

Dissertation
LCBB6000

Topic: Investigating the Impact of Social Media on the Baking Industries in the UK: A Case of SMEs

Student name: Georgiana Ilie
Student ID: 2024158
Supervisor: Piyumika Kithulgoda Gamage

[bookmark: _Toc153785490][bookmark: _Toc83058950][bookmark: _Toc83814047][bookmark: _Toc141768938][bookmark: _Toc82285950][bookmark: _Toc80041136]Student’s Declaration 

"I, the undersigned, declare that this dissertation is the result of my own independent.
and original investigation and that all sources are duly acknowledged in the reference.
list. I give permission that it may be photocopied and made available for inter-library loan.’’

Name: Georgiana Ilie
06/12/2023

[bookmark: _Toc83058951][bookmark: _Toc83814048][bookmark: _Toc141768939][bookmark: _Toc153785491]Acknowledgment 
I am very much grateful to my course supervisor for her kind cooperation, guidance.
and suggestions to improve this project.
Moreover, I am thankful to that person whose support and cooperation aided me.
in accomplishing this project.
Thanks again to all of them

[bookmark: _Toc41216660][bookmark: _Toc41397935][bookmark: _Toc44442055][bookmark: _Toc46146896][bookmark: _Toc47956855][bookmark: _Toc79159169][bookmark: _Toc82285951][bookmark: _Toc83058952][bookmark: _Toc83814049][bookmark: _Toc141768940][bookmark: _Toc153785492]Glossary
[image: ]
[image: ]
[image: ]
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Purpose: The purpose of the study is to analyse how social media impacts baking industries in UK SMEs. 
Method: The study developed based on the primary sources where the support of positivism philosophy, as well as the deductive approach, increase the chance of generating the most credible outcomes. The survey strategy was very supportive of collecting necessary data with quantitative method application to produce the findings with the primary data. 
Findings: Social media offers huge advantages to the baking industry for conducting its operations with accuracy for attaining more satisfactory results. It is also very challenging if it is not possible to ensure the proper use with the expert person. The baking industries use social media to make marketing activities faster and more effective for attaining the concerns of the customers. It is also very effective to conduct continuous communication to retain loyal customers. The baking industries can share supportive and updated information with the customers to attain their attention where it is necessary to avoid sharing any vital information that can be helpful for the hackers to produce a trap for harming it. 
Conclusion: By using social media, the baking industry can avoid its limitations and it can be possible to attain more satisfactory outcomes. 
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[bookmark: _Toc153785494]Chapter 1- Introduction 
In this study, the researcher analysed the impact of COVID-19 on the consumer behaviour of the E-commerce business systems. This chapter included the research aim, objective, background, rationale and study structure to produce the findings properly.
[bookmark: _Toc151059403][bookmark: _Toc153785495]1.1 Background 
Social media has great significance for business organisations in contemporary times (McCann and Barlow, 2015). The SMEs can use SM for numerous purposes, and they do not have to face any complications for using them. In the UK the baking industries also use social media for interacting with customers. Different social media platform offers opportunities to get higher customer engagement by sharing valuable information about their products with them to convince them (Van Asperen et al., 2018). Social media also introduces numerous challenges for the baking industries which can be possible to avoid by using the tools with great concern. The researcher decided to conduct this study to show how social media can impact the baking industry in the UK from different aspects.
[bookmark: _Toc153785496]1.2 Problem Statement 
Social media can increase the cost for the baking industry, so it is not possible to attain the expected profit margin. Besides, it is also very complicated for SMEs to include experts who can share information through social media to attract potential customers. It is also very complicated to develop the content by focusing on the attitude of the targeted audiences. To get the acceptance from the targeted audiences it is necessary to modify the process which is very time-consuming, and it is not possible to provide more concern toward the development of the overall performances. 
[bookmark: _Toc151059404][bookmark: _Toc153785497]1.3 Rationale
Social media can be used for the well-being of the baking industries in the UK (Qalati et al., 2021). It also brings numerous complications where the SMEs may face the risk of losing valuable information. But for its numerous advantages, it cannot be possible to avoid in contemporary times. The SMEs can spread their valuable information to a wider range to get huge acceptance (Tajvidi and Karami, 2021). By using social media, it can be possible to get more customer engagement. The study will discuss the major advantages of social media for baking industries as well as the challenges that should be avoided to get more customer engagement.
[bookmark: _Toc151059405][bookmark: _Toc153785498]1.4 Aim 
[bookmark: _Toc151059406]The study aimed to investigate the Impact of social media on the baking industry with a special reference to SMEs in the UK 
[bookmark: _Toc153785499]1.5 Objectives
· [bookmark: _Hlk153785535][bookmark: _Toc151059407]To determine the extent to which SMEs in the baking industry are currently utilising social media platforms for their business activities.  
· To identify the key factors that contribute to the successful utilisation of social media by SMEs in the baking industry.  
· To Identify the key challenges faced by SMEs in the baking industry in leveraging social media for business purposes. 
· To give recommendations to optimise their use of social media in the SMEs in the baking sector 
[bookmark: _Toc153785500]1.6 Questions
The questions of the study are-
1. To what extent the SMEs in the baking industry use SM? 
2. What are the key factors that contribute to the successful utilisation of social media by SMEs in the baking industry? 
3. What are the key challenges faced by SMEs in the baking industry in leveraging social media for business purposes? 
4. What recommendations can be provided for SMEs to optimise their use of SM in the SMEs in the baking sector? 
[bookmark: _Toc153785501]1.7 Structure
	Chapter
	Topic

	2. Literature review 
	Chapter 2 included a critical analysis of different existing journals as well as articles to produce reliable findings.

