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Tourism essay activity  

The focus of this essay is to look at development of the global tourism industry and leisure in the United Kingdom. It also explores the appeal of UK travel and tourism destinations. 

Tourism impacts play an important role on the environment, economy and society can affect in different ways keeping the tourism industry constantly changing (Pearce, 1993).
Over the last decade, tourism has significantly increased, in 2017, more than 37 million (Ferries, 2020) visitors were registered in the UK. The vast majority of these visitors are between 35-54 years old, followed by 19-34 years old growing the number since 2017 (Statista, 2018).
Tourism has become one of the most outstanding activities all over the world, developing different types of tourism covering the needs of society. 
· Cultural tourism 
· Culinary tourism 
· Business tourism
· Religious tourism 	
Cultural tourism/ Ecotourism are considered the main ones in the United Kingdom. Thanks to the history and geographical situation, the country offers a wide variety of castles, museums, natural areas that attract thousands of tourists a year (Coolgeography, 2017).  Cities such as London, Manchester or Edinburg are the destinations with the highest number of visitors.
Also finding adventure tourism or sports tourism in one of the nations of the United Kingdom, Wales. Most tourists who visit Wales say it is better than they expected and they will come back. 
CARDIFF AS DESTINTION 
Cardiff is the capital of Wales, with a population of around 363,000 inhabitants. 21.30 million tourists visited Cardiff in 2017, growing the number by 5% since 2016. The fame of the city is growing due to the many festivals and cultural events, attracting 150,000 tourists each year.                                                                                                  City with train station and airport, therefore it is a city with great ease of transport and very well connected to the rest of the United Kingdom.                                                                                          Cardiff Castle is located in the center of the city being the most visited attraction. Castle with hundreds of years of history located on the top of a hill with the Wales red dragon icon in the main garden. Followed by Cardiff bay near to water front. Fantastic alternative to disconnect from the city enjoying interesting agriculture and boat trip (Mark Powney 2018). 



PANDEMIC
Unfortunately, since the beginning of this year we have faced a global pandemic that has significantly affected the tourism industry.  Due to the spread of the Coronavirus, a notable number of countries closed their borders, interrupting activity in tourism 2020 that reached a drop of 10.6 million tourists this year (VisitBritain 2020).
It comes as no surprise that the United Kingdom has suffered the consequences of the pandemic having a main impact on the economy, society and environment. 



SEGMENTATION 
Main types of tourists that help and improve the development of tourism in the UK. 

Millennials   	
18-34 Years Old
Exited by exploration-Looking for action. 
Explores      				
55+ Years Old
Interested in culture and enjoy time outdoors.
Adventures   			
45+ Years Old 
Outdoor activities and excursions. 
Sightseers   				
 55+ Years Old 
 Organized and supervised trips.
Culture Buffs   			 
30+ Years Old 
Constant travelers.

· What does the UK offer to attract tourists? 

The United Kingdom has a great online platform that makes it easier for tourists to find out information about each nation. 
VisitWales, VisitScotland, VisitBritain...etc. They spread global marketing campaigns that describe Britain as a fun place with many experiences to discover. Make constant surveys and questionnaires to visitors to facilitate the needs and wants of tourists

· These are the countries where the tourists who visit the UK the most come from.
USA
France
Germany 
Irish republic 
Spain

· Who are they? What they are looking for?

The main type of tourists in the UK are adults, with an average age of 36 to 60 years. These groups are usually made up of families with middle-aged children, single people, or couples. This prototype of tourist usually visits the UK in the high season of July / September.  They visit the UK mainly interested in learning about the culture and also exploring the vast expanse of attractions and natural landscapes. The biggest reason to visit the UK are holidays, followed by visiting friends or business trips (VisitBritain 2020).











STAKEHOLDERS 
Someone who has an interest in a business or company, who has the power to make changes and make a profit. Also suffering consequences for the poor performance of the company.

