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1. [bookmark: _Toc174963440]Introduction

Social and Digital media have become important tools for customer connection in business development in the modern era. The reason is it helps to connect different people easily through a single platform (Wibowo et al., 2020, p.189). Furthermore, video content-based promotional advertisements reach the customers easily which can enhance the customer base. Social media have a significant role in the case of enhancing customer base as it helps an entity to reach different types of customers easily (Lim and Rasul, 2022, p.341). Facebook, Twitter and Instagram have important roles to ensure success in the customer base development process. However, social media platforms have advantages and disadvantages if content cannot reach customers successfully.   
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[bookmark: _Toc174963442]2.1 Use of Social and Digital Media in the modern era

As stated by Shawky et al., (2020, p.572), relationship building and ensuring the engagement of conversations, social and digital media have significant roles. Continuing in the same vein, Bozkurt et al., (2021. P.1021), have stated that social media platforms have an effective role in order to ensure the customer base through proper interactions. Hence, positive interactions can ensure success in the relationship-building process. Facebook and Twitter have become the most important digital media at present to ensure competitive success in the customer base development process. Furthermore, the creation of loyal bases is an important part of digital media in the modern era. In this case, digital media impacts the brand image and ensures the success in the organisational growth. Content sharing process and feedback to the customer queries can ensure success in terms of the relationship-building process. Hence, social and digital media in the modern era are the most valuable part of daily life and these have enhanced the competitive growth of various small organisations. The effective video content creation ensures positive relationships with the customers and it can develop growth. 

Social Media in the Modern Era
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As asserted by Uzir et al., (2020), social media tools have a significant role in the case of ensuring the brand awareness of a business organisation in the competition. The effective relationship-building process ensures competitive success and an organisation can develop the growth in the market. Furthermore, effective and quality content ensures customer loyalty which is essential in order to develop the customer base of the business. According to the view of Suharto et al., (2022, p.389), social media content needs to develop strategically to attract new customers and sharing of content most effectively can enhance the growth in the competition. An organisation can enhance brand credibility through the use of social media tools and an entity can ensure competitive success. The immediate response from customers helps an entity to evaluate its strengths and weaknesses which can ensure the rectification of strategy on time. Hence, evaluation of acceptability quickly can develop the performance in the customer base enhancement. Problem-solving processes and identifying target customers are the major parts of the case of customer base development through social media. Social media network ensures brand awareness and promotes organisational growth in the competition. Based on the view of Wonua et al., (2023, p.59), personalisation options as well as real-time customer support can enhance the success of social media tools in the case of developing customer base throughout the globe. Customer base development has become an important part of ensuring organisational success and this is why social media tools have ensured an active role to enhance the growth. Blog posts as well as social media content have become the most important areas in the case of the customer base enhancement process. The real-time customer support technique has developed the growth of acceptance of social media tools in the competition. 
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As opined by Guo et al., (2020, p.597), social media-based customer service development can ensure the growth of the organisation in the competition. However, the content should reach the customers easily so that it can enhance the competitive success of the business. Furthermore, a lack of continuous engagement cannot provide fruitful results in the case of a social media-based customer service development process. Security as well as privacy policies have become an important part of the social media tool-based customer service enhancement process. Perception is the key factor in the case of customer base development and wrong perception creates issues in the business customer base enhancement process (de Oliveira Santini et al., 2020, p.1221). Hence, in this case, content development is the most important part in order to ensure the customer base and lack of quality content cannot provide fruitful results in the customer base enhancement process. Based on the view of Shawky et al., (2020, p.576), constructive content and positive outcome of content can easily develop a customer base in the competition. Here, consistency is a significant matter to ensure the growth in the customer base development. Lack of analysis of negative feedback cannot provide fruitful results in the case of achieving organisational success. In terms of disadvantages, it is clear that a lack of an effective communication strategy cannot enhance the competitive success of a business. Sometimes, a lack of proper judgement of customer requirements cannot provide success in ensuring the performance of social media. At last, it is important to say that consideration of appropriate channels is an important part of enhancing the customer base of a business organisation. Video content as well as blog posts both are important in the case of ensuring the growth of a business organisation in the competition. Hence, the selection of an appropriate tool can only provide success to an entity in the development of its customer base. 
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Overall discussion in the above reveals that social media tools have significant role in order to develop the organisational growth in the competition. However, effective relationship building with the customers can provide fruitful results in the growth of a business entity. In this case, feedback analysis has become a crucial part of enhancing organisational success and it can develop the growth of the business. Different small enterprises throughout the globe have developed competitive performance through social media tools. The effective video content creation has ensured the success of developing the customer base of entities in the modern era and this is why social media have become popular. 
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