	3. Methodology 
	Chapter 3 included the methodology selection process of the study. 

	4. Findings and Analysis
	Chapter 4 included the assessment of the collected data and evaluation of them

	5. Conclusion and Recommendation 
	Chapter 5 included the Conclusion along with some recommendations. 




[bookmark: _Toc151059408][bookmark: _Toc153785502]Chapter 2: Literature Review 
[bookmark: _Toc151059409][bookmark: _Toc153785503]2.1 Introduction 
Social media (SM) refers to the platform which helps people interact with each other to share their opinions, ideas and feelings at any time (Bocconcelli et al., 2017). The SMEs also use social media to share valuable information to attain their support and advocacy. The baking industry is a part of SMEs that get numerous advantages from using social media. It can offer product information to people from any place to get their positive perspective (Drummond et al., 2018). Through this process, it can be possible to attain the concern of the people for increasing the number of customers. Using social media has also introduced the chance of losing the valuable information of the organization (Crammond et al., 2018). Sometimes any kind of mistake in a social media post can create misunderstanding between the baking industries and customers. The researcher reviewed some relevant journals, articles and literature- the benefits of social media for the baking industry, the challenges of social media, the process of using social media and so on. It was very supportive in collecting the necessary information for conducting the study with proper structure.
[bookmark: _Toc151059410][bookmark: _Toc153785504]2.2 Evolution of social media  
The evolution of SM expresses the development of technology for communicating and interacting with people around the globe. It evolved from direct e-information exchange to virtual information exchange. In 1997, for the first time, Dan Pelson launched the social networking site. It was very popular during that time and gradually people showed their interest in the platform (Van Asperen et al., 2018). There was a need to conduct research for the development of the platform to ensure safer virtual work for the people. Day by day the platform introduces innovative things to get acceptance from the people. In 2012, the estimated number of social media users was 1.43 billion which will reach 4.7 billion in 2022. Business organizations can use social media for conducting marketing activities faster and effectively way which is also the outcome of the huge evolution of its evaluation. For the baking industry among different social media platforms, Facebook is widely used for its numerous advantages. It also offers the opportunity to attain more users to serve them effectively to convince them to engage and collect the products. According to Crammond et al. (2018), Facebook is easier to operate and attracts SMEs to include it in their regular activities. Van Asperen et al. (2018) stated that Facebook is also a less costly process of marketing which is also a major reason for attracting SMEs to use it for getting more customer engagement. Allied Bakeries uses Facebook to draw the attention of a massive number of customers to influence them. It is getting more sales and revenues for using Facebook with more importance. 
[bookmark: _Toc151059411][bookmark: _Toc153785505]2.3 Positive Impact of social media on SMEs
Increase the awareness: social media can be used to increase the awareness of people toward SMEs which influences them to engage with the industries to get the updated information for deciding on purchasing any product (Qalati et al., 2021). 
Attract more customers: Customers decide to purchase products from SMEs based on their personal needs the social media platforms can convince them to decide to purchase (Odoom et al., 2017). In SMEs, social media helps to get positive comments and shares to convince others to decide on purchasing. 
Effective Communication: Social media offers the opportunity to communicate with diverse people to get huge engagement from customers (Tajvidi and Karami, 2021). Social media helps SMEs strengthen their relationship with the targeted people and share updates to convince them to decide to purchase. 
Increase customer engagement:  Every organization in SMEs places more importance on the social media page and channel. It shows the way to make necessary action plans instantly by analyzing the situation to attain the most customer engagement.
Attain more profitability: social media offers the opportunity to cut down the marketing costs (Schivinski and Dabrowski, 2016). It is very supportive for SMEs to attain the desired portion of profitability by overcoming challenges of the completive markets. 
[bookmark: _Toc151059412][bookmark: _Toc153785506][bookmark: _Hlk148718296]2.4 Negative Impact on Baking Industries in SME’s
Risk with the Information: social media increases the cost of SMEs and there is a huge risk of losing valuable information (Ainin et al., 2015). Cybersecurity threats are the most challenging issues for SMEs, and it can be a trap for collecting the necessary data to impact the industries negatively that also needs to be discussed during the training for enhancing employee knowledge.
Negative reviews: social media can bring unfavorable reviews for SMEs for which people do not show proper response toward the industries and they will try to avoid the services by finding alternative ways or organizations (Jones et al., 2015).
