iron.
banded wooden door and the ie-sized portralt of the greatest Templar Grand Master who had ever lived. The Pos-
tulate, clad in a white vestment with a second, heavier outer red robe, gazed upat the image of the white-bearded
face that regarded himm, the eyes kind, the pose strong.

A voice spoke in the slence, rich and smooth and deep. Jacques de Molay was the last public Grand Master of
the Order of the Knights Templar. He was falsely accused of heresy by unscrupulous men. Men interested not in
the betzerment of humanity, but only in their own selfih desires. The best of us confessed to the worst of crimes;
crimes he did not commit. His enemies, and history, believed the Order had died with him. It did not.

The Master Templar stepped into the chamber to stand beside the Postulate. Jacques de Molay died, in agony, so
that the Ordler might liv -safely, in secret, known anly to those who also would gladly die it

The Postulate looked into the Master's dark eyes. e humble as st and sill a stone the Master said. He
stretched out a gloved hand, and pointed toward the marble loor. The Postulate lowered himself 5o he lay face
down on the cold stone, arms stretched out to either side, in the form ofa cros.

“You will pass through the shadows of the night alone with the Father of Understanding. May he strip from you
allthat does ot strengthen the Order, and clothe you with certainty: May he empty you, and refllyou with pur-
pose. Sleep ot, dream nat. As the day breaks, we will come for you. Ifwe find you worthy, e shall elevate you. Tf
e find you Iacking, we shall tar our backs upon you. May the Father of Understanding guide you.”

The Postulate heard the soft sounds of slippered feet and the creak, slam, and click f the door asit was closed
andlocked,

He weas alone, with only one way out - through that door, as  Member of the Inner Sancturn.

IFhe failed

There was no dsnger of seep. The torches provided light, but no warmth, and the marble leeched his body hest

No. He would not cansider the option.

Heresy: Assassn's Creed Book 9

despite his douible layer ofsitual clothing. Time, sloof and leisurely, stretched ou, unmoved by one mas discom-
fort After what seemed like an eternity, the welcome rattle of the skeleton key in the door came at last. The Postu-
Late was hoisted by his arms and bit back a hiss of pain; lying motionless for several hours on the merciless stone
had taken s tol

He followed the pair that had lifted him to b feetin silence. The Postulate sellstzode upon stone, but now,
it was hard slate. They passed beneath an arched gateway of brick and rock, The large tree trunks flanking it
stretched upward, disappearing into the darkness, extending past the reach of the faint light of torches flickering in
their sconces.

Robed, cowled figures awaited him. Although each held a beeswax cancle,their faces remained sathed in dark:
ness,save for the glin of eyes caught by firelight,

“The human body hasits heart; the Master Templar intoned. ‘The earth has s core, Al things have a center,
whence comes their deepest strength. The Templar Order, too, has s Inner Sanctum, Nine there mus be, three
times three; the ninth you shall become, if you are worthy. Speak now of three true things you learned about the.
order during your Vigil!

The question caught the Postulate off guard. His mind went blank for a moment, then he spoke.

Thave learned that gemine kriowledge only comes o those who truly hunger fo . have learned that powr
st be wielded by those above the fray,for anly they can see the interweaving of the pattern. And I have learned
that wisdomis the execution of pawer guided by knowledge and understanding

There were no words spoken, bu some o the Inner Sanctim members exchanged glances.

The Master Templar continued. ‘s all members of the Order are rare in this world, rarer stil ae those chosen to
join the Inner Sancturn, You have already vowed to uphold the principles of our Order, and all that for which we
stand. Will you travel deeper still into aus core, and stand shoulder to shoulder beside the handfl who will shape
the world toits proper form? Do you swear tostay forever slent regarding what transpires here, to share what you
Know fully and completely with the Inner Sancturn, and never act against the heart of all it means tobe s Templar?”

“The Father of Understanding guide me in this,as 1 so sweas; the Postulate replied.

Foralong moment,the Master remained silent. Then he nodded. In unison, the others brought the candles up to
their faces,allowing him o sce them.

“Youare now a member of the Iner Sanctum. The Master Templar stepped forward, astening a pin to the front
of the Sostulate’s robe. The long, silver needle was crafted tolook like a sword, while a squat ross with a ruby in ts
center was afixed atop the sword's hilt More than an ornament, the pin’s sharp tp was coated in a toxin. It was to
be used against an enemy if attacked .. and used aganst oneself, if need be. When the pin was in place, the Tem-
plars blew out their candles’flames.

“Turn and greet your brethren, Simon Hathaway.

‘The torches, cunningly wrought holograms of fite, were Instantly ‘extinguished' and the sconces retracted.
smoothly into alcoves in the gray slate walls. Small doors snicked shut to hide them, The ights came on, dim at
st so thelr eyes could adjust. The stone structure on the Left wall slowly sld aside with a sight humming sound,
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