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In interpersonal communication and international business, communication is the basic way of relationship building, especially in the continuous development of economic globalization, but different languages, cultural and ideological factors are a challenge to cross-cultural and international communication (Sorrells and Sekimoto,2016),  Alleyne (2016) believes that cross-cultural communication are also affected by various factors in political, economic and trade and other aspects, which is especially obvious in the international business field, because business communication is the basis of building customer relations and developing business, eliminating communication barriers is an important strategy in the development process of transnational trade.
Therefore many scholars and experts have been constantly exploring and conducting research. In years of research and exploration, many scholars have made great achievements, such as high and low context theory, cultural dimension theory, communication barriers theory and other academic achievements are used in a practical business environment (Littlejohn and Foss, 2009). 

In the modern development, Britain is undoubtedly a pioneer of business development, with a good business foundation and international reputation, which has laid a good foundation for British development in the era of economic globalization (Wilson,1995), while establishing a good partnership is the basis of transnational trade. In the context of this era of global trade, this essay will take the business cooperation between Britain and Finland as a research background to discuss the possible communication challenges in the business cooperation between the two countries, while providing some viable strategies and suggestions on these potential challenges to promote the success rate of business communication between the two countries.

The essence of international business is economic communication activities between international countries, and the purpose of economic exchanges is the exchange of goods and services, but trading is realized through interpersonal communication, so the core of international business is cross-cultural business communication(Shenkar, Luo and Chi, 2014). Intercultural communication includes two concepts of communication and culture, which can be explained as that culture will gradually form in the process of communication (Samovar et.al, 2014). Culture is the sum of people's thoughts, language, behavior and feelings. Cross-cultural communication is the communication between people of different cultural backgrounds (Patel, Li and Sooknanan, 2011). Different peoples have created their own unique cultures, and are also shaped by their own cultures(Nelson, Treichler and Grossberg,1992). Therefore, in the international business environment, different cultural factors are bound to penetrate into the business activities of different countries. These cultural differences will inevitably affect the business behavior. Especially, most successful multinational companies focus not only on the world economic situation and corporate competitiveness, but also on efficient communication skills (Griffith,2002). Therefore, a successful enterprise should not only have a superb level of economy, technology and management, but also have a deep in-depth understanding of other cultures and different cultures, so these companies can be successful in cross-cultural trade.

The high context cultural and low context cultural was an important concept in international business communication, which first appeared in the Beyond Culture book, written by Edward T. Hall (1976), according to the explanation of Edward T. Hall, the high-context communication means that in the communication process, only a small amount of information is transmitted in easy-to-understand codes, and most information is transmitted in a way that is attached to the physical context or internalized in the individual. The opposite is low-context communication, which means that the meaning of information in the communication process is mainly transmitted through language, and most of the information is transmitted through clear coding, and this information does not need to rely on the context to speculate. 

According to the further interpretation of Bai (2016), high context culture is formed by people in a long-term fixed communication environment, so they have the same way of understanding of the living environment, while the formation of low context culture is relatively isolated, so the communication environment and communication parties lack the same understanding and understanding. This means that in the high context of communication environment does not need to put communication information completely expressed in words, sometimes people can use action, eyes, and even silent form to convey information, the two sides can get a lot of information through the communication environment, and in the low context communication environment must be through clear language information coding to make communication smoothly, so the main way of low cultural context communication is language.

Table 1. Finnish values/communication dilemma (Lewis,2005).
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Source from: Lewis, R. D. (2005). Finland, cultural lone wolf. p68

According to earlier studies of Hall and Hall (1990), they did not explicitly identify the Finnish linguistic environment, but noted that the UK was biased towards low-context countries. Subsequent research by Lewis (2005) indicated that Finns are consistent with Western values, but communicate closer to high contextual communication in most Eastern countries, so the UK and Finland are different, and such differences may theoretically have some potential communication barriers and challenges. Wang (2015) believes that the communication differences faced between high and low contexts are mainly attributed to three aspects: different ways of communication, different customs and different values.