Increase the cost: For maintaining the social media the SMEs need to recruit more employees and need to develop the technology which is a costlier process (Parveen et al., 2015). It is necessary to provide necessary training to the employees to ensure innovative products with diversity and diversification which need to carry extra cost. The SMEs need to manage extra costs for recruiting employees to observe the social media sector which increases its overall cost and is not satisfactory at all.
Diversity of the people: For using social media SMEs need to communicate with people of different backgrounds who may expect different things that cannot possibly ensure different complications for which the people may dissatisfied and avoid its services. 
Privacy issue: By using social media to spread information the baking industries face major difficulty in maintaining their privacy (Engesser et al., 2017).
[bookmark: _Toc151059413][bookmark: _Toc153785507]2.5 Impact of social media on Baking Industries 
According to McCann and Barlow (2015), social media is very supportive of the baking industries for getting more customers to serve them and attain more benefits. Parveen et al. (2015) added that by using social media to share valuable information the baking industry does not need to spend any extra amount and it can be possible to get a massive number of customer engagement for getting their positive response.
Wang et al. (2016) and Dabrowski (2016) stated that SM helps the baking industry to develop relations of trust with the customers and it can be possible to attain an emotional attachment with many people for attaining huge sales as well as huge profit margins. Schivinski and Dabrowski (2016) disagreed and stated that social media cannot be able to convince people for convincing them to purchase baking products as they want to collect the products by analyzing their quality physically. Xu et al. (2017) highlighted that with the development of technology, most people are involved with different social media sites, and they get influenced by the social media posts, reviews and suggestions of their virtual friends.
As per Scotto et al. (2017), social media provides numerous advantages to SMEs which impact positively on it and offer the opportunity to attain a satisfactory portion of profit margin. Bail et al. (2018) supported this and added that it makes the marketing task easier to get the most competitive advantages.
Drummond et al. (2018) agreed and added that different hackers can fall into different traps by collecting different information through different social media and inexperienced employees can fall into traps that will bring numerous challenges that cannot possibly to overcome. Van Asperen et al. (2018) stated that the baking industry connects with people and influences them to collect the most qualified and innovative products. Erlangga (2021) supported this opinion and added that the baking industries can share the positive reviews of their customers on social media platforms which can convince people to decide to purchase. The author also added that social media brings numerous challenges for the baking industry which can be possibly overcome by providing more concern for which it needs to recruit expert employees to obtain huge advantages for this platform.
[bookmark: _Toc151059414][bookmark: _Toc153785508]2.6 Literature Summary 
Social media is getting huge acceptance from people of all ages which is a great blessing for the SMEs. The baking industry in SMEs has numerous advantages and challenges for using social media. As social media platform has easier access hackers always find opportunities for harming SMEs as well as other organizations. For this reason, baking industries face huge challenging situations that cannot possibly to overcome without having proper knowledge. However social media increases the speed of the activities for which the baking industries can avoid the platform. It tries to make the employees more effective and skilled about the social media platform which enables it to overcome the challenges and get the most satisfactory outcomes. Social media is also a less costly process, and it can be possible to attain the concerns of a massive number of people. It can be used as the communicating media and the baking industries can connect with the people at any time to inform them of the updated information to increase their awareness. Marketing is very important for the baking industry which also can perform with the help of social media which will be more effective and bring satisfactory outcomes.  
[bookmark: _Toc153785509]2.7 Conceptual framework
The following conceptual framework was developed after a critical analysis of the literature review and the findings. 
[image: ]
Social media platforms offer eh opportunity to increase customer awareness which is also very supportive of developing strong relationships with customers by attracting more customers. It is also very effective in reducing costs and the baking industries can convince customers to decide to purchase. It is very supportive for effective communication that also increases customer engagement. For using social media SMEs face risks with the Information and there is a huge possibility of getting negative reviews. For using social media, SMEs need to carry Increasing costs where managing the diversity of the people is very challenging. The privacy issue also arose here. 

