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Introduction 
The tourism and hospitality industry is vital of success many economies in the world. It provides commercial benefits as well as related industries (agricultural, communication, health and educational e.g.) growths to gain more profit. During the pandemic, this sector has faced the most crisis, and many people lost their jobs. However, it has again started to grow and the expected revenue from 2023, is 2.29 trillion US dollars (Aravind, 2023). In 2022, 963 million people visited around the world in different tourist spots, and in 2024 this number will increase (Fenitra et al., 2023) Accept tourism because of rapid globalization and technological advancement people many people visit different countries for business purposes. It is a good opportunity for some countries to strengthen their economy but when a large group of tourists visit, it creates many negative effects on the environment, economy and society. For avoiding these, this industry needs to be sustainable. Sustainable tourism creates many positive impacts by reducing negative ones. It makes the tourist place more comfortable for tourists as well as the local community. Sustainability, its three pillars and its relationship with the hotel industry will be discussed in this article. It will also include the impact of Circular economics, CSR of different hotels, government and competitors’ pressure. 
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From the ancient period, tourism is an important part of global culture to explore new people, cultures and living styles (Thommandru et al., 2023). It enhances travelers’ mental and emotional knowledge as well as local community gets the opportunity to know about them. In the 21st century, the tourism industry has changed with the growing world population and their demands. Tourism is related to the hospitality or hotel industry because when an individual will visit a country she/he must need a place to stay. The hotel industry provides this opportunity. It is a very profitable business because in 2022, its total value was USD 4,107.60 billion and it is expected to reach USD 9,950 billion within 2028 (Aravind, 2023).
However, this industry has become a threat to climate change and global warming. It has many significant impacts on CFC emissions, water waste, and so on. It causes many problems for the environment, wildlife, eco-system, and local community, so to avoid this problem hotels are now focusing on sustainability where they are emphasizing sustainability by transforming their traditional way of operations (Liu et al., 2022) 
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Sustainability is the process of using available resources effectively to reduce waste and gain efficiency by saving the environment and economy (Han, 2021). As the resources are limited so hotel industry around the world is turning into a sustainable industry by reducing all the bad practices in the entire hotel operations from supply to customer service. Its core focus of it is reducing waste, saving energy, and cutting down excessive water use and so on. These will eventually protect natural resources, wildlife and the environment. It also provides socio-economic benefits for the local community. Wyndham Hotels & Resorts is the number one sustainable hotel in the world, which has used energy-efficient lighting to save energy, minimized the use of plastic to save soil and water, developed an irrigation control for landscape, and so on (McCune, 2021). But their main goal was to reduce wastage and they successfully did it via technology, skilled manpower, and strategic decisions.
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There are three pillars of sustainability (Kim et al., 2019). These are discussed below-
1. Environmental Pillar
It is the most attentive pillar and most of hotel organisations focus on it. At present, most of the hotels are targeting it to improve the workplace and workers' minds. Many hotels are reducing the use of carbon footprints, plastic package waste, water and so on. These practices are not only for environmental benefits, but it makes financial benefits too. For example, if a hotel reduces its excessive use of electricity, it will save their improve efficiency. 
American retail chain Walmart has also adopted a zero-waste initiative, this decision has impacted their entire supply chain and they started to use less packaging and eliminated a few steps (Neebe, 2020). Hotels can also get this opportunity. 
In the world because of global warming, the water level is rising, which has created challenges for coastal tourism. They must drop the use of plastic and its supporting productions to save the environment and animals. 
U.S. Forum for Sustainable and Responsible Investment has published that between 2020 and 2022, total sustainable investments dropped from $17.1 trillion to $8.4 trillion (Morphett et al., 2023). It occurred due to regulatory proposals, it has negatively affected the hospitality industry. So they are adopting different sustainable initiatives by themselves for reducing costs in many ways. 
2. Social responsibility
All sustainable businesses must have approval from their stakeholders (employees, shareholders, investors, community, manager e.g.), however, this support secured and maintained varies (Khatter et al., 2021). All the employees in the hotel must be treated equally, and owners must provide opportunities to diverse groups and women to empower them. Excess use of water, gas, and energy can hamper the daily life of the community, sustainable hotels do not create challenges for social people. 
When employees will get proper and equal work opportunities, employees' work engagement increases and this pillar of sustainability promotes it, hotels will get many benefits from it for example more responsible behavior will come from the employees. Hotel authorities can focus on employee retention, maternity benefits, and flexible work hour for conducting this pillar. 
1. Economic viability
In every business economic pillar of sustainability ensure former ground. To be economically sustainable, hotels must be profitable financially, previous two pillars cannot decide it (Cozzio, 2019). Here these profits are related to compliance, governance, risk management and so on. North American hotels do not follow the global standard in this.
Hotels' BOD (Board of Directors) and management must be aligned with the interest of the company, local people, and customers. They must use transparent methods to show their perfection in front of investors. 
Every type of hotel organisation needs to follow these criteria to impress investors.
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Governments around the world, where tourism and hospitality is a major business, are concerned about this sector because it brings success. Developed countries' government has already taken many initiatives for it and as most of their citizens are highly educated so it become easy for them to implement. 
