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Abstract 

This is a report based on the growth of usage on social media and how it is having a huge impact on the younger generation. The goal is to analyze how social media is having an affect on the new generation and how the younger generation feels towards social media and how it affects them on a daily basis.

Introduction

Facebook was founded on the fourth of February 2004 and has accumulated more than 1.59 billion monthly users worldwide. Facebook is the ‘biggest social media network on the Internet’ (Maina, 2018). Since Facebook, social media has developed many other websites to connect with other people and businesses. Social media has become the most popular way to connect with people worldwide. This has caused a surge in growth of people to communicate through this medium. This report will explore how social media plays a huge role in the younger generation’s daily life.

Rationale

The most popular way to communicate with other people from around the world is through social media. It has been useful and helpful to several, on the contrary detrimental to some.  There are many reasons as to why people use social network sites; to catch up with an old friend, work colleague, recommend their business, or just simply share good news. Other people use it to abuse others and for cyber bullying. Social media sites are known to be websites used to share messages or news to larger audiences and to network with other people in similar fields. With this said, this study seeks to answer the research question, How has social media influenced today’s society?

Methodology 
The main aim of this research is to identify trends in qualitative and quantitative methods to explore the affect on the younger generation through social media platforms. To answer the proposed research question, I will carry out my research, using primary and secondary research to help me investigate my research on social media on the younger generation. For my primary research I will be asking questions around how much time my targeted audience spend on social media and what or whom do they follow and if they feel pressure to live up to certain stereotypes. To begin my research, I will ask the participants if they are within the required age to complete the survey. My targeted audience will be around the ages of 15-25 years old. My primary research will look into how social media influences their daily lives and the pressures my targeted audience face.



Ethical considerations 
For my research, I carried out a survey of eight questions to participants who were happy to answer my survey as openly and honestly as possible. For my survey, I never asked the participants for their name or date of birth as the objective of the research did not require the participants name or date of birth details. Anonymity was vital in my research and made sure all surveys were filed away in a safe place and all information was transferred where it could not be shared. 
I had probed some of the participants to open up more about how social media has affected their lives and I did reassure the participants that their answers would not be disclosed and gave them full confidentiality. This only reassured the participants and helped them open up more about their experiences. 
Literature review

According to Statista, from 2010 to 2017, young adults from the age of 16-24 flourished in users on social media from 86 percent to 95 percent.  In 2012, it was reported in 2012, there were 92 percent of users aged between 16-24 who had registered a profile on social media. Five years later, this had developed to 97 percent. This reinforces how social media is becoming a norm in any young adults life. 

Pew Research Centre, (2015) mentioned how almost two thirds of adults were active users for social media websites. Pew Research Centre mentions how social media affects the way people carry out normal day-to-day tasks. Their surveys, which have been taken from 2005 to 2015, show a substantial growth in users on social media. Pew Research Centre has demonstrated how the younger adults are the keenest users of social media. There has been a rise of 78 percent in users from 2005 to 2015. 

Secondary research

Dr Prem Jagyasi (04.01.2018) discusses how the new generation are seeking acceptance through social media by posting modified pictures to fit into society and what seems to the norm now. Dr Prem Jagyasi also looks into how people seek feedback or attention through likes or comments to reassure acceptance through society. Furthermore, it is also mentioned that the people who feel the most insecure or least confidant, are the ones who seek validation off social media. Dr Prem Jagyasi only touches the surface as to how people feed their insecurities through social media but fails to acknowledge the root cause that people do this and how they got to this stage.  My primary research will delve into more personal reasons as to why my targeted audience feel the need to post their lives on social media. 



Primary research

My survey consisted of eight questions. They were:

What is your gender?
1. Male
2. Female

How old are you?
1. 15-18
2. 19-21
3. 22-25
	
Do you have any siblings? If yes, how many?
1. 1-3
2. 4-6
3. 7-9
4. 10+

How many social media apps do you have installed in your phone?
1. 1-4
2. 5-7
3. 8+

How often do you find yourself going on social media apps?
1. Very rarely
2. Once a day
3. Twice a day
4. Every hour
5. Constantly

Do you follow social influencers/bloggers?
1. Yes
2. No 

Are you very easily influenced by social media influencers/bloggers?
1. Yes
2. No
3. Not sure

 Do you feel pressured to look/dress a certain way?
1. Yes
2. No
3. Not sure 




Sampling

For my sample, I would choose to use a convenience sample. The age I would like to check would be fifteen to twenty five year olds. I carried out my research in Westfield shopping centre and also from a nearby secondary school and university, as my targeted audience would have participants in these locations. The limitations for my sample are that it is a small sample so therefore I cannot have very accurate representation of my findings. Time was also a limitation as if I was not constrained then I would have had more time to dig further into my research and develop more results for this report. 

Analysis

It can be argued that social media has many uses. One would argue that it is used as a forum to share news, pictures and just generally communicate to other people. Another theory is that social media can be a platform to network with other people or business in the same field. Lastly, social media can be used to form groups for political or activist organizations.  Nonetheless, my findings from my primary research have shown various results. The chart below demonstrates that majority of the participants have installed between five to seven social media apps. This only emphasises how much involved the targeted audience are in social media. The younger generation have made sharing more information about them more accessible. This behaviour only encourages people to steal identities and encourage Cyber bullying. 



Figure 1. How many social media app are installed on your phone?



Figure 2. How often do you visit social media apps? 

After gathering my data I found that many people feel as if it is easier to have a conversation online, rather than in a face-to-face communication, which explains why users of social media visit them very regularly. ‘Friends’ have a new meaning on social media. Building friends on social media only means that activity on social media grows and therefore more personal information of you is shared online. Part of what makes social media addictive is how convenient and easy it is to use social media apps and how accessible it is to communicate to someone on the other side of the world, be it family, childhood friend or just a friend formed over social media.  

I was given the opportunity to probe some of the participants on how social media had affected their daily lives and how some social influencers can affect their decision making. One participant was happy to share how social influencers had changed the way she looked at herself and made her more body conscious. This included the participant to look into cosmetic surgery and facial enhancements. The participant was regularly on social media updating her profile to get reassurance from likes. This was described as a satisfaction and also reassurance that she was fitting into what seems is society. 

Dr Prem Jagyasi mentioned how it was the people who felt the most insecure or neglected that looked for attention through likes or comments on social media. My question ‘Do you have any siblings?’ was trying to explore if the participant came from a huge family so therefore would have felt neglected at some point. The results indicated the participants who took part in the survey come from large families. I had questioned the participants who had answered they come from large families which number they were in their siblings and majority were placed in the middle. 





Conclusion 

Our society has changed to various factors over the years thanks to technology. Children as young as eight years old have a smart phone. Social media has opened doors for many opportunities, some good and some bad. Social media is incredibly well liked among young adults, and it affects young adults in an exceedingly heap of various ways. Young adults use social media to join, meet new individuals and find out about new things. As social media develops every year, young adult’s issues on social media have developed too. Bullying and suicide have become an awfully serious issue associated with social media. 

Although social media has become a powerful tool for many people, like politicians or law enforcement agencies. Social media is a growing concern for the young adults.  Young adults have access to more information and also can be very easily influenced by social influencers whom they follow and take their word on anything they promote. One question asked on the survey was ‘Are you easily influenced by social influencers/bloggers?’ The results on this question showed that the majority answered yes. This result only emphasises that parents should start to monitor how their children are spending their time on social media. Although, the participants are young adults and parents will have some or little control over what their children are spending their time on, this should not stop parents monitor how they are spending their time on social media websites. 
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