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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The homepage is a modern, image led site that loads promptly and exposes the primary action (“Book now”) immediately. Content is organised into clear panels (Locations, Offers, Parties), reducing clicks to key tasks. Accessibility guidance from the Group indicates pages are designed for a wide range of screens and to be navigable even with styles off, supporting robust performance. [hollywoodbowl.co.uk], [hollywoodb...lgroup.com]



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes. There are centre pages (e.g., Birmingham Broadway Plaza, Resorts World, Rubery), offers, food & drink, FAQs, contact, and more. Users navigate via a persistent top navigation (“Locations,” “Offers,” “Parties,” “Food & Drink,” “Contact”) and centre finders; footers link to policies and careers.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes. Booking is integrated across the site and handled on a dedicated booking web app (book.hollywoodbowl.co.uk). Centre pages surface prices and a “Book now” flow that passes users to the booking engine



	Question 1d - What improvements could be made to the usability of the website?


	Answer: A visible, real‑time support option (e.g., live chat) during booking would reduce friction; currently, support is via callback/phone/email. Centre pages sometimes state “updating opening hours,” pushing users to call showing live hours would help. A global breadcrumb/sitemap for deep pages could aid orientation. [hollywoodbowl.co.uk], [hollywoodbowl.co.uk]



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: It’s visually appealing: bold photography, clear cards, and strong CTAs. The layout is responsive with mobile‑friendly menus and scalable text—backed by Group accessibility guidance on varying text size and readability across devices. Mobile compresses navigation into a hamburger menu and stacks content vertically for easy scrolling.  



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Large lifestyle images of lanes, food and arcades convey energy and family fun. Bright accent colours highlight offers and calls‑to‑action (“Book now”, “Top Offers”), while centre pages include venue photography and iconography (VIP lanes, arcade, diner). Overall, imagery and colour support quick scanning and a fun brand feel.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No live web chat is apparent. Instead, there’s a request a free callback, customer service phone lines, and email. These options are clear but asynchronous; a live chat or chatbot could speed responses for booking queries or allergen/menu questions



	Question 2d – How effective are the social media links on the website?


	Answer: The homepage promotes @HollywoodBowlUK on Instagram and encourages sign‑ups for offers. They also centralise social presence via Linktree (Instagram, Facebook, TikTok), making discovery simple. Embedding live social feeds or UGC on centre pages could further boost engagement.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are explained through centre pages and global nav: bowling lanes (including VIP), arcades, food & drink, parties, groups, and corporate events. Each centre page lists facilities and practical details (directions, parking, opening hours, prices), helping customers understand the full offer quickly.  



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: While the site emphasises offers and centre info, broad external reviews are readily available on Trustpilot and show frequent 2026 entries, indicating recency. Incorporating centre‑specific review snippets onsite could enhance trust further



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Quality cues include VIP lanes, modern centres, clear menus, and family‑friendly facilities highlighted on centre pages. Consistent, recent third‑party reviews praise staff and cleanliness, reinforcing reliability. I’d recommend for easy online booking, varied packages (family, student), and comprehensive venues with food, drink, and arcades under one roof.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.bowling 

	
	2.birmingham

	
	3. deals

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Hollywood Bowl maintains dedicated Birmingham pages (Broadway Plaza, Resorts World, Rubery) that are well‑optimised with location terms and prices. These pages are indexed and designed to rank for local bowling queries, helping them appear prominently for Birmingham searches.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes. Even with social media and apps, a brand‑owned website remains the authoritative hub for discovery, pricing, booking, and policy information. Hollywood Bowl’s site exemplifies this with centre finders, transparent “from” prices, integrated booking, menus, offers, and FAQs—functions that social posts alone can’t reliably deliver. The site also supports accessibility commitments and trust signals, and it anchors SEO so customers find local centres directly. In short, owned websites provide control, compliance, and conversion paths that complement (not replace) social and third‑party platforms



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Add live chat (or smart chatbot) to the booking journey, visible on centre and checkout pages. Current contact routes are callback, phone or email, which can introduce delay or friction—especially when users have time‑sensitive questions (opening hours on event days, lane availability, allergens). Live chat typically reduces abandonment, captures quick answers, and supports accessibility preferences for non‑voice communication. It would complement the existing booking engine and FAQs, improving task completion and customer confidence at the moment of purchase
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