 
[bookmark: _Toc153785510]Chapter 3: Research Method & Methodologies 
[bookmark: _Toc153785511]3.1 Introduction 
The research method refers to the process of collecting the data and analyzing them before deciding to include them in the study. Methodology refers to the tools or processes used in the study to conclude a study within a fixed time. Research method and methodology are very important to conduct the study appropriately and generate the best outcomes (Saunders et al., 2015). The research Onion model of Saunders used in the study to ensure the perfection of the methodology to produce the most credible outcome. 
[image: PDF] Towards an Explicit Research Methodology : Adapting Research Onion  Model for Futures Studies | Semantic Scholar]
[bookmark: _Toc141768977]Figure 1: Research Onion Model
Source – (Saunders et al., 2015)
The combination of positivism philosophy and realism paradigm makes the study relevant and reliable. It increased the effectiveness of the researcher in collecting the primary data with a deductive approach and in the quantitative method. The researcher used an online survey strategy to collect the necessary data to produce the best solution. The sample size of the study was 50 which was very supportive of increasing the trustworthiness of the study outcomes. The findings of this study were analyzed with the quantitative analysis technique to avoid any complications within the study. 
[bookmark: _Toc153785512]3.2 Philosophy 
[bookmark: _Hlk147993276][bookmark: _Hlk147993264]Here, positivism philosophy was one of the major reasons for conducting the study in the most structured way by including scientific data. Here the researcher needed to include sufficient data to show how social can impact the baking industry (Bryman and Cramer, 2012). It was very complicated to collect huge data to produce the best solution. However, it was possible to overcome every complication in collecting data in a systematic approach by following the positivist philosophy. It was also a less costly process which enabled the researcher to conclude the study with the lowest budget. The researcher was able to follow the timeframe for concluding the study within a fixed time (Bordens and Abbott, 2015). The interpretivism philosophy was not supportive of the study as the researcher intended to conduct the study with quantitative data. For adopting the positivist philosophy, the researcher was able to include the data by analyzing it critically to conclude it properly.
[bookmark: _Toc153785513]3.3 Paradigm 
[bookmark: _Hlk147993237]Here, the researcher adopted the realism paradigm to help the researcher collect the necessary data by focusing on the objectives (Black, 2012). It was a flexible process that allowed the researcher to collect the data with authenticity and accuracy by introducing innovation. The researcher was able to interact with the participants to collect the data in the appropriate way to produce the best solution. The baking industry in the UK faced a lot of benefits along with some difficulties that were possible to collect effectively for generating the best solution. The realism philosophy influenced the researcher to collect primary data by focusing on the study ethics to avoid any further complications. It was also very supportive to conclude the study within a fixed time by attaining every objective.
[bookmark: _Toc153785514]3.4 Approach 
[bookmark: _Hlk147993225]In the study, the researcher followed the deductive approach for producing authentic and relevant outcomes. The deductive approach allowed the researcher to develop the interconnection between the concepts and variables to include the data in the most structured way. Social media impacted the baking industry in different ways which was possible to analyze critically by adopting the deductive approach (Bodden, 2013). The researcher needed to include data with higher trustworthiness and uniqueness which was possible fin the study. It increased the speed of the study along with the accurate and relevant data for which the researcher was able to generate the most credible outcomes within a fixed time.
[bookmark: _Toc153785515]3.5 Method 
[bookmark: _Hlk147993212]The research was developed with quantitative data to make it more attractive and effective with reliable outcomes. The quantitative data allowed the researcher to collect mass data for every research issue to generate the most satisfactory solution. The researcher was able to conduct a critical analysis here to get the most acceptance of the outcomes. The quantitative data was very supportive for collecting from the participants at the earliest time to generate the most credible outcomes (Bell Bryman and Harley, 2019). Social media was a very popular platform which impacted the baking industry it was possible to make it more understandable by developing the study with numeric data. The qualitative data was more descriptive and was not supportive in here for getting the acceptance and satisfaction of the readers. However, the quantitative method allowed the researcher to generate the most credible outcomes to show the effectiveness of social media in supporting the baking industries in the UK.
[bookmark: _Toc153785516]3.6 Strategy 
[bookmark: _Hlk147993199]The researcher collected the data in a survey strategy for collecting the data in the proper structure. It was very effective to collect specific data in the appropriate way for generating the most credible outcomes (Byrne, 2011). The researcher developed a questionnaire by focusing on the research objectives to collect sufficient data to include in the study. The researcher developed the questionnaire by including the relevant questions so that it was possible to describe how social media impacts on the baking industries in the UK. The researcher collected the data from 50 person who was the owner of different baking industries to increase the chance of getting accurate data for solving the research issues properly.
[bookmark: _Toc153785517]3.7 Sample and Population 
[bookmark: _Hlk147993154]the study developed with the convenience sampling technique for producing a large sample based on the findings. It was very effective in producing a large sample for solving every research issue. The researcher fixed 50 Baking owners by asking them some relevant questions with the survey technique (Sekaran and Bougie, 2016). So, the sample size for the study was 5o which was sufficient to collect enough data to generate the most credible outcomes. For producing a large sample, it was possible to find authentic data to include in the study and generate well-structured outcomes for getting the most acceptance. the participants were well experienced in the impact of different social media tolls on the baking industries, and it was possible to get accurate data for concluding the study within the fixed time.
[bookmark: _Toc153785518]3.8 Data Collection and Analysis Technique 
[bookmark: _Hlk147993128][bookmark: _Hlk147993101]The researcher collected the necessary data from the primary source to generate the most credible and relevant outcomes. Primary data was the raw source of data which helped the researcher to collect the most updated and unique data for producing more attractive and reliable outcomes (Awang, 2012). Social media's impact on the baking industry was a very important thing for the time when the researcher needed to collect the data from eh raw sources so that it could be possible to make it better understandable. The researcher was able to avoid time wasting by developing the questions with accuracy and relevancy which helped to conclude the study within the fixed time. The researcher intended to collect the data in the quantitative method and developed the questionnaire accurately so that it would be possible to reply with the numeric data. The findings in the study were analysed with the quantitative analysis technique to avoid uncompleted and irrelevant data (Alversia, 2011). It reduced the complication of the study, and the researcher was able to conduct the study in the proper structure for concluding it. It was also cost cost-efficient process that helped the researcher complete the study with eh lowest cost.
[bookmark: _Toc153785519]3.9 Ethical Consideration 
The researcher decided to collect the necessary data from the primary source where it was needed to ensure the confidentiality of the participants as well as their provided data. The researcher ensures the autonomy of the participants in getting their proper concerns toward the survey. They were informed that the initiates were taken to keep the data and their personal information secured so that they do not face any complications. The collected data was stored in a strong passcode-protected computer of the researcher which was destroyed after the completion of the study. 
[bookmark: _Toc153785520]3.10 Summary 
The researcher developed the study with the primary data where the positivism philosophy and deductive approach were very supportive. By adopting the realism paradigm, it was possible to make the study more authentic and accurate. The researcher followed the survey strategy for collecting the data in the quantitative method to make the outcomes effective and accurate.