On this basis, it is first necessary to understand the difference in the way of communication is made between Britain and Finland. Lewis (2005) notes that Finns do not directly express their ideas when they communicate daily, and often remain silent, and this silent behavior will highlight the lack of enthusiasm of Finns to communicate. But this silent act proves that Finland is a good listening nation, because Finns attach great importance to others, the behavior includes the meaning of praise and respect for others (ThisisFINLAND, 2021). While the British will be more active in communication. At the same time, the British will indirectly and directly express their ideas in the one way, to avoid offending others, on the other hand, to maintain the information accuracy of the communication, in addition the British like to maintain a humorous attitude (Cultural Atlas, 2021). This difference in communication may make it impossible for the British to be clear about the thoughts and attitudes of the Finns in the communication, and the silent behavior of the Finns may also be misunderstood by the British as a lack of interest or other negative emotions. In addition, the enthusiasm and active communication of British people may fall into an awkward situation, because they may not receive responses from other side. In terms of customs, Finland does not have too many taboos. At the same time, Finns are also more tolerant. They understand and forgive others when they face misunderstandings or disrespectful behaviors, and equality, honesty, trust, and modesty are the common values of the Finns (ThisisFINLAND, 2021), Lewis (2005) also pointed out that the British and Finns have a higher degree of similarity in customs and values, which makes the two have a higher degree of tacit understanding. This tacit understanding will reduce the risk of offending each other, especially in formal. In business communication, business communication is a formal form of communication that attempts to reach a consensus with each other. This feature makes the communicator pay more attention to the appropriate form of communication and the accuracy of information (Carté and Fox,2008). 

Cultural differences in cross-cultural communication are an important challenge, the Dutch psychologist Geert Hofstede (2003) provides a good cultural comparison model to identify the cultural characteristics and differences of different countries. This model divides cultural characteristics into Power distance index, Individualism vs. collectivism , Uncertainty avoidance, Masculinity vs. femininity, Long-term orientation vs. short-term orientation and Indulgence vs. Restraint.

Table 2：Hofstede insights (2021) compares the cultural differences between the UK and Finland
[image: 新对比图]

According to the comparative data in table 2, it can be understood that the scores of the Finnish and British cultural dimensions in this model tend to be similar. The main differences are reflected in the two cultural dimensions of Masculinity vs. femininity and uncertainty avoidance.  With the support of this data, the potential business communication challenges and sensitivities between the UK and Finland will be analyzed from these two cultural dimensions.

According to the explanation of Hofstede (2009), masculinity and femininity refer to whether society tends to be masculine or feminine. Masculinity features include aggressiveness, competitiveness, self-confidence, and materiality, and femininity features include modesty, gentleness and pay attention to quality of life characteristics. In this model, a high score means that social culture is more masculine, and a low score means that social culture is more feminine.

In Table 3, Finland was rated as a feminine society with 26 points, while the UK was rated as a masculine society with 66 points. Under this difference, Finns pay more attention to the quality of life, while the British want to achieve higher achievements, so Finns work for life, and British live for work (Hofstede insights, 2021). Echabe (2010) believes that for a feminine society that is modest and pays attention to equality, a masculine society with stronger competitiveness and a higher degree of self-confidence will appear stronger, which is an invisible unequal relationship. Therefore, for Finland, which tends to be feminine, the competitiveness and self-confidence displayed by the UK in business will become a kind of pressure. At the same time, it may also cause the feelings and ideas of the Finnish side to be unintentionally offended and ignored. Potential risks may affect the relationship between the two and the good impression of each other. This is a potential challenging factor in transnational business trade, such as in the management of transnational business, such communication differences can cause contradictions and dissatisfaction among internal employees, which will affect the teamwork ability of an organization.

