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Introduction
Germany and Spain are two beautiful countries with lots to offer their visitors. Both are excellent places to live and worth visiting. This report aims to identify the key cultural differences, customs and behaviours between Germany and Spain. These two countries are part of Europe, Germany is part of Germanic Europe, and Spain is part of Latin Europe. Spanish people will be guests of a German hotel. The official language of Germany is German. German people are considered masters of planning; this is a culture for Germany. People like to think and know what they will do at a specific time and date. Clear examples of meeting rules: for Germans, compliments are formal, a firm handshake is a traditional greeting, and titles are significant and denote respect.
The official language of Spain is Spanish or Castilian Spanish. Spanish people are more evening people; they said the evenings are longer and the days start later. People get up later and usually begin work before 9 am. The lunch break is around 2 pm, followed by the siesta. They have dinner after 8 pm. Results as the people from these two countries eat breakfast, lunch and dinner at different times

Main Findings
According to Hofstede Insights, which has analysed the six model dimensions, we get a good summary of German culture compared with world cultures. 
· Power distance -Highly distributed and adopted by a solid middle class, Germany’s power-distant score is 35. The low score in power distance shows that German people try to be equal regardless of their position in society.
· Individualism-Germany is a very individualist country with a score of 67. The families are concentrating on the parent-children rapport instead of aunts and uncles. Loyalty is built on personal preferences for people and a  solid sense of obligation and responsibility. In Germany, the family is considered the fundamental importance. 
· Masculinity-Germany is considered a masculine country with a score of 66. Its culture is relatively harsh and focused on performance. Germans have a winner’s mentality; they don’t like to lose.  Performance is highly appreciated as the school system divides children into various categories of schools at the age of ten. People of Germany “live in to work” and they follow all the rules and steps. Their societal position is regularly shown, especially by what kind of car, watch and technical device they have. Achievement, competition and success are the words to describe Germany been a masculine country.
· Uncertainty avoidance -Germany is in the middle of the uncertainty-avoidant countries, scoring 65. Germans do not break the rules, laws and regulations; for example, when an electronic device is broken, a German will read the entire manual to find out how to solve the problem.
· Long-term orientation, Germans are pragmatic as this dimension scores 83. This means that Germans can adjust promptly to new changes, have a solid propensity to save and invest, and have thriftiness and perseverance in achieving results.
· Indulgence in German culture is restrained, as this dimension indicates a low score of 40. Societies with low scores in this dimension will likely be cynical and pessimistic. 
Exploring the Spanish culture, Hofstede Insights offers a better view of the culture than other world cultures. 
· Power distance-Spain’s score is 57, a higher score than Germany, meaning that Spain has a hierarchical society. This means that people agree to a hierarchical order where everybody has a place and needs no further justification. An example of power distance is Spain’s ownership of a dryer. It is more often than not uncommon for a home in Spain to have a dryer. Those with power can afford a dryer, but those who do not hold much emphasis cannot afford a dryer, and they hang dry their clothes.
· Collectivism-Spain, compared to Germany, is a collectivist country with a score of 51. Teamwork is considered natural; employees be likely to work as a team without needing any motivation from management. One example of their more collectivist culture is their gratitude for long and slow meals and the pleasure of sharing tapas. This shows collectivism because Spanish people use meals to create relationships and enjoy extensive group bonding with others. Traditionally the siesta permitted people to return home from work and enjoy a long lunch with family; this is another characteristic of a collectivist society.
· Masculinity -Compromise is one of the keywords in the country, and  Spain scores 42 on the masculinity dimension. Polarisation is not well considered, and excessive competitiveness is appreciated. Spanish children are educated in search of harmony, refusing to take sides or stand out.
· Uncertainty avoidance- This dimension clearly defines Spain, as reflected in a high score of 86. Spain is considered the second noisiest country in the world. People like to have rules for everything as long as they don’t make life more complex. Spanish people think change can cause stress and are trying to avoid it.
· Long-term orientation -with a score of 48, Spanish people like to live in the present without thinking about the future; they enjoy the moment. Spain is the country that has given the meaning of ‘fiesta’ to the world. In Spain, people look for quick results without delays. Moreover, there is a need for clear structures and well-defined rules prevailing against more pragmatic and relaxed approaches to life, particularly in the long term. Spanish people love to party, and most of the time, the long-term thinking is when the next fiesta will be.
· Indulgence -Spain is not an Indulgent country; the score is 44. Countries with a low score in this dimension tend to be cynic pessimism.
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Conclusion

 In conclusion, these two are not similar at all. Spanish sounds quite soft compared to Germans, who are used to a more complex-sounding language. Spanish people are more generous in giving compliments than Germans, and Germans rarely touch other people; instead, Spanish people will get across the table to shake other friends’ hands.







	Spanish Guest
       DO

	               Spanish Guest
                   DON’T

	>Take the time to engage in some small talk when meeting people.
>Try to speak the same Spanish.
>Spanish guests have late breakfast
	> Only refrain from getting involved in discussions about regionalism.
>Don’t eat dinner before 8 pm
>Don’t say that football is a bad sport.




                           DO and Don’t have a table for Spanish guests.





























Reference :
· [bookmark: _Hlk128910736]Hofstede Insights, Available at:http://www.hofstede-insights.com/country/Spain ,accessed :27 February 2023
· Hofstede Insight, Available at :http://www.hofstede-insights.com/country/Germani ,accessed :27 February 2023
· M.L. Centro Mundolengua, five biggest cultural differences in Spain, Available at: https://centro-mindolengua.com, accessed on 1 March 2023
· Ibanez(24 august 2021)Cultural differences between Germany and Spain.Available at:http://wwwalphatrad.co.uk. Accessed on 28 February 2023
· Phillips (13 July 2016) Spain vs Germany -a cross-cultural comparison, Available at:https://prezi.com,accessed on 26 February 2023
· Bolovar (21 December 2022) 14 Cultural differences between Spain &Germany,Available at https://sensationalspain.com .accesed on 1 March 2023
· Evason (2018) Do’s and don’t’s , Available at http://culturalatlas.sbs.co.au
· Beck (28 January 2019) The 10 Do’s and Don’t’s of what to say in Spain, Available at:http://www.idealista.com,accessed 2 March 2023
· Wandering our Wold (5 January 2023) Germany or Spain :The honest comparison you need ,Available at: Germany Or Spain: The Honest Comparison [2023] You Need! (wanderingourworld.com) ,accessed on 5 March 2023
· 
Germany	Power Distance	Individualism	Masculinity	Uncertainty avoidance	Long-term orientation	Indulgence	35	67	66	65	83	40	Spain	Power Distance	Individualism	Masculinity	Uncertainty avoidance	Long-term orientation	Indulgence	57	51	42	86	48	44	



2