[bookmark: _Toc153785521]Chapter 4: Data Analysis and Discussion 
[bookmark: _Toc153785522]4.1 Introduction 
The researcher collected the data from the primary source with survey questions. The quantitative method was very supportive for collecting the necessary data about the impact of social media on the baking industry. The researcher asked different relevant questions to the participants to collect the data based on the survey questionnaire.
4.2 [bookmark: _Toc153785523]Analysis and Discussion 
Social media impact positive as well as some negative issues need to be considered to attain the desired outcomes. The researcher has collected the data from the participants based on the positive and negative impact of social media and its impact on the SMEs that are discussed in the following. 
[bookmark: _Toc153785524]4.2.1 Analysis 
The researcher developed the survey question with more importance to get a positive perception from the participants. The number of populations in the study was 50 which was enough for collecting the data from diverse perspectives to generate the most credible outcomes. The findings based on the questionnaire are discussed in the following.
Question 1: Your gender?
[image: ]
In the very beginning question, the researcher inquired to know about the gender of the participants. The researcher found there was 56% female and 44% male. The inclusion of more females was very satisfactory for this study for collecting different kinds of data to generate the most credible outcomes.
Question 2: What is your age Group:

[image: ]
In this question, the participants were asked about their age group and the researcher found most of them were between 31 to 44 years old. In the second position, the participants were in the age group of 18 to 30 years old. There were 22% of participants with the age more than 41 years old. Only 4% of the participants were less than 18 years old. As most of the participants were between 31 to 40 years old it increased the chance of getting the data with accuracy and relevancy.
[bookmark: _Hlk149168386]Question 3: Do you think the baking industries use social media with a specific page or channel to increase awareness for attaining profitability?
[image: ]
In the third question, the participants were asked what they think about the baking industry toward the social media platform for increasing awareness and attaining profitability. In reply, 64% of participants replied positively which means the baking industry uses social media for conducting its operations. Besides, there was 26% of participants who replied negatively and 10% of participants were not sure about the matter. As the greatest number of participants replied positively the researcher included it without taking any time.
[bookmark: _Hlk149168411]Question 4: Do you think social media can help the baking industries to increase customer engagement?
[image: ]
In the 4th question, the researcher added the question to inquire the participants about their opinion about social media and its advantages for getting more customer engagement. In reply, most of the participants replied positively and it was more than half of the total number of participants. There was 64% of participants replied positively. In the second position, the researcher found 20% replied no whereas 16% of participants replied they were not sure about it. As most of the participants replied positively the researcher included the positive answer for ensuring the trustworthiness of the outcomes.
[bookmark: _Hlk149168427]Question 5: Social media helps the baking industry to increase the trust of the customer. What do you think?
[image: ]
In the sixth question, the researcher wanted to know the effectiveness of social media in increasing customer awareness and asked the participants about their perception of the matter. The researcher found most of the participants agreed with the statement and the portion was 36%. There were 34% of participants who were strongly agreed. The researcher also found 6% were neutral, 14% of the participants disagreed and 10% of the participants strongly disagreed. The researcher used positive data based on the huge response of the participants in this segment.  
[bookmark: _Hlk149168458]Question 6: Do you think social media introduces numerous challenges and can increase the cost for the baking industry?
[image: ]
In the sixth question, the researcher wanted to know if the participants thought social media introduced numerous challenges and could be responsible for increasing the cost for the baking industry. The researcher found a massive number of participants replied yes and it was 72%. There was only 18% of participants did not agree with the positive reply and 10% of participants were not provided with any data. The researcher found the major portion of the positive reply which was sufficient to include in the study without analyzing critically.
[bookmark: _Hlk149168512]Question 7: Social media offers the most effective marketing process to the baking industries for attracting a massive number of people with diversity that can be very complicated as well as it can increase the chance of attaining positive outcomes. What do you think?
[image: ]
In the seventh question, the researcher stated that social media of the most effective marketing strategy and wanted to know the perception of the participants. The researcher found most of the participants agreed with the statement whereas in the second portion, the participants strongly agreed. The percentage was respectively agreed and strongly agreed 36% and 24%. There were 10% of participants who remained neutral, 16% strongly disagreed and 14% disagreed with the statement. The positive response was sufficient for deciding to include it in the study.
[bookmark: _Hlk149168536]Question 8: Do you think social media offers the most ROI to the Baking industries in the UK?