Uncertainty avoidance refers to the society’s tolerance for uncertain factors. For a society with a low tolerance for uncertainty avoidance, they will feel higher anxiety and threats. In this culture will highlight that people have a more passionate pursuit and trust in truth. For societies with a higher tolerance for uncertainty avoidance, they are accustomed to tolerating opinions that differ from them and try to make fewer rules to restrain themselves (Hofstede,2011).
In Table3, the UK scored 35 in the dimension of Uncertainty avoidance, implying greater tolerance in British society for unknown information, while Finland is 59 points, which means that Finnish society showed a lower tolerance for the presence of unknown information. Hill.at al (2000) pointed out that the performance of the uncertainty avoidance index may be an evidence that Finns lack personal confidence. Compared with Finns, British respondents believe that they have a higher degree of self-confidence. At the same time, they also pointed out that Finns have a strong need for information and longer decision-making time when making decisions, because Finns need comprehensive information, experience and expertise to counter the concerns and potential risks caused by uncertainties. But for the British, they only care about a clear development direction and core views, and the relevant details and uncertain factors are confident that they will be adjusted and resolved in the future.  This difference in consciousness may result in potential conflicts and disputes between the two in business communication. Finns will remain highly skeptical of opinions and suggestions that are not supported by specific plans and data. This may make it difficult for the views of the British to be recognized by the Finns. This cultural difference can be a potential challenge in business cooperation, where there are often formal and important meetings and major events, and to achieve consensus, the high dependence of Finns on information affects productivity and cooperation outcomes between the two.

Cross-cultural business communication are bound to face the influence of language, cultural and religious factors. In order to improve the success rate of cross-cultural exchanges, some appropriate strategies and skills are needed (Okoro,2012), Fujishin (2016) also believes that the differences in cross-cultural communication will hinder the development of individuals or enterprises. Britain and Finland do have some potential challenges in business communication after the analysis of high and low context theory and cultural dimensions theory, this essay will provide some suitable strategies to address these possible challenges.

In the analysis of high and low contexts, Finns may exhibit long-term silence and less responsive behavior in their communication methods, which may cause some misunderstandings for the British. In the face of such uncertain factors, Swope (1972) believes that questioning is a communication strategy to resolve embarrassment and reduce doubts. At the same time, some nonverbal communication strategies can be adopted, such as body language and facial expressions, which is an effective way of communicating attitudes and expecting a response from the other party (Fast, 1970), Therefore, when the negotiator on the British side is faced with such a situation, he can use inquiry and non-verbal communication to resolve embarrassment and dispel doubts. In the analysis of the cultural dimension theory, the masculinity of the British negotiators may exert pressure on the Finnish negotiators. Facing with this situation, British negotiators should control the rhythm of communication. A proper communication rhythm is a way to improve communication efficiency and reduce mutual pressure (Kotz, Ravignani and Fitch, 2018). For example, adding rest time in the meeting process to give both parties more time to think.  In addition, verbal and nonverbal means to convey a friendly and respectful attitude is a way to gain understanding and respect from the other party (Fast, 1970), such as complimenting each other appropriately and keeping a smile.  Faced with the high dependence of Finns on information, The negotiators in the UK should prepare sufficient data and information in advance to support their views. This will not only gain the support of the other party, but also show a rigorous attitude and professionalism in business cooperation, and professional and detailed data is an effective way to eliminate doubts (Gallois and Volčič, 2015), this is beneficial to improving the success rate of communication.

In recent years, transnational business cooperation has been an increasingly important development trend, and international business communication is an important foundation for cooperation, while the success and failure of cross-cultural management and cooperation depend largely on the communication ability of the communicator. In this context, Britain and Finland have their own culture and history, in the face of this remarkable difference,this essay analyzes some of the differences through high and low context theory and the theory of cultural dimension. For Britain, Finland is a good business partner, and their values and customs tend to be similar, which reduces part of the pressure for the communication, but it is inevitable that Finland belongs to a high context country and Britain is a low context country. While the differences in cultural dimensions indicate that the two do have different needs and ideas in the actual communication. In the face of these differences, only appropriate communication strategies can help the two develop a good business relationship.

In the context of a business cooperation between the UK and Finland, the business communication challenges to be faced between the two must be considered, some recommendations will be provided below. Firstly, to ensure that the parties can have a complete communication process, making an appointment is an important way to determine the time, place, people and content, which facilitates more preparation time for both. Secondly, language and context differ in Finland and England, in addition to some necessary communication strategies, both parties can also hire and select additional people familiar with each other's culture and language to reduce communication barriers and improve communication efficiency. Finally, in the face of the views and opinions put forward by the two sides in the communication, they should be preserved by way of recording, which can not only show the content of the communication, but also find the information errors caused by the differences in the communication methods in the communication.
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