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Tasks in the order | received them:

Task 1: Observational Writing = 538 words
Task 2: Manifesto Writing = 508 words
Task 3: Practice-based Writing = 486 words

Total: 1,532 words.



Observational Writing

Figure 1: Natalie Portman For Miss Dior 2015 Fragrance Ads, (2015)

Whilst looking at the ‘Miss Dior’ advertisement poster, one of the first identifications | noticed is the
use of John Berger (1972) where they use glamour of the model in the advertisement poster to sell
the concept of the product. In the Dior advert they have used a very well-known and recognisable
actress called Natalie Portman. She is known to be a classy, elegant, feminine character. From this
poster Portman is giving us an impression of a strong, smouldering look, which denotes she is
teasing, and she also gives a direct mode of address to feel like she is looking at the audience in a
sultry way. Her manner is elegant, sophisticated, seductive, confident, and sleek, this is clear by the

body language shown through the poster. Paul Ekman (2013) said that “everyone is constantly



semiotician, without even knowing as we are watching and examining people by looking at facial
expressions, hair styles, body language to understand their emotions, we look at actresses the same

way to understand how they are feeling”.

Portman is shown as an elegant sophisticated and sexual woman but also shown as a natural beauty.
To a teenager they may take up a dominant reading which is when the reader agrees with the
dominant ideology behind the text by Stuart Hall (2001, p. 253). Teenagers would take a dominant
approach to this poster because Portman is seen as an aspirational and a good role model as she is
shown as a natural beauty and to teenagers who take up a dominant reading to this poster that you
do not have to wear a lot of makeup to look beautiful and attractive. This benefits women as they
will feel more positive about themselves because they can feel beautiful about themselves without
makeup, however this could be seen difficult to achieve to some people as they use makeup as a

security blanket.

This poster could also be promoting women to be an object because she is very sexual because of
the way that she is positioned and dressed in her black corset. Van Zoonen feminist theorist s (2007)
would back my point because she says that women are shown in a very stereotypical way by the way
they are dressed and positioned and are seen by others. The way young women are shown in
advertisement are portrayed as objects and takes away their freedom on what they would like to be
to others (pg. 104). She also states that it does not apply to boys as they get to choose what they

want to be shown as and dressed like.

The denotation of the white of her wedding dress connotates Roland Barthes (pg. 7) of her
shredding her skin and showing the sweet, soft, innocence side to Portman and she is then showing
her darker side by the black sultry corset which stands for a strong side of women who can both
represent elegance and strength. The use of having the same text throughout the poster by having

the same text on the perfume bottle to the heading of the advertisement poster, this shows the use



of anchorage as they want the perfume bottle to be the same and for the audiences recognising the

brand easily.
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Manifesto

1. | believe that animals should not be poached for their tusks and horns

2. We should only be using recycling products to help save our sea life.

3. All hens should have freedom and not be caged.

4. | believe all races should be treated the same.

5. Less people are communicating face to face.

6. Tougher punishment for people who abuse animals.

7. To be kind to people.

8. Freedom of speech.



Three areas of exploration

1. | believe that animals should not be poached for their tusks and horns.

Figure 1: Bjorn Borge-Lunde (2017)

Elephants and rhinos are becoming extinct due to poaching. As discussed in Rachel Love
Nuwer book (2018), that there are “30,000 Rhinos left in the world and more than 1,000 are
killed for their horns each year.” Also, over the last seven years more than 30% of Savanah
elephants are getting killed for their ivory. The main reason poachers kill animals is because
they are sold locally and for global trade. The Ivory tusks from the elephants are carved into
trinkets or display pieces. Another reason animals are getting poached Is that they are not
just only killing them for their tusks, horns but they are killing them because they do not

want them to go on their land, kill their crops and harm any other livestock. (Jani Hall,



2019). People in these remote countries are trying their best to try and stop poachers from

killing the wildlife by trying to educate the public to not buy certain products.