[image: ]
In the eighth question, the researcher asked the participants if they thought social media offers the most ROI to the Baking industries in the UK. In reply, 78% were positive whereas only 18% replied negatively and 4% of total participants were not sure about the questions. The researcher found most of the participants provided positive responses which it was needed to include without thinking more.
[bookmark: _Hlk149168555]Question 9: Social media reduces the marketing cost of the baking industries in the UK. What do you think?
[image: ]
In the ninth question, the researcher asked the participants to respond based on their perceptions that social media reduces the marketing cost of the baking industry. The researcher found that 36% of the participants agreed whereas 34% agreed strongly. The researcher found 6% were neutral 14% of the participants disagreed strongly and 10% disagreed. The greatest number of participants provided positive perceptions for which the researcher included the positive answers in the study.
[bookmark: _Hlk149168571]Question 10: What do you think about the overall outcomes of the baking industries for using social media?
[image: ]
In the tenth question, the researcher wanted to know the overall outcomes of social media for the baking industry. Most of the participants replied it was highly satisfactory and the proportion of the participants was 48%. The researcher found that 22% replied it was satisfactory, 6% remained neutral, 14% replied it was not good and 10% replied it was not effective. The researcher found most of the participants replied positively for which this answer was included in the study.
1.2.2 [bookmark: _Toc153785525]Discussion 
Objective 1: Determining the extent to which SMEs in the baking industry currently utilize social media platforms for their business.
The first objective of the study has been accomplished by the study. The researcher has found that social media offers numerous opportunities to the baking industry. It is possible as the baking industry as well as the SMEs utilize social media widely and more importantly.  It gets more importance to the SMEs for reaching the customer at the earliest time and the customs can attain the trusted and updated information from the social media page of the organizations. Social media also helps the baking industries of the UK to reduce marketing costs to increase its profitability. From different published sources it was also found the relevant information has been discussed for comparison and contrast. Parveen et al. (2015) stated that social media use widely in SMEs helps to provide accurate information to people so that they can decide by analyzing the information. Schivinski and Dabrowski (2016) stated that social media is very effective for the baking industry to increase customer engagement. Scotto et al. (2017) supported this opinion and added social media is very effective for developing relationships with people for increasing customer loyalty.
Objective 2: To identify the key factors that contribute to the successful utilization of social media by SMEs in the baking industry.  
The SMEs need to consider some effective factors for utilizing social media successfully. It should be more careful about sharing the post to avoid the potential risks to produce the most satisfactory outcomes. Social media provides easier access to everyone for which the baking industry should not use any confidential message. So, conducting marketing activities through social media is very challenging which can be possible to overcome by developing a strong relationship of trust. The increasing engagement of the customers through social media also offers the opportunity to overcome the challenges. Wang et al. (2016) stated that social media can bring numerous advantages as well as challenges for the baking industry which it needs to use with great concern by ensuring security terms. Xu et al. (2017) supported this opinion and stated that if the baking industry shares any vital information on social media, it can impact negatively the overall activities of Baking which cannot be possible to avoided. The researcher has compared with secondary sources and found that social media provides numerous advantages, but it needs to be very careful to avoid the relevant challenges. 
Objective 3: To Identify the key challenges faced by SMEs in the baking industry in leveraging social media for business purposes.
The researcher has found some key challenges the SMEs in the baking industry should be aware of to avoid the major challenges. One of the major challenges for social media is the increasing cost of the marketing team of the baking industries to attain competitive benefits from the global market. It is also very challenging to develop the content and there are fewer chances for attaining a satisfactory margin of ROI. Social media can introduce numerous challenges for the baking industry that cannot possibly to overcome easily without having supporting plans. Van Asperen et al. (2018) stated that social media is a very complicated and challenging stage for attaining the expected portion of customer engagement to attain the most competitive advantages. Tajvidi and Karami (2021) added that by using social media the baking industry need to carry extra cost that introduce complication to implement the strategies successfully. 