*Public sector 
Services that are maintained from the government budget and are responsible for meeting the needs of the population depending on the capacities of the government. 
Health care- education- electricity.

*Private sector 
Private sector always trying to generate profits. Independent organizations no controlled by the government. 
Amazon- Hospitality- Plumbers. 

*Voluntary sector
Non-profit organizations. Free from government control and a very important sector for society. Creating organizations to help the environment and generate social services.
Charities- Advocacy groups- Social movements (IE 2018). 






SOCIAL IMPACTS 
Social distancing measures have caused serious damage to the majority of the country's population. Being in quarantine for two weeks or more can affect people having consequences on the mental health. Depression and anxiety were some of the most frequent symptoms in times of quarantine, leading people to commit suicide or domestic violence. Disabled or previously ill people also had problems with the cancellation of essential health services. Many of these people were not able to fend for themselves and could not go out to buy necessary things like food or were afraid to go to the hospital for their medical check-ups, fearing to catch the virus.
Furthermore, the temporary closure of education had a notable change in the behavior of children and teenagers. They showed symptoms of sadness with no interest or motivation in learning. Alternatives offering online classes were implemented but many of the children can not afford access to technology or have the support of their families.
Weddings, concerts, funerals were also suspended but not all the impacts were negatives. Families interacted and shared more experiences together and old friendships were resumed through WhatsApp or social media (Futurelearn 2020). 








ECONOMIC IMPACTS 
The government is one of those affected by this economic crisis. Some of the government funds have been used to help companies emerge from the crisis. This year there will be a big decrease in the income from vat and income tax. 
With the new security measures in the hospitality industry, unemployment has increased. People have facing unstable economy, not having any salary income at the end of the month. Some people are using their save money to pay bills or paying essentials to survive. Companies shutting down, stopping production, reducing exports because there is no product to sell (Shapland 2020). 

Positive impacts. 
Not everything has been bad news for some companies. the pharmaceutical industry, companies related to sanitary products and disinfectant gels or alcohol have generated business opportunities.
Distribution companies like amazon are also increasing their sales and generating thousand of jobs. 
“Eat out to help out” was one idea from the wales government announced to help revive the economy of the hospitality industry. Offering a 50% discount when you eat in a restaurant, Monday to Wednesday. 
The British government launched a series of packages to improve the economy and promote the tourism growth. The rate of vat on the hospitality sector has been cut to jut five percent. Vat discount also applied to hotels, theatres, campsites increasing a big demand on the national tourism intentionally to keep the leisure alive (BBCNEWS 2020). 


ENVIRONMENT IMPACTS 
Positive impacts 
Now that people cannot travel, suspended public transport, events have been canceled and there are orders not to leave the house, the environment has taken a break. 
Pollution in the air is improving due to the reduction of carbon dioxide, thanks to reduced transportation. Nature is coming back to life, plants are flourishing again and the animals live freely with no one to disturb them (Howell 2020).
Negative impacts 
The natural spaces are not monitored and nobody is taking care of them, this is generating the contamination of non-recyclable waste.
The demand for food delivery or take away has increased markedly in the quarantine. 
Plastic bags or single-use waste are filling the streets of cities. 
On the other hand, a high amount of methane emissions are being produced from agricultural and fishing waste that are not being recycled (UNCTAD 2020).










CONCLUSION:
The guidelines discussed in this summary are the key to studying and examining in more detail in order to advance the tourism industry. Considering the damage caused by covid 19 it is necessary to take drastic measures. It is very important to continue help and support in the first place to society and keep helping to continue promoting the economy. People are excited to travel again, get out of their comfort zone, and live new experiences but tourism industry needs time for full recovery. Nobody knows what will happen in the future, but should try to improve the situation by staying resilient.
Some recommendations to promote tourism
· Keep moving forward in order to distribute the antidote.
· Promote care for the recovery of green areas.
· Maintain safety and hygiene standards.
· Promote international tourism by reinventing.
· Support sustainable care measures
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