2. Less people are communicating face to face.

Figure 2: Mustafa Ulu (2018)

In the book written by Connie Dieken (2009), she mentions that when someone's phone
rings they automatically go to answer the phone and leave the person they are talking to
hanging, instead of leaving the phone. There are many more short cuts in life due to
technology for example, there is instant texting, facetiming, Social media platforms these
are all easier ways out than talking to people face to face. Studies have shown that using

your phone, such as texting and phoning are less rewarding than talking face to face and



having physical interactions. Also, it is harder to see people facial expression over the phone
rather than face to face. (Eric W. Dolan, 2018). Now we have less human contact due to the
increase in social media, this has led us to have limited conversations in daily life as it has
been taken over by our phones. We now do not talk to shop assistants, waiters and
waitresses, bus drivers as it is all done over apps and screen communication. (Melanie Chan,

2019)

3. | believe all races should be treated the same.

Figure 3: Tyrone Turner, (2020).

The Equality Act 2010 is about, not being discriminated by your race. By race it means your colour,

ethnic group, or your nationality (2020). However, people go against the equality act because there
are still people that bully or make fun of others because of their race. This year there has been quite
a lot of racial crimes, for example the George Floyd attack by police officers. The most visible side of
racism in 2020 is in football by the ignorance of the fan's behaviour. Adam Brown, (1988) “there has

been a rise in racism in professional football by 53%"” and Alistair Magowan (2020) wrote on the BBC


https://theconversation.com/profiles/melanie-chan-510622

Sports website and “he stated that a poll went out and it resulted in 71% of fans have been targeted
by racism on social media”. However, professional football players are showing respect to black
people because before the game they kneel on one knee to show respect to black lives and this is

called Black Lives Matter.
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Practice-based Writing.

Reflection is all around us and we reflect every day without evening knowing, as we reflect
on the day we have had or the work we have done. Reflection becomes important when we
do work because “Reflection is an important part of learning through experience. By
reflecting on our experiences, we maximise the potential of any new learning. This is
particularly important when considering positives. They are often harder to recall than the

bad elements of any experience.” (University of Hull)



This is a film poster about Sleeping Beauty, that | completed two years ago. The parts | really
like about this poster are the detail | put into it, for example | put the green in the eyes of
the main character because in Disney they use lime green for the audience to recognise the
evil and jealous characters. Bandura stated that “children may rely on media portrayals
information regarding typical family functions and structure,” For example in the Sleeping
Beauty they show a typical stereotype of a man and a woman fall in love instead of the
same sex relationship, children then could form a negative stereotype. Lauren Dundes
(2019, p.2) This is shown in my poster of a typical stereotype. | feel the colours really
contrast well together and create a sense of curiosity, mystery and love. In my poster, | feel
like you can make a guess with the colours who the evil godmother by the colour of her eyes
and the colours through her wings to show power and strength. June MclLeod states in the
Colour Psychology today book (2016) that “purchasing choices are made within seconds,
driven by colour alone.”

My least favourite part about my movie poster is where | put the title of the film, as | felt it
could either have been left out or | could have incorporated it behind the castle. | also think
it takes away from the main focus of the film poster because your eye is automatically
attracted to the main part. Alana Collins (2015) stated that It is important to grab the
audience attention in a film poster as it encourages them to look at it. One of the influential
ways to grab their attention is with pictures, flashy graphics, or iconography. | feel like my
poster grabs their attention from the image, but | feel like the iconography is the downside
and needs to be placed in a better. Daniela Elsner and Britta Viebrock (2013) stated in their
book that “Usually, the film title is highlighted by its central position in the poster, its size,
font and colour, which is often create some kind of brand recognition”. | agree with their

statement as it draws you straight into the title but in my poster, | feel that is what it was


https://moviepresspacks.wordpress.com/author/alanacollins101/
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missing as the text was down the side and did not do what Disney posters are supposed to

do.
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