[bookmark: _Toc153785526]Chapter 5: Conclusion, Limitations & Recommendations 
[bookmark: _Toc153785527]5.1 Conclusion 
The study aimed to investigate the impact of social media on the baking industries in the UK. The researcher used primary sources for collecting the necessary data which helped to produce the best outcomes at the earliest time. Collecting the quantitative data with the survey strategy was very supportive for producing the most credible and satisfactory outcomes. The combination of other methodologies allowed the researcher to conclude the study in a fair process.
The first objective of the study was to evaluate the effectiveness of social media for the baking industries in the UK. It was obtained by the study. The researcher found that social media helped the baking industries from different perspectives to increase their efficiency to attain the most customer engagement. It was possible to attain the most return on the investment by conducting social media marketing. With the inclusion of technology, it was possible to attract customers from any place to attain their trust and increase customer engagement. The baking industry was able to reduce its marketing costs by taking numerous initiatives to increase the satisfaction of the customers to make them loyal.
The second objective was also obtained by the study as the researcher found sufficient data to identify the potential challenges in the baking industries for using social media. The challenges mainly arise if it is not possible to manage with the expertise person. The baking industry cannot avoid the latest technologies to get the most acceptance from customers. However, it could avoid the potential challenges by ensuring more concern toward it. Social media can be responsible for introducing numerous complications, but it can be possible to overcome by using it with more concern. Social media offers unlimited opportunities with limited challenges which is considered an opportunity, and the baking industry needs to use the platform in a systematic approach for generating the most satisfactory outcomes. The baking industry is concerned with every industry for which it can be possible to produce plans effectively for avoiding the potential challenges in social media.
The third objective of the study was to investigate the impact of social media on the baking industries obtained by the study. Social media is the blessing of the technology that helps Baking industries rapidly. Any Baking organization can attain the most competitive advantages by using social media in the most effective way to develop relationships with the massive number of customers of any region. It can show the updated information to the customers of any place so that they can make the decision properly. Social media can be used as communication media for offering the best services to the customers to make them satisfied and motivated for getting them positive and supportive for implementing the strategies successfully to maximizing the profit margin. The Baking industry can understand the satisfaction margin of the customers to bring the necessary changes for increasing customer loyalty. Social media also offers the lowest marking process that helps the baking industry reach many customers without facing any restrictions. It is also very supportive of attaining more profit by introducing new strategies for increasing customer satisfaction.
[bookmark: _Toc153785528]5.2 Limitations
The researcher developed the study with the primary data where the secondary data could be more effective and suitable to generate the most credible outcomes. It might allow the researcher to collect more data to make the study more attractive and reliable. The researcher could collect the data from the secondary sources in the mixed method which might increase the acceptance of the study outcomes. The researcher might be able to avoid many ethical issues that might help to provide more concern for collecting the data and analyzing them to avoid any irrelevant and unstructured data. The researcher might collect the data by using an online survey strategy to avoid data limitations for obtaining the most credible outcomes.
[bookmark: _Toc153785529]5.3 Recommendations 
The fourth objective of the study was to provide some effective scopes for using social media in the baking industry. The researcher found some stages to develop for avoiding the potential risks for the baking industries related to social media marketing. The stages that should be developed are discussed in the following-
· The baking industries should avoid sharing deep information that can help hackers harm the Baking. It needs to share information about its services to convince the customers. It also needs to focus on representing the data so that no one can understand any internal information that can introduce different challenges.
· To avoid the potential challenges the baking industries should offer the responsibilities to the expert employees. By including artificial intelligence, it can be possible to share limited information with customers to avoid any harm in the future time.
· During the time of using social media the baking industry should be careful and it needs to avoid any kind of link or other information. It also needs to increase the security of its social media pages and channels to ensure the confidentiality of the provided information to the customers.
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[bookmark: _Toc40522913][bookmark: _Toc82384867][bookmark: _Toc150682791][bookmark: _Toc153785533]Demographic Profile
1. Your Gender- 
· Male
· Female
2. Years of working in the fast-food industry?
· 0-2 Years
· 3-4 Years
· 5-6 Years
· Above 6 Years
[bookmark: _Toc40522914][bookmark: _Toc82384868][bookmark: _Toc150682792][bookmark: _Toc153785534]Survey Questionnaire
	Strongly Disagree
	Disagree
	Somewhat Disagree
	Neutral
	Somewhat Agree
	Agree
	Strongly Agree

	1
	2
	3
	4
	5
	6
	7

	Codes
	Questions
	1
	2
	3
	4
	5
	6
	7

	Section 1: Utilising Social Media in SMEs   

	US1
	To what extent do the baking industries use social media with a specific page or channel to increase awareness for attaining profitability?
	1
	2
	3
	4
	5
	6
	7

	US2
	To what extent social media can help the baking industries to increase customer engagement?
	1
	2
	3
	4
	5
	6
	7

	US 3
	Social media helps the baking industry to increase the trust of the customer. What do you think?
	1
	2
	3
	4
	5
	6
	7

	US 4
	Do you think social media introduces numerous challenges and can increase the cost for the baking industry?
	1
	2
	3
	4
	5
	6
	7

	Section 2: Impact of Social Media on SMEs    

	IS1
	Social media offers the most effective marketing process to the baking industries for attracting a massive number of people with diversity that can be very complicated as well as it can increase the chance of attaining positive outcomes. What do you think?
	1
	2
	3
	4
	5
	6
	7

	IS 2
	Do you think social media offers the most ROI to the Baking industries in the UK?
	1
	2
	3
	4
	5
	6
	7

	IS 3
	Social media reduces the marketing cost of the baking industry in the UK. What do you think?
	1
	2
	3
	4
	5
	6
	7

	IS 4
	What do you think about the overall outcomes of the baking industries for using social media?
	1
	2
	3
	4
	5
	6
	7
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	Data Protection
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	Electronic transfer of data in any form?
	☒
	☐

	14
	Sharing of data with others at the University outside of the immediate research team?
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	Sharing of data with other organisations?
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	Data archiving?
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	22
	List all who will have access to the data generated by the research activity:
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	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:
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	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  
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	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 
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	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
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	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒





SECTION K: Declaration
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	Georgiana Ilie
	Date:06/12/23
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	2
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	Piyumika Kithulgoda Gamage
	Date:

	3
	Signature:
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	4
	Academic Director/ Assistant Dean:
	
	Date:
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Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
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Quantitative research

In quantitative research, researchers collect data in the form of
numbers. So they measure things or count things. Quantitative
research might ask a question like how many people visit their GP
each year, what proportion of children have had an MMR vaccine,
or whether a new drug lowers blood pressure more than the drugs
that are usually used. Quantitative researchers use methods like
surveys and clinical trials.

Questionnaire

A questionnaire is a prepared set of written questions used to
obtain information from research participants. Questionnaires can
be completed on paper, using a computer or with an interviewer.