Recently European Union has banned the single use of plastic (Straws, cutlery, stirrers and so on) to reduce waste to save marine areas as it takes a long time to dispose of the soil (Herberz et al., 2020). It is significantly impacted the hospitality industry, many hotels have started to recycle things and eliminate the use of plastic in many activities. Similarly, the USA is also planning to ban the use of plastic and use reusable paper instead of those. Some hotels have already taken initiatives for it. 
Because of the Russia- Ukraine war, Europe is facing a problem with the energy crisis (Goldthau, and Tagliapietra, 2022). In this situation, the government has strictly imposed rules not to waste energy specially, the German government has imposed fines and punishment for it. The EU's Energy Performance of Buildings Directive declares that all new buildings need to be zero-energy by the end of 2020 and existing buildings will be by 2050 (Economidou et al., 2020).
As this industry is very profitable so it has attracted many entrepreneurs, so make competition is increasing. To sustain in this competition hotels must make strategies to sustain over the competitors. When a hotel follows the environmental sustainability pillar carefully, their wastage will reduce, which will save financial resources. Now citizens around the world are also demanding sustainable tourism for a better experience and environmental safety. It enhances the positive image and brand value over rivals. 
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This economic model aims to establish a sustainable and regenerative system by reducing all the wastages produced by organisations (Geissdoerfer et al., 2017). It emphasises the maximisation of resource utilization so that a hotel can gain efficiency in operations and services. It keeps the resource for use as much as possible via recycling, reuse and repair. It does not support economic growth from resource reduction and environmental degradation. It has a strong connection with the hotel industry’s sustainability. Such as-
Waste reduction: In the circular economy, waste minimization is an important part. By developing a design system (Remanufacture, reuse, repair, recycle) of products hotels could provide a reliable service to its guests (Sariatli, 2017). It will reduce the need for new raw materials and save money.
Energy saving: Refurbishment, remanufacturing and recycling strategies can be an asset in energy saving (Velenturf and Purnell, 2021). For example, if a hotel uses solar panels for energy production, they can recycle panels after deadlock conditions. The lifetime of most of the panels is 25 years, so after 25 years, recycled products will reduce cost and energy. The circular economy also provides some strategies that can reduce carbon emissions during electricity production and mitigate global warming. 
Economic advantage: This model makes many economic opportunities by creating many related industries or companies. For example, recycling and remanufacturing offer lots of job opportunities. 
Resource Maintenance: It keeps the resource in a circulation mode and minimizes extraction, balances the ecosystem, and reduces the negative impact on the environment (Sariatli, 2017). 
Above all, the circular economic model provides a system to reach sustainable goals through resource effectiveness, waste reduction and economic feasibility for a long time.
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Now businesses around the world are playing a role beyond their responsibilities for social development which is widely known as corporate social responsibility (CSR) (Achmad and Yulianah, 2022). As the hospitality industry has a vital impact on both employment and natural resource consumption (Food, water, energy), it has the responsibility to reduce the negative impact on its business environment. 
Hotel Premier Inn, the largest hotel chain in the UK, has focused on the environmental Sustainability pillar and taken initiatives to reduce food and water waste in all of its operational areas. 
In 2007, Marriott’s hotel set a long-term plan of reducing energy and water consumption. After that, it used three indicators: energy intensity, water intensity, and GHG emission intensity to measure the progress (Sakshi et al., 2020). It has developed some technologies like chiller diagnostic tools to save electricity. In 2015 energy, water and GHG emission decreased by 9.4%, 9% and 10% (Ge, 2020). Now they have targeted to reduce it by 20%. 
To achieve this success Marriott International has trained and motivated their employees and guests to conserve and preserve natural resources. It has empowered and helped them to ensure a green hotel. For conducting social responsibility Marriott International has focused on women's empowerment and supporting diverse groups to contribute to their hotel (Ertuna et al., 2022). 
For green practices, the Crowne Plaza Hotel, in Denmark, encouraged its customers by proving free meal vouchers to produce electricity on exercise bikes (Holm et al., 2017). Here 15 minutes of cycling generate 10 watt-hours of electricity. 
Now almost every hotel is focusing on environmental sustainability to ensure a healthier life and get a positive image in society.
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Tourism is now one of the most highly profitable businesses around the world because of huge demand. Now countries are promoting their tourism sector to increase its value and revenue. Hotels are an essential part of the tourism industry, which provides staying and relaxing opportunities to tourists. This hotel industry is negatively impacting the environment via energy consumption, chemical use, water usage, waste generation, gas emission from transportation, deforestation for habitat and so on. The local community of the tourist places also get many challenges, as well as many heritage places, lost their beauty because of the careless behavior of tourists. Now both government and hotel owners are focusing on the sustainable hotel system to enhance the guest experience, save the environment, gain a positive social image and so on. Sustainability will help to utilize the available resource properly and reduce the amount of waste. It will improve the social and economic condition of a community. The circular economy is related to it and assets the hotel industry to maximising resource utilisation by reducing wastage. Now many Hotels are being sustainable by performing CSR activities. For example- Premier Inn, Hilton, Marriott and so on. It helps to reduce costs as well as increase social image.
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