Representative

A representative is expected to speak on behalf of a larger group
of people. If you’ve been asked to get involved in research as a
representative of a particular group, you may want to think about
how you can be confident that you are representing a wider range
of people’s views, rather than just offering your own perspective.

Research

The term research means different things to different people, but
is essentially about finding out new knowledge that could lead to
changes to treatments, policies or care. The definition used by the
Department of Health is: “The attempt to derive generalisable new
knowledge by addressing clearly defined questions with
systematic and rigorous methods”.

Research application

This is usually a set of questions and papers that researchers have
to complete to say what research they want to do and how they
want to do it. It will cover the aim of the research, what the
research questions are, who will be involved (both as participants
and in carrying out the research), the time-scale and the cost. Also
called a research proposal.

Research specification

Research commissioners write a research specification when they
want to commission new research. This describes why they want to
commission a piece of research, what questions the research
should address and sometimes how the research should be carried
out. It might include information about when the research needs to
be completed and how much money is available. Researchers then
write a research application that explains how they will address the
research specification.

Researcher

Researchers are the people who conduct research. They may do
research for a living, and be based in a university, hospital or other
institution, and/or they may be a service user or carer.

Research funding

Research funding is given to enable researchers to carry out a
particular piece of research. They might amount to millions of
pounds for a major study about genetics for example, or a few
hundred pounds for a local study about people’s experience of
using a particular service. Usually, in order to get research grants,
researchers have to write a research application and receive
positive peer review comments. Also known as research grant.
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Term

Definition

Abstract

This is a brief summary of a research study and its results. It
should tell you why the study was done, how the researchers went
about it and what they found.

Action Research

Action research is used to bring about improvement or practical
change. A group of people who know about a problem work
together to develop an idea about how it might be resolved.

Analysis
(data analysis)

Data analysis involves examining and processing research data, in
order to answer the questions that the study is trying to address. It
involves identifying patterns and drawing out the main themes,
and is often done with specialist computer software.

Causal effect

An association between two characteristics that can be
demonstrated to be due to cause and effect, i.e. a change in one
causes the change in the other. Causality can be demonstrated by
experimental studies such as controlled trials, for example, that an
experimental intervention causes a reduction in mortality.
However, causality can often not be determined from an
observational study.

Case study

A study reporting observations on a single individual. Also called
anecdote, case history, or single case report than what already
exists. No matter how promising a new treatment may appear
during tests in a laboratory, it must go through clinical trials
before its benefits and risks can really be known.

Data

Data is the information collected through research. It can include
written information, numbers, sounds and pictures. It is usually
stored on computer, so that it can be analysed, interpreted and
then communicated to others, e.g. in reports, graphs or diagrams.

Data protection

All personal information is protected in the UK by the Data
Protection Act (1998). This means that researchers have to put in
all the necessary safeguards to protect the
confidentiality of the information they collect about research
participants. Ideally researchers should explain in the patient
information sheet:

. how the participants” data will be collected

. how it will be stored securely

. what it will be used for

. who will have access to the data that identifies
participants

. how long it will be kept
. how it will be disposed of securely

Descriptive study

A study that describes characteristics of a sample of individuals.
Unlike an experimental study, the investigators do not actively
intervene to test a hypothesis, but merely describe the health
status or characteristics of a sample from a defined population.
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Ethics

Ethics are a set of principles that guide researchers who are
carrying out research with people. Ethical principles are designed
to protect the safety, dignity, rights and well-being of the people
taking part. They include the requirement to ask each individual
to give their informed consent to take part in a research study.

Evaluation

This involves assessing whether an intervention (for example a
treatment, service, project, or programme) is achieving its aims. A
study can be evaluated as it goes along or right at the end. An
evaluation can measure how well the study is being carried out as
well as its impact. The results of evaluations can help with
decision-making and planning.

Evidence base

An evidence base is a collection of all the research data currently
available about a health or social care topic, such as how well a
treatment or service works. This evidence is used by health and
social care professionals to make decisions about the services that
they provide and what care or treatment to offer people who use
services.

Journal

A journal is a regular publication in which researchers formally
report the results of their research to people who share a similar
interest or experience. Each journal usually specialises in one
particular topic area. The BMJ (British Medical Journal), British
Journal of Social Work and The Lancet are examples of journals.

Methodology

The term methodology describes how research is done — so it will
cover how information is collected and analysed why a particular
method has been chosen.

Population

Inresearch this is the group of people being studied, usually by
taking samples from that population. Populations may be defined
by any characteristics, such as geography, age group, and certain
diseases.

Primary study

This is ‘original research’ in which data are collected. The term
primary study is sometimes used to distinguish it from a
secondary study (re-analysis of previously collected data), meta-
analysis, and other ways of combining studies.

Qualitative research

Qualitative research is used to explore and understand people’s
beliefs, experiences, attitudes or behaviours. It asks questions
about how and why. Qualitative research might ask questions
about why people want to stop smoking. It won’t ask how many
people have tried to stop smoking. It does not collect data in the
form of numbers. Qualitative researchers use methods like focus
groups and interviews (telephone and face-to-face interviews).





